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ROTTERDAM, Netherlands: Shell
shareholders on Friday overwhelmingly
backed plans to switch the oil giant’s
headquarters from the Netherlands to
Britain after a century and drop Royal
Dutch from the name. Chairman Andrew
Mackenzie hailed the “resounding sup-
port from shareholders” after they voted
99.77 percent in favor of the plan at a
meeting in Rotterdam.

Europe’s biggest energy firm says the
move will simplify its tax and share
arrangements, and speed up its transition
from fossil fuels that cause climate
change. The Dutch government has said
it was “unpleasantly surprised” by the
plan, while Britain has hailed it as a vote
of confidence in the British economy
post-Brexit.

The move “will strengthen Shell’s
competitiveness and accelerate both
shareholder distributions and delivery of
its strategy to become a net-zero emis-
sions energy business by 2050, in step
with society,” Mackenzie said in a state-
ment. Shell’s board must formally
approve the plans before they come into
effect “as soon as reasonably practica-
ble”, it said.

During questions from shareholders,

Mackenzie had earlier denied the move
was motivated by a Dutch court ruling
earlier this year that Shell must cut its
emissions. But he admitted a Dutch gov-
ernment decision to drop plans for the
scrapping of a dividend tax on big com-
panies was a factor.

“We have always been and will con-
tinue to be very proud of how impor-
tant the Netherlands is to our heritage,”
he added.

Blow to Dutch prestige 
Under the plans, Shell will switch its

tax residence and move its top execu-
tives including CEO Ben van Beurden
from The Hague to London. Its 8,500
staff in the Netherlands will remain. The
loss of the Netherlands’ biggest compa-
ny is a major blow for the Dutch gov-
ernment, which had positioned itself as
a key venue for investment afer Brexit.

It is be the second big firm to depart
for London after Unilever last year. Royal
Dutch Shell was formed in 1907 from a
merger of Koninklijke Nederlandsche
Petroleum Maatschappij and British firm
Shell Transport and trading.

The “Shell” name and logo came from
seashells imported in the 19th century by

the father of Marcus and Samuel Samuel,
the brothers who founded the British
firm. But pressure for change has been
building, particularly from the activist
investor Third Point, which has demanded
Shell be broken up, bolster low-carbon
investment and return more cash to
shareholders.

The landmark court victory for climate
activists earlier this year that Shell must
slash greenhouse gas emissions also
came as a major blow.

Climate questions 
Several shareholders quizzed the Shell

top brass on whether their plans would
do enough to address climate change.
Mackenzie insisted the London move
would make the company more “flexible”
as it transitioned away from fossil fuels,
and said it would not “impact” on the
court’s decision.

The Shell chairman also sought to
play down his comments in November
that the company was also “driven to go
to the UK” by Dutch Prime Minister
Mark Rutte’s decision in 2018 to aban-
don plans to scrap a tax on big compa-
nies’ dividends.

“It is not dominated by considerations

about the dividend withholding tax,” he
said, adding that there were “many fac-
tors” in the decision. The tax hit to the
country from Shell’s departure could
amount to billions of euros, local media
said. In return, the Dutch parliament

could insist on a “departure tax” that
Shell has previously put at around 400
million euros.

Mackenzie however said he thought
there was a “low probability” that Dutch
MPs would back such a penalty. —AFP 

Shell shareholders back move to UK
Chairman hails ‘resounding support from shareholders’ 

ROTTERDAM, Netherlands: CFO Jessica Uhl and Chairman of the Board Sir Andrew
Mackenzie (right) attend the shareholders’ meeting in Rotterdam, about the move of the
oil giant to the United Kingdom, Friday. —AFP

Delegates to the COP26 summit this month
issued a clarion call to accelerate action
towards sustainability. His Highness the

Prime Minister Sheikh Sabah Khaled Al-Hamad
Al-Sabah led the Kuwaiti delegation to
Glasgow, where he joined other global leaders
in committing to confronting climate change and
carbon emissions reduction.  But for Kuwait,
sustainability has been an ongoing effort
enshrined in the country’s development goals.
Kuwait’s 2035 Vision is strongly linked to inter-
national sustainability goals, tied to the United
Nations Sustainable Development Goals
(SDG’s) 2030 agenda. Indeed, two of the seven
pillars of the Kuwait National Development Plan
(2035 Vision) are directly tied to the environ-
ment. These include the creation of a ‘sustain-
able diversified economy’ and a ‘sustainable liv-
ing environment’. 

Kuwait has also pledged
its support for the ambitious
Green Middle East Initiative
spearheaded by Saudi
Arabia. The program aims
to invest $10 billion to
reduce carbon emissions in
the region and protect the
environment.

Amidst these ambitious
sustainability goals, the piv-
otal role of information and communication tech-
nologies (ICT) cannot be overstated. More
specifically, ICT plays a critical role in three areas:
accelerating the transition to cleaner power, sup-
porting zero-emission vehicles, and raising cli-
mate ambitions through scientific innovation. 

Breakthroughs in the ICT sector further boost
environmental protection. 5G networks, for exam-
ple, are optimized to transmit data at a fraction of
the energy consumption per bit of 4G, leading to
enormous climate gains when set against the mas-
sive amounts of data transmitted through modern
mobile networks daily. Leaders at COP26 were
vocal that a collaborative and multi-disciplinary
approach is required for research to ensure that a
diverse range of technology and climate solutions
are affordable, available, and accessible to all.
There’s also an urgent need to transform the way
we generate electricity by building new kinds of
power sources, particularly solar. With some of
the longest sunlight hours in the world, there are
great opportunities for large-scale deployment of
photovoltaics (PV) and energy storage systems
in Kuwait. 

Digital power technologies are the foundation
of each of these initiatives, especially in recent
efforts to integrate the batteries of electric vehi-
cles into newly emerging distributed power grids.
Digital power combines ICT and power electron-
ics using AI, cloud, and big data, providing a
pathway to low carbon solutions for nearly all
sectors. By continuing to develop the capabilities
and skills to use these technologies at scale,
Kuwait will find itself well on its way to achieving
its ambitious goals to tackle climate change and
reduce carbon emissions. 

Offering clean energy solutions is one of sev-
eral priorities that Huawei has in Kuwait over
the coming years. Founded earlier this year,
Huawei Digital Power combines digital and
power electronics technology to provide low
carbon solutions to end-users that are secure,
simplified, and green. Using AI, cloud, and big
data will facilitate more efficient operations and
maintenance so that providers can provide
clean and stable power to the public. For exam-
ple, combining 5G and digital power allows us
to build smart and integrated energy solutions
much more efficiently and at lower costs. 

Note: Rico Lin is CEO, Huawei Kuwait

Digitization of Kuwait
power supply offers a
path to sustainable future

Rico Lin

Opinion Editorial

By Rico Lin

KIB crowns 3 winners 
in the first draw of 
‘Your KD equals 1KG 
in gold’ campaign
KUWAIT: Continuing to deliver the most inno-
vative campaigns to reward its customers, Kuwait
International Bank (KIB) yesterday announced
the winners of the first draw held as part of the
bank’s new “Your KD equals 1KG in gold” cam-
paign. launched last month to reward its savings
account customers with valuable gold prizes, KIB
crowned Khaled Mahmoud Al-Shatti with an
ounce of a gold, while awarding Ibrahim Al-
Ghadouri  Al-Enezi  and Khaled Garoub an
Ottoman gold Lira each.

Over the course of the offer period, extending till

the end of the year, “Your
KD equals 1KG in gold”
campaign gives depositors
with active savings
accounts the opportunity
to participate in three
monthly draws. Each
monthly draw will award
three winners for every KD
500 deposited in their
account, with a prize of
either an ounce of gold or

two Ottoman gold Liras, in addition to an entry into
the final draw for the grand prize of one kilogram of
gold for every KD 1,000 deposited in their respec-
tive savings accounts. Furthermore, participants
should take into account the terms and conditions,
the most important of which is maintaining an aver-
age balance of KD 500 for the monthly draw and
KD 1,000 for the grand draw.

On this special occasion, General Manager of
KIB’s Retail Banking Department, Othman Tawfeqe,

said: “We are pleased to congratulate the first three
winners of our campaign, wishing all our customers
who will be taking part in the upcoming monthly
draws great luck. It under the umbrella of our strat-
egy, that largely focuses on providing an exception-
al and exciting banking experience to our cus-
tomers, that we recently launched this campaign
which innovatively targets various customer seg-
ments, aiming to reward them and meet their aspira-
tions and expectations with us”.

It is worth noting that the KIB’s savings account
has been specifically designed to meet the needs of
individuals and provide them with the advantages of
simultaneously saving and investing, with the added
possibility of opening an account to serve their
banking necessities without the requirement of ful-
filling a minimum deposit to open or a limit of a min-
imum balance to keep the account. Additionally, this
account comes with a free stylish debit card that
can be used at more than 1 million ATMs worldwide,
through the KNET network and at various POS
touchpoints.

Othman Tawfeqe

US economy’s wild 
ride in 2021: High 
prices, fast growth
WASHINGTON: Millions of Americans have
returned to jobs lost during the pandemic, but
price spikes this year have complicated the US
economic recovery. The severity of the inflation
was confirmed Friday when the Labor Department
reported a 6.8 percent jump in its November con-
sumer price index (CPI), the largest annual
increase in nearly 40 years.

Here is latest on the state of the world’s largest
economy as it rebounds from the COVID-19
downturn:

Millions back to work 
As of November, unemployment had declined

to 4.2 percent, a stark turnaround from April
2020, when the jobless rate spiked to 14.7 per-
cent after more than 20 million workers lost their
jobs when the pandemic forced businesses to
close. The economy has added an average of
555,000 jobs a month this year, but the pace of
hiring has been uneven.

While the economy remains about four million
jobs short of the pre-pandemic level, there were 11
million openings last month and millions of
Americans quit to find a better position or switch
careers. Many businesses complain that they cannot
find enough workers to fill open positions, and some
have started offering improved benefits, signing
bonuses and wage increases to attract talent. 

Prices surging 
Rising wages are a part of the inflation surge that

has bedeviled the recovery this year and created
challenges for President Joe Biden’s policy agenda.
The causes are multifaceted. Supply chains world-
wide have been hindered by the aftermath of the
pandemic closures and shipping delays, which cre-
ated a shortage of semiconductors that has stricken
automobile assembly lines, driving up prices for
used vehicles. They also have been overwhelmed by
demand, which is particularly apparent in the
United States, where consumers have had their wal-
lets juiced by government stimulus passed to aid the
recovery.

The Federal Reserve’s efforts to prevent a severe
downturn, including slashing interest rates to zero,
also played a role. The Fed has acknowledged the
inflation threat and is expected to trim back its pan-
demic stimulus more quickly and raise rates as soon
as the first half of next year. Economists believe
inflation will lessen throughout 2022, though it may
get worse before it gets better.

Strong growth 
The US economy experienced its most severe

downturn in decades last year, but has gained back
the lost ground, though at a fluctuating pace. The
economy expanded at a strong annual rate of 6.7
percent in the second quarter, but a much weaker
2.1 percent in the third quarter, dragged down by
the Delta variant of COVID-19, which complicated
business and scared consumers. But with infections
from that wave dropping off, economists foresee
better growth in the final three months of this year. 

Biden took office in January and not long after
secured passage of the $1.9 trillion American Rescue
Plan, Washington’s third pandemic stimulus package.
The White House has pointed to falling unemploy-
ment and rapid growth as evidence that the spend-
ing has paid off. Detractors name it as a culprit in the
inflation surge, saying it flooded consumers and
businesses with cash which they have used to spend
on goods that now are in short supply. —AFP 

ALHAMBRA, US: People wait in line to order at Philippe’s, a downtown Los Angeles restaurant in business since
1908 famed for its “French Dipped Sandwich”, in Los Angeles, California on Friday. —AFP

Brazil inflation 
hits 18-year
high
RIO DE JANEIRO: Brazil’s annual
inflation rate hit an 18-year high of
10.74 percent in November, the govern-
ment said Friday, although the monthly
rate fell slightly, showing the central
bank’s aggressive tightening cycle may
be starting to work. Latin America’s
biggest economy is being hit by both a
recession and soaring prices, giving the
central bank the unenviable task of try-
ing to brake inflation without sending
economic growth into a tailspin.

Surging fuel, transportation and
housing prices in November pushed
inflation to the biggest year-on-year
increase since 2003, the national sta-
tistics institute said. However, in a sil-
ver lining, food prices fell, helping slow
the monthly inflation rate to 0.95 per-

cent, down from 1.25 percent in
October and below analysts’ expecta-
tions of 1.07 percent.

That came after the central bank
made seven straight increases to the
benchmark interest rate in a bid to
bring down inflation, including whop-
ping hikes of 1.5 percentage points at
its last two meetings.

The Selic rate now stands at 9.25
percent, its highest since mid-2017. The
new inflation figures “provide a crumb
of comfort that the headline rate is stabi-
lizing a bit earlier than had been widely
anticipated,” economist William Jackson
of consulting firm Capital Economics
said in a note. But “the data still provides
plenty for policymakers at the central
bank to worry about,” he added.

“It won’t deter them from hiking the
Selic rate by another 150 basis points in
February.” The central bank has been
struggling to come anywhere near its
inflation target: 3.75 percent for this
year and 3.5 percent for next. Double-
digit inflation has left many Brazilian
families struggling to make ends meet.

That has further weighed down
President Jair Bolsonaro’s already sink-
ing popularity.

Polls currently place the far-right
leader on track to lose to leftist ex-
president Luiz Inacio Lula da Silva in
elections next October. Seeking a pop-

ularity boost, Bolsonaro has nearly dou-
bled the average welfare payment for
low-income families to 415 reais ($72) a
month, and moved to expand the num-
ber eligible. However, analysts warn a
jump in social spending may only fur-
ther fuel inflation. —AFP

RIO DE JANEIRO: Brazil’s annual inflation rate hit an 18-year high of 10.74 percent in
November, the government said Friday.


