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Four Points by Sheraton Kuwait invites you to dis-
cover La Mamma’s contemporary Italian cuisine
during its “Light Business Lunch Offer” that has

been recently launched to satisfy the needs of many
business people in search for a calm and pleasant place
with a modern atmosphere during their lunch break and
enjoy La Mamma’s freshly made pizza that is baked
from its wood fired ovens, as well as a wide variety of
lavish Italian appetizers and dishes straight from the
kitchen.

La Mamma’s “Light Business Lunch Offer” intro-
duces light and hearty menus to choose from, a vari-
ety of appetizers, main courses and desserts of your

choice from a newly conceptualize Italian menu,
catered for corporates and clientele during busy
weekdays. 

With an exceptional view of the Sheraton Hotel
roundabout and the Al Jahra doors, the La Mamma
Pizzeria continues to offer a wide range of Italian appe-
tizers and pasta dishes in a modern dining atmosphere
with wooden furniture and colorful decor to represent
the culture of a simple Italian village and its traditional
delicious home-made food. The “Light Business Lunch
Offer” is available from Sunday to Thursday starting at
12:00 noon until 4:00 pm. Located at the 2nd floor of
the Four Points by Sheraton Kuwait. 

Light Business Lunch Offer 
at the La Mamma Pizzeria                

The Kuwait Projects Company
(Holding) - and its Group companies
are supporting the 4th Gulf Studies

Symposium, organized by the Center for
Gulf Studies at the American University of
Kuwait. The symposium, themed ‘The Gulf
and Arabian Peninsula: Production and
Consumption Systems’, will be held on 15-
17 March at the university campus.

The event is supported by KIPCO,
Burgan Bank, Gulf Insurance Group, United
Real Estate, KAMCO
Investment Company and
Qurain Petrochemical
Industries. The biennial sym-
posium provides a platform
for regional and international
scholars to discourse on
timely research contributions
that are particular to both
the region and the field of
Gulf studies. This year, the
discussion will focus on the
inputs, processes and out-
comes of production and

consumption systems within and across the
Gulf and Arabian Peninsula in historical and
contemporary contexts. 

Ms Eman Al Awadhi, KIPCO’s Group
Communications Director, said: “KIPCO is
delighted to be supporting the Center for
Gulf Studies at AUK in organizing an aca-
demic conference of this international
scale for the fourth time. The event has
become an important platform from which
scholars contribute and add value to the

field of Gulf studies. As part
of our Group approach,
KIPCO encourages its com-
panies to leverage opportu-
nities to work on mutual
corporate citizenship proj-
ects. We would like to thank
Burgan Bank, Gulf Insurance
Group, United Real Estate,
KAMCO Investment
Company and Qurain
Petrochemical Industries for
being the lead supporters of
this symposium.”Eman Al Awadhi

Regency Group, one of the leading players
in the Middle East retail sector has
launched its new retail brand- Costo with

the opening of its pilot store in Khaitan on
Thursday, 7th March 2019. Costo is a cost-effi-
cient neighborhood daily store where everyday
requirements of customers are met. Costo
Khaitan outlet is strategically located on road
55 and is easily accessible from all major roads
like Fifth and Sixth ring roads.

Situated in the basement floor of Naser Al
Geean Complex (Block 8, Nasser Sanhath Al
Usaimi Street), this 14,000 sq ft store, unlike
normal supermarkets and hypermarkets, will
feature only a limited set of products across
categories that caters to the daily needs of a
customer. Costo plans to be a customer centric
daily purchase store where customer feedbacks
determine the future, giving customers the
delight to buy exactly what they want- be it any
brand or product.

Costo stores will feature categories like
fresh, food and non-food, butchery, fishery,
household, fashion, footwear, electronics, mobile
and laptops. All the perishable goods, farm pro-
duces and meat are exclusively flown in from
around the globe on a daily basis to offer
uncompromised quality standards and to ensure
they are available fresh to the end users. 

On the opening of the new brand Dr. Anvar
Ameen- Group Managing Director said “It gives
us immense joy to announce the launch of our
new revolutionary retail store brand in Kuwait.
The concept of Costo was arrived after a lot of
in-depth research done by our internal research
wing along with consultants from Europe and
Turkey. The research studies indicated a space
in daily or regular purchase market where there
is a scope to provide products directly to cus-
tomers with better price and quality. This trig-
gered the very idea of Costo.”

Ayyoob Kachery, Kuwait Regional Director
stated that the new concept store differentiates
itself by providing consumers with high-quality
products, uniquely selected to suit their tastes
and price sensitivities. “This way we make sure
the consumers enjoy a complete shopping
experience,” he added. Namith, Chief Executive
Officer - UAE region said “Our vision at Costo
is to be the daily shopping destination for cus-

tomers. The planned format of each store will
have majority area allotted for daily use prod-
ucts across each category.”

Mohammed Suneer, Chief Executive officer -
Kuwait region said, “Final customers reap the
maximum benefits on shopping from Costo as
the group has its own sourcing centers in
Europe, Turkey, China, Indonesia, Thailand and
Sri Lanka, eliminating the middle men from the
entire supply chain. This ensures that best quali-
ty products reach customers in minimum time at
the lowest prices.”

The promoters state that the launch of Costo
in Kuwait is yet another landmark in the history

of retail operations of the group. They conveyed
their sincere gratitude and best wishes to His
Highness the Amir Sheikh Sabah Al-Ahmad Al-
Sabah, generous Kuwaiti public and business
friendly systems. His Highness the Amir Sheikh
Sabah Al-Ahmad Al-Sabah’s wise leadership
has steered Kuwait to self-sufficient and
investor friendly destination, one of many rea-
sons to pick Kuwait over other GCC countries.

In order to achieve their mission of reaching
every customer, the promoters, Regency Group,
aim to spread their retail stores in all the major
areas of Kuwait and serve the Kuwait popula-
tion with the right mix of products at the most

competitive prices possible. Costo, Khaitan is
strategically located and is easily accessible
from all the major roads like Fifth and Sixth ring
roads.

Explaining the group’s strategy in retailing,
Thehaseer Ali, General Manager, Kuwait, said,
Our newest venture in Kuwait is in line with
our policy to go closer to our customers and
offer an unmatched experience with regard to
quality of products, standard of service and
pricing. In fact, we are planning to open more
outlets of both Costo and Grand brands in this
country as well as other GCC nations and
select other markets.

Having experience in Kuwaiti market for
more than eight years, the promoters were
convinced that the growing population, the
constant growth of the economy, the increase
in the GDP, and the support from the
Government of Kuwait to the business com-
munity here bode well for them to choose this
market and spread their business footprint.
Rahil Bassim, Chief Operating Officer said
“Over years, Kuwait has grown into a mature
retail market with customers exposed to high
standards of organized retail, hence without
doubt Kuwait was the right place in GCC for
us to launch COSTO.”

Kuwait Autism 
Center unit workshop

Kuwait Autism Center’ training unit recently organ-
ized a workshop presented by Dr Abdul Rahman
Jarrar under the title of “Preparing Educational

programs for individual students with special needs”. The
workshop addressed a number of teachers, social workers
and supervisors who were all trained on utilizing assess-
ment in setting educational goals and determining the best
methodology suitable for each student. The center will
also organize a workshop on design and application of
conduct remedial programs with students with special
needs from the period of March 31 till April 2. The work-
shop activities will be on at the center’s auditorium from
5-8 pm and will tackle the most effective remedial plans
for behavioral disorders such a hyperactivity, violence,
lack of concentration and introversion.    

PwC in Kuwait
partners with the
UN Migration 

PwC Kuwait, in collaboration with the
UN Migration Agency celebrated
International Women’s Day by pledg-

ing their commitment to supporting
Kuwait’s Government Shelter for Foreign
Workers. Through this partnership, PwC
Kuwait has committed to funding the pro-
vision of essential supplies to the shelter’s
residents - comprised of female migrant
domestic workers who had fled hardship at
the hands of their employers. The donation
was presented by PwC Kuwait’s Chairman,
Khaled Al Shatti and Managing Partner
Sherif Shawki, as part of the firm’s commit-
ment to support the country’s ongoing
efforts to combat human trafficking and
prevent future abuses. In his comments,
Khaled Al Shatti, Partner and Chairman of
PwC in Kuwait, noted: 

“Women all over the world are being
celebrated today. We consider women a
key part of our diverse and inclusive cul-
ture within PwC and hope that through ini-
tiatives like these, we are able to shed the
light on those whose voices may not
always be heard and from all walks of life,
many of whom have endured countless
hardships over the course of their lives. We
are committed to working with the Kuwaiti
Government and with International

Organizations like UN Migration, whose
values align with ours, to bring to light this
important matter in the hope for a better
future, living and working conditions for
women (and men) in Kuwait and beyond.”

For his part, Sherif Shawki, Managing
Partner at PwC in Kuwait said: “Supporting
and serving the communities in which we live
and work is very important to us; so is cele-
brating diversity and inclusion in all its forms.
These are values we try to live by at all levels
- at home but also at work. Today,  almost
40% of our PwC colleagues across the
Middle East are female; that number is up to
50% at the graduate level - we’ve come a
long way in our effort to drive gender equali-
ty and have further still to go no doubt.”

Recognizing the involvement of more
private sector in support of the govern-
ment-run shelter, Ms Iman Ereiqat, Chief
of Mission for UN Migration office in
Kuwait, said: “In recent years, women have
represented an incrementally larger per-
centage of overseas contract workers in
Kuwait. The Government of Kuwait has
made considerable progress in labor
mobility management, enhancing protec-
tion of migrants’ human rights and actively
working to combat trafficking in persons
— most notably by establishing the
Government Shelter for Foreign Workers in
2014. The Shelter can house up to 500
residents who are provided with accom-
modation, food, psycho-social support and
sustainable exit strategies. The Agency is
pleased to scale up the support for the
women at the shelter and to get more
actors involved.” 

KIPCO Group supports 4th Gulf
Studies Symposium at AUK

COSTO store outlet opens in Khaitan 

NAFO Kuwait 
reconstitutes 
Ladies Wing 

National Forum (NAFO-Kuwait) demo-
cratically and unanimously re-consti-
tuted its Ladies Wing during a family

get-together held on February 1, 2019, at the
Indian Public School auditorium, Salmiya. This
organizational task was successfully executed
under the guidance of Advisory
Board/Election Committee. A large number of

NAFO family members attended and wit-
nessed this event.  An overwhelming number
of 17 ladies voluntarily offered to serve as
members of the new Ladies Wing
Coordination Committee, having its new
tenure of office from year 2019 to 2022.

Sreekala Dileep was elected as the Chief
Coordinator, Sindhu Rajiv and Rajasree Uday
as Vice-Chief Coordinators. Anitha Murali,
Devi Remesh, Sajitha Madu, Preeti Rajiv,
Lekha Suresh, Roshna Satheesh, Sheeba
Shaiju, Ajitha Vinay, Vidya Anil, Radha
Rajendran, Udaya Unni, Reshmi Ajay, Bijuna
Rajeev and Athira Praveen were elected as
coordinators.

Outgoing Ladies Wing committee mem-

bers were thanked and widely appreciated for
their previous commendable contributions and
initiatives taken for the smooth re-constitution
of the new committee. New Chief Coordinator,
Sreekala Dileep, while assuming the responsi-
bility mentioned that the new Ladies Wing in
accordance with the set policies of NAFO
would perform its duties with a new outlook
through unique ideas and contribute maximum
towards its socio-cultural activities and value
education scheme “Gurukulam’. A meeting of
NAFO ladies’ and parents of Gurukulam disci-
ples convened in order to plan activities main-
ly to educate and empower children with
India’s traditional culture, civilization, philo-
sophical values and social principles.


