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KUWAIT: In line with the growing trend
for electric vehicle ownership in Kuwait,
and to better serve the tenants’ needs,
Kuwait Financial Centre KPSC “Markaz”
recently installed electric vehicle charg-
ing stations at two of its properties in
Kuwait. The charging stations located in
dedicated parking spaces in Al Nada
Tower in Dasman and Al Maha Tower in
Bneid Al Gar are operational and tenants
can use the facilities free of cost. 

Commenting on the announcement,
Khaled Al-Dousari, Analyst, MENA Real
Estate, Markaz, said: “The installation of
the charging stations reflects our com-
mitment to delivering added value to our
clients and enhancing the appeal and
performance of our assets. Putting cus-
tomers at the heart of our business, we
develop commercial and residential real
estate solutions that match the current
and future needs of our valued tenants.
We also attach great importance to mak-
ing improvements to our offerings in line
with new trends in the market and to the
fullest satisfaction of our customers to
maintain longer tenancy, lower turnover,
and higher occupancy.”

Al-Dousari added: “Markaz has
placed sustainability at the heart of its
business model and the electric vehicle
charging stations at our properties
demonstrate how it permeates through

various aspects of our business and op-
erations. We hope the new facilities,
which represent our contribution to-
wards achieving net-zero carbon foot-
print in Kuwait through our
smart, environmentally
friendly, and sustainable
properties, will inspire our
tenants and our stakehold-
ers to adopt electric vehi-
cles and embrace
renewable solutions to re-
duce carbon emissions.” 

Growing environmental
concerns means that Cor-
porate Social Responsibil-
ity has become more
important than ever. The in-
tegration of social and en-
vironmental concerns in business
operations and interaction with stake-
holders will achieve a balance of eco-
nomic, environmental and social
imperatives, while at the same time ad-
dressing the expectations of clients and
stakeholders. 

Markaz has always been keen on
doing business responsibly and sustain-
ably and has adopted the best standards,
processes, and procedures to ensure that
its operations and offerings generated
meaningful impacts on people, clients, the
community, and the environment. 

In keeping with this commitment, the
company launched its second Sustain-
ability Report in November 2020, cover-
ing the reporting period of 2018 and

2019. The report, which is in
alignment with the United
Nations Development Pro-
gram’s Sustainable Devel-
opment Goals and the
Kuwait National Develop-
ment Plan (KNDP), was
aimed at measuring and
evaluating its sustainability
performance and reporting
the results transparently to
both its internal and external
stakeholders. 

It is worth mentioning
that Markaz Real Estate

Fund (MREF) has achieved since its in-
ception in 2003 an annualized IRR of
7.61 percent and a total return of 6.42
percent. It currently owns 17 income-
generating properties that are distributed
between investment and commercial
properties across Kuwait’s prime loca-
tions. Furthermore, MREF has a total
AUM of KD 68 million (as of April 2021)
and has developed two main projects (Al
Nada and Al Maha Towers). 

In the heart of Dasman, Al Nada Tower
is a 27-floor high-end residential tower
overlooking Gulf Road. Similarly, Al

Maha Tower, situated in Bneid Al Gar, has
22 floors with spectacular views. Both are
ideal destinations due to their strategic
locations near the city centers, trade
zones and famous shopping centers. 

Adding to that, they feature superior
amenities including rooftop infinity
pools, fully equipped gyms, rooftop

barbeque area, high-speed Internet,
24/7 security services, landscaped gar-
dens, and outdoor and indoor children
play areas that enable kids to safely
enjoy. These amenities offer tremendous
possibilities for achieving comfort, se-
curity, an independent lifestyle and en-
hanced quality of life. 

Logitech announces
Bahar and Partners
as distribution partner 
KUWAIT: Logitech designs products and
experiences that bring people together
through music, gaming, video and comput-
ing. The company has announced the ap-
pointment of Mohamed Abdulrahman
Al-Bahar and Partners as its partner for its
video conferencing range of products.

The announcement was made on a we-
binar attended by Loubna Imenchal, Head
of Video Conferencing, Africa, Middle East,
Turkey, Central & East Asia- Logitech;
Abraham Mammen, Head of Video Collab-
oration - GCC & Levant, Logitech; Ihab Al-
Khatib, Group General Manager, Bahar
Kuwait Holding Group; Abdullateef Hamad
M A Al-Bahar, Bahar Kuwait Group Holding
Family Representative; and Ankur Saluja,
Divisional Manager, Al-Bahar & Partners.

Established in 1961, Bahar & Partners is
a market leading enterprise solution
provider that offers comprehensive solu-
tions and services for enterprise customers
in electronic chip cards, payment technolo-
gies, video conferencing, digital collabora-
tion, audio visual solutions, security,
surveillance automation, and print and dig-
ital imaging.

This announcement is in line with Log-
itech’s aim of bringing the benefits of its
video conferencing solutions to more or-
ganizations across key verticals including
healthcare, education, and government.
Logitech is empowering partners including
Bahar & Partners to engage, provide sup-
port and serve local customer needs.

Speaking on the occasion Loubna Imen-
chal said, “This collaboration provides the
best solutions to our customers in Kuwait
who can benefit from improved communi-
cation, greater efficiency and a more highly
motivated workforce with Logitech’s inno-
vative video conferencing solutions and Al-
Bahar’s market expertise.”  

Ihab Al-Khatib said, “We are very ex-
cited to welcome Logitech to the Al-Bahar
Group portfolio. With the rapidly changing
corporate environment, there are many
growth opportunities for Logitech and
Bahar & Partners across education, health-
care and other sectors to provide digitally
enhanced collaborative workspace and
learning solutions.”

Logitech is ramping up market access to
its latest lineup of video conferencing prod-
ucts in Kuwait.  As Logitech’s distribution
partner for video collaboration solutions in
Kuwait, Al-Bahar will help bring Logitech’s
video collaboration products and tools to
many verticals including healthcare, educa-
tion, banking and many more. The partner-
ship can facilitate joint initiatives across the
business environment involving major
strategic video conferencing services like
Microsoft Teams and Zoom.

The Bahar & Partners’ field sales and
support team will support Logitech cus-
tomers with a strong emphasis on after-
sales operations, and increased customer
satisfaction. Bahar & Partners has been able
to demonstrate consistent growth across
different business sectors by enhancing its
solutions portfolio and creating infrastruc-
ture to facilitate market reach.  

Khaled Al-Dousari

Markaz installs electric vehicle charging 
stations in its apartment buildings in Kuwait   

Capital Intelligence 
affirms investment 
grade rating 
for Kamco
KUWAIT: Kamco Invest, a regional non-banking fi-
nancial powerhouse with one of the largest AUMs in
the region, announced that Capital Intelligence Rat-
ings has maintained Long- and Short-Term Corporate
Ratings of Kamco Invest at ‘BBB’ and ‘A3’, respec-
tively. Despite the impact on the Kuwait economy from
the drop in oil prices, economic impacts and imposed
restrictions due to COVID-19, the outlook on the rat-
ings remains ‘Stable’.

Capital Intelligence believes that COVID-19 will
remain a global public health issue for some time to
come, but one that will differ in its impact depending
on the geography and wealth of individual countries.
In general terms, wealthier countries will have greater
resilience in terms of providing financial support to

both companies and citi-
zens, with Kuwait
strongly placed in this
category. Previously,
Capital Intelligence were
too optimistic when they
assumed that COVID-19
represented a temporary
but severe shock to most
economies and that the
ease of restrictions to
allow economic activity
and financial conditions will begin to return to nor-
malcy by Q4 2020. 

Aside from the country’s economic and financial
outlook, Capital Intelligence stated that Kamco In-
vest’s main credit strength for its rating is the Com-
pany’s business model with substantial assets under
management (AUM). This provides a large and stable
revenue stream aside from the growing investment
banking business although transaction volumes are
still being hampered by government anti-COVID-19
measures.

The real estate platform is generating regular
asset management fees and although the geograph-

ical expansion has made a limited earnings contribu-
tion to date, it offers considerable opportunities for
the future. Further key credit strengths include low
leverage and debt-equity ratios on a net basis, sound
liquidity and low refinancing risk, backed by a strong
and capable management team.

Faisal Mansour Sarkhou, Chief Executive Officer,
commented, “Capital Intelligence’s investment grade
rating of Kamco Invest’s reaffirms the strength of the
Company’s financial position, business model and
management capabilities despite the disruptions
caused by the pandemic.” It is worth noting that
Kamco Invest has assets under management of KD
4.02bn ($13.3bn) and enjoys a strong financial position
and a healthy capital structure with KD 52.7mn in
shareholders’ equity, a net debt to equity ratio of
0.29x, with 25.7 percent of total assets in cash & cash
equivalent as of March 31, 2021. 

Sarkhou concluded, “We will continue to uphold
our commitment towards our stakeholders as we mit-
igate the risks of the pandemic, while effectively seek-
ing new investment opportunities and solutions for our
valued clients. With the government’s ongoing vacci-
nation campaign and Kuwait’s path towards normalcy,
we are optimistic about the future.”  

Faisal M Sarkhou

AUB congratulates 
winner of Al-Hassad 
Eid Al-Fitr draw 
KUWAIT: In accordance with full preventive
guidelines and measures set by health authorities,
Ahli United Bank (AUB) held the Eid Al-Fitr draw on
May 19, 2021 of Al-Hassad Islamic account, which is
the very first draw account in Islamic banking in
Kuwait and has won the “Best Savings Product in
Kuwait 2019” by the prestigious Banker Middle East
Magazine for the numerous unique features it pro-
vides. Al-Hassad Islamic account offers over 750
prizes over a 12-month period and has reshaped the
lives of thousands lucky winners.

The bank announced the KD 100,000 Eid Al-Fitr
draw winner as Mariam Abdullah Al-Enezi. The
draws of Al-Hassad include several cash prizes, such
as KD 100,000 each Eid and the grand quarterly

draw of KD 250,000 prize which continues to be a
key aspiration for customers who are wishing to ful-
fill their dreams. Al Hassad offers 20 weekly prizes
of KD 1,000 for each winner. 

In addition to this attractive package of rewards, Al-
Hassad Islamic account incorporates a wakala contract
for projected annual profits, making this account ben-
eficial to all customer segments that are aspiring to
build their short and long-term savings through a
unique savings account with many advantages. 

For the first time in Kuwait, the AUB Al-Hassad
presents the “Privilege Draw”, which is a quarterly
draw of KD 25,000 exclusively for Al-Hassad cus-
tomers who maintained their balances for more than
one year and have not won a prize in the past five
years. For all draws, the clients are eligible for one
draw chance for each KD 50 deposited in their Al-
Hassad account.

It is worth mentioning that Al-Hassad Islamic
account has won the “Best Savings Product in
Kuwait 2019” by the prestigious Banker Middle
East Magazine for the numerous unique features it

provides. Such features include the simplest and
easiest program, highest number of winners, largest
prize value, unique draws during Eid Al-Fitr and
Eid Al-Adha, loyalty multipliers, unique online ac-
count opening feature, transparent draws held dur-
ing radio shows with live broadcast on the Bank’s
social media platforms. 

MTC wins highest 
5 Star award from 
Mitsubishi Motors
KUWAIT: Maseelah Trading Co (MTC), the sole au-
thorized distributor of Mitsubishi vehicles in Kuwait
since 1972, has won another prestigious award from
Mitsubishi Motors Middle East and Africa (MMMEA).
MTC stood 1st amongst Mitsubishi distributors in the
Middle East and Africa and won a 5 Star Gold Award
in After Sales for Business Excellence.

MTC achieved this award for faring consistently
high in Customer Satisfaction Index (CSI), Fix It Right
First Time (FIRFT), parts and accessory business
growth and retention of customers together with
Dealer Operating Standards (DOS) certification of
more of our service centers. This is the second con-
secutive year Maseelah trading retaining this presti-
gious position in the region.

The award was announced by MMMEA senior
leadership team last month during the Annual after-
sales virtual meeting. Maseelah Trading Co (MTC) of-
fers Mitsubishi customers and owners the best value
and services in Kuwait, and invites them to visit their
Showroom at Al-Rai area on the Fourth Ring Road
from 8:30 am to 8:00 pm.

KFH continues 
its support of 
‘Diraya’ campaign
KUWAIT: Kuwait Finance House (KFH) continues its
active participation in Diraya banking awareness cam-
paign launched by the Central Bank of Kuwait (CBK)
and in collaboration with the Kuwait Banking Associa-
tion (KBA), by publishing educational and awareness
materials on social media platforms and on different
channels, with the aim of shedding light on the rights of
customers and making them aware of their obligations
when dealing with banks.

KFH support of the “Diraya” comes from its firm be-
lief in the importance of enhancing financial literacy
among various segments of society and making the
best use of banking services in their diversity and com-
prehensiveness.

The campaign aims to raise awareness of the cus-
tomer’s rights regarding personal finance operations,
whether consumer or residential loans, the mechanism

for submitting complaints about banking services, var-
ious bank cards, ways to avoid exposure to fraud, and
awareness of high-risk investments and other important
related issues. KFH constantly organizes training
courses for its employees to raise their expertise in the
field of fraud and combating financial crimes, especially
electronic crimes, and urges them to share this infor-
mation in a simple and focused manner with customers
through direct contact on service delivery sites and
through social media tools and channels.

The “Diraya” awareness campaign comes in support
of the objectives of CBK and its community program
aimed at spreading banking culture among all members
of society, and raising public awareness of the most im-
portant financial issues and how to protect assets from
fraud, not to mention clarifying the role of the banking
sector in general and banking products it provides in
particular. The campaign includes presenting a set of
instructions, tutorials and advice that are periodically
published through various media outlets and social
media platforms in collaboration with KBA and local
banks, and will continue until the end of this year.


