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KUWAIT: Kuwait Financial  Centre K.P.S.C.
“Markaz” announced the successful close of its
KD 35 million 5-year bond issue through private
placement. The bonds, which were issued on 20
December 2020 and were oversubscr ibed
affirming investors’ trust in Markaz, are equally
allotted between fixed rate and floating rate
tranches. The fixed-rate tranche has a coupon of
4.75 percent per annum payable quarterly, while
the floating-rate tranche offers a coupon of 3.00
percent above the Central Bank of Kuwait dis-
count rate, capped at 5.50 percent per annum
and payable quarterly. Gulf Bank, Ahli Capital
Investment Company and Markaz were the joint
lead managers and subscription agents. The sub-
scription period for the issuance lasted from 24
November to 10 December, 2020. 

“Capital Intelligence”, an international cred-

it-rating company, rated the bonds at (BBB)
with  a  s tab le  out look. This  rat ing ref lects
Markaz’s sound financial standing in terms of
liquidity, solvency and the sustainability of its
management  fees  and commiss ion income.
Other support ing factors include Markaz’s
consistent track record of meeting its debt
service obligations, its access to unsecured
financing, and its diversified lender base.

Diraar Yusuf Alghanim, Chairman of Markaz,
stated:  “We are pleased to announce that
Markaz’s latest bond issue was received posi-
tively by the capital market. The strong demand
for our fourth issue reflects the continuing trust
that investors place in Markaz, its solid credit-
worthiness, and the capital markets’ confidence
in the quality of our bond issues. The Capital
Intelligence rating also confirms Markaz’s status

as a well-established franchise with a sound rep-
utation in the region, particularly in Kuwait. Our
experienced management team has succeeded in
effectively guiding the company through this
year’s challenges, while always ensuring that we
fulfill our responsibilities to our stakeholders.”

Markaz  CEO, A l i  H  Kha l i l  commented :
“These bonds were competitively priced and
attracted extensive participation from institu-
tional investors; reinforcing their trust in our
credit risk. He added that Markaz has always
been an active participant in the debt capital
marke ts  as  an  i s suer, l ead  manager, and
investor, and will continue to work with regu-
lators and the public and private sectors to
create an efficient and liquid bond market in
Kuwait. We always seek to maintain and rein-
force these relationships, and entrusted Gulf

Bank and Ahli Capital in view of their strong
market positions, as well as our confidence in
the their distribution networks.” 

A profile of 3 
professionals
NEW YORK: Being Black on Wall Street has often meant
entering a crowded room and seeing nobody else who
looks like you. This is changing, but not that fast. Here are
three accounts that shed light on the challenges and bene-
fits of that experience.

Experiencing ‘social acclimation’ 
Before starting his own consulting firm, Dale Favors

worked for leading financial giants including Morgan
Stanley, CIBC, Royal Bank of Canada and Piper Jaffray.

One critical element in his early career was the mag-
azine “Black Enterprise” and its list of the top 25 Blacks
on Wall Street. In 1992, “I read that magazine from cover
to back cover probably 200 times,” recalled Favors, who
proceeded to call the names, one by one.

“That article there allowed me to identify the names
and pictures of people who looked like me working on
Wall Street. And I knew I could do it.” He enjoyed the
work in his first role in fixed income securities at
Morgan Stanley. He had the technical skills for the job,
but went through a process of “social acclimation,” he
said. “I had to get properly socialized into an environment
that was very much Caucasian,” he recalled. 

Favors has had white mentors, but says knowing other
African-American colleagues has been essential. One of
his mentors at Morgan Stanley was Craig Robinson,
brother to former First Lady Michelle Obama. “We all go
through unique experiences being people of color on Wall
Street,” he said. “To have other people to talk to about
that, that’s so important.” He appreciates that banks are
hiring more from public universities and historically black
colleges, but notes that recruits may still need a hand
learning the office lingo or getting used to meetings where
everyone else is white. “To make change, you have to be
very deliberate,” he said. Favors praises some recent steps,
such as a Goldman Sachs requirement that clients seeking to
go public include a woman or minority board member. “Now
that there’s data showing that if you have diversity, it can turn
into more money, people pay attention,” he said.

Navigating two worlds 
Life on Wall Street as a Black woman can be enriching

but also be “isolating,” according to Johnita Walker
Mizelle. “Every day in the office, I have to conform to your
norm, because it’s the norm of the majority,” she said.  “I
didn’t grow up learning how to ski. I did not grow up
going to a big university with a large football team. I did
not grow up with an uncle who was a stockbroker. Going
for a beer after work just wasn’t part of my culture.”

Black employees must manage a juggling act not
required of white workers.  “I show my colleagues that I
can relate to them in their cultural norms, whereby there’s
never the case where they have to do that for me,” she
said. When she began her career in 1996, Mizelle was the
only Black woman on the trading floor of her firm who
wasn’t a secretary.  “It’s isolating,” said Mizelle, who val-
ues working for the venture capital firm Anthemis, which
is led by a woman. Wall Street is not a pure meritocracy
and career trajectories can be affected by economic
cycles or the presence of a well-placed mentor. In such a
hyper-competitive environment, there can be advantages
to fitting in-by musical taste, food preferences, or fashion
sense-which can penalize minorities, according to Mizelle.

Mizelle credits a stint at Black-led Williams Capital
with opening her eyes to possibilities, saying “I really do
believe you cannot be what you can’t see.”

Mizelle studied chemistry, but came to Wall Street fol-
lowing a chance introduction and visit to Goldman Sachs,
her first Wall Street job. “I fell in love with the markets,”
Mizelle said. She still feels that way, although being Black
on Wall Street means “your work ethic becomes that much
stronger,” she said. “Every project you get is an opportu-
nity, not just for you but for the Blacks and Hispanics
they’re going to hire behind you.” 

Battling stereotypes 
Harold Butler is far from a lifer on Wall Street. He didn’t

arrive at Citigroup until 2006 near the end of his 40s, after
a trajectory that included working at Microsoft and else-
where in finance. His role today involves managing the
bank’s relations with public entities, including the Federal
Reserve. “It’s common for most African Americans to have
experienced some sort of racism, whether it’s being made
to feel like the other, individuals asking me whether or not
I was here because of a quota, or having to disprove
stereotypes” like African-Americans’ supposed outsized
love for watermelon or fried chicken. “Some people just do
it unconsciously. They don’t really understand their words
or their thoughts, and how it impacts people.”

But at Citi, Butler has felt supported in efforts to diversi-
fy the bank’s staff and larger impact. The bank has stepped
up efforts to recruit from underrepresented groups and
bolstered mentoring and other initiatives to try to retain
staff and better understand the roadblocks that sometimes
drive promising African-Americans out of the field. —AFP

Demand exceeded offered bonds, emphasizing investors’ trust in Markaz

Markaz successfully closes its
KD 35 million 5-year bond issue

KUWAIT: The S-Class stands for the
fascination of Mercedes-Benz: leg-
endary and traditional engineering
expertise which defines the luxury
segment in the automobile industry.
The new S-Class can be experienced
with all the senses - seeing, feeling,
hearing, and smelling - while offering
numerous innovations in the areas of
driver assistance, protection, and
interaction. 

Mercedes-Benz is shaping the next
generation of individual mobility with
innovations that place the focus on
people. The new S-Class uses digiti-
zation for a car that responds empa-
thetically to the needs and wishes of
its driver and passengers.

The S-Class is the world’s best-
selling luxury sedan. With the latest
generation offering customers innova-
tion, safety, comfort and quality as
never before. The 2021 new S-Class
will be available soon in Kuwait exclu-
sively from Al Mulla Automobiles Co.

Modern luxury attains the next lev-
el in the interior of the S-Class. The
designers have created a feel-good
ambience with lounge character
marked by elegance, high quality and
lightness. The dashboard with its new
architecture, modern surface design
and ergonomic display arrangement is
a particular highlight. But the feel-
good aspect goes even deeper: with
high ride quality and low noise levels
as well as an extensive range of
ENERGIZING Comfort programs, the
S-Class looks after the well-being of
its passengers. They also stay fit
thanks to the effective air filtering
system, which signals its newly gained
capability with the new name ENER-
GIZING Air Control1.

The new Mercedes-Benz S-Class
has become more intelligent in many
areas, and the driving experience is at
the next level. Digital innovations such
as in MBUX (Mercedes-Benz User
Experience) are joined by innovations
that increase driving enjoyment while
making driving even safer: among

them are rear axle steering with a
large steering angle and safety inno-
vations such as the rear airbag. As a
new function of PRE-SAFE Impulse
Side, the active E-ACTIVE BODY
CONTROL suspension can raise the
vehicle body (on both sides) just
before an impending side impact.
Following systematic further develop-
ment, the driving assistance systems
are a further step towards
autonomous driving. Thanks to
improved environmental sensors, for
example, the parking systems give the
driver even better support when
manoeuvring at low speed. The inte-
gration into MBUX means that the
level of visualization has now entered
a whole new dimension.

The designation “S-Class” 
More than 98 kg of components

made from resource-conserving
materials are used in the S-Class. The
number of components containing
recyclates is now 120 - more than
twice as many as in the preceding
model. Another 40 kg or so are made
from renewable raw materials.

The S-Class is the centerpiece of
the brand: legendary engineering
expertise and a heritage of crafts-
manship meet progressive digital
innovation. The S-Class combines
artificial intelligence with the experi-
ence gained from 135 years of auto-
mobile engineering. Around 70 years
ago, Mercedes-Benz laid the founda-
tions for this model series with the
model 220. Since its market launch in
1951, more than 4 million S-Class
Sedans have been delivered to cus-
tomers around the world. The desig-
nation “S-Class” was officially intro-
duced with the 116 series in 1972. All
in all, since the launch of the genera-
tion that is now in its runout phase,
more than 500,000 S-Class Sedans
have been sold.

The loyalty rate for this model
series is especially high. For example,
in the region, more than 80% of cus-

tomers who previously drove an S-
Class once again opted for a
Mercedes-Benz model. Around the
world the S-Class Sedan is predomi-
nantly sold in the long wheelbase ver-
sion: Around 9 out of 10 customers
opt for the long version of the S-Class
Sedan, which is standard in the region.

The Mercedes-Benz S-Class fol-
lows a long tradition that extends
back to the beginnings of the
Mercedes brand in the early 20th
Century. Each model has decisively
influenced the automotive engineering
of its era. Well before the official des-
ignation S-Class, the models in the
executive and luxury class were the
mainstay of the Stuttgart-based com-
pany’s portfolio and have always
stood for luxury, comfort, safety and

lifestyle. The continuous ancestry of
the S-Class begins with the model
220 (W 187) of 1951. The designation
“S-Class” was officially introduced
with the 116 series in 1972.

The new 2021 S-Class will be
available soon at Al Mulla
Automobiles Mercedes-Benz show-
room in Al-Rai. 

Gulf Bank announces 
winners of Al-Danah 
weekly draw 
KUWAIT: Gulf Bank held its weekly Al-Danah draw
on 20th December 2020 announcing the names of
the winners for the week of 13 - 17 December 2020.
The weekly draw consists of five winners who
receive KD 1,000 each, every week.

The winners this week are:
Fatemah Hassan Abdulateef Almarhoun
Latefa Abdulkareem Hussain Aljredan
Mishari Essa Matuq Alabassi

Hessa Ramadan Obaid Sharaaf
Radheya Abdullah Ahmad Hhareeb
Al-Danah is now offering its biggest prize yet,

with an annual draw prize of KD 1,500,000. The
annual draw will be held on 14 January 2021. Gulf
Bank encourages customers to increase their
chances of winning with Al-Danah by depositing
more into their Gulf Bank accounts using the new
ePay (Self-Pay) service, which is available on Gulf
Bank’s online and mobile banking services.

Al-Danah offers a number of unique services to
customers, including the Al-Danah Deposit Only
ATM card, which allows account holders to deposit
money into their accounts at their convenience.
Account holders can also calculate their chances of
winning the draws through the ‘Al-Danah Chances’
calculator available on the Gulf Bank website and
app. Furthermore, loyal Al-Danah customers are

rewarded with loyalty chances. Loyalty chances are
the total chances accumulated from the previous
year, which are added to the customer’s chances the
following year. Therefore, the total chances earned
by Al-Danah customers in 2019, have been added to
their 2020 chances, and the same process will take
place in 2021, and so on. Terms and conditions apply.

Gulf Bank’s Al-Danah account is open to Kuwaiti
and non-Kuwaiti residents of Kuwait. Customers
require a minimum of KD200 to open an account
and the same amount should be maintained for cus-
tomers to be eligible for the upcoming Al-Danah
draws. If the customer’s account balance falls below
KD 200 at any given t ime, a KD 2 fee wil l  be
charged to their account monthly until the minimum
balance is met. Customers who open an account
and/or deposit more will enter the weekly draw
within two days.

New Mercedes-Benz S-Class: Automotive 
luxury experienced in a new way

Black on Wall St: 
Slow progress in 
building numbers
NEW YORK: In a more than two-decade run in
finance across five countries, Troy Prince came
across just one other Black person on a trading
desk. In  2018, he founded Wal l  Street  Bound
because “after 20-plus years, I felt something has
to be done, because it’s not changing,” Prince said
in an interview.

The non-profit trains young talent from under-
represented populations on the combination of
“hard” number-crunching competencies and “soft”
skills on corporate culture to help them navigate
Wall Street. “Of course, no one will overtly say trad-
ing desks are reserved for white men,” Prince told

AFP. “But on the trading desk, in investment banking
teams, troops are recruiting from the same schools,
from the same fraternities, the lacrosse team.”

This insularity means Wall Street recruiters are
“not waking up one day and saying, let’s go recruit
at Howard (University), let’s go recruit at City
University of New York,” he added. 

Prince says he knows of no instances where he
was denied professional opportunities because of
his race, while acknowledging that he would “not
ever really know” for sure. The son of immigrants
from the Caribbean and the oldest of five siblings,
Prince understood that after his family bought a
house in upmarket Westchester County, he should
put that address on a resume, rather than the one in
the Bronx, a much less white neighborhood. “I’m not
a complainer,” Prince said. “I want to present prac-
tical and scalable solutions to this problem.”

Addressing double standards 
African-Americans comprise about 13 percent of the

US population. At JPMorgan Chase, the biggest US

bank in terms of assets, Black staff account for 13 per-
cent of headcount but just four percent of managers.

Only about 1.3 percent of the $69 trillion asset
management business is currently managed by firms
led by women or minorities, even if their perform-
ance is comparable to those led by white men,
according to a study by the Knight Foundation.
Earlier this year, the head of Wells Fargo raised
hackles when he pointed to a lack of available Black
talent as a factor in the bank’s slow progress on
diversity. 

Four hundred years after the arrival of the first
slaves, the United States continues to contend with
significant discrimination against African-Americans.
Mass racial justice protests following the killing of
George Floyd by a white police officer in May has
shone a light on inequality, forcing America to con-
tend with a difficult legacy of racism. President-elect
Joe Biden and Vice President-elect Kamala Harris, the
first Black woman to serve in the role, have stressed
diversity in their appointments, which include the
first-ever Black Defense Secretary. —AFP

Diraar Yusuf Alghanim Ali H Khalil


