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KUWAIT: KIPCO - the
Kuwait Projects Company
(Holding) - invited its
shareholders to subscribe
to the increase in the
company’s capital. The
issue of 640,000,000
new shares represents 32
percent of KIPCO’s exist-
ing issued and paid-up
share capital of KD
200,000,000. 

The offering period
begins today and will
close on November 21, and the share’s offering price
will be 125 fils (including the nominal value of 100
fils per share and the issuance premium of 25 fils).
KIPCO’s Board of Directors approved the rights
issue in early August, announcing that it intended to
raise the company’s issued and paid-up capital from
KD 200,000,000 to KD 264,000,000. Necessary
regulatory approvals have since been obtained.

Faisal Al-Ayyar, KIPCO’s Vice Chairman
(Executive), said: “KIPCO’s capital increase comes
as part of our long-term strategy of growing our
portfolio of companies. Both our core businesses in
banking and insurance are raising their own capital,
and we look to support the healthy expansion of
their activities. This exercise will also allow us to
maintain KIPCO’s balanced capital structure.” 

Aramco profits 
soar 158% on 
higher oil prices
RIYADH: Saudi Aramco’s earnings rose 158
percent year-on-year in the third quarter on
higher oil prices and volumes sold as the global
economy recovered, it said yesterday. Aramco’s
profits surge comes as world leaders prepare for
the UN’s COP26 climate summit starting in
Glasgow later yesterday, a key meeting in the
battle against global warming.

Aramco’s net income was $30.4 billion in the
third quarter, up from $11.8 billion in Q3 last
year, with free cash flow more than doubling to
$28.7 billion. Shareholders will receive $18.8
billion in dividends.

The profits are the biggest since Aramco
listed on the Saudi stock exchange in
December 2019, before suffering a 44.4 percent
slump in 2020.

“The increase in net income was primarily the
result of higher crude oil prices and volumes
sold,” the Saudi oil giant said in its earnings
statement. It also cited “stronger refining and
chemicals margins in Q3, which were under-
pinned by rebounding global energy demand
and increased economic activity in key markets”.

The latest rise comes after profits nearly
quadrupled in Q2 as the world economy
bounced back from the COVID crisis, lifting
demand and pushing oil prices back above $80 a
barrel. “Some headwinds still exist for the global
economy, partly due to supply chain bottlenecks,
but we are optimistic that energy demand will
remain healthy for the foreseeable future,”
Aramco chief executive Amin Nasser said.

Nasser claimed that Aramco will “build on our
track record of low-cost and low-carbon inten-
sity performance” after announcing last week
that it intends to achieve net zero carbon emis-
sions in its operations by 2050. The carbon-neu-
trality pledge by Aramco, the world’s biggest oil
producer, was met by skepticism by environ-
mentalists as it excludes emissions from the
company’s products.

Saudi Arabia, one of the world’s biggest pol-
luters as well as the top oil exporter, has also
pledged to achieve net zero carbon emissions by
2060. Earlier this month Aramco announced that
it planned to raise oil production to a maximum
sustainable capacity of 13 million barrels a day
by 2027.

In the latest statement, Aramco said its total
hydrocarbon production was the equivalent of
12.9 million barrels a day, including 9.5 million
barrels of crude. It said it also has a 30 percent
stake in the 1.5 gigawatt Sudair solar plant, which
will be one of the biggest in the region and will
start producing in the second half of 2022.
Aramco added that it has expanded an invest-
ment program partly focused on sustainability
and would be “targeting new opportunities to
achieve carbon footprint reduction”. —AFP

Faisal Al-Ayyar

Capital increase will support healthy expansion of our core businesses: Al-Ayyar 

Subscription in KIPCO shares now 
open to existing shareholders

AVEVA publishes 
ethnicity pay 
gap data 
DUBAI:  AVEVA, a global leader in industrial
software, driving digital transformation and sus-
tainability, is publishing its first Gender and
Ethnicity Pay Gap Report. In addition to reporting
on its global gender pay gap for the second year,
the company has collated data on race and eth-
nicity for the first time, starting with employees in
the UK and US, two of its largest countries. It is
one of only 14 FTSE 100 companies to do so. This
is a complex subject and circumstances vary by
country, but AVEVA believes it is important to
start to address this topic where it can; disclosing
and understanding the data is an important step
in its journey. 

“We are committed to leading progress and
being transparent about our plans, which we are
demonstrating with our first DEI targets,” says
Peter Herweck, CEO of AVEVA.

The company’s global gender pay gap contin-

ues to close, and there
were improvements in
15 of its largest 20
countries. AVEVA was
pleased to achieve such
high disclosure rates for
its ethnicity pay gap
analysis with 84 percent
and 95 percent of the
workforce participating
in the UK and US
respectively.

AVEVA is committed
to creating an inclusive
company culture that promotes equity and
belonging for its employees and customers. The
company has an important opportunity to
become an employer of choice for STEM candi-
dates and an inclusive place to work for all
employees and future employees from diverse
backgrounds.

It is pleased to have set its first Diversity,
Equity and Inclusion (DEI) targets focused on
gender diversity:

• 50 percent Women new hires by 2030
• 40 percent Women managers by 2030
• 30 percent Women in leadership by 2030

The company is in the process of setting goals
and targets for ethnicity/race, disability, sexual
orientation and religion and belief which are
aligned to its global strategy to improve other
areas of DEI.

Currently there are no regulatory requirements
in the UK to report on ethnicity pay gaps, howev-
er AVEVA believes in data transparency and the
value of data to inform strategy and decisions and
support current action to make this mandatory in
the UK. With respect to hiring, training and pro-
motion practices, it will provide insight to pro-
mote equity and belonging, and a workforce
which reflects the communities in which it oper-
ates. AVEVA is continuing to drive forward its
Diversity, Equity, and Inclusion plan to achieve
this and looks forward to sharing learnings across
its business and with likeminded organizations. 

AVEVA was pleased to be recognized for its
efforts at the recent Global Equality and Diversity
Awards where it won the Transparency Award
and secured a commendation in the Inclusive
Workplace Award.

Herweck adds, “We believe that AVEVA is
enriched by diversity and are making effort to
bring about positive change together, ensuring
AVEVA is a great place to belong.” 

Peter Herweck

US recovery hit 
by supply chain 
bottlenecks
KUWAIT: Around the world, central bankers and
government officials are struggling to assure that the
recent spikes in inflation are temporary and will not
lead to faster than expected rate hikes. Most of the
world has seen significant surges in the cost of living
since the COVID-19 pandemic began in early 2020. 

The eurozone is widely expected to register its
highest figure since the financial crisis at 3.7 percent. In
Russia, Nigeria, and Brazil, inflation has been reported
well above 4 percent. Moreover, in the US, overall
prices matched a 13-year high of 5.4 percent y/y in
September. The US Federal Reserve and European
Central Bank both maintain the view that inflation is
transitory and price hikes are not be expected any time
soon. Leading a more hawkish approach, the BOE is on
its way to be the first major central bank to hike rates,
the BOC abruptly ended its bond-buying program, and
the RBNZ already raised interest rates for the first time
in seven years. 

GDP slumps during supply crunch 
The US economy grew at a slower pace in Q3 of

2021 amid supply chain bottlenecks, surging inflation,
and a wave of the Delta variant. Data released last
week revealed GDP registered 2 percent growth on a
yearly basis for the third quarter, marking a sharp
slowdown from the 4.5 percent and 6.7 percent growth
seen in Q1 and Q2 respectively. 

However, upon closer inspection, data has provided
a more positive outlook for growth. For starters, the
data suggests that absent of the chip shortage that has
hurt the auto industry severely, the economy would

have registered 4.7 percent growth for Q3, roughly in
line with the pace so far this year. Meanwhile, “final
sales to domestic purchasers” rose 6.6 percent, and is
a federal government measure of economy-wide
demand that is not adjusted for inflation. The figure is
perfectly on track with pre-pandemic trends and indi-
cates that while business and consumers spent more,
they took home fewer goods and services due to high-
er prices.  

Additionally, household consumption of services
continued to rebound, suggesting the economy is con-
tinuing to recover from last year’s lockdowns that
caused a collapse in the service sector and a corre-
sponding surge in consumption of goods. Finally and
perhaps one of the largest contributors to a positive
outlook on growth, was a robust 9.2 percent gain in
compensation of employees at private businesses.
Compensation is now slightly above pre-pandemic
trends and easily outpaces the rise in inflation. 

Despite the disappointing figure, the report relieves
recent worries of stagflation, which entails negative
growth coinciding high inflation. While prices are ris-
ing, there is no decline in spending power. Consumers
and business are on the path of rebalancing from
goods to services, causing the supply-chain bottle-
necks that should prove temporarily. As soon as those
bottlenecks are cleared, the world’s largest economy
should be well positioned to return to higher growth. 

Durable goods orders 
Highlighting the weakness in auto, orders for US

durable goods fell 0.4 percent in September following
a 1.3 percent rise the month prior, marking the first
decline after four months of consecutive gains. The
bulk of the decline was attributed to the 2.3 percent
drop in transportation orders, with non-defense air-
craft orders decreasing 27.9 percent. Core capital
goods orders, which exclude aircraft and military hard-
ware, gained 0.8 percent following a 0.5 percent
increase the month prior. The core figure data indicates
businesses stayed optimistic on the economic outlook
even as the Delta variant continued to spread. While
the trend in core orders have been resilient,
September’s data demonstrates the manufacturing sec-

tors struggle with a lack of supply. 

Lagarde sees no rate hikes 
European Central Bank President Christine Lagarde

attempted to downplay the chances of a rate hike for
2022 during Thursday’s press conference, warning that
markets may be getting ahead of themselves with infla-
tion predictions. Inflation in the eurozone reached a 13-
year high of 3.4 percent in September. Yet, Lagarde
appeared confident with the banks view, noting that they
had “really looked and very deeply tested our analysis of
the drivers of inflation, and we are confident that our
anticipation and our analysis is actually correct.” 

Nonetheless, money markets are pricing in the prob-
ability of a 20 basis points hike for December 2022 as
investors believe the bank may be forced to announce a
hike before the start of 2023. However, it appears that
the ECB is maintaining its view that higher inflation is
temporary and will fade throughout 2022. The central
bank opted to keep interest rates and its monetary poli-
cy stance unchanged as widely expected.

Contrary to the ECB, last week the Bank of Canada
surprised investors by abruptly ending its bond-buying
program and pulling forward the expected timeline for
interest rate rises. “The main forces pushing up prices -
higher energy prices and pandemic-related supply bot-
tlenecks - now appear to be stronger and more persist-
ent than expected,” the BOC said in a statement.
Policymakers opted to end the bank’s holding of
Canadian government bonds while maintaining its
benchmark rate at 0.25 percent. However, the BOC’s
forecast suggests inflation is on pace to reach the 2 per-
cent target in Q2 or Q3 of 2022 versus earlier expecta-
tions for the target to hit in the second half of 2022.

The move triggered a heavy sell-off in Canadian
government debt, sending the yield on the two-year
Canadian bond to a high of 1.262 percent after trading
near 0.85 percent prior to the announcement. Similar
to the UK, Australia, and US, yields have been rising
steadily as investors bet on higher rates. 

Kuwait                                                                             
Kuwaiti dinar
USD/KWD closed last week at 0.30165.

NBK money markets report 

Kalyan Jewellers’
150th showroom 
launched in Delhi
KUWAIT: Kalyan Jewellers, one of the most trusted
and leading jewelry brands, recently launched its
brand new showrooms at Noida The Great India
Place GIP Mall and Vegas Mall, Dwarka. Inaugurated
by Kalyan Jewellers’ regional ambassadors Wamiqa
Gabbi (Punjab), Manju Warrier (Kerala) and Ritabhari
Chakrobarthy (West Bengal), these outlets usher the
brand towards the milestone of 150 showrooms
across India and Middle East, reflecting its wide foot-
print across markets. On the occasion of the launch,
Wamiqa Gabbi, Kalyan Jewellers’ regional brand
ambassador for Punjab said, ‘During my association
with Kalyan Jewellers, I have been a part of many
showroom inaugurations, but the ones we are launch-
ing today are especially special, as it marks the 150th
showroom occasion.”

Manju Warrier, regional brand ambassador for
Kerala added, “I have been a part of the Kalyan
Journey since 2013, and I consider it a matter of per-
sonal pride and happiness that I am here for this land-
mark moment.” Regional Brand ambassador for West
Bengal, Ritabhari Chakrobarthy added, “After visiting
the Kalyan showroom in West Bengal and now in Delhi,
I have to add that I really admire the vast range of the
collections here, and the hyper-local designs that are
specially curated according to the region. I look for-
ward to being a part of the journey where Kalyan
Jewellers reaches new heights in the years to come.”

Talking about the new showrooms,  TS
Kalyanaraman, Chairman and Managing Director -
Kalyan Jewellers said, “Today, marks a very special
moment for us - with these two new showrooms in
Delhi NCR, Kalyan Jewellers is at the golden mile-
stone of 150 showrooms across India and the Middle
East. Being a customer-first brand, our priority has

always been giving our patrons maximum value from
their purchases, and our showrooms reflect this focus
with their extensive product range as well as the safe
and best-in-class shopping experience they offer to
everyone who visits us. We would like to reiterate our
commitment to patrons as we continue expanding our
footprint across our key markets.”

As part of this festive offer, customers will be able
to maximize the value of their purchases with up to 25
percent cashback on their jewelry purchases. While

up to 25 percent cashback can be availed on making
charges of gold jewelry, up to 20 percent cashback
offers are available on the diamond, precious stone
and uncut diamond jewelry collections. Cashback
offers can be availed in the form of instantly
redeemable vouchers. Customers can also opt for the
Gold Rate Protection plan, by paying 10 percent
advance on their intended purchase value. These
offers are valid until Nov 30th, 2021, across all show-
rooms in Kuwait. 

NEW DELHI: Kalyan Jewellersí regional ambassadors Wamiqa Gabbi (Punjab), Manju Warrier (Kerala) and
Ritabhari Chakrobarthy (West Bengal), inaugurate its new showrooms 

Amin Nasser, President and 
CEO of Saudi Aramco


