
KUWAIT: PTT Exploration and Production Public Company
Limited (PPT Exploration) leads the top GCC M&A transac-
tions during Q1 2021 as per a report recently issued by the
Investment Banking Department at Kuwait Financial Centre
“Markaz”. The report highlights the $2.6 billion transaction
that was announced by the Thai company through which it
intends to acquire a 20 percent stake in Block 61, a central
gas processing facility based in Oman, from BP plc. Upon
closing, BP plc will retain a 40 percent stake in Block 61 while
Oman Oil Company and Petroliam Nasional Berhad
(Petronas) will hold 30 percent and 10 percent, respectively.

Masraf Al Rayan (Al Rayan) took on the second largest
transaction as it defined a merger agreement with Al Khaliji
Commercial Bank (KCB), which states that it will acquire 100
percent of the latter bank. In exchange, Al Rayan will issue
1.8 billion shares to KCB’s shareholders. The merger is
expected to close for an estimated $2.2 billion. The following
transaction oversaw Sublime Commercial Investment acquire
a 12 percent stake, or 960.0 million shares, in Aldar
Properties for a total consideration of $952.8 million at $1.00
per share. 

Moreover, the Abu Dhabi Pension Fund has entered into a
strategic partnership through which it has acquired a 31 per-
cent stake in Abu Dhabi Energy Real Estate Company
(ADEREC) from the Abu Dhabi National Oil Company
(ADNOC) for $900.0 million. Moreover, ADNOC will retain
a 69 percent stake in ADEREC upon closing. Lastly, National
Marine Dredging Company announced that it has success-
fully completed its merger with the National Petroleum

Construction Company, creating one of the largest EPC con-
tractors in the MENA region that is specialized in integrated
oil & gas and marine services. The transaction closed for an
estimated value of $688.8 million. 

GCC M&A Growth
According to Markaz’s report, the GCC market sealed a

total of 36 transactions throughout Q1 2021, consistent rela-
tive to Q4 2020 levels yet a 50 percent growth relative to Q1
2020. With the exception of Omani and UAE targets, the
remaining GCC targets recorded zero to negative growth in
the number of closed transactions relative to the previous
quarter.

Acquirers and Targets
The majority of closed transactions during Q1 2021 and

Q4 2020 were carried out by GCC acquirers. Of the total
number of closed transactions during Q1 2021, GCC acquir-
ers accounted for 75 percent while foreign acquirers
accounted for 17 percent. The remaining 8 percent repre-
sents transactions for which the buyer information was not
available. GCC acquirers also dominated the market during
the previous quarter as they accounted for 81 percent of the
total number of closed transactions while foreign acquirers
accounted for 11 percent. Once again, the remaining 8 per-
cent represents transactions for which the buyer information
was not available. 

Furthermore, GCC acquirers primarily invested in compa-
nies within their local markets and in international markets,

and targeted regional companies to a lesser extent.
Throughout Q1 2021, GCC acquirers closed a total of 24
transactions within their local markets, compared to 27 trans-
actions in Q4 2020. In addition, GCC acquirers closed 16
transactions cross-border, relative to ten cross-border trans-
actions in Q4 2020.  It is worth noting that UAE buyers
accounted for precisely half of the cross-border transactions
that closed, followed by Saudi Arabia and Bahrain, at approx-
imately 19 percent each, concluded by Kuwaiti buyers at 12
percent. 

Foreign Buyers
The GCC market received a slightly greater level of inter-

est from foreign buyers in Q1 2021 when compared to the
previous quarter. Throughout Q1 2021, foreign buyers closed
six transactions whereas in Q4 2020, only four transactions
were completed. Although this implies a growth quarter over
quarter, this still remains far behind the level of foreign activi-
ty that GCC markets have attracted in the past. A primary
reason behind the weaker level of foreign activity is the lin-
gering uncertainty regarding the outlook of most of the GCC
markets. This concern coupled with the spread of existing
and new strains of the COVID-19 virus and its effect on eco-
nomic activity have generated a force of reluctance amongst
foreign investors. 

With that being said, foreign buyers demonstrated a
particular interest in Kuwaiti, Saudi and UAE companies.
The UAE continues to be one of the most attractive mar-
kets relative to its peers while Kuwaiti companies emerged

as attractive contenders following several consecutive
quarters of no foreign activity. Neither of the remaining
GCC countries recorded any closed foreign buyer deals
throughout the quarter, which has been a persisting trend
for Omani and Qatari targets throughout the past two con-
secutive quarters.

Sectorial View
Moreover, the transactions that closed throughout the

most recent quarter targeted companies that operate across
various sectors, highlighting another trend that has remained
strong throughout the past few quarters. The sectors that
witnessed the greatest level of activity throughout Q1 2021
were the Industrials, Consumer Staples and Real Estate sec-
tors. Collectively, these three sectors accounted for over 41
percent of the transactions that closed during the quarter. 

Deals in the Pipeline
By the end of the quarter, there was a total of 27

announced transactions in the pipeline, compared to 26
transactions in Q4 2020. The majority of these transactions
involved Saudi and UAE targets, who accounted for 48 per-
cent and 30 percent of the total number of announced deals,
respectively. Bahraini and Qatari targets each accounted for
approximately 7 percent of these transactions whereas the
remaining transactions were attributed to Kuwaiti and Omani
targets. Bahraini, Qatari and UAE targets witnessed a slight
growth in activity relative to Q4 2020, whereas the remaining
markets recorded zero to negative growth.

Kamco Invest completes 
exit of 24% stake in 
Al Mazaya Holding on 
behalf of its client
KUWAIT: Kamco Invest, a regional non-banking finan-
cial powerhouse with one of the largest AUMs in the
region, announced that Special Situations Asset
Management, in collaboration with Investment Banking,
successfully completed the exit of a major stake in Al
Mazaya Holding Company on behalf of a client. The
transaction was worth approximately KD 10.5 million,
representing a 24 percent stake of the company’s capital.

Abdul Hamid Mihrez, Executive Director of Special
Situations Asset Management, said, “We are pleased
with the outcome of managing this investment that was
initiated back in 2013. Our objective was to enhance its
value and successfully complete the exit in line with the
objectives and strategic plan agreed upon with the
client. The investment achieved optimum results that
exceeded the client’s expectations and targeted
returns.” Mihrez mentioned that the Special Situations
Asset Management at Kamco Invest provides unique
and tailored asset management solutions to manage and
wind-down assets considered non-strategic or some-
times difficult to exit from.

Changes in market fundamentals play a pivotal role
in reshaping balance sheets for companies. Companies
tend to revisit their business models and extend
efforts to revamp operations to suit market conditions,
which in most cases lead to restructuring their balance
sheet and sometimes exit from some of their invest-
ments. On the other hand, debt to asset swap solutions
are on the rise as lenders continue to offer alternative
settlement options to defaulting clients. However,
these solutions only provide temporary relief consid-
ering regulatory requirements to unwind ‘acquired’
assets in the short term. 

Also commenting on the transaction, Mohamed Sherif
El-Rafie, Executive Director of Equity Capital Markets at
Kamco Invest, said, “Our effective collaboration with
Special Situations Asset Management enabled us to
explore several exit strategies to ensure optimal returns
for the client. The combined efforts of both teams result-
ed in adopting the most suitable exit strategy and in suc-
cessfully completing the sale in an effective and timely
manner, while achieving the added value for the client.”

Markaz: PTT Exploration leads top 
GCC M&A transactions for Q1 2021 

Omar Alghanim 
first GCC member 
of FBN board
KUWAIT: The Family Business Council Gulf (FBCG)
announces the appointment of its Chairman, Omar
Alghanim, as a new board director at the Family
Business Network International (FBN). The
appointment marks the first time a GCC representa-
tive has been elected to the international board of
FBN, the global affiliate of FBCG. FBN is the largest
worldwide network of family businesses with a
membership of more than 4,000 families and
16,000 individuals across 50-plus countries.

H Abdul Aziz Al-Ghurair, Chairman Emeritus of
the FBCG, said Alghanim’s active role in building the
family business community in the Gulf was decisive

in the awarding of a seat on the global board of
directors. “As a Founding member and Chairman of
FBCG, Omar has helped drive our expansion
throughout the GCC, so that today our board
includes some of the most respected family business
owners in the region. His experience in leading an
inter-generational business and improving gover-
nance will be an asset on the global board”.

Alghanim said that over his three-year term on
the board he intends to build closer ties between
the Gulf members and FBN’s global community,
create a financially sustainable model for the global
chapter, and engage members in new ways to
strengthen their governance during a moment of
great change.

“I’m honored to join the FBN’s global board.
Economies around the world are building back from
the COVID pandemic with greater emphasis on a
sustainable model for future generations. Family
businesses will have a huge bearing on this transi-
tion, and I will work to ensure that our members

benefit from global
insights and lessons, and
vice versa”.

With a membership
spanning all six GCC
states, FBCG businesses
play an important role in
the GCC. Research by the
International Monetary
Fund shows that family-
owned businesses con-
tribute 60 percent of the
region’s gross domestic
product and employ more
than 80 per cent of the workforce.

Alghanim joins business and philanthropic lead-
ers on the FBN board. They include Alex Scott from
Applerigg in the UK, Alessandra Nishimuro of
Brazil’s Jato Group, Philipp Grodner of Simone
Perele in France and Joaquin Uriach, from Spain’s
Grupo Uriach.

KUWAIT: National Bank of Kuwait
(NBK), the leading provider of digital
banking services in Kuwait and the
region, and Trolley, the leading provider of
consumer goods through 65 branches all
over Kuwait, signed a memorandum of
understanding to cooperate in providing
digital payment solutions to customers,
with a view to offer them an exquisite
shopping experience.

The MoU was signed in a ceremony
held at NBK Head Office on Sunday, May
30, 2021 in the presence of Mohammed
Al-Othman, General Manager of
Consumer Banking Group at National
Bank of Kuwait, Faisal Boodai, Chairman
and Managing Director of Trolley, Fawaz
Boodai, the Deputy CEO of Trolley,
Hisham Al-Nusif, Deputy General
Manager of Consumer Banking Group at
National Bank of Kuwait, 

The MoU was signed from NBK’s side
by Mohammed Al-Othman, General
Manager of Consumer Banking Group,
and from Trolley’s side, by Faisal Boodai,
the Chairman and managing director.
Signing the MoU comes as part of the
strategic partnership and close relation-
ship between NBK and Trolley, and the
efforts of both institutions to provide the
most advanced payment solutions that
help achieve the highest level of customer
satisfaction and meeting their needs.

Commenting on signing the MoU,
Mohammed Al-Othman, General Manager
of Consumer Banking Group at National
Bank of Kuwait, said: “We are pleased to

sign the MoU with Trolley, which comes
as part of our endeavors to create part-
nerships with the leading brands in order
to meet the needs of our customers and
enrich their banking experience.”

NBK excelled in providing an
advanced series of pioneering digital pay-
ment solutions prior to the current excep-
tional circumstances, including Fitbit Pay
and Garmin Pay services launched early
last year, as well as Samsung Pay, which
NBK was the first bank to offer it in
Kuwait, mentioned Al-Othman.

“We are committed to provide the best
and most advanced technological solu-
tions to ensure easier and more conven-
ient payment methods for our customers,
which helps to meet their various needs,”
he added.

With regard to payment solutions pro-
vided by the National Bank of Kuwait, Al-
Othman emphasized that NBK strives to
provide the latest digital banking services
and advanced payment solutions to cus-
tomers, reflecting the superior capabilities
and tremendous digital infrastructure that
the bank succeeded to build over the
years, as part of its digital transformation
strategy. He also mentioned that NBK is
the first bank in terms of the percentage
of points of sale that operate with con-
tactless payment technology, whose role
is to facilitate and accelerate payment and
collection processes for individuals and
merchants.

On his part, Faisal Boodai, the
Chairman and managing director of

Trolley said: “As part of the efforts
towards achieving leadership in cus-
tomer service and customer satisfaction,
Trolley seeks to establish effective
strategic partnerships with leading
brands providing related services that
enhance the company’s position in the
local market.”

Boodai added and said, “The agree-
ment signed today between the largest
bank in Kuwait in terms of market share
and the fastest growing chain of stores
will contribute to enhancing efforts in
increasing customer satisfaction and
reaching their daily needs.” And he
emphasized “Trolley is keen to maintain
excellence in customer service quality and
to provide the most advanced and innova-
tive products and services.”

Regarding the expansion plan in the
local market, Boodai added, “ Trolley out-
performed the local competitors and thus
became the largest food retail chain in
Kuwait with more than 65 branches.” He
added, “Trolley’s strategic expansion plan

is continuing within Kuwait and soon in
the Arab Gulf states.”

NBK Customers are growing more
dependent on the bank’s digital channels
and advanced payment solutions to make
their payments, as 2020 witnessed a 200
percent increase in contactless payment
transactions, compared to last year,
whereas total online card payments rose
by 94 percent year-on-year.

NBK continues its efforts to provide
customers with an exquisite shopping
experience through cooperation with
leading retailer, while caring to provide
the most advanced payment solutions and
exceptional rewards, as seen in the recent
saving and cashback rewards provided by
the bank to its customers throughout the
month of Ramadan.

It is worth mentioning that NBK was
named “Best Consumer Digital Bank-
Middle East” for 2020 by the reputable
international magazine Global Finance, in
the annual survey of the World’s Best
Digital Banks.
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Gulf Bank announces 
winners of ‘Win 
your spends back’
KUWAIT: Gulf Bank has announced the winners of its
cashback campaign, which gives credit & prepaid card-
holders the chance to win 100 percent of their spends as
cashback when they use their Gulf Bank prepaid or
credit cards locally and internationally. 

During the course of the campaign, which ran from
March 1 until April 30, 2021, cardholders received one
entry into the draw for every KD 10 spent locally with a
Gulf Bank prepaid or credit card, and three entries into
the draw for every KD 10 spent internationally using a
prepaid or credit card. 

Gulf Bank announced the names of the winners on
Sunday, May 23, 2021 as part of a draw held in the pres-
ence of a representative from the Ministry of Commerce
and Industry. The winners are:

1. BADER HABEEB KHAIRALLAH 
2. SARAH NASER ALMULLA
3. SAMIR ALOUN 
4. ABDULLAH AWAD ALMOTAIRI
5. ABDULREHEIM MAHMOUD JAMALI
6. ABDULLAH KHALED ALMESHARI
7. JAWAD KHALIL SHAHEEN
8. FAYEZ J ALDHAFEERI
9. MOHAMMAD SUWAILIM ALRASHIDI
10. FATEMAH ABDULNABI JAMAL

11. ABDULLAH ALI AHMED ALAWADHE
12. JAMAL MOHAMMED
13. YOUSEF ALI HASANALJARKI
14. ADNAN KHAZAL ALFARAS
15. ALI HUSAIN ABDULLAH 
Each of the lucky winners will receive 100 percent of

their card spends with a cap of KD 1,000 as their cash-
back prize. Gulf Bank credit cards provide customers
with a variety of travel offers and benefits which include
discounts on hotel bookings, flights, and car rentals.
Additionally, Gulf Bank credit card customers can also
take advantage of complimentary airport lounge access
at over 600 airports across the world. 

Moreover, Gulf Bank credit cardholders can also
access the Gulf Points program, the fastest rewarding
program in Kuwait that gives cardholders valuable
points to use for free airline travel, hotel accommodation,
and exclusive seasonal travel packages. To further ease
the travel planning process, Gulf Bank credit card cus-
tomers can also receive free travel insurance for them-
selves and their families, which can be used for the
Schengen Visa application.

As customer experience and satisfaction are the pri-
mary focus of the Bank’s products, a number of benefits
have been added to Gulf Bank’s Prepaid Card to enhance
customer experience. These benefits include fraud pro-
tection with Gulf Bank 3D secure, online shopping, and
instant discounts of up to 20 percent at over 300
renowned restaurants and coffee shops, and discounts of
up to 25 percent at over 150 retail outlets in Kuwait
across travel, entertainment, health, beauty, and lifestyle
segments. 

CFC holds general 
assembly, to distribute 
cash dividends of 10% 
KUWAIT: Commercial
Facilities Company held the
meeting of its Ordinary
General Assembly for the
financial year ended on Dec
31, 2020 on Thursday, April 8,
2021 with attendance per-
centage of 87.5 percent. The
meeting was chaired by
Abdullah Saud Al-Humaidhi,
Vice Chairman & CEO.

At the beginning of the
meeting, Al-Humaidhi wel-
comed the attendees and thanked them for their atten-
dance despite the difficult circumstances that we are
experiencing and the whole world is going through, as
the spread of the COVID-19 epidemic had a negative
impact on all aspects of life, and the world has not wit-
nessed what it is witnessing now of the repercussions
on all activities.

The General Assembly has approved the financial
statements for the year 2020, as the company’s losses
amounted to KD 640,000, and this is the first time in
the history of the company that it has a loss as a
result of the disruption of the company’s business

during the period of lockdown and the delay of
installments of customers for a period of three
months. 

And the company has made every effort to reduce
the effects of this disruption and delay by undertak-
ing marketing campaigns and collection campaigns
that motivate customers to pay, so that installments
do not accumulate on them, and they had a positive
effect in reducing the loss.

The General Assembly has also decided to distrib-
ute cash dividends at the rate of 10 percent (i.e. 10 fils
per share) to shareholders registered on the due date
corresponding May 2, 2021. These dividends will be
deducted from the retained earnings, which amounted
to KD 7,485,000.

The board of directors looks forward to the year
2021 with a positive attitude, as it has approved the
plan of the year with a growth in the volume of busi-
ness and reduction of allocations, which will achieve
positive results that will return the company to its
normal position.

Abdullah Saud 
Al-Humaidhi


