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projects reflects its leading role in encouraging 
Kuwaiti youth and enhancing the concept of busi-
ness leadership and youth initiatives. To this end, 
Al-Ruwaieh said that KFH is playing a major role 
in subsidizing and financing youth initiatives.  

 
Social contributions 

Al-Ruwaieh indicated that the strategic part-
nership which KFH had concluded with the 
Ministry of Interior has resulted in the execution 
of several social programs and activities during 
the year e.g., organizing visits to the security staff 
and appreciating their role during the past period, 
utilizing KFH social media channels to support the 
Ministry of Interior initiatives by spreading traffic 
awareness, providing educational and awareness 
instructions to road users and pedestrians, giving 
instructions to parents to observe the safety of 
their children during the “back to school” season, 
coordinating in KFH Ramadan program “Do good 
deeds in Ramadan” and many other initiatives. 

 
Cooperation with Red Crescent 

In a new addition to its long record of accom-
plishments and initiatives that would strengthen 
the concept of efficiency in achieving a compre-

hensive social growth, Al-Ruwaieh indicated that 
KFH has signed an agreement with Kuwait Red 
Crescent Society to organize aid and medical proj-
ects for the Syrian refugees and the needy persons 
in Jordan in cooperation with the Jordan Red 
Crescent. The agreement includes supporting the 
winter clothing initiative, medical aid, Kuwait doc-
tors’ participation in surgical operations, providing 
1-year foods supplies, establishing a clinic and 

other social activities included in the agreement.  
In addition, KFH has made donations to the 

Kuwait Red Crescent to distribute school bags 
and accessories to the children of the needy fami-
l ies registered at the Kuwait Red Crescent 
Society.  

 
Diraya campaign 

Out of its belief in enhancing financial cul-
ture for various society segments and making 
the best benefit out of all banking services, Al-
Ruwaieh said that KFH was one of the main 
subsidizers and contributors to the “Be Aware” 
campaign launched by the Central  Bank of 
Kuwait in cooperation with the Kuwait Banking 
Association.  He added that KFH participation 
in the awareness campaign was very effective 
as it comprised the posting and spreading of 
awareness materials on social media channels 
and all e-channels of the bank.  

To ensure the spread of “Be Aware” campaign 
on social media and achieve its goals, Al-Ruwaieh 
said that KFH has provided a special budget for 
paid advertisements and availed all advantages 
and services offered on social media to enhance 

the spread of the campaign through quizzes and 
questions to the public.  

He added that the “Be Aware” campaign is not 
limited to the public and KFH customers only. The 
bank is working on spreading awareness among 
its employees by spreading the campaign con-
tents through i ts  internal  network and the 
employees account on Instagram.  

 
Ramadan initiatives 

Al-Ruwaieh indicated that the exceptional 
circumstances which Kuwait had undergone did 
not prevent KFH from continuing its distin-
guished programs and act iv i t ies  which  i t 
launched annually as part of the Holy Month of 
Ramadan program.  He added that the program 
“Increase good deeds in Ramadan 6” for the 
year 2021 was full of social activities and con-
tributions and various youth, sport, and aware-
ness campaigns. It aimed to achieve distinction 
in social innovation by applying digitalization 
and other virtual activities to create an added 
value for society and enhance the interconnec-
tion between KFH and the public while observ-
ing health conditions to ensure general safety. 


