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In this file photo a Walmart logo is seen outside a
store in Washington, DC. US retail giant Walmart said
it had teamed with Microsoft in a bid to buy short-
form video app TikTok. —AFP

KUWAIT: The economic calendar last week was
exceptionally light, in spite of it, there was volatility
in financial markets. All eyes were focused on the
Jackson Hole summit, where the world’s most power-
ful central bank revealed its new strategy on price
growth. The Fed is moving towards an “average” 2
percent inflation target rather than a fixed one and to
restore full employment. The S&P 500 and the Dow
advanced higher as the new strategy will keep inter-
est rates on the low, which equities cherish. The S&P
hit a new record high of 3,509.23 on Friday and
gained about 2.60 percent in value on a weekly basis.
Powell’s comments propelled the 10-year US
Treasury yield to several months high of 0.7890 per-
cent, while the 2-year barley edged higher. In order
to attain higher inflation than it has managed in
recent years, the central bank is probably going to
hold short-term rates very low for a long time, which
limited the advancement of
the 2-year yield. The
spread between the afore-
mentioned yields widened
to 61 basis points, the
highest since mid-May.
The steeper yield curve
pushed financial equites
into the green as banks
margins improve as the
yield curve steepens.
JPMorgan Chase and
American Express shares
were up more than 3 percent on Thursday.

In the FX sphere, higher US yields failed to save
the greenback from its negative momentum. Financial
markets are factoring in greater tolerance for higher
inflation, which is a key element in the current narra-
tive of negative US real yields reducing the dollar’s
attractiveness. In weekly terms, the dollar index is
down by 1 percent against a basket of currencies and
is close to the lowest levels since April 2018. The
Aussie was one of the best performing currencies
supported by a weaker dollar and improving data out
of China, which is Australia’s largest trading partner.
The AUD/USD soared to 0.7368, a near 2-year high.

Fed’s pivotal shift 
The Federal Reserve made a historic amendment

to its inflation objective last week, highlighting the
importance of high employment and allowing infla-

tion to overshoot the 2 percent target. It seems the
Fed’s new strategy is putting higher weight on
strengthening the US labor market and less worries
about too-high inflation. All 17 policymakers signed
on the new strategy. The Fed’s dovish shift in strategy,
while stating “downward risks to employment and
inflation have increased”, further reinforces an era of
low rates.  In details, Fed President of Dallas Robert
Kaplan mentioned that he would not feel comfortable
allowing inflation to stay at 3 percent for a year and
not raise interest rates. Although, he does see 2.25
percent-2.5 percent as consistent with the Fed’s new
strategy. “This is not a formula, this is not a commit-
ment,” Kaplan stated. Overall, the latest strategy is
leaning towards an average inflation of 2 percent,
under which the Fed would aim to make up for peri-
ods when inflation is too low by allowing periods
when inflation is too high. 

US economic fundamentals 
The second reading of

US GDP reconfirmed the
economic frail state seen
back in Q2. US GDP
plunged by 37.1 percent on
an annual basis from 5 per-
cent in Q1. The latest figure
is slightly better than the
initial estimate of -32.9
percent, even with that, it
was still the worst contrac-

tion ever recorded. The drop in GDP was more than
triple the previous all-time decline. As for the labor
market, demand for unemployment benefits remains
elevated. The number of Americans filing for unem-
ployment benefits continues to hover around 1 million
for a fourth week in a row and a minimum of 27 mil-
lion individuals were receiving unemployment bene-
fits under all programs in the week ended August 8.
Moreover, the $600 weekly unemployment supple-
ment expired on July 31 and economists forecast the
loss of the $600 could cut $50 billion from retail
sales in August.

On a more positive note, US orders for durable
goods increased 11.2 percent in July, more than dou-
ble the 4.4 percent expected. Core capital goods
orders, which excludes aircraft and military hard-
ware, rose 1.9 percent. Orders have increased for
three months in a row mainly driven by the continu-

ous return of auto production, suggesting the man-
ufacturing sector is continuing on a path of robust
recovery. Earlier, the Flash Manufacturing PMI
index rose to 53.6 following 50.9 for the previous
month, representing growth for a sector that
accounts for 11 percent of the US economy. The
industry has registered expansions for July and
August following contractions at 36.9 and 39.8 for
April and May respectively. 

Sterling resiliency 
The GBP/USD pair remains on an uptrend from

the lows seen back in March even as the clock ticks
down to the December 31st deadline. EU’s Chief
Brexit negotiator Michel Barnier cautioned in the
plainest terms that “at this stage, an agreement
between the UK and the EU seems unlikely”. On the
UK side, David Frost UK’s Chief Brexit negotiator
highlighted that “agreement is still possible, and it is
still our goal, but it is clear that it will not be easy to
achieve.” The unfavorable developments have inflated
the risk of a “No Deal” Brexit with time running out. 

The pound sterling 
has recovered tremendously from the harsh blow

it suffered against the dollar back in March, when it
fell to a low of 1.1404. The GBP/USD is currently
trading at 1.3349 and last week it hit 1.3356, the high-
est level since December 2019. In the options market,
prices suggest GBP faces no big risks in the next six
months with only 4 months to go before the Brexit
deadline. GBP/USD direction suggests either com-

placency or confidence that neither side in the talks
would advocate more instability into economies
already impacted by the pandemic.

Chinese yuan rallies 
Diminishing tensions between the US and China

has paved the way for a rally in CNY. US and
Chinese trade officials reiterated their commitment
for a Phase 1 trade deal last week, their first official
negotiation since early May - amid concern the deal
could be on wobbly ground. “Both sides see progress
and are committed to taking the steps necessary to
ensure the success of the agreement,” the US Trade
Representative’s office mentioned. China’s Commerce
Ministry confirmed that both sides had a “construc-
tive dialogue” and agreed to continue pushing for-
ward the Phase 1 trade deal’s implementation.

According to Bloomberg calculations, China must
purchase around $130 billion of goods and services
in the second half of the year to fulfill its terms of the
original deal. The developments provide reassurance
that the Trump administration still values the “Phase
One” trade deal, and will assist to further dampen
concerns that it could be ripped up ahead of the
Presidential election. The USD/CNY pair depreciat-
ed to 6.8604, the lowest level since January this year.
Since June, the USD has fallen by 3.51 percent
against the CNY.

Kuwait
Kuwaiti dinar
USD/KWD closed last week at 0.30560.

AUB: New updates 
and features to 
mobile banking app
KUWAIT: Ahli United Bank (AUB) announced the launch of
new updates to its advanced Mobile Banking App as part of the
bank digital transformation strategy, providing its clients unpar-
alleled exclusive features in terms of convenience, flexibility,
security and the ability to meet and exceed customer expecta-
tions in the digital era. These new updates include a set of new
services, such as the “Request Payment” service that enables
AUB clients to receive funds instantly by sharing KNET link
through AUB Mobile App. There is also “Fund my account”
service that enables AUB clients to fund their AUB account
instantly through KNET payment gateway using other local
bank debit card. In addition, the new updates include the
“Request Group Payment” service where AUB clients can
receive funds from multiple persons by initiating group payment
request through mobile banking, then AUB system will send
KNET payment links to the selected group.

In addition, AUB clients can initiate cardless cash withdraw-
al request through mobile banking for self/others to withdraw
the requested amount from AUB ATMs without using ATM
debit card through “Cardless Cash” service. Additionally, these
new updates consist of offering AUB clients the ability to
reload their prepaid or credit card through KNET payment
gateway. It is worth mentioning that AUB Mobile Banking App
consists of a range of integrated banking services that enable
clients to apply for credit cards and prepaid cards with the
option to freeze/unfreeze these cards temporarily. Clients can
also report lost/stolen prepaid/credit cards, in addition to the
feature that enables them to activate these cards upon their
issuance. Moreover, customers can activate frozen accounts
through AUB Mobile App.

AUB clients also can report their lost or stolen
prepaid/credit card and view payments details as well, and
share transfers and payment receipts. In addition, clients can
easily update their registered mobile numbers or e-mails, as well
as update the method and frequency of receiving their Bank
statements by email or postal mail. AUB clients can also register
directly through the Mobile App and quickly login through fin-
gerprints or face recognition feature available in applicable
smart phones. Also, the app includes an updated version of the
currency converter and enables adding new beneficiaries simul-
taneously to conduct transfers and pay bills. Customers can also
locate the nearest AUB branches available across Kuwait, as
well as a list of withdrawal/deposit ATMs. All of that and far
more, AUB customers can use such features, at the convenient
time and place without having to visit the Bank’s branches,
which is a quantum leap in easily accessing AUB banking serv-
ices Commenting on the launch of the new services, Huda Al-
Madani, General Manager of Digital Transformation &
Innovation, said: The success of our successive steps to develop
our mobile banking service is a new episode in AUB’s digital
leadership series that has been achieved through a package of
innovative functions which we will continue to increase, develop
and deliver to our customers. Al-Madani added: AUB is dedicat-
ed to implementing its digital transformation strategy aimed at
supporting clients in adapting the radical technological transfor-
mations that have taken place in the banking sector. We are
pleased that our digital banking services gain increasing recog-
nition as a result of our strategy that places the needs of clients
as a top priority, as we understand their contemporary lifestyle
and their need for fast, simple and safe banking services.

Second preliminary US GDP reconfirms frail state in economy

Fed’s inflation strategy negatively 
impacts the dollar’s attractiveness

NBK Mobile Banking 
App added to 
Huawei AppGallery
KUWAIT: National Bank of Kuwait (NBK) is keen
on providing top-notch banking services to cus-
tomers. In this context, the bank announces adding
the NBK Mobile Banking App to Huawei
AppGallery, enabling Huawei smartphone users to
download the app and enjoy a full banking experi-
ence in their hands.

NBK Mobile Banking App is now available on
Huawei AppGallery, which is the world’s 3rd largest
app marketplace with more than 400 million month-
ly active users. NBK Mobile Banking comes at the
forefront of services that provides customers with
an easy and convenient way to do their banking

quickly and hassle-free from the comfort of their
homes. Therefore, NBK continuously works on
upgrading this service, with more than 17 new
updates added to the app last year, enabling cus-
tomers to make various transactions by themselves,
without the need to do them in branch.

On this occasion, Hala Al-Shoaibi, Head of
Digital Service Quality Management, National
Bank of Kuwait said: “At NBK, we remain commit-
ted to place the best digital banking solutions in
the hands of our customers, and strive to provide
innovative digital banking options that enhance
customer experience and meet all their needs.”

Al-Shoaibi added: “We are always keen on
upgrading the NBK Mobile Banking App, with the
aim of providing top-notch banking service to cus-
tomers 24/7, thus enabling them to do their bank-
ing safely, quickly and easily. Al-Shoaibi pointed
out that the bank is working diligently to provide
all new services to customers, in addition to
upgrading existing services to ensure enriching

their banking experience.
NBK Mobile Banking

allows customers to make
various banking transac-
tions quickly and easily,
including: local and inter-
national transfers, NBK
Quick Pay, e-Payments,
adding new beneficiaries,
increasing monthly trans-
fer limit, viewing transac-
tions, making credit card
payments. Furthermore,
e-Payments that is avail-
able on NBK Mobile Banking is a quick and easy
way to avail a variety of advanced services that
enable customers to make hassle-free electronic
payments at any time, including bill payment for
the following companies: Telecom companies,
iTunes, Google Play, Amazon, Apple Music, Skype
and Spotify. 

Walmart teaming 
with Microsoft 
in bid for TikTok
SAN FRANCISCO: US retail giant Walmart said
Thursday it had teamed with Microsoft to buy TikTok,
the Chinese-owned short-form video app that has come
under fire from the administration of President Donald
Trump. The app has been at the center of a diplomatic
storm between Washington and Beijing since Trump
signed an executive order on August 6 giving Americans
45 days to stop doing business with its Chinese parent
company ByteDance. 

The president claims TikTok could be used by China
to track the locations of federal employees, build
dossiers on people for blackmail, and conduct corpo-
rate espionage. The order effectively set a deadline for
a sale of TikTok to a US company, with Trump insisting
that the US should get a cut for its role in making the
deal happen.

“We are confident that a Walmart and Microsoft
partnership would meet both the expectations of US
TikTok users while satisfying the concerns of US gov-
ernment regulators,” the retailer told AFP.

Walmart is likely interested in TikTok helping it better
connect with younger shoppers who turn to the internet
for lifestyle trends, according to analysts. Younger peo-
ple are much less likely to shop at Walmart, whether
online or in real-world stores, according to GlobalData
Retail managing director Neil Saunders.

“A social platform like TikTok would give Walmart
easy access to the very audience it wants and needs to
attract,” Saunders said. Having access to the social
media sensation could help Walmart’s marketing cam-
paigns while tapping into “a rich seam of data” or prod-
uct development and more, according to Saunders.

The potential gold mine of younger users’ data could
also help Walmart compete more strongly with online
retail rival Amazon. Walmart saw its profits jump in latest
quarter as e-commerce sales surged during the coron-

avirus pandemic and US government stimulus payments
boosted spending, the company recently reported.
Walmart teaming with US technology colossus
Microsoft was “the final piece of the puzzle that ulti-
mately cements Microsoft successfully acquiring
TikTok’s US operations for likely $35 billion to $40 bil-
lion,” according to Wedbush analyst Dan Ives.

‘High stakes poker’ 
“While deal negotiations will be complex, with a

number of technology and data privacy issues that need
to be worked out before an agreement is inked, we
believe ByteDance is playing a game of high stakes pok-
er with Microsoft looking like the only true white knight
around,” Ives said in a note to investors. TikTok CEO
Kevin Mayer said Wednesday he had quit the company
as tensions soar between Washington and Beijing over
the platform.

Former Disney executive Mayer, who has only been in
the post since May, said in a letter to staff that the “polit-
ical environment has sharply changed” in recent weeks.

He added that TikTok expects “to reach a resolution
very soon.” Mayer’s departure was taken by some mar-
ket watchers as a sign that a deal to sell TikTok is immi-
nent, with Oracle-owned by Trump donor Larry Ellison-
also said to be in the bidding.

ByteDance confirmed to AFP that current general
manager Vanessa Pappas will become TikTok’s interim
head. According to Pappas’ LinkedIn profile, she former-
ly worked as global head of creative insights at YouTube.
“In a nutshell, we believe Mayer leaving at this juncture
is more smoke that TikTok (and ByteDance) realizes a
sale of its US operations is a matter of when, not if, at
this point, despite court challenges,” Wedbush analyst
Ives said. Mayer’s resignation came days after TikTok,
which has been downloaded 175 million times in the US
and more than a billion times worldwide, filed a lawsuit
arguing that Trump’s order was a misuse of the
International Emergency Economic Powers Act. The
platform-on which users share often playful short-form
videos-is not “an unusual and extraordinary threat,” it
said. The platform’s kaleidoscopic feeds of clips feature
everything from dance routines and hair-dye tutorials to
jokes about daily life and politics. —AFP

Sterling
remains
resilient

Hala Al-Shoaibi

Burgan Bank premier 
customers to get deal 
from Marina Hotel
KUWAIT: Burgan Bank presents an exclusive
special package of offers for its Premier cus-
tomers to enjoy the summer vacation at Marina
Hotel- Kuwait, one of the most luxurious 5- star
hotels located in the heart of the vibrant, up-
market shopping district of Salmiya near the
beach and Marina shopping Mall.  

The luxury package entitles Burgan Bank’s
premier customers 20 percent off at the
“Atlantis” and “Six Palms” restaurants, a 10
percent discount on yearly memberships at
the “Coral Reef Marina” Health Club and a
special accommodation price per night.  To
benefit from the offer and enjoy a great sum-
mer, customers need to use either their
Premier Debit Card (Visa signature), Qatar
Airways MasterCard World Credit Card, or
the Visa signature Credit Card. Bookings can
be made through the Marina Hotel contact
center.


