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stc - Kuwait first to 
launch 5G E2E SA 
network in MENA 
KUWAIT: Kuwait Telecommunications Company - stc
- Kuwait, a world-class digital leader providing inno-
vative services and platforms to customers enabling
the digital transformation in Kuwait, announced yester-
day the deployment of an E2E 5G SA solution from
Devices to Network and billing with the ability to
simultaneously support both 5G Non-Stand Alone
(NSA) and 5G Stand Alone (SA). 

This initiative builds on stc’s partnership and vision
to collaborate with Huawei to deliver an agile, cloud
native, next generation 5G network that gives stc the
ability to introduce new 5G services and experiences
with the shortest time to market. With the best 5G
wireless coverage by end of 2019, stc - Kuwait updat-
ed its wireless network seamlessly to support the SA &
NSA terminals. stc - Kuwait’s 5G core network plat-
form is fully designed with containerized & micro serv-
ice architecture making it truly Cloud Native. The
hardware of platform is MENA first running on the
innovative & disruptive next generation ARM V8
architecture powered by Huawei servers which have
been specifically designed to meet the needs of the
ICT industry specifically as we enter the 5G era.

These ARM based servers are able to leverage their
abilities in providing a highly scalable, massively dense,
power efficient 5G Core to stc - Kuwait based on the
industry standard 5G reference architecture ensuring
an open and rich ecosystem.

stc - Kuwait also upgraded its billing system to fur-
ther support multi-dimensional, multi-scenario charg-
ing for consumer, home and corporates. Collaborating
with 5G SA technology, stc currently has an end to end
network ready with an initial focus on eMBB and is
looking forward to the industry to standardize mMTC
& uRLLC.

stc - Kuwait CEO, engineer Maziad Al-Harbi said,
“5G is where the aspiration of the enterprising busi-
ness and the magical consumer use cases will for the
first time become reality. We are able to provide guar-
anteed SLAs through SA, especially the enhancement
in uplink to support our “Dedicated Access” offering
to enterprises. It is now possible with 5G to see stc
pave the way for users to experience low latency and
massive connections to become a reality in Kuwait.” 

He added, “This is why stc has partnered with
Huawei to design and deliver a network that considers
the latest trends and utilizes evolutionary learning sys-
tems to provide an unmatched user experience. We
also provide a safe and secure digital ecosystem where
industries and consumers can benefit from with servic-
es tailored to their needs. We hope to welcome every-
one to experience this end to end 5G SA with us.” 

KUWAIT: Gulf Bank’s “Durrat Al-Khaleej”
Training Center graduated a total of 154
employees and specifically recognized 33
Consumer banking staff that were the highfly-
ers during the 2019, Quarter three and four
internal certifications and inductions. The cer-
emony was attended by members from Gulf
Bank’s Executive Management and leaders
from the Human Resources and Consumer
Banking departments.

The ceremony was held in recognition of
the outstanding achievements made by
trainees and employees of Gulf Bank’s
Consumer Banking Channels department, and
in celebration of their overall performance
and dedication to customer service.

Commenting on the ceremony, General
Manager of Human Resources at Gulf Bank,
Salma Al-Hajjaj said: “Gulf Bank’s Consumer
Banking services are at the heart of our work

at the Bank, and it is only in developing each
and every one of our employees’ capabilities
and skills that we can excel as a whole. At Gulf
Bank, we are fully committed to providing the
utmost levels of customer service, and we are
keen on our role in supporting and empower-
ing the youth through various practical train-
ing programs as part of our vision to enhance
economic and social sustainability in Kuwait.”

It is worth noting that Gulf Bank’s “Durrat

Al-Khaleej” training center conducts various
training programs and courses throughout the
year for the Bank’s employees and trainees. 

Our Direct Sales Academy participants
were also recognized during this event for
completing the Boot Camp challenge with
success.  Among the other Certifications
offered are: Relationship Officer, Senior
Customer Service Representative and Call
Centre - Assistant Team Manager. 

Ceremony to honor employees held at bank’s Durrat Al-Khaleej Training Center

Gulf Bank celebrates consumer 
banking employee achievements

Huawei Mate 30 
Pro 5G’s video 
features are unique! 
KUWAIT:  Have you ever felt a jolt of inspiration to
start working on your next big video project, but then
felt disheartened thinking of all the work you have to
put in? Or worse, the expensive equipment you thought
you would need? Well don’t worry you budding direc-
tor, we have a solution for you! Huawei’s latest 5G pow-
ered flagship the Huawei Mate 30 Pro 5G, packs some
powerful hardware, meaning you won’t need to carry
big professional cameras or spending hours trying to
edit for the perfect shot. 

The Huawei Mate 30 Pro 5G has not one or two but
four cameras built into the Halo Ring design on the back.
The world’s first dual 40MP Supersensing Cine Camera
setup, this consists of a 40MP Supersensing camera, a
40MP Cine Camera, an 8MP Telephoto lens and a 3D
Depth sensing camera. Now that we know what hardware
we have, let’s look at what we can actually do with it.

Movie-like videos
The biggest advantage of having such a powerful

camera setup is movie-like video quality every single
time. To begin, all you have to do is turn on the camera
and slide to the video option. Shooting it in auto mode
will let the AI do all the work, meaning you are guaran-
teed a stunning movie like video. But if you want to get
down to the nitty-gritty details to make your video per-
fect, there are a few adjustments you can make.

Once you are in the video recording mode, hit the
gear icon on the top right to go to settings. Here you
can adjust the resolution you will be shooting at and for
the best results set it to 4K. You also have additional
options that can help you in framing your video, namely
the Assistive Grid and Horizontal Level. 

You can also slide over to the Pro mode, which
allows you to individually adjust and tweak all the set-
tings even further, allowing you to get that perfect shot.

Slow-Mo taken to another level
How about adding some special slow motion effects

for a more dramatic shot? With the HUAWEI Mate 30
Pro you can record slow-motion videos at a shocking
7680fps, a feat that was possible only with powerful
and professional camera hardware. Slide over to the
“More” section and select “Slow-Mo”. Once that’s
ready, you can swipe up to adjust the speed. We sug-
gest you select 256x, which shoots at 7680fps for
gorgeous results. You then adjust the focus range box
to your subject and tap the shutter button. You will
need to keep your device steady as well. It’s as easy
as that!

Darkness is not a challenge
Low light? With the HUAWEI Mate 30 Pro 5G, its

no problem. Thanks to its advanced camera setup, the
HUAWEI Mate 30 Pro 5G is capable of recording
stunning videos even in low-light situations. Simply
switch to Pro mode again, and you can adjust your
ISO all the way up to 51,200, the highest ever on a
smartphone for video. 

Get creative with Time-lapse, now in 4K!
Who doesn’t love shooting a time-lapse video? The

clouds quickly moving along the sky or the rapid
blooming of a flower, these are feats possible only

with advanced camera equipment. However, the
HUAWEI Mate 30 Pro 5G can do it as well and in 4K
nonetheless! You can also manually adjust ISO, white
balance and focus, along with other parameters like
speed and length. Simply swipe to the More section,
hit Time-lapse, frame your shot and start recording.
Again, having a tripod here might help for a steadier
shot, especially if you are planning long time-lapse
videos like the night sky.

A battery to last your whole shoot
Worried all these features will drain out your phone

battery? Maybe not enough power banks while
shooting the time-lapse video? With the Huawei Mate
30 Pro 5G, you don’t have to be stressed about this,
thanks to its massive 4500mAh battery. This doesn’t
mean you are going to spend hours on end charging it
back up either, thanks to the 27W Wireless Huawei
Supercharge or 40W wired Huawei Supercharge. You
can also charge on the go with the 40W In-Car Wired
Charge and 27W In-Car Wireless Charge.

So the next time you feel your directorial instincts
calling again, don’t worry. Just whip out your Huawei
Mate 30 Pro 5G, turn on the camera and record what
might be your next big masterpiece. 

Renault risks 
‘junk’ credit 
rating: S&P
PARIS: French automaker Renault could
see its main long-term credit rating cut to
below investment grade by Standard and
Poor’s, the agency said yesterday, just days
after Moody’s lowered its own rating to
“junk” status. The moves come as Renault
is struggling to re-find its footing in the
wake of Carlos Ghosn’s departure as chief
executive last year, following his shock
arrest in Tokyo in November 2018.

Both agencies cited the sharp deteriora-
tion in the amount of cash Renault can gen-
erate to support operations-its so-called
free cash flow generation-at a time when
sales are declining in its core European
market. 

This has caused its full-year operating
margin-a key yardstick of profitability-to
narrow to just 1.7 percent last year from 3.3
percent in 2018. A company’s credit rating
is an assessment of its creditworthiness and
“junk” status means the borrower is more
likely to default on their loans. 

In addition to the managerial turmoil,
Renault needs to spend heavily on electric
vehicle technologies as the EU starts
imposing stricter limits on CO2 emissions
by passenger cars this year. Automakers
who fail to decrease average emissions lev-
els across their fleets will face fines that
could amount to millions of euros.

In a fiercely competitive market, “we
anticipate that volume producers such as

Renault will find it hard to pass on incre-
mental electrification costs to consumers,”
S&P said. Renault has also been battered
by lower earnings at its Japanese partner
Nissan, in which it owns a 43-percent stake.

“Historically, Nissan’s earnings contribu-
tion accounted for more than half of
Renault’s EBITA” operating profit, Moody’s
said.  “We do not expect that Renault will
be able to restore healthy operating margin
levels in the medium term,” it added.

Moody’s dropped its long-term rating
by one notch, to Ba1, while S&P said it
might also lower its BBB- rating to below
investment grade.

Court fight 
Both Renault and Nissan were thrown

into flux with Ghosn’s arrest on charges he
under-reported his salary as Nissan chair-
man and other financial misconduct. In
December, he managed to escape from
police surveillance in Japan and flee to
Beirut, where he vowed to take Renault to
court to claim millions of euros in unpaid
pension and retirement pay.

On Friday, Ghosn’s lawyers will argue in
a French court that Renault owes him a
250,000-euro ($270,000) retirement pay-
out. He also plans to file later a lawsuit
seeking his contractual supplementary
pension of 774,774 euros ($862,000) per
year, as well as 380,000 shares granted for
reaching performance targets.

The automaker has refused to pay, say-
ing Ghosn’s alleged misconduct forced him
to quit, making him ineligible for any retire-
ment payouts. Last month, the carmaker
said former Volkswagen director Luca de
Meo, credited with turning around the
Spanish brand Seat, would take over as
chief executive from July 1.  —AFP

Deutsche Telekom 
rings in record profits 
BERLIN: German telecom operator Deutsche Telekom
yesterday reported record profits for 2019, with US unit T-
Mobile gleaning millions more customers ahead of a merg-
er with competitor Sprint.

The bottom line bounded almost 80 percent year-on-
year to 3.9 billion euros ($4.2 billion) making 2019 “the most
successful year in the history of the company”, Deutsche
Telekom said in a statement. The operator was now the
“clear number one in our industry in Europe”, it added. For
2020, Deutsche Telekom said profit from operations was
likely to be stable, and sales on the rise, even without count-
ing in the effects of the Sprint-T-Mobile tie-up.

Years of rapid growth in its American subscriber base
meant T-Mobile already accounted for around half of the
group’s 80 billion euros in annual turnover in 2019, com-
pared with just over a quarter for home market Germany.
With the Sprint takeover, recently given the go-ahead by a
federal court, the company’s US subscriber numbers will
leap to over 100 million. —AFP

Walmart suffers 
disappointing 
Christmas hit 
to results
NEW YORK: American retail giant Walmart
did not have a merry Christmas as disap-
pointing toy and clothing sales hit the chain’s
bottom line, the company announced
Tuesday. Massive social unrest in Chile also
undermined earnings, but the company has
not yet been able to estimate the financial
impact of the new coronavirus epidemic in
China, where it has a large supply chain.  In
Chile, “unrest led to disruption in the majori-
ty of our stores which... negatively affected
operating income by approximately $110
million,” the company said, adding that it
“continues to monitor the events” in the
South American nation.

Walmart said it also is watching the coro-
navirus outbreak and “has not included any
potential financial effects in its assumptions.”
Apple cast a shadow over markets on
Monday after announcing it would not reach
its sales target for the quarter due to the
virus outbreak, which has shut down many
key manufacturing and transportation links
in China. Walmart, which has 11,500 stores
located in 27 countries, took advantage of
the US trade war to re-organize its supply
chain so as not to depend too much on a sin-
gle country or geographic area. 

But the retailer, which is a staple for low-
income households, saw sales slow in the
fourth quarter ended January 31. With the

consumer instrumental in sustaining US eco-
nomic growth, the lackluster Walmart results
will be a source of concern to analysts and
policymakers. But investors on Wall Street
did not seem overly concerned, as shares in
the retailer gained 0.5 percent to $118.35
about 30 minutes into the trading day.

“Although Walmart’s growth rate soft-
ened in the final quarter, the results are
nonetheless respectable and reflect a
proposition that remains relevant to con-
sumers,” Neil Saunders of GlobalData Retail
said in an analysis. But he said the company
“was not firing on all cylinders during the
last part of the year.” The retailer has made
some key personnel decisions, replacing the
heads of Walmart US and buy-in bulk outlet
Sam’s Club while the head of e-commerce,
Andy Dunn, left the company.

Mild winter impact? 
Global revenue increased 2.1 percent to

$141.7 billion, below expectations for $142.5
billion.  Comparable store sales in the US
market, a key indicator for retailers, rose 1.9
percent, well below the gain analysts had
projected and far slower than the 3.2 jump in
the prior three months. Revenue generated
from the growing online sales component
rose 35 percent, but that was also far slower
than the 41 percent in the third quarter,
despite several promotional operations, such
as “Cyber Monday.”

Walmart, which also operates the Sam’s
Club wholesale stores, is fighting to catch
up with e-commerce behemoth Amazon.
While the quarter started strong, “In the
few weeks before Christmas, we experi-
enced some softness in a few general mer-
chandise categories in our US stores,”
Walmart Chief Financial Officer Brett Biggs
said in a statement. —AFP


