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KUWAIT: Canon Middle East (CME), a provider
of imaging technologies and services, has expand-
ed its partnership with Mohamed Abdulrahman Al-
Bahar Group, one of the pioneering trading houses
in the Gulf, to provide an ecosystem of innovative
business-to-business imaging products and solu-
tions in Kuwait. 

The extended partnership, which was
announced during a virtual roundtable held in the
presence of Anurag Agrawal, Managing Director,
Canon Middle East and Canon Turkey, Abdullateef
Hamad M A Al-Bahar, Bahar Kuwait Group
Holding Family Representative, Shadi Bakhour, B2B
Business Unit Director, Canon Middle East, and
Ihab Al-Khatib, Group General Manager, Bahar
Kuwait Group Holding,  addressed the rapidly
changing business environment and the accelerat-
ed shift toward digital transformation across many
public and private entities in Kuwait.

More specifically, the partnership will answer
the growing market need for seamless Managed
Print Services (MPS), digitization, as well as print-
ing and archiving solutions for public, private, small
and medium enterprises across multiple sectors
including education, oil and gas, banking, health-
care, manufacturing, telecom and the government.

Anurag Agrawal, Managing Director, Canon
Middle East and Canon Turkey, said: “Kuwait is an
important market for us, and our expanded part-
nership with Al-Bahar Group brings us closer to
our customers in Kuwait and allows us to deliver
on their evolving business objectives. As long-term
partners, Canon is supporting the New Kuwait
2035 vision and development goals by providing
the necessary digital-first, tech infrastructure for
businesses to enhance their operations, provide

better services and sus-
tain the evolution of a
healthy and competitive
market on par with global
standards. This partner-
ship underlines our com-
mitment to our corporate
philosophy, ‘Kyosei ’
which means living and
working together for the
common good.”

Ihab Al-Khatib, Group
General Manager for
Bahar Kuwait Group
Holding, said  “We are
very proud to be further associated with Canon
Middle East and the Canon respected products
here in Kuwait, as this expanded relationship shall
bring to our dear customers additional access to  a
wide variety of print, document and imaging solu-
tions. We are confident that the new technologies
and solutions from Canon will enable businesses in
Kuwait to be more versatile, efficient, and prof-
itable.” Al-Khatib added,” The Canon brand and
products enjoy vast demand and admiration in the
Kuwaiti market, and expanding our partnership
with Canon is a great achievement and a true
reflection on the hard work that the Al-Bahar team
has done in the past, alongside the team at Canon
Middle East to serve our customers in Kuwait. All
of us here at Mohamed Abdulrahman Al-Bahar are
delighted with the expanded partnership and we
are looking forward to continuing to develop this
corporation further with Canon Middle East”.

Canon and Mohamed Abdulrahman Al-Bahar
Group partnership already existed  for the wide

format print solutions, and with the extended part-
nership for Canon B2B products, the Al-Bahar
Group will offer now Canon’s best-in-class enter-
prise solutions in Kuwait, that will help us with
cost optimisation, seamless operations and the
transition toward digital tools and services for our
customers in this market. 

The Group’s highly energized and efficient
workforce will support Canon’s customers with its
core business expertise in the printing industry,
with a strong emphasis on after-sales operations,
and increased customer satisfaction.

Kuwait is one of the world’s top 10 improvers
amongst 190 economies in the World Bank Group’s
Doing Business 2020 study. Its ranking jumped
from 97 in 2019 to 83 this year, as the Kuwaiti
government has ensured implementation of busi-
ness-friendly rules, regulations, and policies.
Canon Middle East firmly believes it can make a
positive difference across various industries in
Kuwait by supporting the development of Kuwait’s
business landscape and economic growth objec-
tives, that with our new extended partnership with
Mohamed Abdulrahman Al-Bahar.

Mezzan Holding 
reports financial
results for 9 months
KUWAIT:  Mezzan Holding KSC, one of the largest manu-
facturers and distributors of food, beverage, FMCG and
healthcare products in the Gulf, announced the company’s
financial results for the 9-month period ending 30 September
2020.

YTD 2020 Highlights
l Revenue: KD194.4 million, up 14.5%
l EBITDA: KD 21.4 million, up 21%
l Net profit to shareholders of parent company: KD 10.3

million, up 12%
The group’s strong revenue growth was accompanied by

enhanced operating profitability margins and leverage driv-
ing an increase in gross profit and EBITDA margins. Net
profits were further supported by a lower financing cost in
Q3 2020 driven by a lower size of borrowing and a lower
interest rate environment.

Mezzan Holding Executive Vice Chairman Mohammad
Jassim Al-Wazzan said: “Mezzan achieved healthy revenue
growth driven by food and non-food FMCG and healthcare
segments activity. We continue to report enhanced financial
results despite the current challenging operating environment
driven by improved results of our operations in the defensive
sector. The improved operating results and financial strength
of the group reinforces our strategy to focus on our con-
sumer-driven and healthcare businesses.”

Mezzan Holding CEO Garett Walsh said: “We are glad to
see our financial results improve our topline and operating
results as well as net profits. The group has recently imple-
mented an expansion-driven strategy which has started
yielding results. The enhanced profitability was driven by
scale improvement and operating profit in addition to a
reduced cost of financing.”

YTD 2020 Financial Performance Review
l Food Business Line: 

Total Revenue for the Food Business Line reached KD
129.5 million, an increase of 5.7 percent compared with the
same period in 2019. 

The Food Business Line accounted for 66.6 percent of
Group Revenue. The Business Line comprises the following
three divisions: Manufacturing and Distribution (generating
46 percent of Group Revenue), Catering (generating 13.6
percent of Group Revenue), and Services (generating 6.9
percent of Group Revenue). 
l Manufacturing and Distribution: Revenue increased 7.7

percent.
l Catering: Revenue decreased by 1.0 percent. 
l Services: Revenue increased by 7.2 percent.
l Non-Food Business Line:

Revenue reached KD 64.9 million, an increase of 37.1 per-
cent compared with the same period in 2019. The Non-Food
Business Line accounted for 33.4 percent of Group Revenue. 

The Business Lines comprises the following divisions:
FMCG and Healthcare (generating 31.7 percent of Group
Revenue) and Industrials (contributing 1.7 percent).
l FMCG and Healthcare: FY Revenue increased by 41.2

percent, inorganic growth and heritage portfolio oppor-
tunities.

l Industrials: FY Industrials revenue decreased by 11.6
percent.

Regional Business Highlights in YTD 2020:
l In Kuwait:  Revenue grew by 21.3 percent due to a strong

performance in FMCG and healthcare segment spurred
by acquisitions.

l In UAE: Revenue decreased by 1.9 percent, impacted by
lower food service activity.

l In Qatar: FY Revenue decreased by 9.2 percent, driven
by timed interruption of some operations.

l In KSA: Revenue increased by 5.8 percent.
l In Afghanistan: Revenue decreased by 6.6 percent.
l In Jordan: Revenue increased by 8.9 percent.
l In Iraq: Revenue increased by 68.9 percent, driven by the

food services segment. 

Partnership to provide an ecosystem of innovative B2B imaging solutions in Kuwait

Canon ME extends partnership 
with Al-Bahar Group in Kuwait

Gulf Bank launches 
campaign for its
cardholders
KUWAIT:  Gulf Bank has launched a new campaign
for its credit, prepaid and debit cardholders who
will be automatically entered into a draw for a
chance to win an iPhone 12 Pro Max upon using
their Gulf Bank cards.

During the campaign period, which will run from
10th November 2020 until January 10, 2021, Gulf
Bank cardholders who spend using their cards will
be automatically entered into the draw. For every
KD 10 spent locally, Credit and Prepaid cardhold-
ers will receive one chance to enter the draw. For
every KD 10 spent internationally, Credit, Prepaid
and Debit cardholders will receive three chances to
enter the draw.  The draw to select 40 winners will

take place on January 17, 2021, in the presence of
officials from the Ministry of Commerce and
Industry. Each winner selected in the draw will
receive an iPhone 12 Pro Max, the latest smart
phone launched by Apple.

Commenting on the announcement, Ahmad Al-
Amir, Assistant General Manager of Corporate
Communications at Gulf Bank, said: “We are excit-
ed to announce our latest campaign for our Credit,
Prepaid and Debit cardholders as part of Gulf
Bank’s ongoing commitment to providing our
clients with the highest levels of customer satisfac-
tion, in addition to a multitude of creative solutions,
products, and financial services. We are pleased to
launch this campaign, especially in the light of the
ongoing pandemic and customers increasingly opt-
ing to utilize their cards in place of cash. We hope
that our customers gain an added benefit from
using their Gulf Bank cards when shopping, and we
wish them the best of luck in winning the draw.”

Gulf Bank Credit cards grant cardholders a vari-
ety of exclusive offers and benefits, including trav-

el-related offers such as
discounts on hotel book-
ings, flights, and car
rentals. Additionally, Gulf
Bank Credit card cus-
tomers can also take
advantage of complimen-
tary airport lounge access
at over 600 airports
across the world.
Moreover, Gulf Bank
Credit cardholders can
also access the Gulf
Points program, the
fastest rewarding program in Kuwait that gives
cardholders valuable points to use for free airline
travel, hotel accommodation, and exclusive season-
al travel packages. To further ease the travel plan-
ning process, Gulf Bank credit card customers can
also receive free travel insurance for themselves
and their families, which can be used for the
Schengen visa application.

Does Brexit free 
Europe to seek 
closer union?
BRUSSELS: British politicians often
speak of Brexit as an opportunity to
escape Brussels’ shackles but does the
divorce also free Europe to go its own
way? London’s departure strips the bloc
of its second largest economy after
Germany’s and of France’s only peer as a
nuclear-armed European military power.

But it also removes the biggest skep-
tic of a closer union. Some of those who
support deeper integration of the
remaining 27 member states sense an
opportunity but the split could also
unveil deeper fault lines masked by the
Brexit storm. For some, the decision in
July at a marathon EU summit to move
towards joint borrowing to fund a post-
coronavirus recovery plan for the union
is a sign of what can now be achieved.
“With the British, we wouldn’t even have
discussed this, they’d have said ‘no’
straight away,” French professor Robert
Frank, who wrote a book on Britain’s dif-

ficult European relations, told AFP.
The stimulus plan, which emerged

from four straight days and nights of hag-
gling between EU leaders, was hailed as a
breakthrough by EU enthusiasts.  “It’s
going to create a common fiscal policy
for the EU that it hasn’t ever had before,”
says Andrew Duff, a British former MEP
and European federalist, now a visiting
fellow at the European Policy Centre.

The joint borrowing was resisted by a
coalition of so-called frugals-the
Netherlands, Denmark, Austria, Finland
and Sweden-who would once have
counted on British support. But, once
France had convinced Germany-a long-
time holdout against any EU joint debt-
to get behind the plan, these smaller
states were left exposed and eventually
had to compromise. “It isn’t a deter-
mined, clearly thought out strategy, but
it’s a drift towards a more federal EU,”
Duff argues. In this reading, Brexit
leaves France’s President Emmanuel
Macron freer to push forward an agenda
of deeper EU integration.

Frugals resist 
Other observers see trouble on

the horizon, with the smaller, more

open market economies having to
speak up more against  Par is  and
Berlin now that their British ally is
gone. “I  th ink we’ l l  def in i te ly  be
worse off,” says Eoin Drea, an Irish
researcher for the Wilfred Martens

Centre for European Studies.
There will certainly, he believes, be

a “centralizing focus” from France and
Germany-backed by Italy and Spain-
but this will be resisted by Ireland, the
frugals and Eastern Europe. —AFP

In this file photo taken on March 28, 2017 Britain’s Prime Minister Theresa
May, signs the official letter to European Council President Donald Tusk,
invoking Article 50 and signaling the United Kingdom’s intention to leave
the EU, in the cabinet office inside 10 Downing Street. —AFP

After EU, what’s next
for ‘Global Britain’?
LONDON: A brave new world or a dangerous leap into the
unknown? After nearly 50 years of integration with Europe,
Britain starts an uncertain new chapter on January 1.

What changes on January 1? 
Britain formally quit the European Union in January this

year but has continued to observe all its rules during a tran-
sition period.  That half-way house ends at 2300 GMT on
December 31. So from 2021, it will stand on its own, for bet-
ter or worse. If the two sides can secure a new trade deal in
the time left, that will smooth the path by lifting the
prospect of tariffs and quotas for cross-Channel goods,
from cars to lamb. Without a deal, imports and exports face
serious disruption with the abrupt return of barriers that
have not existed for decades.  There are fears that certain
foodstuffs and medicines could run short. But even with a
deal, the future won’t be seamless. UK exporters will still
need to file reams of new customs paperwork to prove their
goods have authorization to enter the EU’s single market.

Britain is urging business to be ready either way but
industry players say the government has failed to deliver

vital IT systems and support staff in time, heightening the
risk of chaos after January 1.

What is Global Britain? 
Brexiteers argue the EU has held Britain back through

onerous regulation and it can now embark on a bucca-
neering new mission to support free trade around the
world-”God’s diplomacy”, according to a February speech
by Prime Minister Boris Johnson. But if heaven was listen-
ing, it had other plans in mind: a month after Johnson’s
speech, Britain was forced into national lockdown by the
coronavirus pandemic. If the world ever gets back to nor-
mality, the idea is that Britain will not shrink inwards after
Brexit but will look outwards, as far afield as a free-trade
pact with Pacific rim countries.

“Now Global Britain is back, it is time for the makers,
the doers and the innovators to help us write our most
exciting chapter yet,” International Trade Secretary Liz
Truss declared in October, touting UK exports of every-
thing from clotted cream to robots.

Truss has signed a post-Brexit trade deal with Japan,
and is negotiating others with the United States, Australia,
Canada and New Zealand-Britain’s partners in the “Five
Eyes” collective of English-speaking intelligence powers.

Further deals in the pipeline will cover 80 percent of
overseas trade by 2022, according to the government,

which has shaken up the Foreign Office to integrate aid
and development into Britain’s diplomatic agenda.

What about at home? 
Johnson’s pitch to voters in last December’s general

election was to “get Brexit done” and focus both money
and attention on parts of the country that have failed to
benefit from London’s finance-driven growth. That “level-
ling up” agenda to bring new investment such as high-
speed rail to northern England has been side-tracked by
the pandemic. But the government insists its long-term
goals remain in place and that membership dues sent to
the EU will be better spent at home. Some Brexiteers want
a radical overhaul of Britain’s economic model, to turn the
country into “Singapore on Thames”-a lightly regulated,
lightly taxed rival to supposedly sclerotic Europe. Yet the
government stresses that any free-trade deals won’t sacri-
fice its “red lines”: the state-run National Health Service,
food standards and UK farming.

All of those sacred cows could be carved up if the
United States forces post-Brexit Britain to yield the same
kind of concessions on trade that the world’s most power-
ful economy has negotiated elsewhere. And Joe Biden’s
election as US president could restrict Johnson’s plans to
bind Northern Ireland into the post-January 1 UK internal
market, free of EU influence.  —AFP
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