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Greetings

The Australian College of Kuwait (ACK) launched its
annual Breast Cancer Awareness Campaign. One of
the main campaign goals was to encourage and

highlight the importance of early detection and regular
screening to ensure safety. The campaign organized by the
Public Relations Department included several activities to
raise awareness among ACK family, as well as many inter-
active activities on campus targeting employees and stu-
dents, in addition to providing followers on social media
networking pages with important scientific information
and giving them instructions and advice related to it, thus
reaching the largest segment possible.

Believing in the role and involvement of its students in
social activities and the development of their personal
skills, the Public Relations Department has formed a vol-
unteering team for the awareness campaign to coordinate
the activities and distribute leaflets that contain educa-
tional information on prevention methods and encourage

them not to fear frequent screening because early detec-
tion can save lives.

Raising awareness of this issue is important for ACK as
we believe in playing an active role in educating the com-
munity about basic health issues, said May Al-Musallam,
Senior Manager of the Public Relations Department at
ACK, “Similar events and our annual campaign that we
launch targets all segments of the society and aims to raise
awareness among them, especially women, to highlight the
importance of early detection of the disease”. 

May concluded that “out of social responsibility and a
belief in the need to contribute and interact positively in all
issues of concern to the community, whether health, devel-
opmental, voluntary or educational, we are always keen to
create programs and activities that serve these issues and
we are happy and proud by the feedback received from
our students and with their constant contribution to all
activities and events organized by the College”.

ACK ‘goes pink’ to support 
Breast Cancer Awareness 

CBK receives medical
tests team from
Hassawi Clinic

As part of its keenness to provide all means of medical
and health care to its employees, Commercial Bank
of Kuwait received Al-Hasawi Clinic at its headquar-

ters, to provide some free tests necessary for the CBK’s
employees of the bank and provide advice and treatment to
them and also to answer all their inquiries related to teeth
and skin. Commenting on the event, Amani Al-Wara’a,
Deputy Director General, Corporate Communications, said:
“This visit comes within the framework of the Bank’s keen-
ness to provide the highest levels of health and medical care
to its employees, and to emphasize its role in supporting
health aspects and awareness campaigns. By providing all
the right conditions for their work and giving them good
advice even during working hours. “

Jumeirah unveils four 
signature restaurants

Renowned for its bold, trailblazing culinary concepts,
Jumeirah Group is thrilled to reveal its four signa-
ture restaurants, Rockfish, Shimmers, Zheng He’s

and KAYTO pop-up within Jumeirah Mina A’Salam and
Jumeirah Al Naseem, including a brand-new concept and
the re-launch of two of Dubai’s most-loved venues. From
innovative Chinese cuisine and Mediterranean seafood
with Italian flair to exotic Peruvian-Nikkei and a beach-
side Greek experience, the four distinct restaurants are set
to impress Dubai residents and visitors alike this season. 

Under the direction of Jumeirah Group’s Chief Culinary
Officer, Michael Ellis, the four unique restaurants show-
case the hotel group’s emphasis on delivering culinary
excellence, one-of-a-kind atmosphere and unparalleled
service. Michael Ellis comments: “Innovation is at the heart
of what we do and therefore I am delighted to announce
the evolution of three of our restaurants in Jumeirah Mina
A’Salam and Jumeirah Al Naseem as well as the launch of a
brand-new pop-up KAYTO in Jumeirah Al Naseem. With
famed dishes of Chef Marco, Chef Cristian, Chef Wei and
Chef Nikolas, all served in distinct, iconic locations,
Jumeirah is the place to be.” 

Celebrating the unique fusion of Peruvian and Japanese
cuisine known as “Nikkei”, KAYTO pop-up restaurant by
Chef Cristian Goya at Jumeirah Al Naseem will captivate
all who visit. Designed for sharing, the menu features dish-
es such as Saikyo Miso Black Cod, fresh ceviche, special
sushi nigiri and rolls, and robust meat dishes, to be
enjoyed in an effortlessly cool atmosphere enhanced by
secluded outdoor seating and the upbeat sounds of a live
DJ set six days a week. 

Home to exceptional views of the glistening Arabian
Gulf and Burj Al Arab Jumeirah, Rockfish showcases the
artfully crafted Italian fare of Michelin-starred Chef Marco
Garfagnini. With a focus on crudo and seafood, the restau-
rant is known for its eclectic interior design, sprawling ter-
race and specialty gin trolley with more than 15 beverage
varieties from around the world, making it the perfect spot
to enjoy the winter weather. 

As Jumeirah Mina A’Salam continues to thrive as a
leading Dubai dining destination, Zheng He’s, the popular
Chinese restaurant, reopens its doors with a new culinary
and mixology offering, refreshed dÈcor and dynamic
ambience. The latest menu, curated by former Hakkasan
chef, Chef Lai Min Wei, delivers classic Chinese dishes
with a contemporary spin using the finest ingredients and
age-old techniques. Guests will be offered the likes of Blue
Lobster Dumplings with Caviar and Lemongrass Sauce,
Boston Lobster in Tomato Chili Broth with Crispy Rice,
and Zheng He’s iconic Peking Duck.

Situated alongside Jumeirah Mina A’Salam’s pristine
stretch of beach, Shimmers, the Greek hotspot, is turning
up the heat for the cooler season. Complete a white-
washed colour palette, breezy beachside vibes and a revi-
talized menu by new Chef Nikolas Bragoudakis from the
famous island of Crete, Shimmers will transport guests to
the Cyclades as they sample the vibrant flavors and
atmosphere of Greek cuisine.

Japanese society’s
beach cleaning-up
campaign 

The Japanese Society in Kuwait is planning to
conduct a beach cleaning operation as we call
it “Operation Turtles” on Saturday November

2nd, 2019 at Shuwaikh Beach Park, 10:30-12:00AM.
The campaign aims at enhancing people’s awareness
of the importance of environment protection. The
Japanese society would like invite citizens, expats
and activists to participate in this activity. All media
representatives are welcome to attend and cover the
event.

On the occasion of the national day of Switzerland, its ambassador Dr Benedict hosted a reception at his residence over the weekend. Major official, diplomats and media persons attended the event. 
— Photos by Yasser Al Zayyat 

The Nuclear medicine and molecular imaging week activities concluded at the Gate Mall.
The event was organized by the nuclear medicine department of Adan Hospital. The goal of
the event was to educate the society on the importance of the nuclear medicine depart-
ment and its services in health care.

Happy birthday Cathlyn! We wish you
all the best in life. May God guide

and protect you as you continue to be a
blessing to your family. Greetings from
mom, dad, brother, uncles, friends and
well-wishers. 


