
WASHINGTON/BEIJING: China has an important
part to play in the global economy as it recovers from
COVID-19, but its growth is slowing, IMF Managing
Director Kristalina Georgieva said Monday.

The head of the Washington-based crisis lender
held a virtual meeting with Chinese Premier Li
Keqiang and discussed topics ranging from inflation
to the recovery from the pandemic, according to a
statement released by the IMF. “China achieved a
truly remarkable recovery, but its growth momen-
tum has been slowing notably. As China is a vital
engine for global growth, taking strong actions to
support high-quality growth will help not only
China, but the world,” Georgieva said.

In October, the IMF lowered its forecasts for
China’s growth due to an accelerating pullback in
public spending, predicting an eight percent expan-
sion this year and 5.6 percent growth in 2022. While
the 2021 figure is Beijing’s strongest rate of growth
since 2011, analysts warn China is facing a painful
fallout from real estate weakness and shocks from
surging coal prices and shortages.

Georgieva added that Beijing had made “impor-
tant contributions” to expanding vaccine access so
the world can achieve the IMF’s goal of inoculating
40 percent of the population of each country
against Covid-19 by the end of this year and 70
percent by the middle of next. With China
embroiled in an ongoing spat with the United
States, Georgieva said countries need “to cooperate
to reduce trade tensions and strengthen the multi-
lateral trading system, which is a key engine for
growth and jobs.”

The IMF is pushing the G20 group of the world’s
richest countries, including China, to extend and

improve their debt relief initiative, warning last
week that many countries face a dire crisis without
the help. The group’s Debt Service Suspension
Initiative (DSSI) expires at the end of the year, and
Georgieva said she “welcome continued engage-
ment with China on” the G20’s Common Framework
that continues some of the relief. 

China’s export growth
Export growth in China lost some steam in

November as holiday demand from abroad faded,
official data showed yesterday, but demand for
overseas fuel pushed up imports to spike above
expectations.

Strong exports have helped to boost growth in
the world’s second-largest economy since mid-
2020, with China containing domestic outbreaks
through tough lockdowns and mass testing-after
the coronavirus was first detected in the central city
of Wuhan. Despite recent power outages caused by
emissions-reduction targets, the surging price of
coal, and supply shortages, factories kept the goods
flowing and the power crisis has been winding
down. But experts have warned that the export
boom is likely to fade as the world gradually returns
to normalcy. In November, exports rose 22 percent
on-year, better than analysts expected but below
the 27.1 percent growth clocked in October,
according to the latest customs data.

A recent report by ING said Chinese exports
likely slowed “given that most orders for western
holiday demand have been fulfilled”. Imports, how-
ever, rose an unexpected 31.7 percent-well above
the 21.5 percent increase tipped by a Bloomberg
consensus poll.

“The surprisingly high number comes from con-
tributions of coal, natural gas and crude oil
imports... it’s basically to meet the domestic demand
for energy,” said Zhaopeng Xing, senior China
strategist at ANZ Research. Given that China still
has limited energy capacity and will need time to
build it up, energy-related imports will continue in
the coming months, Xing told AFP.

With most other countries opting for a strategy
of living with COVID-19 and reopening economies,
demand for protective gear and work-from-home
products could shift to services, Nomura chief
China economist Lu Ting earlier said. Yesterday,
official data showed that China’s total trade surplus
was $71.7 billion in November, down from $84.5
billion the month before. —AFP 
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Aerial photo taken on December 6, 2021 shows large lifting equipment hoisting containers onto a train at the
railway Logistics base in Nantong, Jiangsu Province, China.

Ooredoo Kuwait
wins two awards 
at MENA Effie
Awards 2021
KUWAIT: Ooredoo Telecom, the first to
introduce innovative digital services in Kuwait,
won the silver award in the “New Product and
Service Introduction” category, and the bronze
award in the “Omni-Channel Shopper
Solution” category, for the successful advertis-
ing campaign “Inconsistent Internet
Connection, unstable Mood”. Ooredoo Kuwait
was awarded during the MENA (Middle East
and North Africa) Effie Awards 2021.

Winning bronze in the “Omni-channel shop-
per solution” mirrors Ooredoo Kuwait’s efforts
in connecting the dots in their engagement
strategies to ensure simple, seamless, effective
experiences across shoppers’ path to pur-
chase. While winning
silver in the New
Product and Service
Introduction” highlights
Ooredoo’s leading posi-
tion in the telecom sec-
tor in introducing new
innovative products and
services.  Winning these
awards is a reflection of
the company’s efforts
and commitment to
develop more sophisti-
cated products and services that give the cus-
tomers a great value, along with granting them
an efficient integrated purchasing journey;
either through shopping from stores, online,
mobile phone applications, delivery or social
media applications. Ooredoo Kuwait’s vision of
enriching the added value of its packages and
services to suit all changing needs of its cus-
tomers, Ooredoo is constantly seeking to
upgrade its clients through its distinctive offers
and plans.

Launched by Ooredoo, the campaign high-
lights the power of high internet speeds of
optical fibers, which offer customers stable and
fast internet connection. Further, it advertises
FASTtelco’s products and services, and char-
acterized an out-of-the-box and creative style
that reflects our team’s creative goals and val-
ues, which led to the campaign’s success and
made it one of the best advertising campaigns
for the year 2021.

The awards were received by Mijbil Al-
Ayoub, Senior Director, Corporate
Communications at Ooredoo Kuwait, where he
expressed his pride in this recognition and
said: “We are beyond happy of winning these
prestigious awards which is only an embodi-
ment of Ooredoo’s commitment to continue
innovating, inspiring and achieving excellence
through the products and services offered to
our customers along with the constant creative
marketing campaigns.”

Effie Worldwide stands for effectiveness in
marketing, spotlighting ideas that work and
encouraging thoughtful dialogue about the
drivers of marketing effectiveness. The awards
now honor all forms of effective marketing and
the companies and individuals creating effec-
tive work across the globe. The Effie Awards
are the only awards to truly celebrate market-
ing excellence by looking at all facets of a mar-
keting campaign from the objective to the exe-
cution right down to the impact. 

China has a key role to play in 
global economy: Georgieva

IMF sees China’s economic growth ‘slowing notably’

Mazda is now close 
to Al-Jahra residents
KUWAIT: Kuwait Automotive Imports Company,
Kaico Al Shaya & Al Sagar, the exclusive distributor
of Mazda cars in Kuwait, is delighted to be the first
automobile company to exhibit its cars in the newly
opened Zone showroom in Al-Jahra. The concept of
displaying Mazda cars in the Zone showroom was
to make the distance shorter between Mazda cars
and the Residents of Al-Jahra. Visit the Zone show-
room today to discover the latest offers and enjoy
test drive of the Mazda cars. 

Mazda is the only 100 percent Japanese car that
offers some of the best driving dynamics of main-
stream vehicles, as it uses SKYACTIV technology.

The entire car, from the body to the engine, to the
transmission and chassis, is designed for optimal
efficiency and handling. Mazda’s SKYACTIV-Drive
6-speed automatic transmission ensures precision,
responsiveness, and efficiency, while its smart
engine pushes the limits of internal combustion to
generate better gas mileage. In addition to Smart
City Brake Support and Adaptive Front Lighting, all
Mazda vehicles had been rated Top Safety Pick
Plus by the IIHS. With the available i-
ACTIVSENSE technology, using millimeter-wave
radars and cameras to keep you in tune with your
surroundings, makes Mazda cars safer.

In addition to all these advantages, every car in
our product range appeals to the senses with high-
quality craftsmanship, high-tech innovation and
outstanding design. Driving a car should be fun,
which is why Mazda aims to make driving better.

Ashish Tandon, General Manager of KAICO
(Kuwait Automotive Imports Co WLL - Al Shaya
& Al Sagar) stated, “We at KAICO are thrilled to
be the first automotive dealer in Kuwait to show-
case the Mazda vehicles in the Zone showroom in
Slayil Al-Jahra”. 

Waleed Alqahtani, Mazda Brand Manager stated,
“The ability to serve our customers at Al-Jahra has
brought us great happiness, and we are very happy
to be able to do this in cooperation with friends
from Zone. Our new pop-up showroom gives cus-
tomers the opportunity not only to view our latest
models, but also to test drive them”. Issa Abdallah,
Marketing Manager of KAICO stated, “Mazda is
100 percent Japanese, in addition to luxury and
practicality, it also has high value and quality. We
have provided 3 of the most successful models in
Al-Jahra, which are also available for test drives”.   

Mijbil Al-AyoubLuLu Hypermarket 
launches mega 
US food promotion
KUWAIT: LuLu Hypermarket, the market-leader
in hypermarket retailing in the region, showcased
the best of American foods with the mega-promo-
tion titled ‘Discover America with a Fork & Road
2021’ that opened on 6 December at all outlets of
the hypermarket in Kuwait.

The week-long promotion was inaugurated at the
Al-Qurain branch of LuLu Hypermarket by Patrick L.
Chow, Counselor for Economic Affairs, US Embassy
to Kuwait,  in the presence of LuLu Hypermarket
management in Kuwait and a gathering of shoppers
and patrons of the hypermarket. A spectacular cul-
tural program that highlighted traditional and modern
aspects of American culture and art, also accompa-
nied the striking opening ceremony.

The inaugural event and the cultural activities that
followed, as well as the subsequent seven-day long
promotion are being held in full adherence to prevail-
ing health and safety protocols. The promotion pres-
ents shoppers with the unique opportunity to avail of
food products from popular well-known US brands,
as well as discover products and food lines of other
American brands. Special food counters and sam-
pling stations that allow shoppers to taste, and buy,
freshly prepared well-known US delicacies, are also
an enticing addition to the promotion.

The ‘Discover America with a Fork & Road 2021’,
which celebrates the best of American foods avail-
able in Kuwait, also highlights the history, tradition
and culture of this vast country through several
large cutout replicas and images of historical, cul-
tural and tourism-related sites in the United States
that are prominently displayed across the hyper-
market’s outlets. 

Visitors and shoppers to the US food festival can
also avail the occasion to click selfies of themselves
or their loved ones against backdrop images of
iconic sites and monuments in the United States.  

Special offers on all US-branded products are a

major draw of the promotion, with special prices on
popular branded products such as: Alexia, Bolthouse,
Bragg, Duncan Hines, General Mills, Gerber, Heinz
Imp, Herrs, Jif, Kellogg’s Imp, Kraft Imp, Nestle Imp,
Pillsbury, Post, Quaker Imp, Ragu, Sargento,
Shullsburg, and Walden Farms, to name a few.

The ‘Discover America with a Fork & Road

2021’  promotion, is  a continuation of LuLu
Hypermarket’s endeavor to bring the best the
world has to offer in food products and other
goods to shoppers in Kuwait, at some of the most
competitive prices. It is no wonder then that the
hypermarket continues to live up to its slogan of
‘Where the world comes to shop’.

Mohammed Dashti 
wins ABK’s Alfouz
prize of KD 10,000 
KUWAIT: Al-Ahli Bank of Kuwait (ABK)
announced Mohammed Mahmoud Dashti as the
winner of KD 10,000 in the Alfouz weekly draw.
The draw was held under the supervision of the
Ministry of Commerce and Industry and

announced live on Q8 Pulse Station FM88.8 on
Monday 6th December, 2021.

The Alfouz draw account offers ABK cus-
tomers the chance to win life-changing rewards.
With Alfouz, ABK customers will get a chance
to win KD10,000 in Kuwait’s highest single
weekly draw and the ultimate grand prize of
KD5,000 monthly additional income for 10
years. Both new and existing ABK customers
can benefit from this opportunity, with a mini-
mum account balance of KD 100 only.

The next draw winner announcement will be
on 13 December, 2021. 

KUWAIT: Patrick L Chow inaugurates the week-long promotion at the Al-Qurain branch of LuLu Hypermarket in
the presence of LuLu Hypermarket management in Kuwait.


