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KUWAIT: It was another year of remarkable achievements,
leadership and strengthening our competitive advantage, dur-
ing which National Bank of Kuwait (NBK) ingrained its lead-
ing position, provided the best banking services and products,
and introduced advanced payment solutions and pioneering
digital initiatives for the first time in Kuwait. NBK continued to
build and reinforce its customer relationship, bringing them
closer through identifying their individual needs and provid-
ing them with the latest in banking services.

NBK’s leadership in providing advanced and pioneering
personal banking services in Kuwait and the region was high-
ly recognized by international organizations. In 2021, NBK
won the Best Retail Banking Services in Kuwait, and Best
Loyalty/ Rewards Program in the Middle East at the “Annual
Asian Trailblazer Awards - 2021”. NBK was also awarded the
“Best Consumer Digital Bank” in Kuwait and the Middle East
by Global Finance magazine.

Youth-centered approach
2021 was the year of youth, with all CBG activities focused

on meaningfully engaging young people through continuously
providing the best banking services and enhancing payment
solutions. NBK rewards program, awards and exceptional
offers also used a youth-centered approach.

The new services and improvements introduced to NBK
Mobile Services Program focused on meeting youth aspira-
tions and their lifestyle. For instance, during the year, NBK
launched the UEFA Champions League Mastercard issued by
NBK, specifically designed for customers interested in foot-
ball, sports and healthy lifestyles.

NBK also launched various exclusive offers to Al-Shabab
customers as it increased their opportunities to winning a
Tesla car as part of NBK’s summer campaign. Students who
transfer their allowance to their NBK bank accounts and
apply for NBK Al-Shabab Prepaid Card have three chances
to enter the draw. NBK also launched a unique package to
serve international students studying abroad including NBK
Foreign Currency Prepaid Card with no fee for loading or
issuance, no annual fee, and no minimum balance for account
opening, promotional offer from Qatar Airways, International
SIM card offer, and transportation voucher in the United

States and the United Kingdom, as well as various offers and
promotions.

NBK ended the year by launching “Weyay”, the first digi-
tal bank in Kuwait, targeting mainly Kuwaiti youth as its serv-
ices and cards were specifically designed to suit their lifestyle
and meet their needs.

Talents of leadership  
The key focus of NBK’s strategy is to stay on its course as

the bank of choice and to remain a strong personal partner to
each client throughout their financial journey, starting from
childhood. NBK’s approach isn’t limited to just offering Zeina
Package, tailored to young bankers,   but also extends to fos-
tering their interests and nurturing their talents. In 2021, NBK
signed a sponsorship agreement for “TM Academy” and
extended its sponsorship of the “Sadan” Soccer Academy for
two years. Moreover, NBK signed a partnership and sponsor-
ship agreement with Rafa Nadal Academy Kuwait (RNAK) a
leading sports institution specializing in tennis and fitness.

NBK’s partnership spans the full spectrum from sponsor-
ing talents to supporting businesses, which was a major focus
in 2021 as it geared its efforts towards services that support
entrepreneurs by strengthening ties and cooperation.
Supporting this goal, CBG launched Business Banking Plus,
which provides an exclusive banking experience along with a
host of privileges designed to support and develop entrepre-
neurs and their businesses. NBK also launched Business
Concierge Service for Business Plus customers in order to
meet entrepreneurs’ needs quickly and easily at any time in
cooperation with Peacock Concierge.

The largest branch
NBK Mobile Banking continued to establish its position as

the bank’s largest branch during 2021 on the back of continu-
ally applying our development strategy and adding numerous
services and improvements throughout the year to meet cus-
tomers’ needs and facilitate and speed up their transactions.
Our continuous development and enhancement were clearly
reflected in increased demand as NBK Mobile Banking regis-
tered base increased in 2021 by 35 percent (YoY) and active
users base jumped by 20 percent (YoY).

The latest enhancement that will be added to NBK Mobile
Banking services will be the first of its kind in Kuwait. Users
will be able to transfer money using a QR code and benefit
from the new set of tools to review NBK Rewards Points and
NBK Miles Program at a glance, as well as displaying the bal-
ances of bank accounts and credit cards. NBK was awarded
Best Mobile Bank in Kuwait - 2021 by Global Finance
Magazine.

Sustainable rewards
In line with its strategy to achieve sustainability in all its

business practices, NBK rewarded its clients in 2021 with
exceptional and sustainable rewards. Throughout the year,
NBK launched unique and exclusive campaigns and promo-
tions including draws and prizes designed to create the best
client experience. NBK launched its annual summer campaign
2021, giving customers the chance to win 9 Tesla Model 3
cars.

NBK also launched a variety of exceptional rewards for its
customers, including cashback campaigns, salary transfer
rewards, and other exclusive offers to enrich client’s experi-
ences and meet their individual needs. Moreover, NBK was
recognized by receiving two awards at the 12th “Annual Asian
Trailblazer Awards - 2021” namely: Best Retail Banking
Services in Kuwait, and Best Loyalty/ Rewards Program in
the Middle East.

In 2021, NBK clients had more opportunities to win
unique prizes and enter various draws during its special event
held to celebrate Al-Jawhara Account quarterly draws. This
year, NBK introduced new activities for the first time to keep
participants engaged. 

Digital channels 
NBK digital channels supported its strategy and brought it

closer to its clients despite the unprecedented circumstances
imposed by the pandemic, as most transactions were execut-
ed through those channels. Digital banking channels account-
ed for over 95 percent of NBK banking operations in 2021, an
increase from last year during the peak of the COVID-19
pandemic, confirming clients’ reliance on NBK digital chan-
nels even after easing restrictions.

NBK was close to its clients through NBK Contact Center
and NBK WhatsApp, as well as its toll-free numbers in many
countries around the world. In 2021, NBK received more than
2.2 million calls through NBK call center.

It also continued to enhance its leading position in the
banking sector through the largest domestic banking network
in Kuwait, with 67 branches all over the Country, as well as a
large POS network exceeding 15,000 terminals, all NFC-
enabled. In addition, NBK has the largest owned ATM network
all over Kuwait comprising over 386 machines. NBK received
two awards, “Best Lending in Kuwait: and “Best Online Product
Offerings” from Global Finance magazine as part of its annual
awards, “Best Consumer Digital Bank - 2021”.

Financial Inclusion
In 2021, NBK focused its efforts to support “Let’s Be

Aware” campaign launched by the Central Bank of Kuwait
(CBK).  NBK organized several events in support of this ini-
tiative through its digital channels and its social media plat-
forms, including hosting a webinar themed “credit cards and
latest fraud schemes” on its Clubhouse page.

Launching Weyay...a crowning moment in NBK’s digital journey 
Before 2021 draws to an end, NBK launched “Weyay”, the

first digital bank in Kuwait, in line with NBK’s continuous
endeavors to enhance its position in digitizing banking servic-
es and maintain its leadership by providing the latest and
most advanced banking solutions. 

Youth cadres... the key to NBK success 
The cadres of Consumer Banking Group at NBK worked

tirelessly throughout the year, confirming their unwavering
commitment and team work, proving that they represent the
main pillar NBK’s excellence across all fields. The team’s
expertise and skills were reflected in all the advanced services
and products and the pioneering and innovative initiatives
launched by the Bank throughout the year, for which the team
was the key to our success. CBG employees also continued
their contributions under exceptional circumstances imposed
by the COVID-19 pandemic, yet they were able to conquer all
challenges and keep up the good work. 

2021 — A major milestone in NBK’s 
journey to digital transformation 

Youth-centric services, payment solutions and rewards remain focus

Weyay team Service Hero Award

LuLu Hypermarket 
launches Christmas, 
New Year promotion
KUWAIT: LuLu Hypermarket, the leader in hypermarket
retailing in the region, is ending the year with an amazing
Christmas and New Year promotion sale. The spectacular
promotion was launched on 23 December at the Al-Dajeej
outlet, with a cake-cutting ceremony by top management
of the hypermarket in Kuwait, with assistance from little
Santa helpers. 

The promotion, which is taking place at all LuLu
Hypermarket outlets in Kuwait, was also marked by a
special Christmas-New Year 20 meter cake-cutting cere-
mony at the Al-Rai branch a day earlier.

The cake-cutting function at Al-Dajeej outlet was fol-
lowed by several contests and competitions for children,
including a Christmas Santa fashion-show contest, a
Christmas cake decoration contest, and a Christmas tree
decoration contest. More than 120 young contestants
participated in the three events, with the first, second and

third place winners in each contest winning exciting
prizes, and all participants receiving consolation prizes.

During the week-long Christmas-New Year celebra-
tion period a wide range of products are available at spe-
cial discounted prices and on exclusive promotional
offers. A sensational ‘Year-end’ deal is also being
launched as part of the celebrations, with select products
being offered at unbelievable one-off prices. The
Christmas-New Year promotion at LuLu Hypermarket is
supported by Joyalukkas Jewellers, Malabar Gold and
Diamonds, and Kent water purifiers.

A festival atmosphere, reflecting the celebratory mood
of the year-end festive season, prevails at all branches.
Merry, rotund Santas are present at each branch welcom-
ing shoppers with chocolates and other goodies, while
colorful displays and large cutouts of the season’s cele-
brations are present at entrances and along aisles of the
hypermarket. Special Christmas-New Year ‘Selfie’ coun-
ters are also a major draw during the promotion.

The Christmas-New Year promotion is in line with
LuLu Hypermarket’s endeavor to partner and actively
participate in celebrations and festivals of the community,
and to offer the widest range of quality products at
attractive and competitive prices to mark these festive
occasions. 

KUWAIT: Al Mulla Automobiles, a member of Al Mulla
Group and the sole authorized distributor of Mercedes-Benz
in Kuwait, recently concluded the first tour of its luxury
Mercedes-Benz Mobile Showroom by Kuwait Towers, one of
the country’s iconic landmarks. Over two weeks, customers
were able to get a closer look at a wide selection of vehicles
from Mercedes-Benz, which were rotated routinely to pro-
vide customers with a variety of choices. 

The mobile showroom had the full level of hospitality
one has come to expect from Mercedes-Benz with a lounge
area and barista services, in addition to providing guests
and customers with consultation services, the ability to
book test drives, and even placing orders on vehicles.
Kuwait Towers, the country’s most visited tourist attraction,
was chosen as the first station on Mercedes-Benz’s tour in
Kuwait as part of Al Mulla Automobile’s ambition to show-
case its luxury vehicles in an innovative setting at various

areas around the city. The tour will continue to feature our
latest collection of Mercedes-Benz vehicles at more popu-
lar spots around the city. 

Commenting on this new approach, Steve Brown,
Director - Al Mulla Automobiles - Mercedes-Benz Kuwait
said: “This new retail approach from Al Mulla Automobiles
is part of our commitment to enhance the retail experience
for our clients and the public. The Mercedes-Benz Mobile
Showroom gives us the flexibility to showcase the best that
Mercedes-Benz has to offer in a variety of locations. We
look forward to building on this offering and continue pro-
viding innovative approaches to our customers with the
best-in-class level of service they have come to expect
from Al Mulla Automobiles.”

The Mercedes-Benz Mobile Showroom from Al Mulla
Automobiles will be housed in a variety of locations across
Kuwait throughout the upcoming year. 

First of its kind Mercedes-Benz mobile 
showroom from Al Mulla Automobiles


