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Ahli United Bank 
congratulates the 
Al Hassad winners 
KUWAIT: Ahli United Bank announced on the 11th
of December 2019 the winners of its weekly draw
of Al Hassad Islamic account which is  the very first
draw account in Islamic banking in Kuwait that has
reshaped the lives of thousands lucky winners. Al
Hassad has over 850 prizes, over a 12-month peri-
od. The weekly draw announced the grand prize
winner of KD 10,000 Saad Ayed Almutairi.

20 other winners won prizes of KD 1,000 and
are as follows: Abdulwahab Abdullah Alwazzan,
Khalid Ali Sabty, Abdulhakeem Ibrahim Muburak,
Mohammad Bashar Aldandash, Sanad Hamedi
Alsanad, Hanean Abdullah Alshabaan, Anna
Tiholaz Albousairi, Zelfi Zaid Al Zaid, Khaled Saad
Almunefi, Fadullalah Abbas Yadullahi, Nahawand
Abdulrahman Aldoghaj i , Salwa Mohammad
Alazmi, Fajer Othman Alsaeed, Mohamed Abdulla
Ebrahim, A Karim Sardar Mohamed, Huda
Nabeel Ali, Naeema Ali Mohsin, Karim Hamza
A.Karim E, Mohd Shawqi Mohd & Mohd Ayman,
Isa Saleh Ahmed.

On the occasion Ahli United Bank congratulate
its winning customers, and commented that there
are many chances to win waiting for our customers.
Draws are held every Wednesday at AUB Kuwait or
AUB Bahrain depending on the draw plan. On pub-
lic holidays, the draw is postponed to the next busi-
ness day. Al-Hassad Islamic Account presents also
4 quarterly mega prizes of KD 250,000 that will
help the lucky winners achieve their dreams and
aspirations in addition the monthly draw to win a
prize of KD 100,000.

One powerful new aspect of the Al-Hassad
Islamic Account is the prize draws on the holy
occasion of both Eid ul Fitr and Eid Al Adha, when
the winning customers will receive the eid prizes of
KD 100,000 each. May the Eid always bring pros-
perity and blessings to the Islamic nation. Al-
Hassad Islamic Account presents also 21 weekly
prizes comprised of a grand prize of KD 10,000
and 20 prizes of KD 1,000 each.

In addition to the highly attractive package of
the prizes, there will be the annual expected profits
on, which makes the Al Hassad account a useful
tool; for family and other savings, both for the short
term and for the longer term - a fact which well
appreciated by a large multitude of new and old
customers. It is worth mentioning that there is pos-
sibility to open the account online for non-cus-
tomers and there is possibility to transfer the salary
to Al Hassad account. In addition Al Hassad cus-
tomers can issue an ATM immediately and have the
freedom to deposit and withdraw any time

To be eligible to participate in the draw, the cus-
tomer should have a minimum balance of KD 100,
whereby the customer has two chances to partici-
pate, with a maximum of 30,000 chances per draw,
in addition to annual profits for all participants.
Every KD 50 invested for at least 15 days entitles
the customer to one chance in the each draw. The
longer the customer keeps his balance the bigger
the changes of participation in the draw.  For more
information on Ahli United Bank’s products and
services, customers are invited to visit any of the
Bank’s branches or dial the customer service
“Hayakom” on 1812000, or log on the Bank’s web-
site www.ahliunited.com.kw

LONDON: Tens of trillions of global investment dollars
are pouring into companies touting robust environmen-
tal, social and governance credentials. Now short-sell-
ers spy an opportunity. Such hedge funds, often cast as
villains of the piece because they bet against share
prices, scent a profit from company valuations they
believe are unduly inflated by ESG promises or which
they say ignore risks that threaten to undermine the
company’s prospects.

The fact short-sellers, who look to exploit infor-
mation gaps, are targeting the ESG sphere underlines
the complexities facing investors in accurately gaug-
ing companies’ sustainability credentials. Teenage cli-
mate activist Greta Thunberg last week spoke of
CEOs masking inaction with “creative PR”. Against a
backdrop of growing public and political concerns
about climate change and economic inequality, com-
panies are under increasing pressure to show they
are taking greater responsibility for how they gener-
ate their profits. 

Investments defined as “sustainable” account for
more than a quarter of all assets under management
globally, according to the Global Sustainable
Investment Alliance. About $31 trillion has been invest-
ed, buoyed by analyst reports that show companies
with strong ESG narratives outperform their peers.

Some short-sellers, including Carson Block of
Muddy Waters, Josh Strauss of Appleseed Capital and
Chad Slater of Morphic Asset Management, argue
share prices can be bolstered by corporate misrepre-
sentation about sustainability, or so-called “greenwash-
ing”. “Greenwashing is absolutely rampant now,” says
Slater, whose fund bets on both rising and falling share
prices. If companies fail to engage with long-term
investors, he sees a red flag.

“From the short side, it ’s quite interesting.”
Analytics companies that provide corporate ESG rat-
ings use a combination of company disclosures, news
sources and qualitative analysis of third-party data.

They are a major source of information for investors,
but it is not an exact science. Hedge funds have vari-
ous strategies for selecting targets, often focusing on
those they think show both ESG and more traditional
financial or operational weakness. A high ESG rating
can attract short interest.

A Reuters analysis of data from financial information
company Refinitiv and national regulators in Britain,
France, Germany, Spain and Italy shows the five com-
panies in each country with the best ESG scores col-
lectively were being shorted more than those with the
worst scores. The short positions against the companies
deemed to have the best ESG credentials were 50%
greater in size than those
placed against the worst-per-
formers. For an interactive
version of the graphic. For
additional graphics covering
the other countries mentioned,
see related content.

Patchy data
ESG data providers com-

pile ratings based on a slew of
measures ranging from energy
usage to board gender make-
up, salary gap data and the
scale of negative press reports on the company from
newspapers across the world. Refinitiv, part-owned by
the parent company of Reuters News, factors in more
than 400 ESG measures for each company, taken from
a range of sources including company reports, regula-
tory filings, NGO websites and news articles.

A key problem, though, is scant regulations govern-
ing what ESG measures and risks companies must dis-
close and their patchy nature, said Diederik Timmer,
executive vice president of cl ient relations at
Sustainalytics, a major ESG data provider. “When
things go well, companies report quite well on those,

when things don’t go so well it gets awfully quiet,” he
added. Some policymakers, largely in Europe, are
pushing for standardized disclosures to help investors
better gauge the risks, something which will leave less
wriggle room for companies and make scores even
more reliable.

Two leading global asset managers interviewed by
Reuters, who manage nearly $1 trillion in assets but
declined to be identified, said they had tested their
portfolios using several data providers and found the
correlation between ESG ratings to be so low, they are
building their own ranking system. Peter Hafez, chief
data scientist at RavenPack, which helps hedge funds

analyse data to get a trading
edge, agreed.

“There’s no perfect ESG
rating out there,” he said. The
influence of news flows on
investor sentiment was under-
lined by a Deutsche Bank
study published in September
that mapped 1,600 stocks and
millions of company
announcements and climate-
related media reports over
two decades. It found compa-
nies that had a greater pro-

portion of positive announcements and press over the
preceding 12 months outperformed the MSCI World
Index by 1.4% a year, on average, while those with
more negative news underperformed by 0.3%.

Big risks for shorts
Short-sellers borrow shares, pay the lender a fee

and sell them on, betting the price will fall before buy-
ing them back and returning them to the original lender
- pocketing the difference, minus the fee. But it is not
for the faint-hearted. If funds trigger a share price fall,
they can earn millions, but the downside, should shares

rise, is unlimited. The perils of the practice were shown
by the shorts burnt by a 17% surge in the shares of
Elon Musk’s Tesla in October after a surprise quarterly
profit. Short-sellers suffered paper losses of $1.4 billion,
erasing most of their 2019 profits, according to analyt-
ics firm S3 Partners.

And in a decade-long stock market bull-run, short-
selling can be tricky. Morphic’s joint chief investment
officer Slater said the Sydney-based money manager’s
standalone short positions in its Trium Morphic ESG
long-short fund had weighed on the portfolio over the
past 12 months. Niche activist short-sellers, who can
torpedo company valuations by publishing negative
reports on targets - often alleging fraud or serious fail-
ures - are often criticized for undermining long-term
company objectives and blurring the lines between
whistleblower and market manipulator.

Short-sellers agree they are biased, but argue no
more than long investors, the banks that raise money
for the company and the company’s management.
Carson Block, founder of American short-seller
Muddy Waters, who shot to prominence spotting
wrongdoing in some Chinese-run companies, is now
seeking a “morality short” on ESG - branching out
from a traditional focus on corporate governance
issues to targets whose success he says hinges on
secretly harming society.

As an example of what he is seeking, he points to
the US opioid crisis, which has triggered around
2,500 lawsuits by authorities seeking to hold drug-
makers responsible for stoking a scandal that has
claimed almost 400,000 overdose deaths between
1999 and 2017. “I’m really sceptical of ESG,” he says,
likening the use of the acronym by the corporate
world to the token straw slipped into a large plastic
cup with a plastic lid. “ESG is the paper straw of
investing,” he says. “I definitely want to find compa-
nies like that because I know they’re out there and I
want to help put them down.” —Reuters

‘Sustainable’ investments attract tens of trillions of dollars

Villains or visionaries? Hedge funds 
short companies they say ‘greenwash’

HUAWEI nova
series: A fresh 
and new look for
HUAWEI nova 5T
KUWAIT: Today’s mid-tier smart-
phone segment is filled with generic
light-versions of flagship devices
with monotone designs. However,
Huawei is known for breaking this
mold with its reputed nova series.
One of Huawei’s most unique and
dynamic series, the Huawei nova
series is packed with devices that
deliver both design and functionality.
Refreshing this series with a whole
new look and feel will be the upcom-
ing HUAWEI nova 5T, the latest
addition to the fan-favorite series
and a trend-setter for the mid-tier
segment. 

Taking its name from both “inno-
vation” and “new star” in Latin, the
nova series is Huawei’s youthful and
chic product line packed with inno-
vative devices. The nova series is
quite well known for its trendsetting
devices, allowing it to create a niche
market within the mid-tier segment
as light flagship smartphones. These
devices pack the style and trends of
the segment but with features and

hardware seen on flagship devices,
including premium camera hardware,
f lagship-grade Kirin chips, GPU
Turbo technology and more. 

This has led to the huge populari-
ty of the nova series, with over 100
mil l ion users to date using nova
devices. Founded on the principle of
innovation, Huawei’s nova brand is
aimed at  bringing new concepts
fresh ideas to its audience which
include but are not limited to power-
ful hardware and flagship features
but also caters to every user’s need
for spiritual expression. 

The nova series also incorporates
an element of chic design into its
devices, making it perfect for those
who complement their outfits with
smartphones. Thanks to its unique
design elements, the nova series
always stands out from the rest of
the crowd. This uniqueness is what
the nova series stands for, encourag-
ing its users, primarily youngsters to
do the same with these powerful
devices to find their own identity. 

What to expect 
The HUAWEI nova ser ies  is

known for its flagship grade fea-
tures and camera hardware that sets
it apart from the competition in the
mid-tier sector. We can expect the
HUAWEI nova 5T to come with an
upgraded pro-grade camera setup

that will come with 5AI powered
cameras that enable Multi-Scenario
Photography.

The four cameras on the back of
the phone is rumored to consist of a
48MP HD main camera, 16MP wide-
angle lens, 2MP macro lens and a
2MP bokeh lens, while a 32MP High
Resolut ion Sel f ie  Camera s i ts
upfront, once again giving another
nova smartphone the title of a selfie
superstar.  Along with a premium
camera setup, we can also expect
f lagship-grade hardware in  the
HUAWEI nova 5T. Not only will this
contribute towards solid perform-
ance on par  with  most  f lagship

devices, but it will also pave the way
for a smoother entertainment and
gaming experience with minimal
lags and enhanced graphics. 

The HUAWEI nova 5T wi l l  be
powered by Android and will bring
all users favorite apps in a pretty
solid device. The HUAWEI nova 5T
is all set to revitalize the mid-tier
smartphone sector. Not only does it
put powerful and stylish devices in
the hands of youngsters and cre-
ative people, but by creating a new
identity for the series itself, it also
helps to bring a flagship-grade look
and feel  to an otherwise mel low
sector. 

KAMCO completes 
legal execution of 
merger with Global
KUWAIT: KAMCO Investment Company KSC (Public), a
regional non-banking financial powerhouse with one of the
largest AUMs in the GCC, announced the successful com-
pletion of the legal execution of the merger by amalgama-
tion with Global Investment House (Global), whereby
KAMCO is the merging company and Global the merged.

This announcement comes after the cancelation of
treasury shares and the successful completion of the share
swap of 138,877,635 Global shares (owned by sharehold-
ers other than KAMCO)against the issuance of
104,884,308 new KAMCO shares according to the swap
ratio of 0.75522821 KAMCO share for each Global share.
The share swap was concluded on Thursday 12th of

December 2019 where minority shareholders in Global
have now become shareholders in KAMCO.

Newly issued shares will be eligible for trading on
Boursa Kuwait starting Sunday 15th of December 2019.
Following the merger, the authorized, issued and paid up
share capital of KAMCO stood at KD 34.2mn. Commenting
on the completion of the merger process, KAMCO’s CEO,
Faisal Mansour Sarkhou, said, “We are pleased to have
completed the legal execution of the merger within the
preset time frame. 

In the coming weeks, we will work towards integrating
our operations and systems in preparation for a fresh start
in 2020.” He added, “We welcome new shareholders to
KAMCO ensuring them of our commitment to continue
creating value for all stakeholders through our fee-based
business model that is client driven with focus on innova-
tive strategies and team capabilities.”

Shareholder structure 
KAMCO enjoys a larger and more diversified share-

holder base with non-controlling shareholders repre-

senting more than 40%of
total  issued shares.
Sarkhou concluded by
expressing his gratitude
and appreciation towards
the Capital  Markets
Authority, Ministry of
Commerce and Industry,
Central  Bank of  Kuwait ,
Boursa Kuwait, as well as
other regulatory authorities
for their ongoing support
and cooperation through-
out this process. He also
thanked the boards of
directors and teams of both
companies for working side by side to ensure the suc-
cessful outcome of this transaction. Sarkhou also
thanked clients and shareholders for their trust assuring
them of KAMCO’s commitment to create value for all
stakeholders. 

Thunberg
berates business

chiefs for 
‘creative PR’

Faisal Sarkhou


