
W h a t ’ s  O n

15Established 1961 

Thursday, January 23, 2020

Horeca Kuwait 2020 9th exhibition successfully concluded its third and 
last day with a big ceremony to distribute the cooking competition 
awards to winners and attracting record numbers of specialized visi-

tors that were way beyond organizers’ expectations. The ceremony was 
attended by participating and sponsoring companies’ executives, guests and 
participants.  

A statement issued by Leaders Group said that exhibitors booths and 
sections witnessed several meetings and discussions that resulted in making 
some extra partnerships and honoring participants by Horeca organizing 
committee headed by Leaders Group general manager, Nabila Al-Anjeri, 
and the exhibition’s executive manager, Mohammed Najia and Hospitality 
Services manager, Joumana Dammous.  

Yesterday’s competitions included the best burger meal, the best fruits & 
vegetable platter, the best meat dish, the best Kuwaiti dessert and making 
Nesspresso Coffee.   

The third day also witnessed holding a number of specialized seminars on 
the advantages of using online delivery ordering apps for restaurants present-
ed by speakers Hamad Al-Jedai’; founder and chairman of Zyda company, 
Seham Al-Husseini, general manager of Deliveroo App, Waseem Makarem; 
TALABAT App general manager and Ahmed Salamah; partner in Bilbayt. 

Notably, a seminar was held Tuesday evening on “Ideas & Trends In 
Today’s Catering Industry” to be presented by Ibrahim Al-Houtti; MMC 
Catering company CEO, Edmond Barakat; Barakat Foods Company deputy 
manager and Bibi Hayat; founder and owner of Bibi Hayat Events. 

All seminars were moderated by Nada Alameddine, Partner - “Hodema 
Consulting Services.  

Speakers in all seminars focused on creativity as the best means to devel-
op business and expand them and noted that 20-25 per cent of catering 
equipment of Kuwaiti projects go to GCC states like KSA, which indicate 
growing demand on Kuwaiti cuisine and services. some speakers also criti-
cized government tendering process always adapting the lowest prices at 
the expense of quality.    

The second day also witnessed a special ceremony organized by the 
French ambassador to Kuwait, Marie Masdupuy to honor the organizing 
committee represented by Nabila Al-Anjeri, Mohammed Najia and Joumana 
Dammous in addition to members of the jury panels including French chefs 
Mark Mubash; the head of the French Cooking Academy, Thomas Gugler; 
the head of the World Association of Chef Societies (WACS) and the 
founder of the world bakers competition-France, chef Francois Pozzoli.  

Ambassador Masdupuy also threw a banquet on the occasion at the 

French embassy headquarters in Jabriya, which was attended by members 
of the diplomatic corps in Kuwait and dignitaries.  

Speaking on the occasion, Ambassador Masdupuy hailed Horeca Kuwait 
and its organizers noting that it had been annually gaining more success 
ever since inception in 2012 with only 20 companies participating till partic-
ipants reached 85 companies in 2020.  

Horeca Kuwait 2020 successfully  
concludes with record visitors 

Grand Hyper, the retail  wing of 
Regency group has announced the 
opening of their 61st outlet as a part 

of their aggressive expansion in the GCC 
region. Grand currently has 18 outlets in 
Kuwait and Salmiya Hypermarket is set to be 
the 19th store. Situated on Salem Al Mubarak 
street, Block 7, Salmiya with an area spread 
of 22,000 sqft, the store celebrated a grand 
opened yesterday at 4:00 pm. 

On the date announcement of new outlet, 
Anvar Ameen , Managing Director said “It 
gives us much pleasure to announce the 
opening of our new store at Salmiya which is 
yet another milestone achievement of Grand 
Hyper. Kuwait has always been the favorite 
country for the group and the group has big 
plans of expansion just for this country there 
by recalled as the most preferred brand 
partner of any customer for their domestic 
purchase at any point of time. “ 

AyyoobKachery, Regional Director said “ 
With 19 stores in count, the vision and mis-
sion of the brand remain focused on unpar-
alleled customer service and customer 
delight, there by yielding equal acceptance 
by both Kuwaiti nationals and expats. This 
has inspired Group to further expand its 
reach in Kuwait.” 

Mohammed Suneer, Chief Executive offi-
cer - Kuwait region said, “This new store at 
Salmiya is a new year’s gift from the group to 
the people of Kuwait at a much-welcomed 
location that would cater a majority of 
expats who live in the country” 

Rahil Bassim, Chief Operating Officer, said 

“The new milestone achieved is just because 
of the focus we have in fetching the best 
products around the globe under one roof 
and making it available to the customers at a 
much competitive price”  

Thehaseer Ali, General Manager, said 
“This is indeed a part of our expansion plan 
with a vision to have the store presence at 
every nook and corner of the country 
enabling customers to reach the Grand store 
for their convenient purchase” 

The promoters conveyed their sincere 
gratitude and best wishes to His Highness 
Sheikh Sabah Al-Ahmad Al-Sabah, generous 
Kuwaiti public and business friendly sys-
tems.  His Highness Sheikh Sabah Al-Ahmad 
Al-Sabah’s wise leadership has steered 
Kuwait to self-sufficient and investor friend-
ly destination, one of many reasons for pro-
moters to favor Kuwait over other GCC 
countries.   

Grand Hypermarket has a strong reputa-
tion and trust in Kuwait market as a brand, 
and has been working towards extending a 
strong presence across the GCC and contin-
ues striving towards being the most pre-
ferred retailer among customers. The fore-
most focus remains providing customers with 
a wide range of products including food 
stuffs, world-class electronic appliances, 
home appliances, footwear, health and beau-
ty items and fashion wears and accessories 
from leading European designers among 
others. Perishable goods, farm produces and 
meat are shipped by air on a daily basis to 
ensure they are available fresh to the end 

users. These are procured from internation-
ally-recognized farms to ensure world-class 
standards. Making high quality products 
affordable for the everyday consumer is what 
sets Grand Hypermarket apart from the rest.  
The wide network of stores helps the brands 
stays close to its valued customers in Kuwait. 

The new store at Salmiya, delivers a 
delightful shopping environment by provid-
ing a wide range of high-quality products at 
much competitive price, further entrenching 
Grand Hypermart’s position as one of the 
finest and most preferred brands for pur-
chase among the expats and locals in the 
State of Kuwait. 

 
The press meet was attended by  

1. HE Shaikh Dawood Dawood Salman Al 
Sabah, Chief Patron, Kuwait 

2. Dr. Anvar Ameen, Managing Director, 
Kuwait 

3. Jassim Mohamed Al Sharrah, Chairman, 
Grand Hyper Kuwait 

4. AyyoobKachery, Regional Director, 
Kuwait;  

5. Ahmed NV, Director, Regency Group 
Dubai; 

6. Abdul Fathah, Director, Grand Hyper 
Kuwait 

7. Mohammed Suneer, Chief Executive 
Officer, Kuwait 

8. Rahil Bassim K, Chief Operating Officer - 
Kuwait  

9. Thehaseer Ali, General Manager, Kuwait,  
10. Sanin Mannil, Business Development 

Manager, Kuwait.

LAPA’s  
new board 
members  

 

Fareah Al Saqqaf, LOYAC  
board’s chairperson and LAPA’s 
Managing Director, stated that 

LOYAC’s Board of Directors has 
recently adopted her recommenda-
tion to include artist Amira Behbehani 
and Dr Khalifa Al-Hajri as LAPA 
executive board members as a token 
of appreciation for their valuable 
contributions and services in devel-
oping LAPA’s work.  

Al-Saqqaf also expressed her sin-
cere happiness to the news saying: 
“Lately, LAPA has greatly grown and 
expanded to an extent in which artist 
Amira Behbehani and Dr Khalifa Al 
Hajri had played major roles, precisely 
in the past two years.” 

Al Saqqaf added: “Here, in LOYAC, 
we are very selective when choosing 
our top-level managers, in order to 
maintain the development of our insti-
tutions, especially since we take upon 
ourselves the responsibility of con-
tributing to advancing the cultural and 
artistic activities in the country, on the 
one hand, and accumulating positive 
change in the field of human 
resources development and promot-
ing human awareness to the need for 
community services, on the other 
hand. This national humane responsi-
bility requires very careful search 
before selecting our staff members 
from individuals who strongly believe 
in our vision and are willing to help us 
efficiently construct our institutions, 
because creativity and experience on 
the one hand, and awareness of socie-
tal and human responsibility on the 
other hand, is a difficult equation that 
is not readily available.”   

Al-Saqqaf also noted that: “Amira 
Behbehani is a creative renowned 
artist, who has a rich and lengthy 
experience in volunteering. She is also 
an active contributor to empowering 
women, as well as, spreading peace. 
The relationship between LOYAC and 

Behbehani goes back to 2013, when 
she participated in various voluntary 
programs with us, after which she vol-
untarily and officially established 
LAPA’s Fine-Arts Department in 2016. 
We consider artist Amira Behbehani a 
great addition to LAPA.”  

In addition, Al Saqqaf emphasized 
that: “Dr Khalifa Al Hajri needs no 
introduction, for he is a very well-
known academic figure in the Arab 
World. His status as a Scenographer is 
tremendous. He has profound cultural 
sense and a human depth that goes 
way beyond his academic knowledge. 
Dr Al Hajri is also known for his the-
atrical knowledge and his ability to 
evaluate and criticize theatrical works.” 

Al Saqqaf concluded that artist 
Amira Behbehani and Dr Khalifa Al 
Hajri are a great addition to LAPA’s 
executive members, which would  
surely result in a qualitative leap for 
the Academy towards its achieving its 
ambitious future plans. She added 
that the coming years would witness 
enormous quality services for chil-
dren and youth, contributing to 
enhancing the importance of art in 
raising fully aware and confident gen-
erations and, ultimately, in the cultural 
development of Kuwait.

Grand Hyper to open its 19th store in Kuwait 

Dr Khalifa Al-Hajri  

Amira Behbehani 

Nespresso Professional yes-
terday announced the 
launch of the first two cof-

fee machines (single and double 
head) of the Nespresso Momento 
range, a new addition to its profes-
sional offering that has been devel-
oped for the office and business 
sector. Inspired by the evolution of 
new workplaces and new ways of 
working, the Nespresso Momento 
system is designed to deliver 
authentic, sustainable, and high-
quality coffee experiences that 

bring people together in office 
environments, and encourage the 
creation of meaningful relation-
ships within teams.  

“Today’s office world is chang-
ing rapidly: less structured, more 
global, more diverse, with teams 
working from remote locations. 
This makes human interaction even 
more valuable as we all know that 
face-to-face discussions can trig-
ger great creativity - often over a 
cup of coffee. We designed the 
Nespresso Momento range to be 

at the heart of these exchanges, 
enhancing the meaningful employ-
ee relationships that create busi-
ness value,” said Francisco 
Nogueira, Global Head of Out-Of-
Home (OOH) at Nestlé Nespresso. 

Equipped with cutting-edge 
technology reflective of the 
increasingly connected world we 
live in, the Nespresso Momento 
system is the most intuitive machine 
in the Nespresso Professional 
range to date. Given people’s ever-
expanding coffee preferences, the 
machine recommends the optimal 
cup length and provides informa-
tion of the aromatic coffee notes 
and intensity for all the 13 coffees in 
the Nespresso Professional range. 
The new Americano recipe now 

meets the desire for longer and 
milder cups, ensuring everyone will 
find the right coffee for them and 
their office.  

Nespresso believes in building 
strong and resilient coffee-farm-
ing communities through its AAA 
Sustainable Quality(tm) Program 
and is committed to making a pos-
itive impact with every cup of cof-
fee, starting with the sourcing of 
beans. More than 75,000 coffee 
farmers in 12 countries participate 
in the program, ensuring coffee 
production is environmentally, 
socially and economically sustain-
able; more than 90% of the coffee 
Nespresso buys comes through 
the program. Nespresso is work-
ing to bring more farmers on 

board in more countries around 
the world, with the aim of sourcing 
100% of the permanent range of 
coffees through the AAA Program 
by 2020. 

Machines also play an important 
role in this commitment, and the 
Nespresso Momento range has 
been built with sustainability at its 
core. With long lasting components 
and easily repairable or changeable 
elements, recyclable packaging and 
settings to preserve both water and 
energy, all steps have been taken to 
minimize the system’s environmen-
tal impact. Employees can therefore 
enjoy a delicious cup of coffee with 
the knowledge that it has been 
crafted with Nespresso’s Positive 
Cup principles in mind. 

Nespresso launches  
Nespresso Momento


