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Photo shows the Pompidou Centre, designed by British architect Richard Rogers. —AFP photos

Construction cranes stand near skyscrapers in the City of London, including the Heron Tower, Tower 42, 30
St Mary Axe commonly called the ‘Gherkin’, the Leadenhall Building, designed by Richard Rogers and com-
monly called the ‘Cheesegrater’, and 20 Fenchurch Street, commonly called the ‘Walkie-Talkie’ building, as
they are pictured from Waterloo Bridge in London. —AFP

British architect Richard Rogers designed a
series of landmark buildings around the world,
including London’s “Cheesegrater” and the

famous multi-colored, pipe-covered Pompidou arts
centre in Paris. Rogers died Saturday night aged 88,
according to Britain’s Press Association, which cited
his spokesperson. One of his sons also confirmed
his death to the New York Times, but did not give
the cause.

An Italian immigrant and winner of the presti-
gious Pritzker prize in 2007, Rogers was a leading
member of the “High Tech” school of architecture
that also included Norman Foster and Renzo Piano.
Together they pioneered a hyper-modern style that
showcased machines and technology, overturning
aesthetic principles to expose the functional ele-
ments of buildings.

Among his other notable buildings are the three-
towered Lloyd’s of London headquarters - which
also reflected his inside-out style - and the
Millennium Dome, also in London. In a 2014 BBC
television series “The Brits Who Built the Modern
World”, Foster and Rogers were presented as the
leaders in a generation of 1930s-born architects
who helped shape the modern landscapes of
London, Paris, Hong Kong, New York and else-
where.

Slow start 
Born in Florence in 1933, his father was a doctor,

his mother a former pupil of the famed Irish writer
James Joyce. The family fled the dictatorship of
Mussolini, settling in England in 1938. London was
miserable. The family had been comfortably middle-
class in Italy but the relocation had reduced them to a
single-room flat that ran on a coin meter for heating.
“Life had switched from color to black-and-white,”
Rogers recalled in his 2017 autobiography “A Place
for all People”. School was no easier either. Rogers
was dyslexic at a time when there was no diagnosis
for the condition that “was called stupidity”, he told
the Guardian newspaper in 2017. He was miserable,
he said in his autobiography, “crying myself to sleep
every night - years of unhappiness”.

‘Notre Dame of the Pipes’ 
He left school in 1951 with no qualifications and,

after his army national service, managed to gain entry
into London’s Architectural Association School,
known for its modernism. He completed his architec-
ture studies at Yale in the United States in 1962,
where he met fellow Brit Norman Foster. They
returned to England in 1964 and with their wives
founded the architecture firm “Team 4”, which
became known for its technology-inspired designs. In

1968, Rogers met the Italian architect Renzo Piano
with whom he shared an interest in developing a flexi-
ble and anti-monumental architecture.

“He is my closest friend, practically my brother,”
Rogers said of Piano - the designer of London’s Shard
tower - he told The Guardian. “We were the bad
boys.” The same year they met, they won a competi-
tion to design a new art gallery in Paris, which became
the Pompidou Centre. Today a landmark of the city, its
facade is covered by thick pipes painted in bold col-
ors, with stairways and escalators on the outside of the

building. It quickly attracted a range of nicknames, not
all of them complimentary: “The Gasworks”, “The
“Pompidolium”, “Notre-Dame of the Pipes”.

All about the space 
Rogers completed some 400 commissions in a

career punctuated by big-statement, skyline-defining
buildings characterized by light structures, prefabri-
cated materials and use of cutting-edge technology.
He designed the European Court of Human Rights in
Strasbourg, Potsdamer Platz offices in Berlin, an air-
port terminal in Madrid and Three World Trade
Center in New York. He was also behind London’s
vast white marquee with yellow crane supports
known as the Millennium Dome and then the 02
Centre, a popular venue for events from pop concerts
to tennis competitions. The “Cheesegrater”, as the
225-metre-tall (738 feet) Leadenhall office building in
central London is known because of its sleek wedge
shape, opened in 2014. Although buildings were
Rogers’ world, he insisted it was the space around
them that was the key in defining those that worked.
“The two can’t be judged apart,” he told The
Guardian in 2017. “The Twin Towers in New York, for
instance. They weren’t great buildings, but the space
between them was.” He has been married twice. One
of his five sons died in 2011. —AFP
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ROME: San Marco Basilica, or Basilica di San
Marco in Italy, is a renowned church situated in
the Italian city of Venice that has a Byzantine
design and Eastern features, marking a symbol
of magnificence and power. The 8,000-km
church, with its five domes and interior archi-
tectures, looks like Hagia Sophia Mosque in
Istanbul. Standing for six centuries, the building
has a distinctly Romani and Byzantine design.
The church is home to many invaluable pieces
in gold, silver, glass and other precious materi-
als from various sources.  —KUNA

Ayear ago, NFTs were obscure
virtual assets known only to
tech geeks-but as video game

companies enter the growing market,
industry players hope they’re poised
to go mainstream. Short for “non-fun-
gible tokens”, NFTs are digital items
whose certificates of authenticity and
ownership are registered on
blockchains, the technology behind
cryptocurrencies. From art to fashion,
the creative industries have been
quick to experiment with an innova-
tion that has sparked excitement and
scepticism alike in the tech sector.

Auction houses like Sotheby’s now
sell NFTs alongside oil paintings,
while film director Quentin Tarantino
is embroiled in a legal feud over NFTs
from his cult movie “Pulp Fiction”. And
now that they’re being introduced to
video games, proponents hope mil-
lions of players could become familiar
with an idea that remains tricky to get
one’s head around. “NFTs are still a
niche market, but we’re a really main-
stream industry,” Nicolas Pouard,
head of blockchain initiatives at the
gaming giant Ubisoft, told AFP.

Ubisoft this month launched Quartz,
a platform where players can acquire
NFTs called “Digits”-items within
games that might take the form of
weapons or vehicles. Other gaming
heavyweights such as Electronic Arts-
the company behind The Sims and
FIFA-as well as Take-Two and Atari
have also signaled an interest in NFTs.
Investors have meanwhile poured
$680 million this year into French
start-up Sorare, whose platform
allows sports fans to trade NFT ver-
sions of old-fashioned football cards.

Three billion gamers 
NFTs are collectable by nature, which

makes them easy to integrate into games
where the fun comes from amassing
objects or points. But it’s the sheer heft
of the global video game industry-now
estimated to be more valuable than the
movie sector-that makes it ripe for intro-
ducing NFTs to a wider public.

A report by DFC Intelligence esti-
mates that more than three billion
people play video games, representing
some 40 percent of the world popula-
tion. Crypto evangelists argue that
concepts like blockchains-digital
ledgers that record all transactions
publicly-are already familiar to mil-
lions of people. Some 221 million peo-
ple worldwide owned cryptocurren-

cies by June, according to a study by
trading site Crypto.com, a figure that
had more than doubled since January.

Because of their broad-based popu-
larity, analysts predict that games could
significantly widen access to blockchain-
based assets like NFTs and cryptocur-
rencies. Supporters say NFT games like
Axie Infinity, which allow players to
“play-to-earn” crypto and are popular
in developing countries, are allowing
ordinary people to profit from the tech-
nology. Such games have generated a
“positive social and economic impact for
Asian and Latin American countries”,
insisted Franklin Ovalles, a 40-year-old
NFT collector based in Miami.

Market crash coming? 
A whopping $26.9 billion changed

hands in NFT sales in 2021, according
to blockchain research firm
Chainalysis. Some individual NFTs
have sold for staggering sums, such as
a work by digital artist Beeple for
$69.3 million. Most traders, however,
lose money. Only 28.5 percent of NFTs
that are immediately sold after pro-
duction turn a profit, said
Chainanalysis, although in the thriving
resale market, 65.1 percent of sales are
profitable. Investors also need to take
into account the severe volatility of the
cryptocurrencies used to trade them.

Jonathan Teplitsky of blockchain
firm Horizen Labs said investors are
taking risks in the NFT market as inter-
est rates remain low. “That being said,
the market crash for high-priced NFTs
is coming,” he predicted. But he sees
this, too, as a factor that could further
democratise a market that remains the
preserve of a select few. “In addition to
providing revenue streams from cre-
ators all over the world and eliminating
barriers to access, we’ll also see the
NFT industry change shape to drive
mass adoption,” he said.

But Teplitsky suspects it will take
more than the gaming industry for
NFTs to become a household name. “I
think NFTs will be more ‘non-geeky’
when non-gaming companies begin to
use them,” he said, suggesting that
brands like McDonald’s could eventual-
ly give away collectable digital items.
“Once NFTs become part of everyday
life, and give users perks in non-geeky
establishments like a food chain or a
clothing store, then they will become
more mainstream,” he added. “Let’s be
honest,” he said, “most gamers are
nerds.” —AFP
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NFTs have sometimes sold online for astro-
nomical sums, with major companies now
joining the craze as the tokens find their

way into everything from the art market to video
games. But what exactly are these digital assets,
and how are they traded?

What is an NFT? 
NFT stands for Non-Fungible Token.

Something that is “fungible” can be exchanged
with an equivalent item-for example, a $5 bill with
another $5 bill. Cryptocurrencies, which use a digi-
tal public record of transactions called a
blockchain, are fungible. NFTs are digital items
that can be bought and sold using this blockchain
technology. But they are not fungible, making them
a different type of asset.

Some have sold for millions, including an NFT
by digital artist Beeple which went under the ham-
mer at Christie’s in March for an eye-watering

$69.3 million. Some of the most coveted NFTs are
released via collections of thousands of unique
individual cartoons, such as the Bored Ape Yacht
Club. They are seen as intrinsically cool by their
owners, who enjoy boasting of their purchases by
displaying them as their social media avatars.

The tokens aren’t necessarily images, though:
on several websites, such as Decentraland and The
Sandbox, you can buy virtual land in NFT form.
Critics say investors are spending money on mean-
ingless items, but supporters insist that NFTs are
much more than digital trinkets. Some predict that
using the blockchain to record the ownership his-
tory of an item will eventually become much more
widespread, revolutionizing how we think about
property.

How are NFTs traded? 
Like cryptocurrencies, NFTs are bought and

sold on specialised platforms. OpenSea is the best-

known NFT marketplace. A sale does not neces-
sarily involve the transfer of the object depicted by
the token. NFTs of famous paintings have been
sold, for example, but the buyer does not receive
the painting. What changes hands is a certificate of
ownership of the NFT, registered on the
blockchain. The certificate must be kept safe in a
digital wallet, which can take various forms.

The wallet might be accessed via Metamask, a
free internet browser extension, or a secure physi-
cal device. It might also take the simple form of a
code printed on a piece of paper. To purchase an
NFT, the wallet must contain enough of the rele-
vant cryptocurrency-for example, ether (ETH) if
the person is buying a token on the Ethereum
blockchain. With a little technical know-how, it is
also possible to make, or “mint”, your own NFT.
Ultimately, NFTs are digital contracts, with certain
rules embedded such as the number of copies
available for sale. —AFP


