
KUWAIT: Toyota Motor Corporation
(Toyota), worldwide partner of the Olympic
and Paralympic Games, announced recently
that to support the Olympic and Paralympic
Games Tokyo 2020, it is developing a spe-
cial new product, the APM (Accessible
People Mover), a mobility vehicle designed
expressly for use at the Games.

Through the Games, Toyota aims to pro-
vide all people the freedom to move, or
what it calls, “Mobility for All.” The APM
takes this challenge to the maximum
degree, offering a “last one mile” solution
that helps transport as many people as pos-
sible to events and venues, including ath-
letes and staff related to the Games, as well
as all types of visitors with accessibility
needs such as the elderly, people with
impairments, pregnant women, and families
with small children, among others. It is also
anticipated that part of the fleet of APMs
will be used to support relief activities at
events/venues during summer. During the
Games, Toyota will employ approximately
200 APMs to support the transportation of
visitors and staff around various facilities,
including places where events or competi-
tions are held and non-event official sites
such as the Olympic Village.

Primary Features:
1.  ‘Basic Model’: To support more event

attendance, provide “last one mile” trans-
portation

• A low-speed, short-distance battery

electric vehicle (BEV) suitable for the
transportation of visitors and staff within
large event/venue grounds

• Used by all types of attendees to the
Games, including staff and athletes, as well
as others, such as visitors including the eld-
erly, people with impairments, pregnant
women, and families with small children

• The APM will feature three-row seat-
ing. In the first row will be the driver’s seat,
the second row provides seating for three,

and the third row will offer seating for two,
allowing total seating for six people, five
passengers and one driver. When used for
passengers in wheelchairs, the configura-
tion can be modified by folding the seats to
allow the wheelchair rider in the second
row

• With safety in mind, the position of the
driver’s seat has been elevated and centrally
located in order to allow the driver to see
passengers and support their individual

needs as they enter/exit the vehicle
• Passenger seats are accessible from

both sides of the vehicle, and the overall
design considers varying customers’
needs, with safety bars on both sides to
help passengers while entering and exiting
the vehicle, and fitted with wheelchair
anchor plates and ramps to enable the
optimal access and transportation of
wheelchair passengers

2.  ‘Relief’ Specifications: Providing relief

activities during the Games
• While using the basic model as the

foundation, half of the second and third row
space has been preserved for a stretcher. In
addition, to help convey people needing
relief in a stable, safe way, a stretcher that
can be attached/secured in the vehicle will
also be equipped

• The vehicle has also been designed
with space to allow two relief staff workers
to sit immediately adjacent to the stretcher.
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Toyota supports Tokyo 2020 with 
special ‘APM’ mobility vehicle

Offering ‘last one mile’ transport, relief to staff and visitors during Olympic Games Tokyo 2020

Turkish Airlines’ 
load factor is 
84.8% in August
KUWAIT: Turkish Airlines announced its
passenger and cargo traffic results for
August. The flag carrier recorded 84.8 per-
cent load factor in this month despite the
global shrinkage of demand in the aviation
sector. Offering connections to more coun-
tries than any other airline from a single hub,
global carrier’s international-to-international
transfer passenger numbers increased in
record numbers with a 9.4 percent increase
compared to the same month of the last year.

Continuing towards its goal of becoming
one of the top five air cargo brands in the
world with its Turkish Cargo brand, flag carri-
er increased its cargo / mail volume by 11.5
percent compared to the same month of the
last year. National flag carrier maintains its
two digit growth numbers at air cargo market
in its new home as well.

According to August 2019 Traffic
Results; 

•  Load factor in August is 84.8 percent,
while domestic load factor is 88.4 percent
and international load factor is 84.3 percent.

•  International-to-international transfer
passengers (transit passengers) increased by
9.4 percent compared to the same period of
last year. International passengers excluding

the international to international transit pas-
sengers showed a decrease of 0.4 percent in
August.

•  In August, cargo/mail volume increased
by 11.5 percent, compared to the same period
of 2018. Main contributors to the growth in
Cargo / mail volume are North America with
24.8 percent, Far East with 12.2 percent and
Europe with 11.3 percent increase.

•  In August, Domestic showed load factor
growth of 0.6 points, while North America
and Far East increased by 0.4 and 0.3 points
respectively.

According to the January-August 2019
Traffic Results;

•  During January-August, demand was

almost flat over the same period of last year
but total number of passengers carried
decreased by 2.1 percent and total number of
passengers carried is around 49.7 million. 

•  During January-August, total load fac-
tor decreased by 0.6 points to 81.2 percent
compared to same period of last year.
International load factor also decreased by
0.8 points to 80,5 percent, domestic load
factor went up by 1,1 point reaching 86.6
percent.

•  International-to-international transfer
passengers carried increased by 3.5 percent.

•  Cargo/mail carried during the first eight
months of 2019 increased by 9.6 percent and
reach to 985 thousand tons. 

Meet the new 
limited edition 
pearl white 
Huawei P30 Pro 
KUWAIT: The Huawei P30 Pro has
been gathering awards and accolades
for its solid performance and stunning
design. Joining the successful Huawei
P30 series is the latest color for the
Huawei P30 Pro, the all-new Limited
Edition Pearl White, bringing to users
another gorgeous color option to
choose from.

Following the theme of salt flat inspi-
ration, this new Pearl White color follows
a similar pattern to the Breathing Crystal
variant. Looking up at the clouds for
inspiration, the Pearl White variant cap-
tures the flowing movement and the clear
essence of the clouds as they float across
the salt flats, creating a unique shade of
white that stands out among other mod-
ern smartphones. The result of several
hundred coating tests and experimenting
with colors, this new limited edition sub-
tly displays elements of elegance, further
complementing the user’s style.

However, we know that the Huawei

P30 Pro is more than just good looks.
Awarded the Best Smartphone at
European Hardware Award 2019 and
MWC Shanghai, Huawei’s latest flagship
is packed with powerful hardware that
promise stunning performance and user
centric features. It comes with the
world’s first Leica Quad Camera setup
with 50x zoom and on-board AI for per-
fect shots no matter what the conditions.
Under the hood, users enjoy the Kirin
980 chipset, Huawei’s fastest chipset yet
for efficient performance and 128GB of
storage, paired with a massive 4200
mAh battery with the 40W Huawei
Supercharge and support for 15W
Huawei Wireless Quick Charge. 

Additionally, the Huawei P30 Pro
packs a massive 6.47 inch display with
In-screen fingerprint and Huawei
Acoustic Display Technology, allowing
for a better viewing experience. Gaming
is boosted as well with the help of GPU
Turbo 3.0, which enhances graphics for
a more immersive gaming experience. 

Along with the launch of the new col-
or, the Huawei P30 Pro Limited Edition
Pearl White is also available in a limited
Special Edition Gift Box that houses the
Huawei P30 Pro Glamourous case,
embedded with Swarovski Crystals, also
making it the perfect gift. Both the
phone and the case can be bought sepa-
rately as well. 

Canon showcases 
‘Education for
Life Plus’ 
ecosystem  
MUSCAT:  Canon Middle East, a leader in
imaging solutions, is showcasing its
‘Education for Life Plus’ (EFL+) ecosystem of
digital education solutions at the MENA
Innovation 2019 being held in Muscat from
15-17 September 2019. 

Education for Life+ (EFL+) is a Canon
program designed to offer higher education
institutions with a technologically enhanced
student experience and a secure learning
environment for both students and teachers.
The program provides fully managed online
student print services to lower and control
the cost of print; fully integrated and secure
examination and automated grading process
to save time and effort for teachers and
ensure peace of mind; access to data analyt-
ics and reporting that will provide institutions
increased visibility on their operations and
effectively control costs; and document man-
agement solutions to streamline operations
and access to information.

Shadi Bakhour, Business Unit Director,
B2B, Canon Middle East and General
Manager, Canon Saudi Arabia showcased the
‘Education for Life +’ solution at the MENA
Innovation 2019 which was attended by min-
isters and senior officials for education, ICT,
higher education and science & technology
from across the MENA region. 

Over the years, GCC governments have
introduced various investor-friendly policies
scaling the quality of education. Canon has
recognized this potential and is actively seek-
ing to establish public-private partnerships
(PPPs) with local government to build sus-
tainable ecosystems by introducing innova-
tive solutions.  Presenting the Education for
Life+ (EFL+) program at MENA Innovation
2019, Shadi Bakhour said: “There is a surge in
the Middle East education sector with gov-
ernments placing emphasis on the introduc-
tion of new programs to help drive efficien-
cies. We have studied the region’s education
market closely and MENA Innovation 2019 is
an ideal platform for us to introduce the
Education for Life+ (EFL+) program. For
Canon Middle East, education will continue
to be an important area of growth and we will
invest in creating and developing new pro-
grams to support the vision and growth of
local governments.”

“Education for Life+ (EFL+) is also
extended to the development of life skills
amongst the region’s youth, enabling their
continued development and professional
growth”; he further added. 

As per recent reports, the total number of
students in GCC education sector is projected
to reach 14.5 million in 2022, (from 12.9 million
in 2017) owing to the rise in population of
school and college age students. Canon has
already extended the program to Saudi Arabia
is engaged with several of the kingdom’s univer-
sities to introduce Education for Life+ (EFL+)
and its applications that could make big positive
transition for student related education services.
The Education for Life+ (EFL+) program
clearly resonates with Canon’s corporate phi-
losophy of kyosei, which means living and
working together for the common good in
Japanese, as it aims to support the nation in
building a robust, modern and technologically
advanced education system. 

KUWAIT: Burgan Bank announced
Mohammad Khaled Al-Ahmad Al-
Falakawi as the new KD 125,000 cash
prize winner in the Yawmi quarterly
draw.  The winner expressed his excite-
ment for being the winner of the reward-
ing cash prize with Yawmi Account from
Burgan Bank. The Yawmi quarterly draw
offers customers chances to win higher
rewards, entitling one lucky customer to
win KD 125,000 cash prize every three
months. To enter Burgan Bank’s Yawmi
quarterly draws, customers should main-
tain a minimum amount of KD 500 in
their account for 2 months prior to the
draw date. Additionally, every KD 10 in
the account will entitle customers to one
chance of winning. 

Burgan Bank announces 
winner of KD 125,000 
cash prize in Yawmi draw
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