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Iwas honored to be invited to the Kuwait premiere of
Avengers: Endgame by the Walt Disney Company
Middle East, Italia Films & VOX Cinemas (@brazen-

pruae). This means that I got to watch it before anyone
else in Kuwait on April 23, 2019. But I don’t know if I
was lucky or not, because for some reason I felt that I
owe it to the Russo brothers to keep their secret and
control my enthusiasm, intense and eager enjoyment
and don’t give spoilers after their genuine letter to their
fans (I am one of them). “Because so many of you have
invested your time, your hearts, and your souls into
these stories, we’re once again asking for your help,”
the Russo Brothers said. “When you see Endgame in
the coming weeks, please don’t spoil it for others, the
same way you wouldn’t want it spoiled for you.” 

Yes, I felt it was my duty and mission to keep my
mouth shut and not to write anything about the ending
or spoil it for others. So it’s finally the end for Avengers.
After 11 years and 22 movies, the Avengers: Endgame is
the final movie in the Infinity Saga. I can’t say it’s totally
the end of the Marvel Cinematic Universe by any
stretch. There are more movies to come, including
Captain Marvel and television series, a standalone
Black Widow movie and more from Spider-Man. 

I will not write too many spoilers, but just give a
quick review of the movie. “Endgame” concludes the
story of the six original Avengers in Marvel’s cinematic
universe - Iron Man, Captain America, Black Widow,
Hawkeye, Hulk and Thor. It picks up after last year’s
“Avengers: Infinity War” left fans hanging when many
of the Marvel heroes seemed to turn to dust at the hand
of the villain Thanos, played by Josh Brolin. 

Although it’s an action movie, this doesn’t mean it
doesn’t have emotional scenes that will leave you in
tears. In fact Endgame was a mixture of comedy, action
and good drama. The cinematic scenes certainly did not
disappoint, and lived up to the high standards we came
to know and love in Marvel movies.

The only two negative comments that I have to say
about the movie was I wish that the fight scenes were
elongated, for I know for a fact that  Marvel  fans were
hungry and waiting for this epic confrontation and ‘the
fight’. The second comment is I wish there was a further
twist in the story, which we usually expect from Marvel
movies. Unfortunately, the flow and the sequence of the
story was a bit predictable, but can’t say it wasn’t
enjoyable, because after all, we waited long for this epic
ending.

There were three scenes that really put me in awe.
The first was the most emotional scene that not only

left me in tears, but made me very sad; when two of my
favorite characters died. Later I felt better when one of
my colleagues comforted me by saying, “Come on, you
know that death means nothing in the comic world.”
(That makes sense). The second scene was when
Captain America carried Thor’s hammer to fight Thanos,
and the third was when all the powerful women gath-
ered in one amazing act to show girl power. 

But it’s undeniable the three-hour movie keeps you
glued to your seat, because you don’t want to miss a
single scene. After all, we are at the first true stopping
point of the Marvel Cinematic Universe. Last but not
the least, if you watch the movie, remember what an
Avenger will do to protect their friends, and know that
you have a mission not to spoil for other people who
are still waiting to get a ticket to watch the movie.  

Some tips when watching the movie: 
1) Don’t forget to bring some tissues ( I guarantee you

will cry).
2) Don’t forget to wear the most comfortable clothes

you have (warm socks and a blanket is not a bad
idea).

3) Don’t forget to bring a lot of munchies, water and
food (You will be hungry after three hours and the
adrenalin rush).

‘Avengers’ finale
shatters records with

$1.2 billion debut
“Avengers: Endgame,” the hugely-antici-

pated superhero series-ender from
Marvel, set a new standard for

Hollywood blockbusters this weekend with stun-
ning hauls of $357 million in North America and
$1.2 billion worldwide, industry data showed
Monday. The fourth and final chapter in the
adventures of Iron Man, Hulk, Thor and company
managed 43 times the domestic take of the No. 2
film, Marvel’s “Captain Marvel,” which made $8.3
million. With a star-studded cast including Robert
Downey Jr., Chris Evans, Mark Ruffalo, Chris
Hemsworth, Scarlett Johansson, Bradley Cooper
and Josh Brolin, it took in a jaw-dropping $330
million in China alone, the highest ever opening in
the Middle Kingdom.

With a sky-high 96 percent rating from critics
on the Rotten Tomatoes reviews website,
“Avengers” could lead to “the biggest revenue-
generating summer (and year) in box office histo-
ry,” Comscore’s Paul Dergarabedian said. Packed
with spectacular fight scenes, special effects, gags
and tear-jerking moments, it almost doubled the
previous world record opening weekend take held
by its predecessor, “Avengers: Infinity War.”  The
movie cost around $500 million to make including
marketing costs and was expected to break even
during its debut weekend, a feat unheard of for a
major blockbuster.

Entertainment media are predicting a final
global take of up to $2.5 billion, which would give
it a place among the most lucrative movies of all
time alongside “Avatar” ($2.8 billion), “Titanic”
($2.2 billion), “Star Wars: The Force Awakens”
($2.07 billion), and “Infinity War” ($2.05 billion).
“(The) Marvel Studios team have continued to
challenge notions of what is possible at the movie
theater, both in terms of storytelling and at the
box office,” said Alan Horn, the chairman of Walt
Disney Studios, which owns Marvel.

Around the clock screenings 
Among the many other superlatives being

thrown in Marvel’s direction, “Endgame” is the
widest release in North American history, showing
on 4,662 screens in the US and Canada, according
to box office monitor Exhibitor Relations. It aver-
aged $75,075 a screen-another record. Around
the world, “Avengers” fans reserved their tickets
well before the movie’s release. In India, 2.5 million
tickets were pre-sold in a variety of languages
including English, Hindi, Tamil and Telugu. Others
who had failed to do their advance planning had
to line up for hours at box offices to see the final
installment of the story that began with 2008’s
“Iron Man.”

In Venezuela, beset by blackouts, civil unrest
and an economic crisis, fans got up before dawn
to watch a special early morning screening, as
evening shows were considered too risky in a
country with sky-high crime rates.  To meet
exceptional demand in the United States, and tak-
ing into account the three-hour running time of
the blockbuster, AMC cinemas organized around-
the-clock screenings over the weekend in dozens
of movie theatres across the country, often play-
ing to packed houses.  In total, the film became the
biggest opening weekend box office hit in 44
countries, including Britain, Korea, France,
Argentina, Brazil, Mexico, Italy and Spain, and
broke records for one-day earnings in 29 coun-
tries.   “From the very beginning with ‘Iron Man,’
all we’ve wanted to do was tell stories that
brought these characters to life onscreen the way
we’ve experienced them as fans of the comics,”
said Kevin Feige, the head of Marvel Studios.

Back on Earth... 
Feige, who has produced all 22 movies in the

Marvel Cinematic Universe, ascribed the “unbe-
lievable” success of the latest addition to “fans
around the world who have supported us through
it all.” Back on Earth, last week’s top film, Warner
Bros.’ horror flick “The Curse of La Llorona,”
slipped to third spot behind the two Marvel
movies, with $8 million.  It stars Linda Cardellini,
Raymond Cruz and Patricia Velasquez in the story,
loosely based on Mexican folklore, of a Los
Angeles woman trying to protect her children
from a ghost. In fourth place was “Breakthrough,”
at $6.8 million. The faith-based story of a mother
(Chrissy Metz) who refuses to abandon hope after
her son (Marcel Ruiz) falls into an icy lake, was
produced by NBA star Stephen Curry.

And in fifth was Warner Bros.’ lighthearted
superhero tale “Shazam!”, at $5.6 million. It stars
Asher Angel as Billy Baston, an unhappy foster kid
who becomes a muscular superhero (Zachary
Levi) when the secret word is pronounced.
Despite its title, “Avengers: Endgame” will not
mark the end of the Marvel Cinematic Universe.
“Spider-Man: Far From Home,” which Marvel
made in partnership with Disney rival Sony, comes
out in July.

Rounding out the weekend’s top 10 were:
“Dumbo” ($3.49 million)
“Little” ($3.47 million)
“Pet Sematary” ($4.9 million)
“Missing Link” ($1.3 million)
“Us” ($1.2 million)
“Penguins” ($1.1 million)—AFP

New UK opera
revisits death of 

former Russian spy

The 2006 radiation poisoning of the Russian dis-
sident Alexander Litvinenko is to be set to
music at Britain’s Grange Park Opera as part of

its 2020 season, the company said on its website on
Tuesday. Told largely in English, with some choruses
sung in Russian, next June’s world premiere perform-
ance of “The Life & Death of Alexander Litvinenko”
will explore the spy’s defection and death through a
series of flashbacks, flash-forwards and historic film
footage.

The former FSB agent fled Russia in 1999, after
revealing an alleged plot by the agency to kill tycoon
Boris Berezovsky, a supporter-turned-foe of
President Vladimir Putin. Seven years later, he fell ill
after having tea with two Russians in a London hotel
and died three weeks later. A British inquiry said lat-
er that Putin “probably approved” the killing. Former
City fund manager Anthony Bolton composed the
score for the Litvinenko opera, using a wide range of
inspirations including an army marching song and
the Chechen national anthem. The opera will run
from 6 June to 19 July. — AFP

Woodstock 50 fest
under threat as
investor pulls out
Ahighly anticipated celebration of the storied

Woodstock festival’s 50th anniversary appeared
under threat Monday, with a primary investor

saying it was canceled as promoters held it was still on.
Contemporary heavyweights including Jay-Z, along
with veteran acts like Santana, were to play the
anniversary weekend August 16-18 in upstate New
York’s Watkins Glen. But Amplifi Live, a lead financier
of the festival, released a statement saying that “despite
our tremendous investment of time, effort and commit-
ment, we don’t believe the production of the festival can
be executed as an event worthy of the Woodstock
Brand name while also ensuring the health and safety of
the artists, partners and attendees.”

“As a result and after careful consideration, Dentsu
Aegis Network’s Amplifi Live, a partner of Wodstock
50, has decided to cancel the festival,” said the state-

ment obtained by AFP.  “As difficult as it is, we believe
this is the most prudent decision for all parties
involved.” But organizers are disputing that the festival
has been scrapped, according to upstate New York’s
Poughkeepsie Journal newspaper, which quoted them
as saying “Woodstock 50 vehemently denies the festi-
val’s cancellation and legal remedy will (be) sought.”

Woodstock promoters did not immediately respond
to an AFP inquiry. Amplifi Live is the investment arm
of Dentsu Aegis Network, a London-based marketing
firm owned by the Japanese company Dentsu. The
2019 edition of peace, love and music was to span
genres in a bid to appeal to fans of the original week-
end-where icons including Jimi Hendrix and Janis
Joplin jammed in the pouring rain-as well as today’s
young concert-goers.

But last week ticket sales were postponed for the
festival to “refine logistical plans,” while a report from
industry insider Billboard cited concerns over capacity-
some 100,000 festival-goers were anticipated-site
readiness and permit snags. According to Billboard,
Amplifi Live has already invested some $30 million on
the star-studded line-up. The festival, slated to be held
about 115 miles (185 kilometers) from the original 1969
site, is separate from an anniversary concert planned
for that spot over the same weekend. — AFP


