
KUWAIT: Mohamed Naser Al-Sayer & Sons has
received three prestigious awards from Toyota
Motor Corporation (TMC) for their outstanding
achievement and excellent teamwork:

1.  Toyota Marketing Award for Excellence
(Vehicle)

2. Toyota Marketing Award Overall
3. Customer Delight Excellence Award
The award program is a platform where Toyota

Motor Corporation confirms that the distributor
activities are aligned with their goal of “always bet-
ter cars” and “always better service.” 

Al-Sayer Board of Directors, Faisal Bader Al-
Sayer, Chairman, Mubarak Naser Al-Sayer, CEO
along with Bengt Schultz, COO congratulated busi-
ness heads including Martin Aherne Business
Director Toyota Group Sales, Ibrahim Al-Fouzan
Business Director Toyota Group Service Division,
Desmond Lew Business Director Parts, Accessories
and Group Logistics along with all their team mem-
bers for this spectacular achievement.

According to Mubarak Naser Al-Sayer “The
Toyota Way consist of 5 elements, Challenge,
Kaizen, Genchi Genbutsu, Teamwork, and Respect.
Daily practice of Toyota Way by each team member
brought the remarkable achievement to MNSS.
Such achievement is a solid foundation to build on

success going forward, is a great inspiration in such
unprecedented times and tough market challenges
in 2020 to work even stronger together to keep
delivering best in town service”.

Winning the Customer Delight Excellence Award
for 2019 marked Group’s achievement for 12 con-
secutive years, Toyota Kuwait one of the few dis-
tributors worldwide ever to achieve this. With the
aim of providing always better service, to become
the most admired dealer in town, distributors across
the globe are continuously implementing various
activities which are being evaluated through the
Customer Delight Excellence Award program by
TMC. The award program expresses the apprecia-
tion for distributors’ outstanding activities to
enhance overall customer service competency.

“Toyota is making ever better cars - for peace of
mind ownership experience. Thank you, Our valued
customers for your trust and unlimited support. The
achievement of this great award reassures our com-
mitment and consistent effort to provide best cus-
tomer service despite tough market conditions”
commented Bengt Schultz. 

Al-Sayer is always passionate to deliver out-
standing customer service, treating employees and
customers like family, continuously working togeth-
er to put a smile on the face of every customer.

Going forward each year is an opportunity building
on previous years of achievements in outstanding
customer service by providing exceptional service
to our customers, we are always in fore-front to

improve our Toyota operations through current net-
work of five showrooms, six service centers, which
includes the recently opened Fahaheel Service
Center as well as 16 spare Parts branches. 
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KUWAIT: Chairman Faisal Bader Al-Sayer and CEO Mubarak Naser Al-Sayer with business heads

Lulu Hypermarket 
launches ‘Hello 
Winter’ promotion
KUWAIT: LuLu Hypermarket, the premier
lifestyle shopping destination, prepares its valued
customers for the winter season with its ‘Hello
Winter’ promotion, an offering of trendy com-
fortable winter wear at special prices. The pro-
motion, available in all its outlets, includes a
diverse and exciting range of winter clothing and
accessories guaranteed to keep customers warm.
Everything from fashionable winter garments to
comfy footwear, and designed to provide warmth
and style during the cold winter months, are on
offer during the promotion period. 

Discover quality winter-wear at unbeatable
prices from popular brands such as Cortigiani,
De Backers, Marco Donateli, Eten, John Louis,
Tom Smith and Sports Inc during the promo-
tion period. Among the hot-selling items on
offer are a number of stylish jackets, sweaters
and winter clothing accessories that combine
affordability with style. Also, the wide range of
winter-wear choices for children, including col-
lections that are fun and casual, allow kids to
make a fashion statement at very special rates.

Lulu Hypermarket has a loyal and passion-
ate customer base that continues to grow year
after year. The secret to this strong brand
adherence lies in the hypermarket’s steadfast
commitment to offer shoppers the widest
range of high-quality products, from around
the world, at very competitive prices, and in an
ambience that provides for an enjoyable shop-
ping experience.

Mohamed Naser Al-Sayer & Sons wins
three prestigious awards from Toyota 

In recognition of commitment towards excellent customer care

Gulf Bank announces 
winners of Al-Danah 
weekly draw 
KUWAIT: Gulf Bank held its weekly Al-Danah
draw on 1st November 2020 announcing the names
of the winners for the week of 25 - 29 October
2020. The weekly draw consists of five winners who
receive KD 1,000 each, every week.

The winners this week are:
Noureyah  Saad Abdullah Al-Shabal 
Muneerah Abdulaziz Abdul Mohsen Almukhezeem
Neda Hamid Moheisen Asl
Marzooq Mohamed Jawad Abulhasan 
Ali Malek Raheem Aashti

Al-Danah is now offering its biggest prize yet,
with an annual draw prize of KD 1,500,000. The
annual draw will be held on 14 January 2021. Gulf
Bank encourages customers to increase their
chances of winning with Al-Danah by depositing
more into their Gulf Bank accounts using the new
ePay (Self-Pay) service, which is available on Gulf
Bank’s online and mobile banking services.

Al-Danah offers a number of unique services to
customers, including the Al-Danah Deposit Only
ATM card, which allows account holders to deposit
money into their accounts at their convenience.
Account holders can also calculate their chances of
winning the draws through the ‘Al-Danah Chances’
calculator available on the Gulf Bank website and
app. Furthermore, loyal Al-Danah customers are
rewarded with loyalty chances. Loyalty chances
are the total chances accumulated from the previ-
ous year, which are added to the customer’s

chances the following year. Therefore, the total
chances earned by Al-Danah customers in 2019,
have been added to their 2020 chances, and the
same process will take place in 2021, and so on.
Terms and conditions apply.

Gulf  Bank’s Al-Danah account is open to
Kuwaiti and non-Kuwaiti residents of Kuwait.
Customers require a minimum of KD200 to open
an account and the same amount should be main-
tained for customers to be eligible for the upcom-
ing Al-Danah draws. If the customer’s account
balance falls below KD 200 at any given time, a
KD2 fee will be charged to their account monthly
until the minimum balance is met. Customers who
open an account and/or deposit more will enter
the weekly draw within two days. To take part in
the Al-Danah 2020 quarterly and yearly draws,
customers must meet the required hold period for
each draw. 

KFAS, Huawei release 
whitepaper on ICT 
talent development
KUWAIT: In collaboration with Huawei Kuwait,
the Kuwait Foundation for the Advancement of
Sciences (KFAS) has published a new whitepaper
on ICT talent development as a means to stimu-
late technology innovation for the benefit of soci-
ety, research, and enterprises.

The whitepaper, titled “Huawei Kuwait ICT
Talent Development 2020”, analyzes the current
ICT talent situation in Kuwait, addresses the
existing gaps, and shares insight on Huawei
Kuwait’s Talent Enabling Program (K-TEP), which
aims to provide more academic resources to the
community while stimulating ICT interest among
the youth of the country. 

As economies are accelerating growth by

investing strategically in ICT capabilities and
their digital transformation journeys, the gap
between technology advancements and talents
still exists. The whitepaper notes it is challenging
for Kuwaiti companies to find skilled employees
in the ICT field, based on an executive opinion
survey by the World Economic Forum. This is due
to the lack of ICT educational resources and
hands-on experience avai lable to students.
Furthermore, according to the “The Future of
Jobs” report by the World Economic Forum, 91%
of Kuwait’s nationals are employed in sectors that
are at high risk of disruption by new technologies
development. 

To that end, Huawei Kuwait’s Talent Enabling
Program (K-TEP) provides various educational
resources to university students to reduce the
talent gap, stimulate interest in the ICT field, and
offer support to the government on its digital
transformation roadmap. Layla Al-Musawi,
Program Manager, KFAS, said, “It is essential that
we understand the needs and opportunities in the
marketplace to best support the next generation
of leaders within an increasingly digital society.

Our partnership with Huawei will help stimulate
the advancement of technology and encourage
more youth to embrace careers in the sector.
Through such ventures, we can bridge the gap
between academic knowledge and hands-on
experience to create a society in which everyone
benefits from technological progress.”

Rico Lin, CEO of Huawei Kuwait , added,
“Local talent development is a vital element to
Kuwait’s digital transformation vision. As the
demand for ICT knowledge continues to grow, it
will also create more job opportunities, building
a positive cycle that extends from universities to
the workforce.”

Huawei and KFAS signed a comprehensive tal-
ent development agreement in April of this year.
The latest whitepaper marks a milestone for the
success of the partnership, and the benefits it has
for local youth. KFAS and Huawei also recently
signed a Memorandum of Understanding (MoU)
to launch a set of talent programs, with the aim to
equip the next generation of ICT leaders in
Kuwait with the necessary skills to succeed in
different fields.

CBK bonds and 
related Tawarruq
KUWAIT: The Central Bank of Kuwait (CBK)
announced the most recent issues of CBK
bonds and related Tawarruq at a total value of
KD 240 million for 3 months with a rate of
return at 1.125 percent.

TOKYO: Japan’s new 2050 deadline
for carbon neutrality has thrown a
spotlight on its efforts to find new,
greener fuel options, including an
ambitious but controversial liquid
hydrogen venture. The Hydrogen
Energy Supply Chain (HESC) is a joint
Japanese-Australian project intended
to produce plentiful, affordable fuel for
Japan. Here are some questions and
answers about the venture:

Why hydrogen?
Japan has few fossil fuel resources,

and relies heavily on imported liqui-
fied natural gas (LNG), coal and
nuclear power, which has been cur-
tailed since the Fukushima disaster.
The mountainous, natural disaster-
prone country is struggling to ramp
up its renewable energy production,
and is therefore investigating a variety
of fuel alternatives.

It has invested heavily in hydrogen,
which produces only steam and no car-
bon dioxide when burnt, making it the
focus of some interest.

Japan currently produces hydrogen
domestically, in liquid and compressed
gas forms, mostly from natural gas and
oil. It uses it in microfuel cells for resi-
dential buildings, experimental power
plants and fuel cell vehicles, but pro-
duction domestically is limited and
expensive.

What is HESC?
The Hydrogen Energy Supply Chain

is an experiment to see whether Japan

can establish a durable supply of liquid
hydrogen from Australia, to be burned
to generate electricity. The hydrogen
will be produced and liquified in the
Australian state of Victoria, where it
will be extracted from a type of coal
known as lignite.

This so-called brown coal currently
effectively lacks a market, making it a
potentially attractive, cheaper alterna-
tive to domestic hydrogen production
for Japan, despite the extra costs of
bringing it 9,000 kilometers (5,600
miles) by sea. The project’s pilot phase,
partially funded by Japanese and
Australian authorities, has received
investment of around Aus$500 million
($350 million).

How will it work?
From next year, a site on an artificial

island near Kobe in western Japan will
become the pilot terminus for the
world’s first ship designed to transport
liquid hydrogen, a Japan-built vessel
called the Suiso Frontier. For now, the
imposing spherical tank 19 meters (60
feet) in diameter on the site is being
used to store domestically produced
liquid hydrogen. If the tests are suc-
cessful by 2022 or 2023, the project will
be extended and will enter a commer-
cial phase after 2030. A new terminus
in Japan will then be built, along with
larger ships.

But the process is complicated: to
be transported by sea as a liquid,
hydrogen needs to be cooled to -253
degrees Celsius (-423.4 degrees

Fahrenheit) — an expensive process
that uses a lot of energy.

Is hydrogen really green?
Hydrogen’s green credentials

depends largely on how it is produced.
Green hydrogen can be manufactured
by electrolysis of water, using electrici-
ty obtained through renewable energy.

But every ton of hydrogen produced
from coal emits 20 tons of carbon diox-
ide, more than double the CO2 emis-
sions created when hydrogen is pro-
duced from natural gas. Comparing the
emissions from producing hydrogen to
those from burning coal is complicated,
experts say, but they agree that it won’t
be considered environmentally friendly
unless produced renewably.

HESC backers insist it can be envi-
ronmentally viable-if not renewable-
through carbon capture programs. One
Australian initiative, called CarbonNet,
would see the captured CO2 buried
under the seabed near Victoria. For
HESC backers like Motohiko Nishimura

of Kawasaki Heavy Industries, Japan’s
2050 carbon-neutral deadline “will
have a great positive impact” on the
project. But not everyone in Japanese
industry is convinced, including
Shigeru Muraki, an executive at Tokyo
Gas, who favors investment in ammonia
fuel instead.

“Even with carbon capture and stor-
age methods, it can’t be considered as
green hydrogen,” he said, referring to
the HESC project. He sees green
hydrogen produced from renewable
sources as likely to become price com-
petitive with time. And environmental-
ists like Nicholas Aberle, from the cam-
paign group Environment Victoria, are
deeply skeptical. They fear “a situation
in which coal-to-hydrogen can only be
made commercial without (carbon cap-
ture), and we can see greedy compa-
nies trying to push ahead despite the
climate impacts,” he said. Commercial-
scale hydrogen production from coal
without carbon-capture would be “cli-
mate vandalism”, he said. — AFP

Controversial, but ambitious:
Japan’s hydrogen project

Japan’s new 2050 deadline for carbon neutrality has thrown a spotlight on its efforts to find
new, greener fuel options, including an ambitious but controversial liquid hydrogen venture.

Fines, pandemic slash
Westpac profit by 66%
SYDNEY: Australia’s Westpac bank suffered a 66
percent plunge in net profits in fiscal 2020, ham-
mered by the coronavirus economic downturn and a
record fine for breaches of money-laundering laws,
it said yesterday. “2020 has been a particularly
challenging year and our financial result is disap-
pointing,” Westpac CEO Peter King said in releas-
ing the results for the year ending June 30.

The bank reported statutory net profit of
Aus$2.29 billion (US$1.6 billion), down 66 percent
from the previous year, and cash earnings of
Aus$2.6 billion (US$1.8 billion), down 62 percent.

King said the bank’s earnings had been “signifi-
cantly impacted” by the recession and a record
US$900 million fine for 23 million breaches of mon-
ey-laundering laws.  The bank increased provisions
for bad debts and costs related to adapting opera-
tions due to the coronavirus from Aus$2.2 billion to
$6.2 billion. It said Aus$16.6 billion in home loans
were in deferral as borrowers struggled with the
impact of the recession, though this was down from
a high of $54.7 billion earlier in the pandemic.

King said the bank had turned the corner on the
worst impacts of the pandemic and expected eco-
nomic growth to improve through 2021 and 2022.
“While economic conditions will still be challenging,
Westpac is well placed to continue to support cus-
tomers through this difficult time,” he said.  — AFP


