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Gulf Bank 
launches travel 
spends campaign 
KUWAIT: Gulf Bank has
launched its winter cards
campaign, which gives all
Gulf Bank cardholders the
chance to win their spends
as cashback when they
use their Gulf Bank pre-
paid, credit or debit cards
for travel booking (Hotel,
airline ticket, car rental or
travel agency). During the
course of the campaign,
which is scheduled to run
until February  28, 2022
cardholders who use their Gulf Bank credit, debit or pre-
paid cards for travel bookings ( hotel, airline ticket, car
rentals or travel agencies ) will automatically be entered
into the final draw. For every KD 10 spent locally on a
travel category using  Gulf Bank prepaid or credit card,
customers will receive one entry into the draw. For every
KD 10 spent internationally on a travel category using
Gulf Bank  prepaid, credit, or debit card, customers will
receive three entries into the draw. To be eligible for the
raffle, the minimum card spends on travel categories dur-
ing the campaign should be KD 100. This could include
hotels, car rentals, airlines and travel agencies that were
booked using a Gulf Bank prepaid, credit, or debit card. 

Gulf Bank will be announcing 40 lucky winners at the
end of the campaign, each of whom will receive a cash-
back of up to KD 500 of their card spends made on trav-
el category . The draw will take place on March 20, 2022
in the presence of a representative of the Ministry of
Commerce & Industry, and the winners will be notified
by text, phone call, and email.  “By launching the travel
spends campaign, all our customers have a chance to
enter our draw and become one of the 40 winners to get
cashback on their travel expenses,” says Mohammad Al-
Qattan, General Manager of Consumer Banking. “At Gulf
Bank, we are always thinking of ways to support our cus-
tomers. Now that life is slowly going back to normal, we
wanted to be the first to celebrate with our customers by
having their next vacation be on us!”

Gulf Bank is constantly working to offer its customers
the very best banking products and services, including
the bank’s recent 100 percent cashback campaign for its
prepaid and credit cardholders. Throughout this cam-
paign, cardholders can enjoy all the benefits of Gulf
Bank’s prepaid and credit cards while being entered into
the draw for the chance to win the campaign prizes.

Gulf Bank credit cards provide customers with a vari-
ety of travel offers and benefits which include discounts
on hotel bookings, flights, and car rentals. Additionally,
Gulf Bank credit card customers can also take advantage
of complimentary airport lounge access at over 600 air-
ports across the world. Moreover, Gulf Bank credit card-
holders can also access the Gulf Points program, the
fastest rewarding program in Kuwait that gives cardhold-
ers valuable points to use for free airline travel, hotel
accommodation, and exclusive seasonal travel packages.
To further ease the travel planning process, Gulf Bank
credit card customers can also receive free travel insur-
ance for themselves and their families, which can be used
for the Schengen Visa application.

As customer experience and satisfaction are the pri-
mary focus of the Bank’s products, a number of benefits
have been added to Gulf Bank’s Prepaid Card to enhance
customer experience. These benefits include fraud pro-
tection with Gulf Bank 3D secure, online shopping, and
instant discounts of up to 20% at over 300 renowned
restaurants and coffee shops, and discounts of up to 25%
at over 150 retail outlets in Kuwait across travel, enter-
tainment, health, beauty, and lifestyle segments Gulf
Bank’s vision is to be the leading Kuwaiti Bank of the
Future. The Bank is constantly engaging and empowering
its employees as part of an inclusive and diversified
workplace in recognition of every employee’s role in
delivering customer excellence and serving the commu-
nity at large. 

WASHINGTON: American consumers ramped up
spending in November but at a slower pace than
the prior month, while prices continued to march
upward, posting the biggest gain since 1982,
according to government data released.

The hot housing market also continued to see
price pressures amid a shortage of new homes
available for buyers, according to the latest
monthly figures. Personal consumption expendi-
tures last month rose 0.6 percent or $104.7 bil-
lion, less than half the increase in October, with
most of the gain going to services, the Commerce
Department reported.

The small increase in spending on goods was
fueled largely by rising gasoline prices, among the
most visible of the wave of price increases that
have hit the US economy as it recovers from the
COVID-19 pandemic amid supply chain snarls and
labor shortages. Analysts said some of the slow-
down may have been due to shoppers making hol-
iday purchases earlier in the year due to concerns
about shortages.

Accelerating inflation has become a political lia-
bility for President Joe Biden who has made the
issue a priority for his administration. The PCE price
index picked up speed again last month, jumping
5.7 percent compared to November 2020, the
biggest increase in nearly four decades, with energy
prices surging 34 percent, according to the report.

Excluding food and energy goods, the core
PCE inflation measure increased 4.7 percent over
the past year, the highest since 1983. The PCE
inflation measure is the one preferred by the

Federal Reserve and has been rising steadily in
recent months.

Fed officials have become increasingly worried
that price increases could become entrenched and
signaled earlier this month that it will pull back on
stimulus more quickly, to be ready to raise bor-
rowing rates in the first half of the year. “Rising
inflation continues to eat into real incomes,” said
Ian Shepherdson of Pantheon Macroeconomics,
pointing to the big gains in rent and car prices.

He predicted core PCE “will rise further over
the next few months, peaking at nearly 5-1/2 per-
cent in March. Favorable base effects and-we
hope-easing pressure on vehicle prices will then
start to bring it down.”

Rising home prices 
New home sales jumped in November, accom-

panied by another increase in prices, according to
the latest data from the Commerce Department.
Nationwide sales jumped 12.5 percent compared
to October to an annual rate of 744,000, season-
ally adjusted, although that is far below the sales
pace in the same month of 2020, the report said.

Low mortgage rates have attracted homebuy-
ers into the market in the past year, but builders
have struggled to keep up with demand amid ris-
ing costs for building materials and difficulty find-
ing workers, and that has pushed prices higher.

The median price of a new home rose to
$416,900, an increase of more than $66,000 over
the past year, according to the report. A separate
report from the Commerce Department showed

orders for big-ticket manufactured goods, from
home appliances to airplanes, jumped 2.5 percent
last month to $268.3 billion. But the vast majority
of the increase was in the highly-volatile trans-

portation sector, notably the 34 percent surge in
non-defense aircraft orders. Excluding trans-
portation, new orders rose just 0.8 percent com-
pared to October, according to the report. —AFP

Prices continue to march upward, posting the biggest gain since 1982

US spending rises more slowly in 
Nov, inflation highest since 1982

NEW YORK: In this file photo, shoppers stand outside a store in Manhattan. —AFP

World Finance honors 
KIB’s Al-Jarrah,
Bukhamseen 
KUWAIT: Garnering international recognition for their
achievements during two of the most unprecedented
and challenging years in recent history, World Finance
(WF) magazine has once again chosen to honor
Kuwait International Bank (KIB) Chairman, Sheikh
Mohammed Jarrah Al-Sabah, as well as the Bank’s Vice
Chairman and CEO, Raed Jawad Bukhamseen, with
two prestigious leadership awards. For the year 2021,
the Magazine has bestowed the “Life Achievement in
Islamic Banking and Dedication to Community” award
on Al-Jarrah, in addition to naming Bukhamseen
“Kuwaiti Visionary CEO - Development & Growth
Driver”; recognizing their visionary leadership of the
Bank throughout 2021 and their overall transformative
strategies, as well as their efforts in ensuring a more
positive and stable financial performance for KIB.

For years now, WF has been holding its annual
Islamic Finance awards program to recognize and hon-
or some of the most prominent financial and banking
institutions and individuals around the globe, recogniz-
ing their efforts and contributions to the development
and growth of the Islamic finance sector. Within its
award categories, WF’s program also honors the elite
of industry leaders and the most successful names
within the banking and financial sectors.

Distinguishably among them this year came Al-
Jarrah and Bukhamseen, to nab prestigious honorary
titles for their outstanding performance, in accordance
with the award criteria. This included experience and
leadership, excellence in banking solutions and cus-

tomer service, the comprehensiveness and diversity of
the bank’s social responsibility program throughout
the year, as well as vision and the continuous pursuit of
evolution and innovation.

Commenting on his lifetime award, Al-Jarrah
expressed his gratitude and affirmed his full commit-
ment to continuing to manage and develop the bank’s
strategy in order to achieve KIB’s goals and enhance
its competitive position within the banking sector as a
leading, full-service bank. He also vowed to continue
providing KIB’s employees with the opportunity to be
a part of a financial institution carving a solid place for
itself within its industries, and to continue working to
offer customers the next-level banking experience
they need that meets their aspirations. As for serving
his community, Al-Jarrah stressed his ongoing commit-
ment to the development of KIB’s community engage-
ment program and to expand its scope to include more
initiatives cross all fields, in a way that benefits all seg-
ments of society and drives positive change.

On his part, Bukhamseen expressed his optimism
and enthusiasm about the upcoming period of busi-
ness, especially after winning, for the second year, the
title of a visionary leader and driver of growth. Noting
that this particular win comes as an important indica-
tor of KIB’s successful path and approach in terms of
developing and implementing its comprehensive and
integrated strategy in all its aspects - from providing
innovative services, to investing in human capital and
upholding its corporate social responsibility - keeping
pace with modern trends and other developments in
the banking sector at the global level. According to
Bukhamseen, this is what contributed to KIB’s attain-
ment of a position that deservedly earned it this global
recognition by an international and prestigious indus-
try awarding body such as World Finance.

Concluding their statements, both Al-Jarrah and
Bukhamseen dedicated their awards once more to all

KIB employees, considering these wins as an accom-
plishment for the entire team. They both expressed
their gratitude to all team members for their support
and cooperation, stressing that these international
honors were only possible thanks to the team’s loyalty,
perseverance, and dedication to work throughout the
past two years; amid a series of difficult challenges,
starting from COVID-19 pandemic to the upsurge in
workload and pressure. Lauding their firm stand in the
time of crisis, both leaders also praised KIB’s team
members for contributing their efforts and energies to
achieve the Bank’s goals and provide exceptional serv-
ice to customers to their optimal satisfaction, earning
their trust in a bank that will continue to serve them
under any and all circumstances.

It serves to note that the London-based World
Finance magazine, is one of the leading and most
prominent global media platforms specializing in finan-
cial and economic news coverage. Its esteemed awards
program continues to represent a standard of success
and set a benchmark for best practices in the world of
finance and business on an international level.

KUWAIT: Ahli United Bank, Kuwait, conducted recently a
seminar on ‘Macro and Micro-economic outlook of
Kuwait’ for the senior management of the Mohamed
Abdulrahman Al-Bahar Group at the Millennium Hotel and
Convention Centre, Salmiya Kuwait.

Maher Tuffaha - Group Financial Controller began the
symposium by welcoming the guests of Ahli United Bank,
indicating the importance of symposium which comes at a
time when all industries are reeling out of the pandemic
impact witnessing an increasing demand and consumption
levels. Maher Tuffaha furnished what is the general expec-
tation from this seminar and how it will benefit the organi-
zation in planning their corporate strategy. 

Abdullah Al Al-Langawy, GM - Treasury at Ahli United
Bank started the seminar presenting the Global &
Regional macro-economic outlook, briefing on the latest
Fed policy meeting takeaways and provided tools for
hedging risk evolving due to volatile markets. This was
followed by a discourse on Kuwait economic recovery
including credit growth, challenges and highlighted initia-
tives and reforms underway for opportunities ahead.

Subsequent to the macro-economic viewpoint,
Ahmed Abd Al-Rashid Ibrahim, GM - Corporate
Banking at Ahli United Bank, took the stage to focus on
the micro-economic industry level. As an introduction, a
refresher to the previous presentation stating the facts
about increase in inflation, supply chain constraints, con-
sumer spending and behavior, aggregate growth in Bank
finances and deposits - was discussed. Mr. Ibrahim then
outlined the agenda of Corporate Banking’s presenta-
tion, which was set to cover wide array of topics basis of
research and rationalized the benefits company could
reap from this presentation. 

Ibrahim, started the session with business challenges
during COVID-19 explaining about each of them and how
the cash flow constrains faced during the unusual lock-
down situation forced the clientele to flood the banks with
restructuring / deferment request. Speaking about the
challenges - while supply chain disruptions troubled the
manufacturing and trading sectors, technology gaps and
business continuity challenges cropped up with several
companies given working remotely has not been a usual
way of functioning in this region. The corporates suffered

with lack of adequate IT infrastructure, resources,
knowhow which led to difficulties in accessing work-
places, offices, access to key management resources and
difficulties in obtaining information. This problem further
aggravated with limited human resources given the travel
restrictions imposed world-wide.  

Abdullatif Mohammad Alshaya, Executive Manager -
Corporate Banking, at Ahli United Bank elaborated further
bifurcating the industry activities into worst hit, medium
hit and well performed, the focus was shifted onto the
performance of the worst hit industries such as Aviation /
Travel, Logistics and Real Estate industries. It was
explained that Kuwait Aviation sector incurred around $1
billion loss in 2020, although the position witnessed
improvement by Q3’21, but were yet to revert to pre-pan-
demic levels. Alshaya explained that the Residential sector
activity is the main driver in overall property sales and an
upward trend is observed from Q3 Y21. It was discussed
that on the other hand - Commercial sector and invest-
ment sector sales declined by in excess of 50 percent and
30 percent in Y-o-Y respectively in Y2020. 

Further, Ahli United Bank team re-visited its industry
acclaimed B2B systems along with detailing the bank’s
focus, efforts and investments in digitalization platforms,
usage of latest AI technologies to provide an all-round,
feature-rich, enriching, customer friendly and futuristic
experience of the customer. The seminar followed by an
interactive Q & A at conclusion.

It is worth mentioning that the seminar was convened
by Al-Bahar Group, for understanding the nuances of the
market and gauging the consumer behavior in the post-
covid era, to plan corporate strategy for the year 2022.
The participants from Al-Bahar in the symposium includ-
ed Ihab Al-Khatib, Group General Manager, Al-Bahar
Group, Abdullateef Al-Bahar, General Manager - FMCG
along with the heads of business departments of various
group companies of Al-Bahar.
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