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KUWAIT: During 2021, Ooredoo Telecom, 
the first to launch innovated digital services in 
Kuwait, proved its immunity against unexpect-
ed events, strong performance, flexibility to 
accept and adapt to change, intense communi-
ty-related responsibility, and inclusive strategy 
to overcome challenges and sustain its leading 
role as a differentiated telecom play in the 
country.   

 
Strategic partnerships 

Ooredoo continued achieving excellence 
and outstanding successes during 2021, 
through developing strategic partnerships that 
helped it to better understand the factors of 
change in consumer behavior. 

Among this year’s remarkable partnerships 
are: Ooredoo’s collaboration with the National 
Bank of Kuwait (NBK), the leading provider of 
digital banking services in Kuwait and the 
region, to develop digital services, products 
and solutions that contribute to enriching cus-
tomer experience in both institutions. The 
signing of the MoU came as part of the strate-
gic partnership and well-established relation-
ships between Ooredoo and NBK, and their 
keenness to provide cutting-edge digital serv-
ices and solutions that contribute to meeting 
the needs of all customers to get an exception-
al experience from leading institutions in both 
the financial services and telecommunications 
sectors. 

Ooredoo has also entered a reseller agree-
ment with BT, a leading provider of global 
communications services and solutions. The 
scope of services includes managed connec-
tivity and voice services, collaboration and 
contact center solutions, as well as cloud-
based security services and consultancy. 

Further, Ooredoo has announced its collab-
oration with Nokia, a trusted partner for criti-
cal networks, in which Nokia will be supplying 
Ooredoo Kuwait 5G Fixed Wireless Access 
(FWA) equipment for the operator’s customer 
premises. An early pioneer of FWA, Ooredoo 
is now offering the Nokia FastMile 5G 
Gateway as a premium internet device for res-
idential and business customers. Ooredoo 
Kuwait is using FWA to extend the reach of its 
fiber network to premises not easily connected 
with direct fiber lines. This will support the 
company to significantly increase its fixed 
broadband customer base across the country.  

CEO of Ooredoo Kuwait, Abdulaziz 
Yaqoub Al-Babtain, expressed his pride in this 
year’s achievements, saying: “As the COVID-
19 pandemic took hold on the global economy 
we were not immune to loses; yet, we worked 
as one body in developing strategies and a 
philosophy to overcome the challenges and 
sustain our market position along with the 

customer base. I extend my gratitude to all 
members of Ooredoo family for their tireless 
efforts throughout the year and looking for-
ward to another milestones and successes in 
the future.” 

It goes without saying that Ooredoo has 
made quantum leaps in the world of telecom-
munication, technology, cybersecurity and 
security services, making it a well-reputed 
company with a leading position in the world 
of innovative digital services, information tech-
nology, Internet and communications.  

From his side, Tapan Tripathi, Chief 
Commercial Officer, Ooredoo Kuwait, said: 
“With the diversity of customer segments, we 
have diversified our campaigns and marketing 
strategies to satisfy every segment. This led to 
an increase in the number of our customers, 
which mirrors their great trust in us which we 
take pride of.” 

 
Governmental community related initiatives 

2021, was not the year of achieving the 
desired revenues only for Ooredoo Kuwait, it 
was the year of improving the company’s com-
munity-related initiatives to achieve sustain-
able growth in line with the deep values of 
human purpose that achieve social cohesion.  

On the map of government community ini-
tiatives, Ooredoo has been known for its well 
reputation in providing various services that 
provide security and safety for all members of 
society, as it works hand in hand with various 
government agencies in the country in every-
thing that is in the interest of the people and 
the state.  As part of its constant support to the 
efforts of the state and governmental bodies in 
the country, and the ‘Safe Education’ cam-
paign, Ooredoo Telecom visited Maria 
Alqubtiya High School to ensure a safe return 
of students to schools in a healthy educational 
environment, along with encouraging students 
to continue adhering to the health instructions 

to protect themselves and others. Thus, the 
company distributed facemask masks and 
sterilization tools.  

It is noteworthy that the “Safe Education” 
campaign came as a result of a collaboration 
of the Ministries of Education, Interior, Health 
and Information, with the participation of 
Ooredoo Kuwait and other prestigious com-
panies in the country, hence, the campaign will 
continue throughout the academic year 2021-
2022. 

Ooredoo in association with the 
Communication and Information Technology 
Regulatory Authority (CITRA) has launched a 
new campaign entitled “Safer Internet for 
Kids”, the first of its kind. The campaign tack-
les YouTube Kids application, comes under 
the umbrella of Ooredoo Kuwait’s social 
responsibility program, and aims to raise pub-
lic awareness, encourage parents to take posi-
tive role in offering their children with a safer 
online experience through YouTube Kids’ 
parental control options.  

In 2021, and as part of its effort to promote 
vaccination against COVID-19 driven by the 
company’s national corporate social responsi-
bility program, Ooredoo offered three months 
free of charge to all its customers -with post-
paid subscriptions- who have had the COVID-
19 vaccine. Ooredoo has also supported the 
government by offering it with a wide range of 
digital services to enable them to perform and 
operate more efficiently and effectively, 
including the cloud services and enhancing the 
infrastructure capabilities of health centers for 
vaccination against the COVID-19. In the same 
notion, Ooredoo Kuwait provided the medical 
staff and workers in the Ministry of Health with 
smart devices, handsets, and wireless network 
devices (routers) with SIM cards and Internet. 

In addition, Ooredoo has announced the 
launching of its charity campaign as part of 
their community service projects in associa-

tion with Al-Najat Charity. Ooredoo designat-
ed a team together with Al-Najat Charity vol-
unteers and handed over than a hundred food 
baskets for the needy families in the country. It 
has also donated KD 5,000 to Al-Najat 
Charity, for its drilling wells campaign in coin-
cide with the World Water Day with the aim of 
providing clean water for the poor countries.  

Ooredoo’s charity campaign is integral to 
its commitment to enable collective humanitar-
ian work, promote social responsibility, and 
increase awareness among the local communi-
ty.  

Also, and in presence of Ooredoo Kuwait 
as a main supporter, BOnline and Dahiyat 
Abdullah Al-Salem and Mansouriya 
Cooperative Society have signed an agree-
ment states that all parties will work hand in 
hand to provide an integrated security system 
for residential areas starting from Abdullah Al-
Salem and Mansouriya Co-operative Society. 
Ooredoo’s main role will be supporting the 
security system by exploiting its 5G network 
connectivity, due to its best interconnection 
and Internet of Things (IoT) networks in the 
country.  

 
Digital transformation  

In continuation of its ongoing efforts to 
accelerate the digital transformation in the 
country, and in line with its business strategy 
to constantly provide the latest digital services 
to its customers and the public, Ooredoo has 
announced the adaptation and utilization of 
“Kuwait Mobile ID”, a mobile application pro-
vided by the Public Authority for Civil 
Information (PACI) that provides users with a 
digital civil ID accredited for identification and 
digital signature for both government and pri-
vate sector, for secure authentication of identi-
ties at any of its branches, sales channels, 
online at https://shop.ooredoo.com.kw, or 
through the MyOoredoo application. 

 
Ooredoo rolls out eSim online  

purchase in Kuwait 
Ooredoo is the first telecom operator in the 

State of Kuwait and region to offer customers 
the ability to conduct a complete purchasing 
process of a new eSIM online and without any 
physical interaction or signature utilizing 
“Kuwait Mobile ID”, a mobile application pro-
vided by the Public Authority for Civil 
Information (PACI). PACI provides users with 
a digital civil ID accredited for identification 
and digital signature for both government and 
private sector. 

 
Excellence & Recognition 

Over the year, Ooredoo has won several 
prestigious awards in recognition of its excel-
lence and innovation in maintaining its role 
position as a main contributor to the local 
community and serving the public interest, 
along with provide its customers with high 
quality telecommunication services. 

Ooredoo has proudly announced that it has 
won 3 categories at the 2021 Middle East & 
North Africa Stevie Awards(r). It has won in 
the following categories; “Innovation in 
Business Information Apps”, “Innovation in 
Customer Service Management, Planning & 
Practice”, and “Achievement in Growth”.  

The Gold Stevie Award for “Innovation in 
Business Information Apps” category was 
awarded in recognition of the company’s 
MyOoredoo application. While the Silver 
Stevie Award for “Achievement in Growth” 
category was in specific a recognition of 
Ooredoo Kuwait’s milestones in business, 
technology and digital services in the 
telecommunications sector. Lastly, Ooredoo 
received the bronze Stevie Award for 
“Innovation in Customer Service 
Management, Planning & Practice - 
Telecommunications Industries” category.

Ooredoo maintains leading role as a  
key telecom player in Kuwait in 2021
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KUWAIT: As part of its commitment to socie-
tal, economic and environmental sustainability, 
Al-Ahli Bank of Kuwait (ABK), launched its 
first Sustainability Report covering the year 
2020, titled “Banking on a Sustainable 
Journey”. The report showcases ABK’s vision, 
policies, practices, and performance related to 
its Environmental, Social, and Governance 
(ESG) impacts, initiatives and performance. The 
report also addresses stakeholders’ social, 
environmental and economic concerns. 

Developed in compliance with the Global 
Reporting Initiative (GRI) practices, the report 
aligns with the United Nations Sustainable 
Development Goals (SDGs), New Kuwait 2035 
Vision, United Arab Emirates (UAE) Vision 
2030, and Egypt’s Vision 2030. 

 
Environmental (E) 

The Bank measured and reported on a 
number of indicators that included its 
Greenhouse Gas (GHG) emissions that totaled 
10,853 MT CO2e and electricity consumption 
intensity, that measured on average of 7,435 
kWh per employee. Broader measurements 
and calculations were also reported including 
paper waste, digital and automation positive 
achievements. 

 
Social (S) 

ABK highlighted the Bank’s contribution to 
the community and clients through COVID-19 
relief support. This relief includes an amount of 
KD 878,000 contribution towards the Central 
Bank of Kuwait (CBK) and the Federation of 
Egyptian Banks (FEB) COVID-19 relief funds. 
Furthermore, ABK provided retail clients with 
loan instalment deferrals. The total amount for 
loan and credit card grace periods over the 6 
months for Retail Banking was over KD 500 
million for ABK-Kuwait and around EGP 700 
million for ABK-Egypt. 

Additionally, ABK supported the community 

through Corporate Social Responsibility (CSR) 
across numerous initiatives and awareness 
campaigns with regards to financial literacy, 
COVID-19 protocol and safety measures, and 
more. In line with this, ABK invested in occupa-
tional health and safety and recorded zero (0) 
COVID-19 deaths or occupational injuries. 

ABK tracked and earned a 94 percent 
Customer Satisfaction Rating. Furthering its 
efforts in supporting an inclusive community, 
the Bank supported special needs customers 
by having 7 fully equipped branches to provide 
a tailored, personalized and convenient cus-
tomer experience. The Bank also reflected a 
total of 20 staff members fully versed in sign 
language. 

Enabling the economy by supporting the 
development of SMEs and startups is consid-
ered a key responsibility at ABK. These contri-
butions help expand the business and create a 
plethora of work opportunities across the 
Bank’s geographical operations. 

Part of ABK’s social responsibility covers 
sustainable and fair management in the work-
place. Highlights in this area include a balanced 
and diverse workforce across the hierarchy. In 
terms of nationalization, numbers today exceed 
the regulatory requirements, as ABK continu-
ously makes a concerted effort to empower 
national talent as a key strategic element within 
the workforce. 

To ensure a sustainable work environment, 
ABK invested significantly into training and 
development of employees, and provided 
13,340 hours of training during a year that was 

extremely challenging due to the pandemic. 
Additionally, ABK reported having 166 fresh 
graduate interns for the year. 

 
Governance (G) 

The report highlighted ABK’s risk manage-
ment and business resilience, specifically 
amidst the COVID-19 pandemic. Overall, the 
Bank showcased the strategic direction by its 
executive management and quick decision-
making right at the onset of the pandemic. 

ABK is committed to operating with the 
highest ethical standards. As a result of such 
commitment, the Bank has witnessed zero (0) 
incidents of fraud, corruption, bribery, or mon-
ey laundering. 

To ensure transparent communication with 
stakeholders, ABK has publicly disclosed vari-
ous governance-related indicators and attrib-
utes, such as ABK’s Board nomination process, 
shareholder rights, conflict of interest resolu-
tions, operational and credit risk, due diligence 
and various others. 

 
Way Forward 

George Richani, Group CEO of ABK said: 
“ABK is delighted to share its first 
Sustainability Report with its valued stakehold-
ers, which will set a sustainability baseline and 
pave the way for a more impactful future. We 
are keen to continue reporting our ESG per-
formance and accomplishments with utmost 
transparency in order to accelerate human 
progress in the direction of ensuring communi-
ty and environmental sustainability.

ABK issues first 
sustainability report

Left to right: Kareem Abu Eid (RSM), Ghandi Habballah (ABK), Shiamak Soonawalla (ABK-Group 
CFO), George Richani (ABK-Group CEO), Emiranda Winter (ABK), Said Zeineddine (Horizon FCB), 
Hamzeh Ayesh (ABK).

KUWAIT:  National Bank of 
Kuwait (NBK) is keen to provide 
rewards to its customers all year 
round, according to their different 
lifestyles. In this context, the bank 
provides exclusive monthly offers 
in partnership with Eureka for 
Private, Privilege & Thahabi bank-
ing customers. 

These monthly offers are avail-
able for NBK Customers when 
making purchases on Eureka web-
site or app on specific days every 
month using the eligible NBK Visa 
credit cards  

 
In December, the discount was 

unbeatable at 50 percent including 
the following products: 

l iPhone 13 Pro 
l iPhone 13 Pro Max 
l AirPods Gen 3 
l AirPods Pro 
l Apple Watch Series 7 
On this occasion, Intekhab 

Abbas, Marketing Segment 
Manager, Consumer Banking 
Group at National Bank of Kuwait 
said: “In line with our strategy to 
cater for the lifestyle needs of our 
Premium Banking Customers 
(Private, Privilege & Thahabi), we 
are keen to provide exclusive out-
standing offers to our customers.” 

“NBK always seeks to partner 
with leading brands to serve our 
efforts to provide exclusive offers 
and rewards for our customers,” he 
noted. Abbas emphasized that NBK 

is committed to provide a unique 
range of benefits for its Premium 
Customers, as well as to keep in 
touch with them to identify their 
expectations and meet their needs, 
to ensure offering them an inclusive 
and exceptional banking experi-
ence. 

NBK Visa Credit Cards are the 
best payment method for the con-
venience they provide to cus-
tomers, in addition to the various 
benefits like eligibility to NBK 
Rewards Program, NBK Miles 
Program, Purchase Protection and 
Extended Warranty.  Additionally, 
NBK strives to provide its Premium 
Banking Customers a unique 
lifestyle, and eligibility for excep-
tional campaigns all year round, 
which always gain customers’ satis-
faction and interaction.

NBK offers 50% discount for 
premium customers at Eureka

Intekhab Abbas


