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KUWAIT: Kuwait Automotive Imports Company, Kaico Al
Shaya & Al Sagar, the authorized distributors of Mazda
cars in Kuwait is delighted to announce the arrival of the
first Mazda EV the MX 30 in the region. Mazda’s first all-
electric vehicle is the MX-30 SUV, combines all the bene-
fits of Mazda’s electrification technology with a rotary
generator to charge the battery, providing more range for
even more enjoyment behind the wheel. 

Embodying an expanded expression of our Kodo design,
the Mazda MX-30 has been meticulously sculpted into a
simple yet stunning form. It features a pillarless freestyle
door system, providing a greater sense of openness and a
wide range of possibilities for experiencing the vehicle. The
MX-30 brings together intricate detailing, select materials
and the latest technology to create an interior that feels
open and inviting. Our commitment to the environment, and
to comfort and craftsmanship, is evident in the unique use
of cork, recycled fabrics and other sustainable materials.

Mazda’s electrification technology offers a smooth and
seamless performance while directly responding to the dri-
ver’s intentions. In addition, the electric G-Vectoring Con-
trol Plus delivers precise and responsive steering to form
a strong connection between car and driver. Ashish Tan-
don, General Manager of KAICO (Kuwait Automotive Im-
ports Co WLL - Alshaya & Alsagar ) stated, “We at KAICO
are thrilled to be the first in region to have the Mazda MX
30 EV the perfect companion for your daily commute.”
Waleed Alqahtani , Mazda Brand Manager of KAICO
stated, “Team KAICO is enthusiastic on trying and testing
the all new Mazda MX 30 EV. We are looking forward to
adding new products, technologies, and experiences to
meet and exceed our customers’ expectations.”

Mazda’s first full electric car in the region
MX-30 SUV combines all the benefits of Mazda’s electrification technology

Peugeot Kuwait
launches lease to own 
financing campaign
KUWAIT: Kuwait Automotive Imports Company, launched vehi-
cle lease to own campaign for Peugeot customers. KAICO has ini-
tiated a marketing campaign to drive Kuwait’s shift from car
ownership to usership for its European brand Peugeot in Q4. 

According to the latest market figures car leasing is the fastest-
growing form of new car finance for consumers. Peugeot Kuwait
is championing this behavioral shift by offering customers com-

petitive rates for all the Peugeot line-up. 
“The new car finance market is changing, and we’re changing

with it. With this campaign we’re aiming at providing customers
with the opportunity to experience the fantastic Peugeot range
at affordable monthly rates,” says KAICO general manager
Ashish Tandon. 

Building on the success of the Peugeot 508 and Peugeot 2008,
KAICO aims to attract an even wider customer group to its tech-
nologically advanced vehicles in Q4. “Traditionally leasing has
been the reserve of businesses, not the general public. We want
to change that. We’re launching with the campaign on both pas-
senger and commercial vehicles. Leasing offers certainty in un-
certain times. We want everyone to know that leasing a new car
is a simple, affordable option for everybody to consider, with rates
that will appeal to a wide audience, starting from KD 119 per
month” added Peugeot Business Manager, Stefan Craita.

Carrefour reveals top ten 
hottest deals up for grabs 
during Friday promotions
KUWAIT: Carrefour, owned and operated by Majid Al-
Futtaim in Kuwait, has revealed its top ten unmissable
deals, alongside its exclusive and limited time offers dur-
ing its Carrefour Friday promotions.  From now until De-
cember 5, customers can seize the opportunity to save
both online and in-store as they shop a range of reward-
ing offers across multiple product categories. The ten un-
beatable deals available today are:
1. The most sought out category is baby care where cus-

tomers can benefit up to 50 per cent off on items such
as Pampers.

2. Popular among many, frozen products from Sadia are
now available at a discounted price with up to 25 per
cent off. 

3. People’s favorite brands such as L’Oreal and Garnier
were eager to be part of Carrefour’s Friday Promo-
tions, and now anyone can purchase skin care products
with a discount of up to 25 per cent. 

4. Guided by its close shopper-behavior observations,
Carrefour recognized that items from the food cup-
board category are popular among shoppers. That is
why these products will have a discounted deal of 50
per cent off. 

5. Items from the essential category section, such as
cleaning and household, will also be awarded a 55 per
cent discount. 

6. Carrefour is known for its spontaneous flash deals, so
customers should watch out to catch the chocolate
category on sale, where they can benefit from a 40 per
cent discount on the third Friday of the promotions.

7. There is something for everyone during Carrefour Fri-
day Promotions, that is why mobile accessories will be
discounted up to 40 per cent off for enthusiastic tech
lovers. 

8. The excitement does not stop as kitchen and dining
products will have a 40 per cent discount. 

9. Essentials such as fresh food of the highest quality will
be discounted at 60 per cent, with Carrefour being
able to fulfill every customer’s needs.

10. Lastly, electronics such a TVs, and both small and
large appliances will have a discount of up to 30 per
cent off. 
For the duration of the promotion, Carrefour has care-

fully selected important categories to give customers ac-
cess to products they love and consider essential. Anyone
can benefit from the offers available, with Carrefour con-
tinuing to provide a convenient, tech-driven shopping ex-
perience through its online store and the MAF Carrefour
app.

Every year the brand focuses on delivering exceptional
value to customers through every experience by provid-
ing access to the best quality products. Carrefour not
only understands its customers but also makes sure it can
help them save whenever possible without compromising
on the high-quality standards. 


