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stc revolutionizes postpaid plans 
with unique package Always ON 

KUWAIT: Kuwait Telecommunications Company -
stc, a world-class digital leader providing innovative
services and platforms to customers, enabling the digi-
tal transformation in Kuwait, announced its new revo-
lutionary range of Always ON postpaid plans, pack-
aged with  new unique benefits designed to meet cus-
tomers’ connectivity requirements. Customers can
unlock the new-to-market features by subscribing to
one of stc’s plans, which include premium digital and
telecom services. 

Whether you are a new or a renewal customer,
you can  sign up for one of stc’s eligible plans and
benefit from stc’s Always ON continuous break-
through connectivity, a highly convenient service that
permits users to always remain connected to the
internet. Additionally, subscribers will be able to
upgrade from 4G to 5G service at any time and with
ease to enjoy the network’s top internet speeds.
Internet roaming, WhatsApp and incoming calls while
roaming, and international minutes are also part of

the bouquet of offerings, allowing users to stay in
touch with friends and family wherever they are. For
those looking to relax and enjoy quality home enter-
tainment, stc has included a subscription to the
Jawwy TV app which comes loaded with live TV
channels, Arabic and English movies, TV series and
more.

Commenting on the first-of-its-kind promotion in
Kuwait, Chief Consumer Officer (CCO) of stc, engi-
neer Nasser Al-Sadoun, said, “We have revamped

and redesigned our postpaid plans to bring out the
best of what stc has to offer, specifically targeting this
market segment. Focusing on enriching the customer
experience, the new-to-market bundled services
allow stc customers to access a wealth of features
that are not yet offered in the local market. With that
said, we aim to keep our customers satisfied by
blending innovation with connectivity to deliver an
unrivaled interactive experience.”

He added, “stc is continuously searching for
groundbreaking methods to enhance its customer
satisfaction rate and online journey by offering
unique solutions that enable digital transformation. By
offering a rich selection of products and services,
which include the latest smartphones, internet routers
and entertainment devices, stc aims to grant its cus-
tomers with an unmatched choice in quality, value,
and convenience. Placing the customer experience at
heart, the Company offers all its products and servic-
es through stc branches, its website

(www.stc.com.kw) and
mystc App.”

With 5G wireless tech-
nology revolutionizing the
world of connectivity, stc
has invested its resources
in building an infrastruc-
ture that can provide
ultra-high-internet speeds
through a stable network
with low latency.
Complementing this initia-
tive, the Company has
released a variety of 5G
enabled devices and pro-

motions that can utilize the network’s advantages and
vast capabilities. These developments follow stc’s
vision to enable the digital transformation in Kuwait,
which is now accessible to more customers at an
affordable price. 

Always ON brings a wealth of benefits to customers

Al-Sadoun: 
Revamped 

postpaid plans
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Al-Sayer announces
winners of ‘Big 
Winner’ campaign
KUWAIT: Mohamed Naser Al-Sayer & Sons Co
(MNSS) Group Spare Parts Division, a subsidiary of
Al-Sayer Holding, held an electronic raffle to select the
winners of Toyota Genuine Parts Special Big Winner
promotion on Tuesday 13th August 2020, through the
Ministry of Commerce and Industry Computer system. 

Toyota Genuine Parts Special - Big Winner promo-
tion had commenced on 12th February until 15th
March, customers were eligible to participate in the
draw with every KD 5 spent on Toyota Genuine Parts
at any Al-Sayer parts outlet or Service facility. 

Its prize distribution will be held, at Toyota Parts
Main Branch, located on Canada Dry Street, Road no
3, while maintaining the health precautions for
COVID- 19.  The winners are requested to collect their
prizes by presenting the official letter from the
Ministry and their official Personal Identification proof
registered for the draw. Mohamed Naser Al-Sayer
continues to guarantee highest level of customer satis-
faction through quality assured genuine products at
fair and competitive prices. Al-Sayer Toyota Genuine
Parts operate 17 exclusive outlets across Kuwait offer-
ing excellent customer experience through better
accessibility and convenience. 

Gulf Bank announces
winners of Al-Danah 
weekly draw
KUWAIT: Gulf Bank held its weekly draw on 23rd
August 2020 announcing the names of the winners
for the week of 16 - 20 August 2020. The weekly
draw consists of five winners who receive KD 1,000
each, every week.

The winners this week are:
Nawal Abdullah Hasen Abdullah
Khushi Mohammed Asgher Ali
Safiyah Ibrahim Dashti
Amal Sarhan Laftah Al-Shammari
Ali Mohammad Hussain Buolayyan

Al-Danah is now offering its biggest prize yet,
with an annual draw prize of KD 1,500,000. The
annual draw will be held on 14 January 2021, and the

last chance to deposit into an Al-Danah account to
participate is 30 September 2020.

Gulf Bank encourages customers to increase
their chances of winning with Al-Danah by
depositing more into their Gulf Bank accounts
using the new ePay (Self-Pay) service, which is
available on Gulf Bank’s online and mobile banking
services. Al-Danah offers a number of unique serv-
ices to customers, including the Al-Danah Deposit
Only ATM card, which allows account holders to
deposit money into their accounts at their conven-
ience. Account holders can also calculate their
chances of winning the draws through the ‘Al-
Danah Chances’ calculator available on the Gulf
Bank website and app. Furthermore, loyal Al-Danah
customers are rewarded with loyalty chances.
Loyalty chances are the total chances accumulated
from the previous year, which are added to the
customer’s chances the following year. Therefore,
the total chances earned by Al-Danah customers in
2019, have been added to their 2020 chances, and
the same process will take place in 2021, and so on.
Terms and conditions apply.

Mega hit offer 
for Burgan Bank 
customers from 
Best Al-Yousifi
KUWAIT: Through its exclusive partnership with the
leading electronics store in Kuwait, ‘Best Al-Yousifi’,
Burgan Bank’s prepaid and credit cardholders can now
enjoy an exclusive monthly ‘Mega Offer’ where they
can receive a deal on one product with a bargain price
only available for Burgan Bank’s customers. This mega
hit offer provides limited quantities of a selected highly
demanded product every month valid for 24 hours
only. Customers can benefit from the ‘Mega’ offer
while making purchases through “Best Al-Yousifi”
website or the mobile application.

Abdullah Hussain Al-
Maqseed, Unit Head -
Card Products, at Burgan
Bank said: “We are
delighted to continue col-
laborating with “Best Al-
Yousifi”, which has a lead-
ing reputation and position
in the Kuwaiti market.
Through our partnership,
we always strive to reward
our valued customers with
exclusive deals, as the
opportunity is available for
them to obtain the most
requested products at a

special and exclusive price that is only available in the
market for them.”  

Abdullah continued: “The exclusive price on select-
ed products can be viewed on the bank’s social media
platforms on the same day of the offer and for a limited
period only.” 

Established in 1977, Burgan Bank is the youngest
commercial Bank and second largest by assets in
Kuwait, with a significant focus on the corporate and
financial institutions sectors, as well as having a grow-
ing retail, and private bank customer base. Burgan
Bank has majority owned subsidiaries in the MENAT
region supported by one of the largest regional branch
networks which include Gulf Bank Algeria - AGB
(Algeria), Bank of Baghdad - BOB (Iraq &
Lebanon),Tunis International Bank - TIB (Tunisia), and
fully owned Burgan Bank - Turkey, (collectively known
as the “Burgan Bank Group”). Furthermore, Burgan
Bank has presence in the UAE through its corporate
office (“Burgan Financial Services Limited) which had
helped the bank to participate in multiple financing
opportunities in the UAE.

ABK enhances ‘Ahlan 
Ahli’ to improve 
customer experience
KUWAIT: In line with its ‘Simpler Banking’ strategy,
Al-Ahli Bank of Kuwait (ABK) has upgraded its
Interactive Voice Response Service (IVR) by introduc-
ing voice biometrics and fraud detection functions on
‘Ahlan Ahli’.  This innovation is a result of the Bank’s
commitment to leading industry standards of cyberse-
curity, and emphasizes the huge importance it places
on safeguarding customers’ data security. 

ABK’s voice biometrics feature is available to ABK
customers, who will be required to record their voice
three times in the IVR to create their unique voice-
print. If the verification is successful, a non-readable

digital signature will be created and the transaction
will be processed. This voiceprint will be the cus-
tomer’s authentication method henceforth. It conve-
niently reduces the number of security questions and
average call times providing an overall improved cus-
tomer experience.

The Fraud Detection feature on ‘Ahlan Ahli’
analyses the voice through the course of natural
conversation with a Call Center agent. This pioneer-
ing technology will work in the background to
measure characteristics of the customer’s voice,
matching it to the on-record unique voiceprint of
suspicious callers to provide an added layer of
security. In case of a match, the call is reported in
real-time to ABK call agents to provide quick assis-
tance and to prevent potential fraud.

This enhanced IVR service is a key milestone in the
Bank’s digital transformation journey, and further sim-
plifies routine banking transactions such as inter-
account transfers; account and card statement
requests; card payments and cash advances.  

Abdullah Hussain 
Al-Maqseed

China’s XPeng 
looks to raise 
$1.11bn in US IPO
SHANGHAI: Chinese electric vehicle (EV) man-
ufacturer XPeng Inc said it hopes to raise up to
$1.11 billion in its initial public offering (IPO) in
New York, seeking to ride the enthusiasm for
EVs even as US-China relations remain strained.

The company said on Friday it intends to sell
85 million shares American depositary share
(ADS), each representing two class A ordinary
share, priced between $11 and $13 per share.

At the top end of the range, XPeng’s valua-
tion stood at $9.17 billion. The IPO comes at a
time when US-listed Chinese companies are
facing tightened scrutiny and strict audit
requirements from US regulators, as tensions
escalate between two of the world’s biggest
economies. The Chinese EV maker said existing
investors Alibaba Group , Coatue, and Qatar
Investment Authority had indicated interest in
buying up to $200 million, $100 million and $50
million, respectively, of the ADSs being offered.

Backer Xiaomi Corp had also indicated inter-
est in buying up to $50 million of the ADSs.

Alibaba will own all of XPeng’s class C ordi-
nary shares, representing 14.9 percent of the
voting power of its total shares immediately
after the completion of the offering, XPeng said.
XPeng’s IPO comes after rival Li Auto Inc,
another Chinese electric vehicle startup, raised
$1.09 billion in its IPO on Nasdaq last month.

Share prices of EV makers including Tesla
Inc and Nio Inc have surged in recent months.

“Investors can’t seem to get enough expo-
sure to electric vehicle stocks. We are com-
paring Xpeng with Li Auto, which went public
in July and is up 28 percent from its IPO and
to Nio,” Kathleen Smith, Principal ,
Renaissance Capital, provider of institutional
research and IPO ETFs, said. Founded in 2014,
Guangzhou-based XPeng delivered its first
Xpeng G3 vehicle to customers in December
2018 and launched a second model in April
this year. The company manufactures cars in
two factories in China. BofA Securities, JP
Morgan and Credit Suisse are among the
underwriters for the IPO. — Reuters

European stocks 
bounce off lows on 
virus treatment hopes
LONDON: European stocks bounced from a two-
week low yesterday as signs of progress in developing
a COVID-19 treatment offset fears about a resurgence
in virus cases across the continent that could risk sti-
fling an economic recovery.

The pan-European STOXX 600 index rose 1.3 per-

cent, mirroring gains for Asian markets after the U.S.
health regulator said on Sunday it authorized the use
of blood plasma from patients who have recovered
from COVID-19 as a treatment. Spain’s Grifols, one of
the world’s top producers of treatments based on
human plasma, gained 3 percent.

AstraZeneca Plc jumped 2.5 percent after the
Financial Times reported the Trump administration was
considering fast-tracking an experimental COVID-19
vaccine being developed by the company. “The week-
end’s vaccine news is at the fore,” said Keith
Temperton, an analyst at Lombard Forte. “But we’re in
this mid-summer volume vacuum, where the path of
least resistance is higher.”

Oil and gas companies led the surge in Europe,
gaining from a rise in crude prices as storms closed in
on the Gulf of Mexico, shutting more than half its oil
production. Technology, mining and chemical compa-
nies also rose nearly 2 percent. British telecoms com-
pany BT Group jumped 4.3 percent after a media
report that its board was preparing to defend it against
takeover approaches from rivals and buyout firms.

The gains in European equities come after a lack-
luster week that saw data pointing to a stalling busi-
ness recovery in the euro zone amid a surge in coron-
avirus cases. A UK government data showed on Friday
the reproduction “R” number of COVID-19 infections
had risen and may now be above 1, indicating a risk

that the overall epidemic is growing. Similarly,
Germany, France and Spain have seen a surge in virus
cases, with their leaders looking at tightening travel
restrictions.

“The way we’re looking at the COVID narrative
seems to be changing. The market is looking at a bet-
ter situation in terms of hospitalization and death
rates,” Temperton said. Shares in British Airways-
owner IAG dropped 0.5 percent and Air France
dipped 0.4 percent after the UK government said
travellers to France are required to self-certify that
they are not suffering coronavirus symptoms or have
been in contact with a confirmed case within 14 days
preceding travel. — Reuters


