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KUWAIT: National Bank of Kuwait (NBK) posted
a net profit of KD 246.3 million ($812.3 million) for
the year ended 31 December 2020, compared to
KD 401.3 million ($1.3 billion) for the same period
last year; dropping by 38.6 percent year-on-year.

As of end of December 2020, NBK’s total assets
grew by 1.5 percent on annual basis, to reach KD
29.7 billion ($98.0 billion), while customer loans and
advances grew by 5.7 percent compared to the
same period last year, to reach KD 17.5 billion
($57.7 billion) while customers’ deposits grew by
7.4 percent to reach KD 17.1 billion ($56.4 billion).

NBK’s Board of Directors has proposed the dis-
tribution of a cash dividend of 20 fils per share, rep-
resenting 55.6 percent of net profit, in addition to 5
percent bonus shares (5 shares for every 100
shares). The cash dividend and bonus shares, if
approved by the shareholders’ general assembly,
shall be payable to the shareholders after obtaining
the necessary regulatory approvals. Earnings per
share (EPS) stood at 32 fils, as compared to 57 fils
in 2019, while shareholders’ equity stood at KD 3.2
billion ($10.5 billion) 

Commenting on the Bank’s results, Nasser Al-
Sayer, The Chairman of the Board of Directors of
National Bank of Kuwait, said: “In a profoundly
challenging year, NBK performed well and we are
pleased with the results achieved by the Group in
light of exceptionally challenging operating condi-
tions. This demonstrates the strength and resilience
of our business model, the positive impact of our
digital strategy and the dedication of our employees
in performing their duties in such critical times.”

“The year 2020 was characterized by unprece-

dented challenges combined with a high level of
uncertainty. NBK held up well in the face of extraor-
dinary market conditions and clearly demonstrated
its governance and prudent risk management.
Furthermore, NBK reaffirmed its solid financial posi-
tion alongside its commitment to supporting clients
and the communities in which it operates.”

“Besides the growth in Islamic banking through
our subsidiary, Boubyan Bank, remaining an impor-
tant driver for earnings diversification, our interna-
tional operations proved to play a vital role in miti-
gating risks and further diversifying our income
streams.” Al-Sayer added: “The solid profits of the
Bank and its strong capital base provided enough
flexibility allowing for a sustained dividend policy
despite the operational challenges. Throughout the
year 2020, NBK boosted its capital levels by issuing
KD subordinated Tier 2 bonds along with USD Tier
2 notes. The issuances being oversubscribed by 1.5x
and 3.6x respectively were a testament to NBK’s
strong credit profile.” 

“Today, our main focus is to strength our opera-
tions in our international markets, leveraging the
loyalty of our customers, while building a digitally
driven culture to be fully prepared for the future.”

“Looking ahead, and although uncertainty con-
tinues to dominate the global macro scene, NBK is
very well-prepared and positioned for different
recovery scenarios, thanks to our flexible opera-
tional model and strong financial position.”  Al-
Sayer concluded by extending his sincere apprecia-
tion to NBK employees for their devotion and com-
mitment in supporting the bank’s customers with all
their financial needs during these challenging times.

Dynamic business model
On his part, Isam Al-Sager, NBK Group CEO

said: “Our 2020 profits is testimony to our dynamic
business model and strategy, as well as our ability
to adapt promptly to the adverse operating condi-
tions that the pandemic imposed on us.”

Al-Sager highlighted that “the Bank has deliv-
ered good performance in 2020 considering the
unprecedented operating environment that pre-
vailed following the outbreak of COVID 19, along
with the drop in oil prices and low interest rates.”
“The partial and full lockdown of activities that was
introduced to limit the spread of the virus weighed
heavily on businesses leading to a drop in transac-
tion volumes. Our profitability was also negatively
impacted by an increase in provisions that is mostly
precautionary in nature as we maintain a conserva-
tive approach to risk”, Al-Sager pointed. 

Al-Sager also highlighted that looking ahead,
“The Group is moving rapidly to enhance fees and
commission income streams and will stringently
monitor costs, and this discipline has already
enabled us to maintain operating expenses at an
appropriate level. Moreover, NBK’s regional focus
will be to grow organically in key markets, in partic-
ular Egypt and Saudi Arabia, where in the case of
the former both the retail and wholesale markets
offer compelling opportunities, while in KSA the
Group’s wealth management proposition has strong
momentum.”

Concluding his statements, Al-Sager said: “As we
turn our attention to 2021, we have good reason to
be confident in our future. We have created a strong
position for ourselves through the strategic invest-

ments in our employees, operations and digital plat-
forms”. In parallel, supported by a strong balance
sheet, healthy asset quality and comfortable liquidi-
ty levels, we will be able to withstand the current
crisis, and continue to deliver on our commitment
towards all our stakeholders and returning to prof-
itable growth”.

NBK reports 2020 net 
profit of KD 246.3 million

Total assets grew by 1.5% on annual basis to reach KD 29.7 billion

• NBK performed well in a challenging year; demonstrating prudent risk man-
agement and reaffirming the Bank’s solid financial position

• Diversification strategy proved to play a vital role in mitigating risks and
further diversifying our income streams

• NBK’s healthy profitability and solid capital base provided flexibility allow-
ing for a sustained dividend policy

• NBK boosted its capital with the issuance of Tier-2 KD-bonds & Tier 2 USD-
notes

• We are well-prepared and positioned for different recovery scenarios,
thanks to the flexible operational model and strong financial position Nasser Al-Sayer

• The Bank has delivered good performance in 2020; a testimony to our dynamic
business model and strategy, as well as our ability to adapt to the adverse
operating conditions

• The Group is moving rapidly to diversify its income streams, stringently monitor
cost and to grow organically in key markets, mainly Egypt and KSA

• We have good reason to be confident in our future as result of the strategic
investments in our employees, operations and digital platforms supported by
strong and healthy balance sheet

Isam Al-Sager

Performance and operating highlights

• Net operating income of KD 842.5 million (USD
2.8 billion) for the year ended 31 December
2020, decreasing by 5.9 percent compared to
the same period in 2019

• Total assets grew by 1.5 percent year-on-year
as of end of December 2020, to KD 29.7 billion
(USD 98.0 billion).

• Total loans and advances grew by 5.7 per-
cent year-on-year to KD 17.5 billion (USD
57.7 billion).

• Customer deposits increased by 7.4 per-
cent year-on-year to KD 17.1 billion (USD
56.4 billion), 

• Strong asset quality metrics, with NPL/gross
loans ratio at 1.72 percent and an NPL cov-
erage ratio of 220.0 percent

• Robust Capital Adequacy Ratio of 18.4 per-
cent, comfortably in excess of regulatory
requirements 

KUWAIT: Kuwait’s Ministry of Finance unveiled
the draft budget for 2021/2022 with a 13.8 percent
decline in forecasted deficits of KD 12.1 billion
($40.0 billion) as compared to an expected deficit
of KD 14.0 billion ($46.2 billion) for the current year
2020/2021. The budget assumes no transfers to the
Future Generation Fund (FGF) for the current year
and for 2021/2022 after the law introduced last year
which said that would be no transfers to the FGF in
years of deficits. Both revenues and expenditures
are expected to increase next year with a revenue
target of KD 10.9 billion vs. expenditure of KD 23.0
billion. 

In terms of revenues, oil would continue to
account for the bulk of state revenues next year.
Total oil revenue is expected to reach KD 9.1 billion
next year as compared to KD 5.6 billion estimated
for the current fiscal year. The share of oil revenues
is expected to increase from 75 percent in the cur-
rent fiscal year to 83.5 percent in 2021/22. On the
other hand, non-oil revenues are expected to
decline by 3.8 percent next fiscal year to KD 1.8 bil-
lion as compared to KD 1.87 billion expected in
2020/21 resulting in a decline in its share from 25.0

percent in the current fiscal year to 16.5 percent in
2021/22. 

On the expenditure side, planned spending is
expected to increase for the second consecutive
year. Total expenses in 2021/22 is expected to reach
KD 23.0 billion led by higher spending in all off the
expense components. Capital expenditure is
expected to see a big boost next year with planned
spending of KD 3.5 billion as compared to KD 2.9
billion in 2020/21, a y-o-y increase of 20 percent.
This compares to an increase of 9.6 percent
expected in 2020/21 as compared to final accounts
published for the year 2019/20. Salaries are also
expected to increase next year by 4.2 percent as
compared to an increase of 1.0 percent expected in
the current fiscal year. 

The estimates for 2020/21 clearly shows the
impact of COVID-19 on states finances. Total rev-
enues during 2020/21 is expected to have plunged
56.4 percent solely led by 63.4 percent expected
decline in oil revenues, whereas non-oil revenues
are expected to increase marginally by 1.3 percent
to KD 1.87 billion from KD 1.85 billion during the
last fiscal year. Oil revenues are expected to come

in at KD 5.6 billion vs KD 15.4 billion in 2019/20
mainly due to the decline in oil prices during the
year coupled with curbs on production as part of
the OPEC+ agreement. 

Higher oil price to offset lower 
projected production 

The budget for 2021/22 is based on an oil price of
$45/b while the budget for the current fiscal year is
based on an oil prices of $30/b. Based on the
expected revenues and expenditure, the state would
require a breakeven oil price of $90/b to balance
the budget, according to S&P Global Platts. Kuwait
crude grade averaged at $39.5/b during the current
fiscal year (Apr-2020 - Jan-2021), significantly
above the budget price of crude for the year. As a
result, oil revenue for the current year is expected to
be higher than the budgeted revenues and deficits
are expected to be lower than the $14.0 billion fore-
casted in the budget document. For 2021/22, Brent
crude is expected to average at $54.1/b, according
to Bloomberg estimates, that we believe would once
again leave significant room for higher actual rev-
enues and lower deficits in the next fiscal year. 

In terms of crude oil production, the 2021/22
budget is based on an oil production of 2.425 mb/d
as against current production level of 2.295 mb/d,
based on direct communication data in OPEC’s
monthly oil market report. The current production is
in line with the additional OPEC+ cuts announced
since May-2020 resulting in a spare capacity of
0.81 mb/d. For the 2020/21 budget, oil production is
assumed to be at 2.5 mb/d vs. an average produc-
tion of 2.339 mb/d during the first nine months of
fiscal year 2020/21. The lower-than-budgeted oil
production is expected to result in a smaller-than-
expected oil revenue for the current and the next
fiscal years. As a result, this would offset some of
the gains expected on account of higher-than-bud-
geted oil prices. 

LatAm newspapers 
bet on digital 
subscriptions
MEXICO CITY: Facing a major slump in printed
newspaper sales and advertising revenue, Latin
America’s press is fighting for survival-and increasingly
betting on paid digital subscriptions as readers turn to
the internet.

The decline in advertising dollars has been exacer-
bated by the economic crisis caused by the coronavirus
pandemic, as well as its impact on potential readers’
salaries and their ability to pay for content. As a result,
dailies have been pitched into a battle with social net-
works for clicks, shares and likes that some experts say
has put credibility at stake.

It is a dilemma that media worldwide are grappling
with as the decades-old model of print advertising
funding large payrolls and low newspaper prices is
swept away by online platforms. “Big traditional
media had structures that were often inefficient, sus-
tained by an extremely successful and profitable
business that is now finished,” said Diego Salazar, a
Peruvian journalist and author of a book on the
decline of the journalism business. Last year, plung-
ing demand forced El Salvador’s Diario Colatino to
move to a digital-only format.

The one-third of its workers who kept their jobs saw
their salaries cut in half. “It’s the worst crisis in 130
years,” said the newspaper’s manager, Francisco
Valencia. With newsrooms shrinking as major cost cuts
lead to layoffs, newspapers are seeking to persuade
readers that it is worth paying for quality journalism,
even online. “In Latin America, there are people who
want and need quality information and who can pay for
it. I’m optimistic,” said Jan Martinez Ahrens, director of
the Americas at Spanish daily El Pais.

But Diego Morales, a 49-year-old Mexican comput-
er scientist, is among those who see payment barriers
as bad news. “By charging us, they limit access to infor-
mation,” said Morales, who regularly reads the news
but does not plan to subscribe to the digital editions.

‘ Truthful, verifiable’ 
Eduardo Garces, general manager of Colombia’s El

Espectador, which launched its subscription model in
2018, believes that audiences will gradually get used
to paying for quality news “as they already do for
music and entertainment.” A survey by the private
organization Luminate-carried out in mid-2020 in
Argentina, Brazil, Colombia and Mexico-found that 13
percent of the digital news readers polled already
pay for a subscription.

Although low, this figure shows a greater willingness
to pay than in some European countries, according to
the study, which nevertheless found that nine out of 10
non-subscribers see no reason to pay. The challenge is
to persuade readers that “information that is carefully
gathered, truthful, verifiable and well-presented is valu-
able,” said Mario Dorantes, deputy director of content
at Mexican newspaper El Universal.

The flip side is that even some traditional media
have turned to sex, sensationalism and the recycling of
viral videos from social networks to lure readers. “In
the race for clicks,” said Salazar, “many of these media
have seen their prestige suffer.”—AFP

Kuwait deficit to shrink next fiscal 
year on expected higher oil prices


