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Warba Bank
launches
‘Warba
Concierge’
KUWAIT: Warba Bank has
recently sealed a partnership with
Peacock Concierge Group, to be
added to its partners’ portfolio,
through which the Bank aims at
providing customers with top-
notch services custom-made to
facilitate their lifestyle and cater to
their needs. The new partnership is
exclusive to Warba’s Al Safwa cat-
egory customers offering them a
wide range of choices to make sure
they are best served. 

Through a carefully selected
professional team, Warba
Concierge offers a wide array of
most needed services by customers
who seek to balance between
working hours and life needs to
manage their daily commitments.
The services range from reminding

the customer with his/her daily
agendas, providing personal mes-
senger when needed to relieve cus-
tomers from routine tasks such as:
paying bills, permits’ renewal, deliv-
ery of gifts, flowers, invitations,
papers and documents and finaliz-
ing governmental services. 

It is worth to mention that
Peacock Concierge company takes
the exclusivity in facilitating all
travel related matters whereas it
handles tickets’ issuance, hotels
reservations, and visa applications.
The Company pride itself to have
an exquisite experience in select-
ing top-notch touristic destina-
tions, restaurants as well as secur-
ing tickets for sports and cultural
events worldwide. 

One of the Company’s privi-
leged service is “Greet &
Welcome” provided in most air-
ports around the world to greet
and escort the customers straight
from the plane to collect luggage
and leave airport. For further priva-
cy, the Company facilitate all mat-
ters related to renting various lux-
urious means of transport includ-
ing yachts and private jets. Warba
Concierge provides personal

assistant around the clock even
during holidays, offered by a highly
professional team which grants Al
Safwa customers a perfect privacy. 

Commenting on the new serv-
ice, Abdullah Nasser Al Shoail,
Senior Director -Branches
Department at Warba Bank said:
“Our cooperation with Peacock
Concierge is an added value and
rewarding to our customers top-
ping their lives with unique luxu-
ry”. He added: “our prime objective
out of this new partnership, is to
fulfill our commitment to continu-
ously provide our customers with

peace in mind services, while dis-
tinguishing them with all needed
high-quality support and comfort
whether they are in Kuwait or
abroad”. From his end, Hassan Al
Suwaidi, CEO of Peacock
Concierge Group said: “We are
proud to partner with Warba Bank
as a privileged addition to our
partners’ list. It’s our utmost pleas-
ure to provide Warba Bank’s Al
Safwa customers with unparalleled
luxurious services delivered by
highly experienced team who is
well trained to consider each tiny
detail in customers’ requests”. 

HONG KONG: Chinese e-commerce giant Alibaba
Group raised up to $12.9 billion in a landmark listing in
Hong Kong, the largest share sale in the city in nine
years and a world record for a cross-border secondary
share sale. The deal will be seen as a boost to Hong
Kong following more than five months of anti-govern-
ment protests and its recent slide into its first recession
in a decade. Alibaba said in a statement it had priced
the shares at HK$176 ($22.49) each, a discount of 2.9%
to its New York closing price, confirming information
earlier reported by Reuters.

The price means Alibaba will raise at least HK$88
billion ($11.3 billion) - a symbolic total because the
number 8 is associated with prosperity and good for-
tune in Chinese culture. Alibaba has also chosen the
stock code 9988 for its listing, which for Chinese
speakers combines two of the luckiest numbers,
together symbolizing long-lasting prosperity. The total
raised from the deal could eventually reach $12.9 bil-
lion if a so-called ‘greenshoe’ over-allotment option
were exercised.

Alibaba shares closed in New York on Tuesday at
$185.25. One of Alibaba’s New York-listed American
Depositary Shares (ADS) is worth eight of its Hong
Kong shares. While the discount to Alibaba’s last close
was set at 2.9%, analysts noted the price represented a
3.7% discount to the Alibaba’s share price on Nov. 12 -
the day before the deal was launched. “I was expecting
it to be done at around 4%-5% so this is about right,”
said Sumeet Singh, head of research at Aequitas and
who publishes on research website SmartKarma.

“The deal represents just about 4.4 days of three-
month average daily value traded and hence, relatively
it’s not a big deal for a stock of Alibaba’s size.” Alibaba’s
deal comes amid a late-year rush of share sales, with
Saudi Arabia’s state oil giant Aramco revving up to

price an initial public offering so large it threatens to
eclipse Alibaba’s own record $25 billion float in 2014. A
deal at the top of Aramco’s price range would raise
$25.6 billion and value the company at $1.7 trillion -
short of the $2 trillion it had originally sought.

Hong Kong boost
Hong Kong’s army of small investors have welcomed

the Alibaba deal, subscribing for 40 times the shares
they were originally allotted, according to two sources
with direct knowledge of the deal. That represents the
heaviest oversubscription rate for any multi-billion dol-
lar share sale in Hong Kong in more than four years,

according to Dealogic data. Alibaba declined to com-
ment on retail subscriptions. Retail investors will now
take 10% of the deal, up from the 2.5% they were orig-
inally allotted. 

Hong Kong operates a ‘clawback’ system where
heavy oversubscription from small investors can result
in them getting a greater share. The numbers imply
retail investors collectively put up about $11 billion in
the hope of getting shares in the Chinese ecommerce
champion. A float by Alibaba is seen as particularly sig-

nificant to Hong Kong since it lost the company’s IPO to
New York in 2013 because the Asian financial hub
would not then accept its unusual governance, where a
self-selecting group of insiders control the majority of
board seats.

That decision ultimately resulted in Hong Kong rule
changes last year that have allowed Alibaba to conduct

this listing. Bankers hope other US-listed Chinese tech
giants will follow suit. Alibaba’s listing ceremony is due
to be held at the Hong Stock Exchange next Tuesday
and the event will be closely watched given the ongoing
protests unfolding across the city. China International
Capital Corporation (CICC) and Credit Suisse are lead-
ing Alibaba’s deal. — Reuters

Alibaba raises up to $12.9 billion
in a landmark Hong Kong listing

Retail oversubscription 40x original 2.5% allotment 

PARIS: The logo of the Chinese multinational e-commerce, retail, internet, and technology conglomerate, Alibaba
group is displayed on a tablet screen in Paris.  — AFP 
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Free access at
Kidztopia awaits
Burgan Bank’s
Buba customers
KUWAIT: Burgan Bank, in collaboration
with Kidztopia, is geared to host a free full
day access for Buba account holders that
will delight its little customers with memo-
rable experiences. Driven by the aim to
rewards its Buba account holders with
exclusive offers that fit their lifestyle, on
Friday November 22nd, Buba customers
can enjoy this day at Kidztopia located in
the Avenues. Additionally, the children can
benefit from 50% discount on items from
the toys collection in store.

As one of the most popular enter-
tainment areas for children in Kuwait,
Kidztopia provides entertaining games,
learning and exciting indoor play areas.

Where kids can come and have endless
fun in an amazing atmosphere that is
designed for their enjoyment. Open
from 11 am onwards until 11 pm, Buba
account holders can start their adven-
ture with complete access to all of the
facilities in store.

Buba Kids Account aims at providing
creative solutions for parents who want to
earn more from their savings for their chil-
dren while also enjoying a wide range of
benefits. The Buba Kids Account is a sav-
ings account, with the minimum opening
balance of KD 10. Children, up to 14 years
old, will also enjoy special offers and pro-
motions throughout the year as well as
attractive discounts at selected merchants
across Kuwait. 

To find out more about Burgan Bank’s
“Buba” Kids Account including the latest
promotions, customers can follow the
bank’s Instagram page
@Burganbankkuwait. For more informa-
tion customers are required to visit their
nearest Burgan Bank branch or call
1804080, or visit the bank’s website on
www.burgan.com. 

Gulf Air and
SpiceJet sign MoU
to explore greater
cooperation
NEW DELHI: Gulf Air, the national carrier
of the Kingdom of Bahrain, and SpiceJet,
India’s favorite carrier, signed a Memorandum
of Understanding (MoU) to explore greater
cooperation between the two airlines includ-
ing an interline and codeshare agreement,
coordinated cargo services, engineering
services and pilot training. 

The MoU was signed by Kresimir Kucko,
Gulf Air’s Chief Executive Officer and Ajay
Singh, Chairman and Managing Director at
SpiceJet. Besides looking at a codeshare and
interline agreement, the scope of the MoU
includes the two airlines exploring growth
opportunities beyond network expansion by
leveraging each other’s strengths. 

Gulf Air and SpiceJet will look at collabo-
rating in the field of pilot training to nurture
talent in order to deliver the finest resources
for both the airlines. The airlines will also
engage and collaborate to enhance their

respective cargo and engineering services.
The signing of this MOU between the two
carriers aims at initiation of collaboration
between the two carriers, and further
strengthening the strong ties between India
and the Kingdom of Bahrain. 

Kresimir Kucko, Chief Executive Officer of
Gulf Air said: “This is a historic event for both
Gulf Air and SpiceJet as we strengthen com-
mercial ties between the two carriers; creat-
ing more choices for our valued passengers
to explore new cities across our networks.
We have a longstanding relationship with the
Republic of India and we feel proud to work
closely with our friends at SpiceJet.”

Ajay Singh, Chairman and Managing
Director, SpiceJet said, “I am extremely hap-
py at the signing of this MoU and the begin-
ning of this new partnership between

SpiceJet and Gulf Air. This partnership will
immensely benefit the two airlines and our
passengers in times to come. These are excit-
ing times for SpiceJet as we pursue our inter-
national expansion plan. We are developing
an extensive portfolio of destinations both at
home and in international markets. 

The Middle East has always been among
our top priority markets. This agreement is
going to play a very important role for
SpiceJet’s next phase of growth as we con-
tinue to explore the innumerable opportuni-
ties around us.” Gulf Air currently operates
82 weekly flights to eight destinations in
India: Mumbai, Delhi, Chennai,
Thiruvananthapuram, Cochin, Hyderabad,
Calicut and Bangalore. SpiceJet currently
operates flights to more than 50 destinations
within the Republic of India.

Airlines’ fuel
practices feed
doubts over
commitment
PARIS: Airlines have taken steps to
reduce their carbon footprints under the
gaze of public opinion, but the pressure
of the bottom line means some fly with
extra fuel, boosting emissions of cli-
mate-changing greenhouse gases. As
the highly competitive air travel industry
is being pushed to reduce its carbon
emissions-which it puts at two to three
percent of the global total-the practice
known as fuel tankering has become an
acid test for airlines’ commitment to
really go green.

In fuel tankering, an aircraft’s tanks
are filled sufficiently at the departure
airport to avoid having to take on addi-
tional fuel for the return leg at a destina-
tion airport where fuel costs may be
higher, or there are supply issues.
According to a study by Eurocontrol,
the practice is a money-saving strategy
for airlines as it outweighs the cost of
additional fuel needed to carry the extra
weight on the outbound flight.

“Aviation is a very competitive mar-
ket and each airline needs to minimize
operating costs, in order to keep its tick-
et prices as competitive as possible,”
said the group, an inter-governmental
organization that helps harmonize regu-
lations in the sector. With fuel account-
ing for up to 25 percent of airlines’ oper-
ating expenses, “saving fuel has become
a major challenge for aviation”, it added.
Eurocontrol found that in Europe fuel
tankering concerns about one in six
flights, on average resulting in an extra
136 kg of fuel burned. 

Despite the additional fuel cost of 75
euros it still results in a net saving of 126
euros per flight. That saving also
includes nine euros for purchasing car-
bon allowances for the 428kg of addi-

tional CO2 generated. The report esti-
mated that in Europe fuel tankering
could generate net savings of 265 million
euros per year for airlines, while adding
286,000 tons of fuel burnt and 901,000
tons of CO2 emissions. “This represents
about 2,800 round-trips between Paris
and New York or the annual emissions
of a European city of 100,000 inhabi-
tants,” said the report. 

Everybody does it... 
After being called out for fuel tanker-

ing by the BBC, British Airways called it
a “common practice across the airline
industry” and said that it is done for
“operational, safety and price reasons”.
British Airways said it resorts to fuel
tankering for “mainly short-haul destina-
tions where there are considerable fuel
price differences between European air-
ports”. Willy Walsh, the head of IAG,
British Airway’s parent company,
acknowledged that the issue shows that
airlines are torn between economic and
environmental imperatives.

“What we see today is that there is
often a conflict between what we do
that makes a commercial and financial
sense and the things we should be
doing from an environmental point of
view,” he told investors at a gathering
at the beginning of November.
Germany’s Lufthansa said it resorts to
fuel tankering only exceptionally for
operational reasons because the prac-
tice “goes against our goal of reducing
carbon emissions,” said a spokesman.
Air France said it practiced fuel tanker-
ing only on “some specific” routes for
economic or organizational reasons.

Offsets 
The airline industry adopted in 2016

a mechanism called CORSIA to offset
any increase in CO2 emissions from
2020 levels using tree-planting and oth-
er schemes that absorb carbon. This will
allow the industry to continue to grow to
meet rising demand for air travel without
adding any additional carbon on a net
basis. Budget airline easyJet announced
it plans to go further by offsetting emis-
sions from all flights. — AFP 

China adds coal
power despite
climate pledge
BEIJING: China plans to add new coal power
plants equivalent to all of the EU’s current
generating capacity, putting the world’s
biggest emitter out of sync with its commit-
ments to combat climate change, researchers
said yesterday. China built enough new plants
between January 2018 and June 2019 — near-
ly 43 gigawatts worth of capacity-to cancel

out the decrease in the rest of the world, said
the US-based Global Energy Monitor.

Researchers warned that an increase in
China’s coal power capacity was incompatible
with keeping global warming “well below” 2
degrees celsius, a key commitment of the 2015
Paris Agreement on Climate Change which
China is a party to. Another 147.7 gigawatts of
coal plants in the country are currently under
construction or likely to be reopened, nearly
as many as the entire European Union’s 150
gigawatts of existing capacity, the report said.

The plants would take China’s total coal
power plant capacity to 1174.7 gigawatts. The
report attributed China’s coal expansion to a

two year period in which provincial govern-
ments rapidly approved projects as part of an
effort to boost regional growth. An ongoing
economic slowdown could further weaken
China’s resolve to switch to renewables despite
the central government’s calls in recent years
to slow the development of coal plants.

“There is a risk that Chinese leaders will
feel the need to continue supporting coal-
intensive industries and make climate con-
cerns second to continued economic growth,”
Christine Shearer, a director at Global Energy
Monitor said. China’s efforts against climate
change are key as it is the world’s biggest
emitter of greenhouse gases. — AFP 


