
KUWAIT: Lexus has announced the six
finalists for the 2020 Lexus Design Award,
each of whom will receive mentorship from
renowned design leaders together with fund-
ing of up to 3,000,000 yen (over $27,000
US) to create prototypes of their projects.
The finalists represent the United States,
China, Europe, Pakistan, and Kenya, and were
selected from a record-setting group of
2,042 submissions from 79 countries.

Now in its eighth year, the Lexus Design
Award provides a unique platform for young
creators to demonstrate and further develop
their talents. The proposals were selected
based on their expression of three key prin-
ciples of the Lexus brand; Anticipate,
Innovate, and Captivate, with an emphasis on
design that leads to a better tomorrow.

Lexus Design Award 2020 Finalists
• Bio.Scales, by Sutherlin Santo (USA): A

modular, carbon sequestering air filtration
system assembled from robotically 3D print-
ed biopolymer scales.

• Feltscape, by Theophile Peju & Salvatore
Cicero (France, Italy / Based in the United
Kingdom): A breathing cloud made from felt
which interacts with people and space to
enhance well-being.

• Flash Pak, by Yaokun Wu (China / Based
in the USA): A smart survival apparatus that
protects young students and helps them stay
together in flash floods.

• Lick, by Irina Samoilova (Russia): A
portable body cleaner for humans with a
unique surface similar to a cat’s tongue.

• Open Source Communities, by
BellTower (Kenya): A project exploring the
future of smart sustainable communities in
developing countries using open-source

home plans.
• Pursewit, by Aqsa Ajmal (Pakistan): An

accessible sewing machine that incorporates
sewing skills to assist in income generation
for the visually impaired.

Lexus Design Award 2020 judge John
Maeda commented: “This year’s Lexus
Design Award finalists speak to two main
themes: consciousness and the environment,
which are increasingly relevant as techno-
logical progress impacts our world. As
design projects, they go beyond just asking
questions to provide concrete answers
based on innovative reasoning and practiced
opinions on engineering. Narrowing the
massive list of entries down to the small set
of representative works was not a simple
task. In the end, I think we found the right
set of captivating projects to represent the
themes of mind and body that are critical to
our future.”

Kei Fujita, Chief Representative of Middle
East & Central Asia Representative Office,
Toyota Motor Corporation said: “We are
excited to see that the Lexus Design Award,
now in its eighth year, is increasingly becom-
ing recognized amongst creatives from
around the world. The submissions this year
were exceptional in terms of ideas, and we
set a new record of over 2,000 entries from
79 countries. Design and craftsmanship have
always been a fundamental part of the Lexus
brand. The Lexus Design Award builds on
this rich heritage by empowering the next
generation of creators by allowing them to
develop unique ideas and work under the
expert guidance of distinguished mentors to
showcase their designs to the world.”

He added: “I would like to thank everyone
involved in the success of this unique plat-

form, together with our loyal customers
whose continuous support fuels our passion
to reach beyond the conventional and create
amazing experiences.” 

The six finalists traveled to New York City
in January for a life-changing workshop
experience with four acclaimed mentors; Joe
Doucet, Founder of Joe Doucet X Partners;
Bethan Gray, Creative Director at Bethan
Gray Design; Philippe Malouin, Director of
Philippe Malouin Studio; and Shohei
Shigematsu, Partner and Director of OMA
New York. The workshop took place at
INTERSECT BY LEXUS-NYC, the brand’s
unique lifestyle space, and kicked-off an
ongoing interaction between finalists and
mentors that will continue in the lead-up to
the judging session in Italy.

The finalists will present their completed
prototypes to the world during Milan Design
Week in April, with the winner to be selected
by the esteemed judging panel that includes
Simon Humphries, Head of Lexus Global
Design. Appointed to oversee design in 2018,
Humphries seeks to define Lexus’ unique val-
ues in the form of a brand philosophy that
incorporates a clear cultural reference to
Lexus’ Japanese heritage and building a
design direction that is relevant to users
around the world.

He will be joined by fellow judges Paola
Antonelli, Senior Curator of Architecture &
Design and founding Director of Research &
Development at The Museum of Modern Art
in New York; Jeanne Gang, the founding
principal and partner of internationally
renowned architecture and urban design
practice Studio Gang; and John Maeda, a
renowned American technologist, designer,
engineer, artist, investor, author, and teacher. 
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Lexus announces six Lexus 
Design Award 2020 finalists

Shortlist gathers six innovative solutions for a better tomorrow

Lexus Design Award finalists and mentors

Boubyan Bank 
launches new 
campaign with 
Harvey Nichols 
KUWAIT: Boubyan Bank has
announced a partnership agreement to
launch a new campaign in collaboration
with Harvey Nichols (one of the most
prestigious and luxurious brands of Al-
Shaya Group), including a luxurious and
exclusive shopping experience with a
special fashion expert at this special
department store that harbors the most
luxurious and famous international
brands in addition to up to KD 5,000 in
gift vouchers only for Boubyan Bank’s
Platinum customers.

Speaking about this campaign,
Hamad Haji, Senior Manager -
Marketing Department at Boubyan
Bank stated: “To continue with the
bank’s habit to offer new and special
products and experiences to its cus-
tomers, Boubyan Bank has launched a
special shopping experience for its
Platinum customers as a part of a group
of top offers, emanating from the bank’s
understanding of the needs and require-
ments of this segment and as a part of
the “Your Time Is Platinum” campaign
launched recently by the bank.”

“The campaign starts in February
and will continue until March 15th 2020
in cooperation with Harvey Nichols -
Kuwait. Boubyan Bank will reward 20
Platinum customers with gift cards from
Harvey Nichols up to KD 5,000 in value
in addition to providing them with a
premium exclusive shopping experience
with a special fashion expert at this spe-
cial department store which is home to
the most luxurious and famous interna-
tional brands.”, Haji added. 

He further added: “Collaboration with
Al-Shaya Group emanates from
Boubyan Bank’s keenness on cooperat-
ing and inking valuable partnerships
with famous brands in the Kuwaiti mar-
ket, which would give the bank’s cus-

tomers the great experiences they are
looking for.” 

Haji went on to add: “The coming
period will witness more special offers,
targeting more segments of the bank’s
customers to continuously cater for
their needs and stand out by innovating
the simplest and more convenient solu-
tions, which will reflect positively on our
services to customers.”

In this context, Nick Walker, Vice
President Luxury in Harvey Nichols
stated: “We are always happy to coop-
erate with a prestigious entity such as
Boubyan Bank, especially in such a kind
of campaigns where we are keen to pro-
vide unique and exclusive experiences
to our customers. This cooperation
embodies the vision of Harvey Nichols -
Kuwait based on “Luxury in Everything
We Do”, and is based on splendor and
seeking to build strong relationships
with customers.”

Harvey Nichols was founded in 1831,
and today it has become one of the
most prominent international fashion
companies in the UK and globally, as it
is famous for its diverse and exclusive
products. Harvey Nichols is home to
many luxurious fashion collections for
men and women, fashion accessories,
beauty products, and food. It gives its
customers a unique and premium
shopping experience as it harbors a
special collection of prestigious brands
in the world of fashion, beauty, acces-
sories and food in addition to providing
wonderful service levels to customers
at all stores.

Boubyan Bank has also launched a
special campaign recently for Platinum
customers in cooperation with Souq
Safar travel company at the Avenues,
where Platinum customers have many
winning chances by entering draws for
travel vouchers which can be used by
customers to travel around the world.
This added to the extensive services
Platinum customers enjoy, providing
them with the highest levels of comfort
and luxury that make their lives easier
and save their time.

Boubyan... “A Lifestyle” 
Over the past years, Boubyan Bank

managed to change a lot of traditional
concepts about banking and the bank-
ing sector in all ways. This reflected on
the level of service and products pro-
vided by the bank to its customers since
it is more than a bank, or a “Life Style”.
This comes as a part of the bank’s clear

vision and long-term strategy to contin-
ue reinforcing its position as an influ-
encer in the banking sector, while
strongly fostering the values of trans-
parency, innovation, and excellence in
customer service.

During the past year, and due to the
bank’s achievements at the level of serv-
ices and products provided to cus-
tomers, coupled with its customer-ser-
vice excellence, Boubyan Bank managed
to earn a number of international
awards, the most prominent of which
was being named the Best Islamic Bank
in Kuwait by both Global Finance and
the Banker, the two international institu-
tions. Additionally, the bank was named
the Best Islamic Bank in Kuwait in
Customer Service and received the First
Place Award in Customer Service as a
Country Winner from Service Hero, the
international consumer-driven customer
satisfaction index. 

Haji and Al-Mutairi during the press conference

Boubyan Bank and Harvey Nichols teams pose for a group photo 

KUWAIT: Today, Gulf Bank will be announcing the name of
the lucky winner who will take home a grand cash prize worth
up to 100 times their monthly salary, as part of Gulf Bank’s
annual Salary Package draw event. The draw event, which will
kick off tonight at 7 pm at The Avenues near the Cheesecake
Factory, will be held in the presence and supervision of a rep-
resentative each from the Ministry of Commerce and Ernst &
Young. With multiple surprises in store, the Bank will also be
holding another draw to reveal the name of the Salary Package
winner for January 2020, who will receive a prize equivalent to
12 times his or her monthly salary. Throughout the day, and in
the hours leading up to the draw, attendees can also take part
in a variety of activities that Gulf Bank has organized. 

Throughout the day, visitors at The Avenues have an oppor-
tunity to take part in a variety of entertaining activities and com-
petitive games for the chance to win cash prizes. Everyone is
invited to join in the fun from 10 AM to
6 PM, and choose from a variety of
fun-filled games, a photowall, and an
interactive mupi/advertising banner.
After the announcement of the winners
and to wrap up the day’s celebrations,
attendees will also be treated to a live
musical performance from the popular
musical artist Daffy, who recorded the
Bank’s annual song celebrating the
upcoming national holidays.

Hamad Al-Wazzan, Senior Officer
of Corporate Communications at Gulf
Bank, said: “To date, we have had 11 winners from last year’s
Salary Package draws, each of whom took home a cash prize of
up to 12 times their monthly salaries. Today, we have two caus-
es for celebration: The first is that we are going to be celebrat-
ing the winner of our largest Salary Package prize yet: a cash
prize of up to 100 times the winner’s salary! We are also going
to be kicking off this new year’s Salary Package draws with our
first winner of the 2020 Salary Package, who will take home a
cash prize of up to 12 times their monthly salary.”

Al-Wazzan added: “The Gulf Bank Salary Account offers its
clients multiple valuable features. Not only are customers auto-
matically enrolled into the monthly and annual draws, but they
can also avail interest-free loans, cash gifts, fee waivers, and
many more rewards throughout the year. We encourage every-
one to transfer their salaries to Gulf Bank for the chance to take
advantage of these features and more.” Today’s raffle draws
will take place on stage at The Avenues at 7 PM as part of a
fun-filled draw event that will include a variety of games and
activities for attendees.

About Gulf Bank’s Salary Package:
The 2020 Kuwaiti Salary Package automatically enrolls new

Kuwaiti customers who transfer their salaries to Gulf Bank in
the monthly and annual Salary Account draws. The monthly
draws allow customers the chance to win cash prizes of up to
12 times their salary, while the yearly draw gives them the
opportunity to win Kuwait’s largest salary prize of up to 100
times their salary. 

The Salary Account also gives new customers the opportu-
nity to receive either a KD 100 cash gift upon transferring their
salaries to Gulf Bank or an interest-free loan of up to KD
15,000. Customers must have a minimum salary of KD 500
and will be eligible for the offer following their first salary
transfer to Gulf Bank. Customers can also enjoy additional ben-
efits like a Visa or MasterCard credit card free of charge for a
year, as well as a chance to apply for a loan of up to KD
70,000 or a consumer loan of up to KD 25,000. 

Gulf Bank to announce
winner of grand prize
worth 100 times their
monthly salary!

Hamad Al-Wazzan

SoftBank Group 
nine-month net 
profit down 
nearly 70%
TOKYO: Major Japanese technology investor
SoftBank Group said yesterday its net profit plunged
nearly 70 percent for the nine months to December
as investments in sharing economy companies includ-
ing WeWork and Uber took a hit.

Bottom-line profit fell 69.0 percent to 476.6 billion
yen ($4.3 billion) for the period, as the firm suffered
an operating loss of 13.0 billion yen. The operating

loss was largely “due to a decrease in the fair values
of investments including Uber and WeWork and its
three affiliates,” the company said in a statement.

The company did not publish its outlook for the
year to March 2020.

The disappointing results follow a turbulent period
for the firm and CEO Masayoshi Son has faced criti-
cism over his commitment to start-ups some say are
overvalued and lack clear profit models.

SoftBank has taken stakes in some of Silicon
Valley’s hottest start-ups through its $100 billion
Vision Fund. The group last year announced its long-
mooted Vision Fund 2, again targeting around $100
billion, but investors have been slower to commit this
time around. In the second quarter to September, the
group reported an operating loss of 704.4 billion yen,
the worst in its history.

But it returned to the black for the three months to
December, reporting 2.6 billion yen in operating prof-

it, still down from 438.3 billion yen a year earlier.
“We are on course to the black,” Son told

reporters, forecasting its operating profit would fur-
ther expand in the further quarter.

“The tide has changed,” Son added. Shares in
SoftBank have risen recently on news US hedge fund
Elliott Management has built a more-than-$2.5 billion
stake in the group. Son said he recently held “frank
talks” with Elliott officials and shared concerns with
the fund, including plans to improve transparency in
SoftBank’s Vision Fund.

“I want to sincerely respond to shareholders no
matter whether they speak out or not,” Son said.

Yesterday, stocks rose another 11.88 percent after
news that the T-Mobile and Sprint merger had been
approved-more than two years after it was first
announced. “It was a tough and long path but eventu-
ally, Sprint and T-Mobile have entered the final stage
of their merger,” Son said. — AFP


