
AVEVA and ABS join 
forces to unlock 
real-time digitalization 
DUBAI: AVEVA, a global leader in industrial soft-
ware, driving digital transformation and sustainabili-
ty, announced yesterday a new strategic alliance
with ABS, a leading global provider of classification
and technical advisory services to the marine and
offshore industries, to help shipbuilders, owners and
operators drive improved operational performance
and meet critical sustainability goals.

The ABS My Digital Fleet risk management plat-
form integrates with AVEVA’s PI System opera-
tional data management platform to ingest and nor-
malize large quantities of sensor data received from
shipping fleets. This operational data is then ana-

lyzed by ABS’ machine learning models. The inte-
grated solution strengthens smart ship operations
by empowering users to derive powerful live
insights into voyage performance, reduce fuel costs
and meet decarbonization goals.

“The ability to store real-time IoT data streams
and using ABS’ advanced analytics capabilities,
allows contextualizing the operational data and
helps visualizing it on demand. This allows owners,
operators, and charterers an unprecedented
degree of visibility into their fuel consumption
trends and carbon footprint. This has the potential
to drive performance gains and carbon savings as
well as simplify the entire process, sorting busi-
ness critical information from the flood of informa-
tion efficiently,” said Smarty Mathew John, ABS
Vice President, Digital Solutions. “The success of
our Alliance Program underlines our commitment
to working with leading innovators like AVEVA to
bring the most powerful digital technologies to
ABS My Digital Fleet users, unlocking advanced

new capabil it ies that
will deliver as well as
accelerating value for
our clients.”

The ABS My Digital
Fleet Alliance Program is
designed to nurture an
ecosystem of industry
trusted intelligence and
technology providers
enabling integrated
insights for clients on
one unified platform.

“AVEVA is delighted
to be supporting ABS to deliver digital transforma-
tion by being part of ABS’ strong data ecosystem
with our state-of-the-art operational data manage-
ment platform clients,” said Herve Lours, VP of
Marine, AVEVA. “Our relationship with ABS opens
numerous new possibilities that will unleash further
value for the industry.” 
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KUWAIT: Aiming to consolidate its position as a
pioneer of innovation in the financial industry,
Kuwait Financial Centre “Markaz” is launching a
new program to make innovation an everyday habit.
The custom program, named EDGE, will run from
4th November to 15th December 2021 and will be
organized in partnership with Circuit Learning, a
leading corporate trainer.

The new program reflects Markaz’s keenness to
foster creativity and innovation at the workplace
and serve its clients better through innovative prod-
ucts and services. It is also in line with the compa-
ny’s efforts to bolster its culture of looking ahead
and preparing in advance to enable its clients to
leverage new and emerging opportunities to gener-
ate wealth. In addition to stimulating innovation, the

program seeks to facilitate the smooth movement of
new product/service ideas from conception to the
market, consolidating the company’s industry-lead-
ing position.

Commenting on the EDGE program, Peter Kelly,
Executive Vice President, Human Resources
Department at Markaz said that it aims to fine-tune
the insights and behaviors at Markaz to enrich its
culture of innovation in preparation for an exciting
phase of growth ahead. “The new program follows
our iGen initiative established earlier this year to
increase creativity at Markaz and fast-track new
product development. We are confident that EDGE
will improve Markaz’s competitiveness by enabling
us to debate and create. Sharing ideas and chal-
lenging and influencing each other will help us

strengthen innovation as
we seek promising
opportunities to create
new, sustainable avenues
for the continued suc-
cess of our clients,” he
explained.    

The participants of the
six-week training pro-
gram include Markaz
employees from various
business units, including
Investment Advisory,

Capital Markets, Real Estate, MENA Equities, Wealth
Management, and Strategic Planning, bringing
together a diverse blend of perspectives, experi-

ences, and competencies. The program will mainly
aim to build an everyday innovation mindset, encour-
age the team to explore new ideas, and promote col-
laborative behaviors. Training methods include work-
shops, learning moments, huddles, and digital nudges
to ensure effectiveness and involvement.

Being one of the leading asset management and
investment banking institutions in the MENA
region, Markaz has an unparalleled reputation for
innovative product development and focused and
rigorous investment strategies and policies. With
its broad range of product offerings and a strong
commitment to providing clients with high-quality
services, Markaz has earned the trust of its clients
and has won numerous prestigious regional and
global awards. 

Kalyan Jewellers
registering ‘good 
sales momentum’
KUWAIT: “Kalyan
Jewellers has been
witnessing a strong
momentum in foot-
falls and revenue for
the past three quar-
ters, starting from the
same period during
the last financial year
(Q3 FY 2020-21). The
traction has contin-
ued during this fes-
tive season, with
October registering good sales momentum,”
Ramesh Kalyanaraman, Executive Director -
Kalyan Jewellers.  

On Dhanteras, we registered higher foot-
falls both from existing as well as new cus-
tomers, resulting in robust revenue growth.
While the sales momentum in the plain gold
segment continued, we also witnessed a sig-
nificant increase in the studded jewelry cate-
gory, he pointed out.  

This  season,  we  introduced  new  collec-
tions  in  both  gold  as  well  as  studded  jew-
elry categories. The all-new Sankalp line of
designs introduced earlier this quarter, fea-
tured region specific traditional plain gold
jewelry. We also launched Vedha, a precious-
stone studded heritage jewellery collection,
further bolstering our studded product portfo-
lio, Kalyanaraman said.  

“The Middle East markets have also been
vibrant from the start of this festive season
and on Dhanteras. We are expecting this trend
to continue, thanks to various events like the
World Cup and Expo-2020 which are being
held in the region. Candere has also performed
exceptionally well and delivered robust
growth, recording a multifold jump in revenue
on Dhanteras. The season so far has been
upbeat and revenue growth across categories
has been on target,” Kalyanaraman added.
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Markaz launches ‘EDGE’ program to
make innovation an everyday habit

Grand Hyper 
distributes gold to
winners of Grand
Gold Fest 2021 
KUWAIT: Grand Hyper, Kuwait’s leading retailer,
distributed gold coins to the winners of the first
four draws of their mega promotional gold festival

that held from 15th of September to 21st of
November, at a ceremony in its Grand Hyper
Farwaniya store. Mega winners Tajuddin, Rajesh
Kumar and Osama Mustafa were handed over with
40g gold coins and 20 plus winners were given 8g
gold coins each at a simple ceremony held in com-
pliance with the COVID protocols. Those who pur-
chase for an amount of KD 5 will be able to be a
part of this Gold Fest draw.

The next draw of the Gold Fest will be held on
November 8 and the bumper draw will take place
on November 22. The bumper winner of the bumper
draw will receive a 500 gram gold coin.

Huawei made a unique 
tablet for kids: Huawei
MatePad T kids 
KUWAIT: You are probably looking for the perfect
tablet to give to the little one. A kids tablet need to
boast certain features to make sure that kids are
protected and are staying safe while using a tech
gadget: well you don’t need look no further than the
latest tablet tailored for children from Huawei, the
Huawei MatePad T Kids Edition: It has been
designed specifically with children’s education,
entertainment and health and safety  development in
mind. These beautiful tablets offer everything a child
loves, from an adorable Kids Case to a “Kids
Corner” pre-loaded with child-friendly content. In
this article, we take a closer look at this unique kids
tablet made by Huawei.

The Huawei MatePad T Kids edition
Let us start with the design; each tablet comes

with a beautiful Kids Case made from environmen-

tally safe silicone and a curved back, offering a deli-
cate and rounded grip. The case is anti-shock and
wraps fully around the device, offering protection
for the tablet while also keeping it clean. Consisting
of a blue shell and cute green grips, the tablet is
comfortable and enjoyable to hold for small hands.
There is even a bright blue stylus pen attached with
a string that can be stowed away in the case. A con-
venient handle is also available so that kids can eas-
ily tow the tablet around wherever they go. 

The Huawei MatePad T Kids Edition comes with
a Kids Corner, a dedicated space that hosts family-
friendly content that is complete with parental
assistant features to help parents keep an eye on
their children’s digital activities, as well as offer
tools to help them supervise their children’s tablet
usage. In addition to Kids Painting, Recorder,
Camera and the eye protection features that have
become staple of Kids Corner, Huawei has part-
nered also with Azoomee and BabyBus, two of the
leading educational developers creating apps for
children. The Huawei MatePad T Kids Edition there-
fore comes with a free three-month membership to
Baby Panda World, and a free one-year membership
to Azoomee. With a constant stream of updated
content, these apps allow children to keep learning,

and have fun while doing it.
BabyBus is an internet company providing chil-

dren with creative and educational content. The
company has served 500 million families worldwide,
and released over 200 apps and 2,500 episodes of
animations, as well as over 5,000 audio stories.
Their products are available in 12 languages in 160
countries and regions worldwide. 

In terms of safety and protection, the Huawei
MatePad T Kids Edition leverages the power of
technology to protect children’s eyesight. A built-in
colour adjustment module intelligently adjusts the
content on the display, offering a discrete eye pro-
tection mode that has passed the TUV Rheinland
low blue light certification. With help from an ambi-
ent light sensor, the tablet also enables multi-lay-
ered eye protection for your child’s eyes.

Huawei tablets are equipped with a built-in grav-
ity sensor that can determine whether the user is
lying flat, with prompts to encourage them to adjust
their posture accordingly. There is even an algo-
rithm that detects when the tablet is shaking (such
as when the user is using the tablet while walking or
in a car), which can remind your child to use it in a
stable state, therefore developing better eye habits.
Furthermore, when eBook mode is enabled, the

tablet automatically adjusts the contrast, brightness,
sharpness, saturation, color temperature, grayscale
and other parameters on the display to offer a qual-
ity reading experience that closely resembles that of
reading a physical book. The Bumpy Road Alerts,
Posture Alerts, eBook mode and more can all be
toggled on and off in Kids Corner.

Lastly, the Huawei MatePad T Kids Edition
boasts numerous safety features, giving parents
the ultimate peace of mind. Parents can manage
time spent, apps used, and other viewable content
on Kids Corner, allowing them to set multiple des-
ignated time limit intervals throughout the day.
They can also apply different settings for the
weekday versus the weekend, so that the tablet
brings the perfect balance between study and play.
In Kid’s Profile, parents can also gain access to
their children’s usage records, allowing them to log
their children’s usage time and see the apps used
over any given period.

With a world of rich content and tools available,
the Huawei MatePad T Kids Edition that is available
in an 8-inch and a 9.7-inch variant plays a double
role as the parent’s favourite choice and children’s
ultimate companion. 

ECB interest 
rate rise ‘very 
unlikely’ in 2022
FRANKFURT: The European Central Bank is
“very unlikely” to raise its interest rates in 2022,
president Christine Lagarde said yesterday, amid
pressure on central bankers to respond to soaring
prices. “Despite the current inflation surge, the out-
look for inflation over the medium term remains
subdued,” Lagarde said in a speech in Lisbon.

And the ECB’s conditions for a possible rate
increase “are very unlikely to be satisfied next
year,” she said. Previously, the ECB has stated that
it will not increase borrowing costs until it sees
inflation reaching its 2.0 percent target “well
ahead” ahead of a projected timeframe. Inflation
would have to be at that level, or higher, on a
durable basis throughout the remainder the fore-
cast period and be supported by data on underly-
ing price pressures.

The ECB’s 25-member governing council last
week held interest rates at historic lows, including a
negative bank deposit rate which means lenders
pay to park excess cash at the central bank. In its
most recent forecast in September, the ECB is pen-
ciling in an inflation rate for the euro area of 1.7
percent in 2022 and 1.5 percent in 2023. —AFP


