
Tesco plans $6.6bn 
shareholder return
from Thai and
Malaysia sale
LONDON/BANGKOK: Tesco plans to return $6.6
billion to shareholders after it agreed to sell its super-
market businesses in Thailand and Malaysia to
Charoen Pokphand Group as part of a plan to refocus
on Britain. After getting out of South Korea in 2015,
Britain’s biggest retailer began a review of its remain-
ing Asian businesses last year in a further retreat from
its global ambitions.

The sale of its Thai and Malaysian businesses, for
an enterprise value of $10.6 billion, comes more than
five years into a recovery plan launched by Chief
Executive Dave Lewis after an accounting scandal
and a dramatic trading downturn. Lewis declared
Tesco’s turnaround complete last October and will
step down this October, when he will be succeeded
by Ken Murphy, formerly of Walgreens Boots Alliance.
Bernstein analyst Bruno Monteyne said yesterday
Tesco had secured “a very strong valuation” for the
Thai and Malaysian assets and investors could look
forward to a special dividend representing 21 percent
of the group’s current market capitalization.

The price tag of the businesses, which includes
debt, implies an enterprise value/earnings before
interest, depreciation and amortisation (EBITDA)
multiple of 12.5 times. After completion of the
Thailand/Malaysia disposal to the Thai group con-
trolled by Dhanin Chearavanont, Tesco intends to
return cash to shareholders via a special dividend
with an associated share consolidation. It will also
inject 2.5 billion pounds into its pension fund.

Reuters reported on Sunday that CP Group was
the frontrunner to buy the assets. Tesco shares were
down 1 percent at 1015 GMT, outperforming the blue
chip FTSE 100 index which fell 6.7 percent on coron-
avirus fears. “The coronavirus outbreak won’t stop
people from eating: on the contrary, food-at-home
will get a boost at the cost of food-out-of-home,”
said Monteyne.

Regulatory scrutiny
The deal  is  condit ional  on the approval  of

Tesco’s shareholders and regulatory approvals in
Thailand and Malaysia, which is expected during
the second half of 2020. However, CP Group will
face a newly-empowered Thai antitrust regulator,
which could potentially block the transaction if it
finds that the deal would create a monopoly or
market dominance, lawyers and analysts said.

CP Group runs its 12,000 7-Eleven convenience
stores through CP All PCL and about 80 cash-and-
carry stores under Siam Makro PCL. It will gain
control of the 1,965 stores Tesco operates in
Thailand - much of which the British firm bought
from CP Group during the 1997-8 Asian financial
crisis - including 200 Tesco Lotus hypermarkets and

1,600 Tesco Lotus Express convenience stores, plus
74 outlets in Malaysia.

Chearavanont, the senior chairman of CP Group,
has repeatedly said that he wanted to buy back the
company. Last month, Tesco completed its exit from
China with the 275 million pound sale of its joint
venture stake to state-run partner China Resources
Holdings (CRH). Completion of the
Thailand/Malaysia deal would increase speculation
over the future of Tesco’s central European division,
consisting of stores in the Czech Republic, Hungary,
Poland and Slovakia, as it would be its only remaining
overseas supermarket operation, apart from Ireland.
Tesco was advised by Greenhill, Goldman Sachs and
Barclays, while JPMorgan and UBS were the joint
advisors and financiers for CP Group. — Reuters

KUWAIT: In collaboration with the Shared
Electronic Banking Services Company (K-Net)
and Zamco Integrated Solutions Company,
Boubyan Bank and Salhia Real Estate Company
have recently announced the launch of the first
POS service in Kuwait at parking lots to facilitate
the use of parking services at Salhia and Al-Raya
complexes in order to cope with the latest devel-
opments and provide top notch services at Salhia
Real Estate company’s parking lots. 

The new service simply works by inserting the
parking lot ticket into the machine and using cus-
tomers’ debit cards issued from Kuwaiti banks by
inserting them or using the contactless UTap fea-
ture to allow the parking gate to open swiftly,
helping avoid overcrowding and saving time.  

In this regard, Khalid Al-Shammiri, Boubyan
Bank’s Executive Manager - Direct Banking
Channels, stated: “This step is a significant
addit ion to the Kuwaiti  market which is
already witnessing rapid and successive
developments in offering more technological
services that facilitate the lives of citizens and
residents and reduce the use of cash in simple
daily transactions.”

He added: “Out of its keenness on being a role
model of simple life, Boubyan Bank spares no
effort in coping with global technology, adapting
and introducing it to the Kuwaiti market in the
form of products and services that would make
life easier and save time and effort.”   

Al-Shammiri went on to stress: “Boubyan

Bank has recently inked several partnerships that
have had positive impacts on the local market
and helped it keep up with the world’s latest dig-
ital developments.” Meanwhile, Salhia Real
Estate Company explained that it constantly
seeks excellence and leadership by employing
all modern technology means and state-of-the-
art products, and implementing the same in
Kuwait and incorporating them with the compa-
ny’s parking services provided at Salhia and Al-
Raya commercial complexes located at Kuwait
City and, later on, at the Capital Mall. 

Adding the K-Net payment service at Salhia
Real Estate Company properties’ parking lots is
a leading innovative step as it is the first Kuwaiti
company to ever provide the service to facilitate

entrance and exit to and from parking lots with-
out human interference and using K-Net servic-
es at all the parking lots’ exits. 

Moreover, the company pointed that it has
recently provided its parking lots with auto-
guide services, which help drivers locate vacant
parking spots swiftly and easily. In addition, and
out of its commitment to protecting the environ-
ment and enhancing the concept of sustainable
development, Salhia Real Estate Company has
provided power chargers to provide electric
vehicles with environment-friendly energy at all
of its parking lots. This new experimental service
will be adapted and efficiently implemented at
the Capital Mall parking lots, which accommo-
date around 2,000 vehicles. 
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Boubyan Bank and Salhia Real Estate 
launch K-Net parking payment service
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For the first time in Kuwait and coping with digital service developments

Fadi Kawar appointed 
as Acting CEO for
Ooredoo Kuwait
KUWAIT: Ooredoo
Kuwait announced the
appointment of Fadi
Kawar as Acting Chief
Executive Officer for
Ooredoo Kuwait. Kawar
succeeds Sheikh
Mohammed Bin Abdulla
Al-Thani who has been
appointed as Deputy
Group Chief Executive
Officer and Acting Chief
Executive Officer for
Ooredoo Qatar.

Sheikh Mohammed Bin
Abdullah Al-Thani held the
position of Chief Executive
Officer at Ooredoo Kuwait
since 2014 during which
the company witnessed a
successful turnaround
commercially, financially,
and operationally which in
turn had a positive impact
on the stability and growth
of the company. Kawar
held the position of Chief
Operating Officer at
Ooredoo Kuwait since
December 2018. He has over 30 years of experience
in the telecommunications industry which includes the
position of Chairman of the Board and Chief
Executive Officer of the Telecommunications
Regulatory Commission in Jordan. 

Gulf Bank announces 
winners of Al Danah
weekly draw 
KUWAIT: Gulf Bank held its weekly draw on 8th March
2020 announcing the names of the winners for the week of
1 - 5 March, 2020. The weekly draw consists of five win-
ners who receive KD 1,000 each, every week. 

The winners this week are:   
Jawaher Soud Malek Al-Sabah
Abdulameer Abdulhadi Al-Najar
Thabet Yousef Hasan Ali
Aljazy Meshary  Abdullah Al-Dewesh
Fatima Abdulkareem Mohammed Al-Saqer
Gulf Bank announced that Al-Danah is now bigger, and

that the prize of the annual draw will be KD 1,500,000 as
of 2020. The annual draw will be held on 14 January 2021,
and the last chance to participate by depositing in the Al-
Danah account will be on 30 September 2020.

Gulf Bank encourages customers to increase their
chances of winning with Al-Danah by depositing more into
their Gulf Bank accounts using the new ePay (Self-Pay)
service, which is available on Gulf Bank’s online and mobile
banking services. Al-Danah offers a number of unique
services to customers, including the Al-Danah Deposit
Only ATM card, which allows account holders to deposit
money into their accounts at their convenience. Account
holders can also calculate their chances of winning the
draws through the ‘Al-Danah Chances’ calculator available
on the Gulf Bank website and app. Furthermore, loyal Al-
Danah customers are rewarded with loyalty chances.
Loyalty chances are the total chances accumulated from
the previous year, which are added to the customer’s
chances the following year. Therefore, the total chances
earned by Al-Danah customers in 2019, have been added
to their 2020 chances, and the same process will take place
in 2021, and so on. Terms and conditions apply.

Gulf Bank’s Al-Danah account is open to Kuwaiti and
non-Kuwaiti residents of Kuwait. Customers require a
minimum of KD200 to open an account and the same
amount should be maintained for customers to be eligible
for the upcoming Al-Danah draws. If the customer’s
account balance falls below KD200 at any given time, a
KD 2 fee will be charged to their account monthly until the
minimum balance is met. Customers who open an account
and/or deposit more will enter the weekly draw within two
days. To take part in the Al-Danah 2020 quarterly and
yearly draws, customers must meet the required hold peri-
od for each draw. 

Fadi Kawar

Sheikh Mohammed 
Bin Abdulla Al-Thani

In this file photo taken on December 11, 2019 a man walks into a Tesco-Lotus supermarket in Bangkok.
Britain’s biggest retailer Tesco said yesterday that it has agreed to sell its businesses in Thailand and
Malaysia to Thai conglomerate CP Group for £8.0 billion ($10.4 billion, 9.2 billion euros).

Japan revises down
GDP raising 
recession fears
TOKYO:  Japan said yesterday its economy con-
tracted more than initially believed in the October-
December quarter, reflecting the country’s eco-
nomic fragility even before the new coronavirus
outbreak began to threaten global growth. The
gloomy revised figures led economists to project
Japan is headed for its first recession since 2012,
with the viral outbreak seen depressing exports.

The country’s gross domestic product for the
October-December quarter was revised down to
a contraction of 1.8 percent, dropping further from
the 1.6 percent contraction estimated in February.

The fall was also sharper than a 1.7 percent con-
traction estimated by private economists, according
to a survey by the Nikkei business daily. The latest
estimate tracked a contraction during the April-
June quarter of 2014 after the government raised
the consumption tax from five to eight percent. The
tax was raised again, to 10 percent, in October,

despite fears of its economic impact. The last quar-
ter also saw a series of natural disasters including
typhoons that caused widespread flooding.

The nation logged a larger-than-expected fall
in non-residential investments that pushed overall
domestic demand to shrink by 2.3 percent, rather
than a fall of 2.1 percent estimated earlier, accord-
ing to the Cabinet Office. And Japan faces a diffi-
cult path ahead, with the global virus outbreak
expected to depress growth at home and abroad,
particularly pressuring exports.

“Unfortunately, any recovery in Q1 has been
nipped in the bud by the global spread of the
coronavirus,” said Tom Learnmouth, Japan econo-
mist at Capital Economics.

“We have pencilled a 0.5-percent quarter-to-
quarter contraction in GDP this quarter (January
through March),” he said, raising the possibility of
a recession. “That’s likely to be primarily driven by
plunging export volumes,” he said. Consumer
spending will also be “hit hard” with many people
staying at home to avoid the virus, following calls
from Prime Minister Shinzo Abe for the public to
cancel unnecessary outings while schools across
the nation were requested to shut for most or all
of March. “We think Japan’s GDP will shrink by 1
percent across 2020,” Learnmouth added. —AFP

TOKYO: A pedestrian looks at a quotation board displaying a foreign exchange rate of US dollar
against the Japanese yen (right) beside the share price index of the Tokyo Stock Exchange (left) in
Tokyo yesterday. Tokyo stocks sank more than five percent in early trade yesterday on fears over
the new coronavirus and a plunge in oil prices that sent the dollar down against the yen. — AFP

stc launches ‘Far yet
Close’ campaign
KUWAIT: Kuwait Telecommunications Company - stc, a
world-class digital leader providing innovative services and
platforms to customers enabling the digital transformation in
Kuwait, announced the launch of its awareness campaign
“Far yet close”, as part of its continuous initiative to help
spread awareness on the precautionary steps and methods
to prevent viruses and diseases from spreading. This initia-
tive is within the framework of stc’s social responsibility
agenda focusing on health, safety and spreading awareness.

As part of its corporate social responsibility (CSR)
awareness campaigns focusing on health and well-being,
stc is offering its customers staying at Khiran Resort and
Al-Joan Resort at Julai’a as well as the working staff in
these two places unlimited local voice calls to support the
current conditions related to the virus outbreak precau-
tions taken in Kuwait. The purpose of this campaign is to
allow customers to connect with their loved ones and ease
the precautionary measures taken by the country to ensure
the safety of Kuwait community and contain the outbreak.

This campaign comes at a critical time with the risk of
infectious viruses spreading rapidly worldwide, which led
to stc’s constructive role in contributing towards the pre-
vention of the virus to better serve the interests and safety
of the Kuwaiti population. This initiative, as well as others
initiated by stc, are a reflection of the measures taken by
the private sector to support the local community and pro-
tect our society.

In line with its health and well-being social responsibili-
ty initiatives, stc recently visited Kuwait International
Airport to distribute face masks, sanitizers and information
leaflets to airport staff, departing and returning passengers.
The medical items distributed to all individuals were pro-
vided by Ali AbdulWahab Al Mutawa Pharmaceuticals in
cooperation with stc.

stc’s contribution and attention towards spreading
awareness on various health related matters over the years
is a continuous and ongoing effort that the Company con-
siders to be an essential pillar in its CSR agenda. Educating
the community and spreading awareness on how to prevent
diseases is one of the keys to a healthier lifestyle, which
goes hand in hand with stc’s business model and mission to
enable the digital transformation in Kuwait. 


