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Greenhouse gas emissions from
Europe’s biggest meat and dairy
firms continue to increase,

according to a new report yesterday,
which found many firms are polluting
“with impunity”. The non-profit Institute
for Agriculture and Trade Policy (IATP)
said many major companies had no cli-
mate plans or targets and even among
those that do it raised concerns about
“greenwashing”, calling on governments
to step up regulation.

The study looked at 35 of the largest
beef, poultry and dairy companies head-
quartered in the EU, UK and
Switzerland, examining their possible cli-
mate plans and emissions from their sup-
ply chains, in particular livestock, a major
emitter of greenhouse gases. According
to the analysis, these companies were
responsible for seven percent of EU
emissions in 2018, while the emissions of
the top 20 exceed those of the
Netherlands. “The climate footprint of
Europe’s big meat and dairy companies
rival the fossil fuel giants yet they contin-
ue to operate with impunity,” said IATP
European Director Shefali Sharma.

“The handful of companies that have
climate plans rely on accounting tricks,
greenwash, and dubious offsets to dis-
tract from the fundamental changes
needed to cut emissions, while off-load-

ing many of the costs and risks onto
farmers in their supply chains.” Seven
out of the 10 companies that the report
tracked over time saw their climate foot-
print grow between 2016 and 2018. The
emissions of Irish beef producer ABP
surged 45 percent and Germany’s
Tonnies, which supplies Aldi, 30 percent.

In dairy, French firms Danone and
Lactalis saw their emissions climb 15
percent and 30 percent respectively
from 2015 to 2017, according to the
research. Of the 20 companies analyzed,
only four report emissions from their
entire supply chain, IATP said, even
though livestock production accounts for
the lion’s share of emissions. And only
three - Nestle, FrieslandCampina and
ABP - commit to an overall reduction in
livestock emissions.

The IATP was particularly critical of
those companies that it said were looking
to reduce the emissions per kilo of meat
or liter of milk - meaning their overall
carbon footprint can grow if they expand
production. It said some firms touted
regenerative farming practices aimed at
creating healthier soils, but said compa-
nies “invest relatively little and off-load
the bulk of the cost and risk onto farm-
ers”. Increasing exports also mean con-
sumer behavior within Europe is only
part of the picture, it added. —AFP 

Europe’s big meat, dairy firms 
accused of climate ‘greenwash’

Photo shows hanged meat carcasses at the Rungis International Market, southern Paris. The world’s largest fresh produce mar-
ket will once again be present during the festive season, despite the fifth wave of COVID. —AFP

At a bustling Indian market, a child laborer
carrying bags of flowers was captivated by
cameramen riding huge cranes during film

shoots. Two decades later the boy has become his
country’s latest cinematic sensation. PS Vinothraj’s
low-budget debut movie “Koozhangal” - interna-
tionally known by its translated title “Pebbles” - has
been selected as India’s entry to the international
feature film category at next year’s Oscars.

The 32-year-old drew from his family’s battle
with poverty and his sister’s experience of marital
abuse to tell the story of an alcoholic father and his
young son walking through a barren, unforgiving
landscape in his home state of Tamil Nadu. “My
real-life experience gave me toughness and has
helped in this film. That kind of life has become the
film,” Vinothraj told AFP. The result is an observa-
tional drama Indian critics have described as a
“masterpiece” and a “sensational debut... that is
evocative, visceral and powerful”.

It won the Tiger Award at the International Film
Festival Rotterdam, with the jury saying the “seem-
ingly simple and humble” effort was a “lesson in
pure cinema”. Vinothraj joins an emerging move-
ment of Tamil directors - many from disadvantaged
backgrounds like his own - addressing societal
inequities through the voices and lives of everyday
people. Had it not been picked up by the festival
circuit his original plan was to show “Pebbles” in the
villages where it was shot - with fewer than 40
actors and crew.

It is the culmination of the young filmmaker’s
long journey to the big screen. He started selling
flowers in Madurai at the age of nine to support his
family after his father died. “So much has happened
in my life and those things have made me ready for
this,” he said through a translator. “I don’t speak
English nor do I have an education. Life’s journey
has taught me everything. Those are the metaphors
in the film - that is life’s journey.”

Vinothraj worked throughout his childhood and
teenage years, moving to different towns and cities.
At one point, he was a laborer at a textile company
in Tiruppur, where he “witnessed many people’s lives
being ruined in front of my eyes” over personal and
financial woes. “Some got married very young and
went through multiple struggles. All of that stayed
with me, wanting to express those struggles.”

‘Simple, honest stories’
Believing that education could help him fulfill his

dream of becoming a director, the aspiring auteur
tried to go back to school, but was told he was too
old. He eventually moved to the state capital
Chennai and broadened his cinematic knowledge by
watching movies while working at a DVD store,
before getting work as an assistant on short films
and in theatre. As he sought ideas for his first fea-
ture film, Vinothraj’s sister walked through the door
of the family home, crying, her two-year-old child in
her arms.

She had been forced out of her marital home by
her husband, and made the 13-kilometre journey
back on foot. “I had pain and I wondered why real
life is such a struggle. And I realised, I am in cinema

- that’s my tool. I can talk about my pain through
cinema.” The father-and-son journey in “Pebbles” is
told through the eyes of the child, while Tamil
Nadu’s harsh rural environment and the toll it takes
on his characters is a central theme of the film.

The title comes from a synonym Tamils use for
hills - and the stones country-dwellers put in
their mouths to ward off thirst on long journeys.
“To know that this film has won the Tiger Award
and is being sent as India’s entry to the Oscars, I
feel very proud,” Vinothraj said. “Watching this
film with an audience that has been so supportive,
it feels like a big celebration for me.” His next
project is also inspired by a family situation, and
he wants to keep making “simple, honest stories
about life”. —AFP

From flower hawker to film auteur:
India’s new cinematic sensation

Tamil film director PS Vinothraj (left) poses with actor Chellappandi during the 52nd International Film
Festival of India in Panaji. PS Vinothraj’s low-budget debut movie ‘Koozhangal’ - internationally known by
its translated title ‘Pebbles’ - has been selected as India’s entry to the international feature film category at
next year’s Oscars. —AFP

New ‘West Side 
Story’: The top film 
in North America

“West Side Story,” Steven Spielberg’s
remake of the hugely popular 1961
movie musical, danced to the top of

the North American box office in its opening week-
end, industry watcher Exhibitor Relations said
Sunday. Spielberg’s updated take on the New York-
set “Romeo and Juliet” story-complete with music,
dance numbers and a storyline that first appeared
on Broadway in 1957 in a legendary collaboration of
composers Leonard Bernstein and Stephen
Sondheim-took in an estimated $10.5 million for the
Friday-to-Sunday period.

The square-jawed Ansel Elgort-known for his
roles in “The Fault in Our Stars” and the “Divergent”
series-plays the handsome Tony, a former member
of the Jets, a street gang drawn from recent
European immigrants, while Rachel Zegler plays
Maria, newly arrived from Puerto Rico and thus
closer to rival gang the Sharks.

Critics say the movie has a chance to be the first
remake since “The Departed” in 2006 to win an
Oscar for best picture. Last week’s top film, Disney’s
animated musical fantasy “Encanto,” slipped to sec-
ond place, earning $9.4 million, for a three-week total
of $71.3 million. With music composed by Lin-Manuel
Miranda, the film recounts the story of a family in
rural Colombia endowed with special powers-except
for daughter Mirabel, who ends up having to save the
others.  In third place was Sony’s “Ghostbusters:
Afterlife,” the latest chapter in that supernatural fran-
chise, at $7.1 million.  Paul Rudd, Carrie Coon and
Mckenna Grace star as the ghostly tale moves from
1980s Manhattan to present-day small-town
Oklahoma. Far back in fourth place was Ridley Scott’s
new crime drama “House of Gucci,” at $4.1 million. The
film stars Adam Driver and Lady Gaga in the story of
how a Gucci fashion executive was murdered by a hit-
man hired by his vengeful ex-wife. —AFP

Time magazine yesterday
named Tesla founder and
space entrepreneur Elon

Musk as its person of the year, cap-
ping a roller-coaster 2021 for the
technology magnate. The brash
South African-born 50-year-old
with grand ambition overtook space
race rival and Amazon founder Jeff
Bezos to become the world’s richest
person this year. 

In October his electric car com-
pany’s valuation soared above a tril-
lion dollars, and throughout the year
his company SpaceX has teamed up
with US space agency NASA to
launch various missions including
smashing a rocket into an asteroid in
a test run for redirecting any future
Earth-bound space rock. “Person of
the Year is a marker of influence,
and few individuals have had more
influence than @elonmusk on life on
Earth, and potentially life off Earth
too,” tweeted Time editor-in-chief
Edward Felsenthal in announcing the

winner.
Musk has appeared ever-present

in American culture in recent years.

He has amassed 66 million Twitter
followers and guest-hosted the
famed late-night comedy show

Saturday Night Live in May.  He
speaks ambitiously about his inter-
est in colonizing Mars, and plans
orbital flights next year as part of
SpaceX’s planned American return
to the Moon. And he is known to
move markets and the value of
cryptocurrencies with a single
tweet.

But his main socio-economic influ-
ence for now is with his groundbreak-
ing electric vehicles. “Our intent with
Tesla was always that we would serve
as an example to the car industry, and
hope that they also make electric cars
so that we can accelerate the transi-
tion to sustainable energy,” Musk told
Time in an interview released with the
Person of the Year announcement. But
outer space is at the forefront of
Musk’s ambitions as well. “His goal is
to make humanity a multi-planet
species,” Time contributor and author
Jeffrey Kluger said in the video. Time
first presented its Person of the Year
award in 1927. —AFP

Elon Musk named the Time magazine person of the year

In this file photo, Spacex founder Elon Musk celebrates after the successful
launch of the SpaceX Falcon 9 rocket with the manned Crew Dragon space-
craft at the Kennedy Space Center in Cape Canaveral, Florida.  —AFP


