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KUWAIT: In 2021, Group Human Resources at the National
Bank of Kuwait (NBK) played a key and pivotal role in
implementing NBK’s strategic objectives in the midst of the
health, economic and social challenges imposed by the
COVID-19 pandemic. The group supported NBK’s digital
transformation agenda by implementing a state-of-the-art
training program promoting digital culture across the Group.

The group also continued to support employees’ devel-
opment and training through improving its digital training
infrastructure, following global best practices to raise
employees’ efficiency. This approach is clearly reflected in
the quality of NBKs services and products, whilst leading to
increased customers satisfaction.

In 2021, the Human Resources Group’s strategy encom-
passed supporting the government’s initiatives as well as
the wellbeing of the community through bracing the vacci-
nation program to accelerate social and economic recov-
ery. Moreover, the Group continued its strategy aimed at
professional talent acquisition, engagement, and retention
as part of the bank’s plan to strengthen its leading position
as the largest national labor employer in the private sector
in Kuwait.

Training courses
The training and development department continued to

actively develop its training infrastructure across all plat-
forms by introducing the latest technologies and most
advanced interactive digital tools, in cooperation with the
most prestigious institutions and universities around the
world. Today, NBK has one of the latest digital infrastructure
platforms and a unique training and development system,
keeping up with international best practices.

The group continued to develop the bank’s electronic
training system into an integrated digital platform with
enhanced accessibility, through which we may offer a wide
range of training programs, i.e.  offering Induction training
programs for new hires, fulfilling regulatory requirements
stipulated by the Central Bank of Kuwait (CBK), and devel-
oping basic professional skills. It goes to show that the train-
ing experience at NBK goes far beyond being a vehicle for
testing and assessing knowledge.

The training and development department has also modi-
fied its strategy to adopt “Continuous Learning” or lifelong
development, which is always applied at the group level, pro-
moting a culture that supports employees’ personal growth
and appreciates the value of their long-term career path.
Moreover, we constantly invest in promoting our employees’
talents and skills to maintain our sustainable growth.

We pride ourselves on providing equal opportunities to all
NBK employees through offering opportunities to participate
in training programs that are designed based on assessing the
individual needs of each and every employee across all
departments. NBK is also committed to developing employ-
ees academic and professional skills to assume leading posi-
tions in the future. As part of the Group’s comprehensive
strategy to improve employee’s learning experience, the

Training and Development Department continuously strive to
leverage  new technologies to make e-learning more appeal-
ing and highly effective for all NBK employees, also provides
more than 3,500 training opportunities for bank employees
during the year 2021.

This year, 137 trainees participated in “Yalla Watani”
training program designed to develop and train new employ-
ees, in addition to the participation of 157 employees in the
Induction Program across various departments. These pro-
grams were offered through virtual & e-learning platforms.  

During the year, NBK provided 58 training courses for
1,272 participants on various topics related to the develop-
ment of personal and behavioral skills. The program was
offered to new employees as well as managers, in line with
the bank’s annual plan. Additionally, 132 trainees participated
in the Middle Management Program through the organizing
company’s virtual and e-learning platforms, as well as
through remote interaction with the trainers to develop pro-
fessional skills and refine their talents across a wide array of
various topics, including but not limited to: administrative
skills, adaptive leadership, change management, effective
communication skills and improving flexibility in leadership.

NBK also offered a specialized employee training pro-
gram in Trade Finance in cooperation with Euromoney. NBK
also offered “ “Moody’s Credit Curriculum Program”, the
Beginners and Intermediate Level Trainees, a collaboration
between NBK and the international credit rating agency
Moody’s. Moreover, NBK launched  “Data Analytics
Academy” program, in partnership with SAS, with the aim of
imparting its employees with the required skills, in addition to
holding a workshop on Data Analytics through Tableau Data

Preparation and Visualization and  organizing a training pro-
gram for Funds Transfer Departments employees on the ISO
20022 Standard for Financial and Payment Messages.

Talent Development
NBK’s human capital development strategy is placed at

the heart of its strategic plans as the efficiency of the work
ensures the quality of all types of banking services provid-
ed across the different markets in which it operates. NBK
invests heavily in its employees, regarding them as its most
valuable resource, by providing the best training programs
and workshops to enhance their skills in the areas of lead-
ership, implementation of strategies, change management
and innovation to keep pace with the rapid developments
in the banking industry.

In 2021, NBK  celebrated the graduation of two
new batches of trainees who  have successfully passed
the selection criteria qualifying them to join this inten-
sive program especially tailored for  Kuwaiti university
graduates.

The NBK Academy Program, launched 13 years ago,
has been supporting NBK’s strategy to attract and recruit
national cadres, by developing and qualifying Kuwaiti fresh
graduates to start their career in the banking sector.

The bank is also keen to offer a series of training
courses and lectures, being one of the leading bank-
ing institutions in Kuwait in organizing training pro-
grams for  i ts  employees . One of  the  main  focus
points was leadership and teamwork. The lecture,
which witnessed remarkable interaction and was
attended by 220 bank employees, focused on the

importance of  leadership ski l ls  to create c lar i ty
about  se t t ing  team goa ls  and  reach ing  des i red
results, as well as delegating responsibilities to team
members while providing the appropriate level of
support, in addition to using good planning to focus
on top priorities to enhance their effective roles in
their organizations.

Commitment to Kuwatization
NBK continued to deliver on its historical role and

social responsibility by attracting and recruiting national
talent. About 340 Kuwaitis were hired in 2021, 44.4 percent
were female, as NBK continues to confirm its commitment
to gender equality. Moreover, women represented 45.6
percent of NBK’s workforce.  The Group also strived to
promote female empowerment through providing guidance
and presenting career development opportunities. NBK
participated in Ring the Bell Event, organized by UN
Women and in cooperation with the Supreme Council for
Planning and Development (SCPD) and Boursa Kuwait to
promote the empowerment of women in various fields.
NBK is the top Kuwaiti private sector employer of national
labor with a Kuwatization rate of 74.3 percent. The bank
also has a strategy to attract, engage and retain national
talents, in addition to developing their skills to prepare
leaders of the future. Highlighting its keenness to support
the youth and qualify them to build a career pathway, NBK
participated in four career fairs to provide informative and
enlightening services to help the youth looking for job
opportunities in the private sector in making appropriate
decisions about their career.

NBK Group HR played a key role in 
implementing bank’s digital agenda

NBK employees demonstrated great confidence and awareness during COVID-19 crisis

Burgan Bank celebrates 
graduation of 3 batches 
of retail employees
KUWAIT: Burgan Bank recently cele-
brated the graduation of three batches
of retail employees who received certi-
fied training in Retail Banking. This
comes as part of the Bank’s strategy to
continue investing in its human capital
and upskill its retail employees, as part
of the Bank’s Retail Division strategy
for 2021 and 2022. 

On the occasion, Burgan Bank
organized a grand graduation ceremo-
ny which was attended by the leader-
ship of both the Human Resources and
Retail Banking departments at the
Bank, celebrating the 34 employees
who successfully completed the retail
programs. Moreover, trophies were
distributed to the five highest per-
forming employees who successfully
embodied the Bank’s values through-
out the program. The program tackled
several topics pertaining to retai l
banking including high level compli-
ance awareness, advanced power skills
and advanced customer service and
mindset skills to offer Burgan Bank’s
clients the best customer experience
in the market.

On her part, Siham Al-Khorayef,
Specialist - Learning and Talent
Development at Burgan Bank, said:
“Developing our human capital remains
one of our key priorities in order to
achieve sustainable growth, ensure
excellence in performance, and expand
the Bank’s customer base. Therefore,
we seek to adopt advanced training
programs for our employees to equip
them with the necessary experience
and skills to provide our customers
efficiently and effectively with a high-
quality banking experience. This in turn
reflects positively on exceeding our
customer’s expectations, delivering on
their needs, and ensuring their total
satisfaction, as well as driving the
Bank’s growth and success.”

In her concluding statement, Al-
Khorayef stressed that Burgan Bank
considers its employees as partners in
its journey towards growth and devel-
opment, emphasizing the Bank’s con-
tinuous investment in developing its
retail employees as part of its ongoing
strategy to maximize its impact in the
retail sector.

Grand Hyper opens 26th store in Sulaibiya
KUWAIT: Grand Hypermarkets counted as
the foremost hypermarket chain in GCC region
has opened its 26th store in Kuwait at
Sulaibiya, Agility Compound, Industrial 2 on 23
December 2021 thereby increasing the brand’s
global count to 78. The new store was inaugu-
rated by Jassim Mohammed Khamees Al-
Sharrah in the presence of  MD Dr Anvar
Ameen Chelat, ED, M.K Aboobacker, RD,
Ayyoob Kachery, DRO, Thehaseer Ali, Fawaz
Salem Ali Al-Hosaynan, Aslam Chelat, CEO,
Mohammed Suneer, COO, Rahil Bassim, BDM
and Sanin Wasim along with other manage-
ment members and well-wishers. 

Earlier during the inauguration of their 25th
store at Shuwaikh, Grand Hyper MD Dr Anver
Ameen had stated that Grand Hyper will
spread its presence to every location in Kuwait
to enable customers with easy access to food
and other necessary products at their vicinity
as most people prefer to travel in their locality
for shopping during this time. He also added
that the group’s vision is to reach a total num-
ber of 50 stores spread across The State of
Kuwait by the end of year 2022. 

Grand Hypermarket is a household name in
Kuwait. It has a strong reputation of giving
high quality products for best price. This

makes Grand Hyper the preferred choice for
both citizens and expats as one stop shopping
destination for grocery, food, personal care
garments, electronics and household. 

This new store at Sulaibiya, aims to satisfy
the need of presence of an affordable retailer
to the residents there by spreading the good-
ness of presence of the most affordable retail-
er who house products of all kinds from across
the world. This store is located at Sulaibiya, in
Industrial Area 2 and would thereby cater to
the daily shopping requirements of Kuwaiti’s
and the expat population residing there. 

The new Grand Hyper which also happens
to be the 26th branch in Kuwait has opened

abiding to the guidelines and safety measures
laid down by Ministry of Health, Kuwait. Grand
has taken all precautionary measures ensuring
safety of customers visiting the store.

Lynk & Co Center 
launched in Kuwait 
by Al-Zayani
KUWAIT: Al Zayani is delighted to announce
the showroom launch of its latest premium
brand, Lynk & Co in grand style on 14th
December 2021. The opening was conducted to
launch the Global Premium SUV, 01.

Launched in 2016, Lynk & Co is created for
the new generation of open urbanites. The
design is inspired by the landscape, time change
and lifestyle in Mega cities all across the globe.
Its development is the comprehensive expres-
sion of advanced technologies begin with
European to fulfil the needs of urbanites. Lynk &
Co is a new brand in the car industry, but not
just a new car brand. Born global, open and con-
nected. With a global view, the brand wants to
build an open platform connecting people, cars
and the world. 

As the first model of Lynk & Co, 01 adopts
the unique design philosophy called “Mega-city
Contrast” to lead the global aesthetics and
urban fashion. It presents the brand mission of
“Changing Mobility Forever”, which shall bring
Lynk & Co’s exclusive sense of value to the end-
user on product experience.

Lynk & Co 01 creates an iconic family front
face, which integrates urban skyline and urban
matrix air-inlet grille to manifest urban young-
ster’s eccentric lifestyle.  The lighting combina-
tions which involve “Aurora Borealis” LED day-
time running lights, “Energy Cube” LED Crystal

Taillight and separated LED headlights with lens
illuminate the urban life with the exclusive light
of Lynk & Co.  

With the strong powertrain, 218/160
Horsepower & 2.0 T4 EVO-8AT engine, well-
tuned chassis and 20 ADAS functions, Lynk &
Co 01 provides the feelings on ultimate driving
control and outstanding intelligent driving
assistance to drivers. In addition, Lynk & Co 01
has already won the 5-star rating in 2021 E-
NCAP test to guarantee the industry supreme
safety on occupants. In addition, its leading
infotainment system offers the highest conven-
ience in order to achieve the real-time connec-
tivity with the world.

Lynk & Co 01 provides an ultimate luxury
and comfort using experience on occupants.
Lynk & Co 01 owns equally excellent NVH per-
formance with many luxury brands, and the
Harman Infinity top Audio takes a splendid audi-
tory enjoyment to the users. The sporty seats
adopt top-layer genuine leather and Nubuck
materials to provide premium feelings, and the
enjoyable ambient lighting provides Lynk & Co
01 an incomparable sense of luxury.

Lynk & Co 01 creates a green cockpit which
involves AQS system, active cockpit purifying

function and the eco-friendly interior materials
brings a totally new comfort feeling to the users.
Keyless entry and keyless start functions are
also equipped on 01 to offer more convenience
to the daily use. 

Al-Zayani General Manager, Vinod LV said in
a statement during the opening “We are proud
to launch Lynk & Co, the first in GCC, a premi-
um brand in Kuwait with European Design &
European Technology with E-NCAP 5 Star
Rating Safety and Al-Zayani is committed to
provide the best care for its customers”.

Al-Zayani is one of the most highly regarded
luxury automotive retailers in the Gulf region
representing some of the world’s finest automo-
tive brands such as Ferrari, Bentley, Maserati and
Jaguar.


