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Climate damage to 
Pakistan’s cotton 
crop ripples 
through economy
ISLAMABAD:  Mahboob Ahmad was so
sure he would have a bumper crop of cotton
last season that he was planning to finally fix
the date of his eldest son’s wedding. Then
unusually heavy rains pelted Khanewal dis-
trict in eastern Pakistan’s Punjab province,
destroying the cotton plants just as they
were fruiting.

“All my dreams and plans were shat-
tered,” said Ahmad. “I am so disappointed
with this year’s loss that I may quit cotton
cultivation from next year.” Another season
of erratic weather has crippled Pakistan’s
already ailing cotton sector, resulting in lost
revenue and jobs that could cost the econo-
my more than $3 billion by the end of the
fiscal year in June 2020, industry experts
have warned.

Heavy rains and high temperatures dur-
ing the whole of the cotton-growing season
from April to September severely damaged
the crop, said Khalid Abdullah, cotton com-
missioner and vice president of the Pakistan
Central Cotton Committee. That has put a
strain on the entire textile industry, he told
the Thomson Reuters Foundation.

Most of Pakistan’s cotton is grown in the
southern part of Punjab province which
experienced unexpectedly high tempera-
tures in August and September, even at
night, Abdullah explained.

The rest is mainly cultivated in Sindh
province in the southeast.

Together, the heavy rains and dry spells

destroyed over a third of the country’s
expected cotton harvest, according to the
state-run Central Cotton Research Institute
(CCRI) in Multan, southern Punjab. Yet
again, Pakistan’s cotton farmers have seen
their cash crop devastated by unpredictable
climate extremes, said Abdullah.

“The farmers are continuously hit by
changing weather conditions,” he said.

Last year the culprit was unusual heat
which parched crops and dried up rivers in
the two regions. Cotton is a major driver of
the economy, contributing almost 1 percent
of GDP, according to the Pakistan Bureau
of Statistics. But this fiscal year, cotton
farmers will fall drastically short of the
government’s target of 15 million bales. To
meet the demands of its textile industry,
Pakistan regularly imports cotton - mainly
from Turkmenistan, Uzbekistan and the
United States, according to the CCRI.

By June, the country will have to bring
in at least 6 million bales - almost double
what it imported last financial year, said
Shahid Sattar, executive director of the All
Pakistan Textile Mills Association (APT-
MA). Importing cotton is expensive, which
pushes up the overall cost of textile pro-
duction, he explained.

Figures from the APTMA show that
cotton, the main raw material for the tex-
tile industry, accounts for about 70 per-
cent of the basic cost of the final gar-
ment. “Failure of the cotton crop trans-
lates into damage to the country’s econ-
omy,” Sattar said. 

Jobs at risk 
Pakistan’s Economic Survey 2018-

2019, published in June this year, said
climate change poses “a serious chal-
lenge” to agriculture. For the past
decade or so, Pakistan’s cotton industry
has been struggling to adapt. Production

fell by more than a quarter from 2011 to
2019, according to the CCRI.

This year, Pakistan’s ranking among
cotton-producing nations dropped from
fourth to fifth behind Brazil, the United
States, China and India, showed data from
the Washington-based International
Cotton Advisory Committee. Employment
will also take a hit, Sattar warned. About 2
percent of the estimated 25 million people
whose livelihoods are linked with cotton
and the textile sector are at risk of losing
their jobs this fiscal year, he said.

“This low (cotton) production will defi-
nitely... result in a burden on our fragile
economy,” said Abid Qaiyum Suleri, exec-
utive director of the Sustainable
Development Policy Institute, an inde-
pendent think-tank in Islamabad. Much of
that burden falls on farmers, Suleri noted,

as one poor cotton crop after another eats
away at their standard of living.

Farmers often rely on the money they
make from cotton to procure what they
need to cultivate other crops for the rest
of the year, he explained.

“If one crop is affected, it affects
other crops as well because farmers
have to buy inputs like seeds, fertilisers
and water,” he said.

To help farmers cope with the increas-
ingly extreme weather, Abdullah said the
Pakistan Central Cotton Committee has
directed its national seed-breeding pro-
gram to come up with new climate-
resilient varieties to hand out to farmers.
Another major problem is that most rural
growers lack access to weather forecasts
from the meteorological department, he
added. —Reuters

AUB wins ‘Best 
Savings Product’ 
award for Al-Hassad 
Islamic Account 
KUWAIT: Ahli United Bank (AUB) continues to
earn prestigious awards with “AI-Hassad Islamic
Account” by winning the Best Savings Product
Award in Kuwait for 2019 from the Banker Middle
East Magazine. According to the Banker Middle
East, AI-Hassad Islamic Account won this award on
the grounds of its unique features, being the sim-
plest and easiest savings program with the highest
number of winners and the highest total prize pool. 

It is also marked by its unique draws during Eid
Al-Fitr and Eid Al-Adha, in addition to loyalty mul-
tipliers with the highest flexibility to customers to
withdraw, across branches, ATMs, Cards, IB and
MB, with a unique online account opening feature.
All draws are transparent, held on radio shows, with
live broadcast on Instagram. Moreover, the Bank
offers innovative marketing campaigns of AI-
Hassad Islamic Account, including outstanding
events held at shopping malls supported by a pro-
fessional sales and marketing teams support by
smart promotional campaigns to promote cus-

tomers’ attraction to this account.
This award is granted on an annual basis by the

Banker Middle East Magazine that runs a number
of news and economic research platforms. The
votes are made by only registered subscribers to
Banker Middle East. AUB achieved the largest num-
ber of votes in Kuwait due to its achievements and
success in 2018-2019.

AI-Hassad is a prize program combined with an
investment savings account which includes attrac-
tive prizes and investment in accordance with
Islamic sharia. It also grants the Bank’s customers
the highest number of winning opportunities over
the year through more than 850 awards annually.
Customers of Al-Hassad Islamic account also
receive annual profits based on Wakala contract,
which adds to the benefits of Al-Hassad Islamic
account.

Moreover, Al-Hassad Islamic Account offers a
range of innovative and unique benefits, including
salary transfer to Al-Hassad account for customers.
Al-Hassad customers can immediately issue a debit
card for withdrawing and depositing at any time.
Non-AUB customers can also open Al-Hassad
account online.

To be eligible to participate in the draw, the cus-
tomer should have a minimum balance of KD 100,
whereby the customer has two chances to partici-
pate, with a maximum of 30,000 chances per draw,
in addition to annual profits for all participants.
Every KD 50 invested for at least 15 days entitles
the customer to one chance in each draw. The

longer customers keep
the balance, the more
chances they will have in
the draw Commenting on
this  new achievement,
Mishari  Al-Jassim,
Deputy General Manager
of Retail Banking at AUB,
said: “This award comes
as evidence of the suc-
cess Al-Hassad Islamic
Account has witnessed
over t ime, which man-
aged to realize many of
our customers’ dreams
and brought about a positive change in their lives
through offering grand prizes. Through our contin-
uous follow-up, we found that Al-Hassad account
has gained the trust of customers reflected by the
large increase in the depositors’ base in Al-Hassad
Islamic account”.

On her part, Faten Ismail, Head of Marketing &
Products at AUB said: “As a leading Bank, we focus
our attention on providing the best banking servic-
es to our valued customers. We also play a promi-
nent role in promoting the culture of savings among
members of our society. Al-Hassad Islamic account
is considered the best account for achieving this
end. We at AUB are committed to continue devel-
oping our products and services in order to meet
the aspirations of our customers and realize their
objectives”. 

Indian Kashmir 
sees more than 
$2.4bn losses 
since lockdown 
SRINAGAR, India: A lockdown in Indian-adminis-
tered Kashmir has cost its economy more than $2.4
billion since the government stripped it of its spe-
cial status, officials of the Himalayan region’s main
trade organization said yesterday.

“In the last 120 days we have witnessed how each
and every sector has bled ... we fear this crisis will
further intensify in 2020,” Sheikh Ashiq Ahmed,
president of the Kashmir Chamber of Commerce and
Industry (KCCI), told Reuters. The government in
August revoked the constitutional autonomy of
Jammu and Kashmir, India’s only Muslim-majority
state, splitting it into two federal territories in a bid
to integrate it fully with India and to rein in militancy.

Kashmir is claimed in full by both India and
Pakistan, which have gone to war twice over it, and
both rule parts of it. India’s portion has been
plagued by separatist violence since the late 1980s.

The surprise change in status was accompanied
by a security crackdown that included the severing
of telecommunications links and curbs on travel and
the deployment of thousands of troops.

Most of the curbs have since been eased but
access to the internet is still partly blocked. Sectors
directly dependent on the internet such as informa-
tion technology and e-commerce had been
“ruined” since the lockdown began in early August,
the group said in a report. “The Indian government
justified its decision on the pretext of developing
Kashmir. The loss borne by locals are a direct result
of government’s decision ... the federal government
must compensate us,” Ahmed said. —Reuters

WASHINGTON: Nearly half the US counties carried by
President Donald Trump in the 2016 election were
arguably in recession at the time, with local economic out-
put shrinking during a campaign that focused on the
declining fortunes of blue-collar America.

New data released by the US Commerce Department’s
Bureau of Economic Analysis (BEA) show how a national
slump in economic growth in 2016 fell most heavily on
“Trump country,” forming a weak economic backdrop to a
bitter election campaign shaped by the Republican presi-
dential nominee’s attacks on globalization and his pledge
to revive US industry.

The numbers also shine a light on why, even with the
economy buffeted by recent recession worries and uncer-
tainty around the direction of global trade policy, Trump
may carry built-in strengths into his re-election campaign
next year: the bounceback from that 2016 slump has been
strong and widespread, at least through 2018, according
to the data released last week. In issuing its first official
estimate of gross domestic product by county, the BEA
provided a granular look at how economic conditions are
evolving in one of the country’s basic geographic units.

In this case, it sheds light on why the 2016 election
reflected so much economic anxiety even though unem-
ployment had dipped below the 5 percent mark and medi-
an incomes had begun notching strong gains. A possible
answer: In much of the country, where Trump’s appeal
proved strongest, the economy was actually backpedaling.

For the U.S. economy as a whole, 2016 was an off year.
Economic growth slowed to a tepid 1.6 percent annual
rate, which was a five-year low and a sharp drop from the
2.9 percent pace of 2015.

The pain, however, was not equally spread. A global
crash in oil prices had hit the country’s energy producers
hard, and led to declines in business investment and manu-
facturing felt most acutely where Trump’s populist message
was gaining traction. Across the roughly 2,600 counties that
he won in the election, growth barely breached 1 percent in
2016, low even by the standards of the sluggish recovery

from the 2007-2009 recession. In some 1,200 of those
counties, GDP actually fell by close to 4 percent in 2016. By
contrast, the overall growth rate of the roughly 500 coun-
ties carried by Democratic presidential nominee Hillary
Clinton was 1.8 percent, faster than the nation as a whole.
Only about a third of the counties she won saw a decline in
economic activity, and for those it was a shallow dip.

The data re-enforce some common themes - of the
growing economic clout of the largest cities, for example,
and of the shrinking economic share of the economy
accounted for by small towns and rural communities.

Clinton, for example, won the US popular vote with
support that was geographically concentrated in larger
urban areas. Those places are the most economically pro-
ductive, accounting for about two-thirds of national out-
put as it stands, and steadily gaining more.

From 2010 to 2018, the 30 counties with the largest
economies expanded their share of the nation’s total out-
put to 31.7 percent from 29.5 percent - a jump worth more
than $90 billion. Only two of those places voted for
Trump: Tarrant County, Texas, which includes Fort Worth,
and Maricopa County, Arizona, which includes Phoenix. It
also shows how recent economic developments hold both
promise and risk for Trump’s re-election chances.

Steady improvement
The past year has seen business investment plans and

overall economic growth disrupted by Trump’s trade wars
with China and other countries - and the impact likely fell
most heavily among the agricultural and manufacturing
areas the president will need to win to remain in the White
House. County GDP data for 2019 won’t be available until
late next year, but the slowing growth of the past year “is
again going to impact those segments more than others,”
said Gregory Daco, chief US economist with Oxford
Economics. Oxford’s election-year model, based on infla-
tion, unemployment and other economic forecasts, predict-
ed in October that Trump would win 55 percent of the pop-
ular vote next year. Federal Reserve policymakers’ latest

median forecast is for GDP growth of 2 percent in 2020.
Even if recent developments weighed on the economy

in counties supportive of Trump, the first two years of his
presidency saw many of them regain lost momentum.

The number of counties with negative GDP growth has
fallen by nearly half over that time. The counties won by
Clinton have grown faster overall, and as a whole reached
Trump’s 3 percent GDP growth target in 2018. The coun-
ties that voted for Trump in 2016, by contrast, grew by

around 2.7 percent last year.
Still, the economic improvement in counties won by

Trump has been steady and touched parts of the swing
states of Ohio and Wisconsin that were won by former
President Barack Obama in 2012 but voted for Trump four
years later. Both those states were in Trump’s column in
2016. The key, Daco said, is whether recent events like the
preliminary resolution of Washington’s trade spat with
China is felt quickly at the local level. —Reuters

Trump may carry built-in strengths into his re-election campaign: Data

Much of ‘Trump country’ was in 
recession during 2016 campaign

New data released by the US Commerce Department’s Bureau of Economic Analysis (BEA) show how a
national slump in economic growth in 2016 fell most heavily on “Trump country.”

LAHORE: A potter looks on as he shifts earthen pots from a clay oven at a factory in
Lahore. —AFP

Fed’s Brainard: 
Libra faces 
‘core set’ of 
regulatory hurdles
WASHINGTON: US Federal Reserve Governor Lael
Brainard launched a broadside against Facebook’s
Libra digital currency project yesterday, saying it faces
a “core set of legal and regulatory challenges” includ-
ing clarity about how it would be tied to some basket of
underlying assets.

Facebook’s concept of Libra as a “stablecoin” - a
digital currency linked to government-backed money
or other sound assets to avoid the wild fluctuations of
pure cryptocurrencies like bitcoin - remains unproven,
Brainard said, with an unclear set of rights for con-
sumers. “What would set Facebook’s Libra apart, if it
were to proceed, is the combination of an active-user
network representing more than a third of the global
population with the issuance of a private digital cur-
rency opaquely tied to a basket of sovereign curren-
cies,” Brainard said in remarks prepared for delivery
at a conference in Frankfurt. “Without requisite safe-
guards, stablecoin networks at global scale may put
consumers at risk.” —Reuters

Mishari Al-Jassim


