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MUMBAI: There’s a new generation of investors in town. They’re
young, they get their tips on YouTube, and they’re armed with apps
that make the stock markets more accessible than ever before. US
investment app Robinhood has made a splash in the West with its
mission to open the markets to “everyday people”, but from Nige-
ria to India, Gen Z are flocking to homegrown equivalents.

“I don’t really care about my college, to be honest. It’s all mar-
ket, market and market,” said Delhi student Ishan Srivastava, who
started trading last December. Srivastava uses a handful of Indian
trading apps, including Zerodha and Upstox, and often gets his
financial advice from YouTube. The ambitious 20-year-old hopes
to build a diverse investment portfolio and then retire by 45.

In India in particular, the investment revolution has been aided
by a boom in “demat” accounts-easy-to-open electronic ac-
counts for holding financial securities, equity or debt. But a similar
app-led investment craze is also underway 8,000 kilometres
(5,000 miles) away, in Nigeria.

Banks ‘less attractive by the month’ 
The country’s economic hub Lagos has long been known for

its hustle and celebration of success, but the weakness of the naira
currency has put extra pressure on youths to make cash as the
cost of living has rocketed. Nigerians have flocked to local apps
such as Trove and Risevest which allow them to invest in US
stocks, widely seen as a means of protecting wealth as the naira
nightmare continues.

“I had the option of putting the money in the bank, but that is
looking less attractive by the month,” said 23-year-old Dahunsi
Oyedele. “Sometimes I put my money in Risevest and get some
returns in a week. Imagine getting one or two percent returns on
100,000 naira ($240) each week-that’s small, but it means a lot.”

For a few months after losing his job as a tech journalist due to
the pandemic, Oyedele covered his rent by trading cryptocurren-
cies. He is far from alone in turning to speculation during the

COVID-19 crisis, as a combination of mass joblessness, stay-at-
home orders and-for the fortunate-underused savings have en-
couraged people worldwide to dabble in trading for the first time.

In the US alone more than 10 million new investors entered the
markets in the first half of 2021, according to JMP Securities, some
of them drawn in by social media hype around “meme stocks” like
GameStop. Worldwide, the new arrivals are largely young. Robin-
hood’s median US customer age is 31; India’s Upstox says more
than 80 percent of its users are 35 or under, a figure matched by
Nigeria’s Bamboo (83 percent).

Trading apps have lowered the barriers to entry for youngsters
in part by offering fractional trade. A share in Amazon, for in-
stance, is currently worth more than $3,000 — unaffordable for
the average Gen Z or slightly older millennial. But a small fraction
of that share might be within reach, particularly on an app that
charges zero commission.

Flirting with danger? 
Trading apps may have been hailed as democratising access

to the markets, but critics say they could also make it easier for
inexperienced young investors to get into hot water. In the US,
the Securities and Exchange Commission is investigating whether
apps are irresponsibly encouraging overtrading using excessive
email alerts and by making investment feel like a game.

And Britain’s Financial Conduct Authority warned in March
that the new cohort of young investors-who skew in the UK to-
wards being women and from minority backgrounds-have more
to lose. Nearly two thirds of the new investors it surveyed said “a
significant investment loss would have a fundamental impact on
their current or future lifestyle”, the FCA found.

“This newer group of self-investors are more reliant on con-
temporary media (e.g. YouTube, social media) for tips and news,”
the watchdog noted. “This trend appears to be prompted by the
accessibility offered by new investment apps.”

Some young investors have already been burned. Mumbai-
based product designer Ali Attarwala is giving trading a break
after a bad experience with cryptocurrencies earlier this year.
“These apps make it easy to buy speculative assets like crypto,
but there is still a lot of volatility in these new assets,” the 30-
year-old told AFP.

Srivastava has also had ups and downs, but he sees his losses
as part of the learning experience. “When I started, I blew up al-
most 50 percent of the capital,” he said. “I don’t treat them as my
losses, but like education fees.” — AFP

From Nigeria to India, 
Gen Z taps apps to invest

GHAZIABAD: This photo taken on October 5, 2021 shows 20-year-
old college student Ishan Srivastava checking stocks online on his
computer, while actively trading on apps on his smart phone, at his
residence in Ghaziabad. —AFP

Nintendo hikes
profit forecast 
despite gaming 
boom slowdown
TOKYO: Nintendo upgraded its full-year net
profit forecast yesterday despite a weaker per-
formance in the first half as the coronavirus lock-
down-fuelled global gaming boom slowed. The
Japanese giant said it expected stronger soft-
ware sales for the year to March 2022, on the
back of healthy sales in the first half and ahead
of releases including three titles in the popular
Pokemon franchise.

But it lowered its annual sales target for its
Switch console as a worldwide chip shortage
continues to affect many industries including
video games. “We lowered planned shipments
for the second half after we reviewed our pro-
duction plan, facing the impact of a global sup-
ply-demand crunch of semiconductors and
other parts,” Nintendo said in a statement.

Japanese media reported this week that an-
nual Switch production was expected to fall
around 20 percent from its target for the current
fiscal year due to the chip crunch. Despite the

headwinds, the Kyoto-based firm projected net
profit at 350 billion yen ($3.1 billion) for the year
to March 2022, up from an earlier estimate of
340 billion yen.

And it raised its software sales target to 200
million units, “considering sales results in the first
half”. “Software sales are expected to gain for
the second half thanks to planned new releases
in the Pokemon series, which will boost Nin-
tendo’s overall profit,” Hideki Yasuda, an analyst
at Ace Research Institute in Tokyo, told AFP.

Nintendo will release “Pokemon Brilliant Di-
amond” and “Pokemon Shining Pearl” in Novem-
ber, with plans to launch “Pokemon Legends:
Arceus” in January. However, “hardware is
feared to be in short supply” in the coming
months due to blackouts in China and the semi-
conductor shortage, Yasuda said. Nintendo low-
ered its annual Switch sales target to 24 million
units for the current fiscal year from the 25.5 mil-
lion forecast earlier.

‘Crucial year’ for Switch 
The company posted its highest ever annual

profit in 2020-21, boosted by the runaway pop-
ularity of the Switch and the family-friendly
game “Animal Crossing” as demand for indoor
entertainment exploded at the height of the pan-
demic. But as everyday life resumes in many
countries, the run of good fortune for game-
makers has slowed. For the six months to Sep-

tember, Nintendo’s net profit dropped 19.4 per-
cent to 171.8 billion yen-still well up from 62 bil-
lion yen in April-September 2019. “Profit levels
were abnormally high last year,” Yasuo Imanaka,
chief analyst at Rakuten Securities, told AFP
ahead of the earnings release. “Against the back-

drop of lockdown demand, ‘Animal Crossing’ and
‘Mario Kart’ helped generate profit enormously.
So it is hard for Nintendo to surpass last year’s
results.” Imanaka said the Switch, which can be
handheld or used with a TV, was “facing a crucial
year” after its 2017 release. — AFP

OSAKA: This file photo taken on March 17, 2021 shows staff members standing by during a media preview
of the Super Nintendo World at Universal Studios Japan in Osaka. — AFP


