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KUWAIT: Kuwait City’s skyline is seen from the Arabian Gulf’s beach in this file photo. — Photo by Yasser Al-Zayyat

Photo of the Day

Zain awards most innovative teams
of Company Program competition
Company part of the judges panel in INJAZ’s annual event 
KUWAIT: Zain, the leading digital service provider in
Kuwait, awarded HAQIBATI (universities) and KHUTWA
(high schools) teams with the Most Innovative Product
award at the 16th annual INJAZ Company Program com-
petition. The event, sponsored by Zain, was organized by
INJAZ Kuwait with wide participation of students from
across the nation’s high schools and universities.

This year, the competition was organized in-person
once again after being held virtually the past two years
due to the pandemic. The event was hosted at Gulf
University for Science and Technology (GUST), and
Zain took part in the judges panel, which consisted of
businesspeople and executives from private sector
companies. The panel reviewed student presentations
and selected the winners based on a number of certified
academic standards. 

INJAZ’s annual Company Program provides univer-
sity and high school students in Kuwait with a great
training opportunity to learn how to establish and run
their own real companies. Corporate volunteers from
across the Kuwaiti private sector guide students
through the most essential business skills, like develop-
ing a business idea, conducting feasibility studies, selling
stocks, working as management teams, devising busi-
ness plans, producing and selling products/services, and
much more. 

Zain’s annual participation in this competition comes
in line with the company’s strategic partnership as an
Innovation Partner of INJAZ Kuwait, and in line with its
Corporate Sustainability and Innovation strategy, which
aims at contributing to the development of the youth
and education sectors.  Zain continues its strategic part-
nership with INJAZ, through which the company seeks
to support and inspire youth from across Kuwait’s uni-
versities and schools. Through their partnership, Zain
and INJAZ host a number of educational initiatives all
year long to foster the energies of Kuwait’s youth and
support them to further develop and prosper. 

INJAZ Kuwait was founded in 2005, as a non-profit,
non-governmental organization, driven by Kuwait’s pri-
vate sector. Through strategic partnerships with
Kuwait’s business and education sectors, and with the
help of qualified and dedicated volunteers, INJAZ deliv-
ers educational programs on entrepreneurial and lead-
ership skills aimed at inspiring and educating future

generations. INJAZ Kuwait is operated by INJAZ Al-
Arab. Since 2005, INJAZ-Kuwait reached over 70,000
students through over 6,000 volunteers at over 200

schools and universities in Kuwait to provide students
with knowledge and experience that will assist them in
their personal and career development.

KUWAIT: Zain awards one of the winning teams.

Zain takes part in the judges’ panel.

Kuwait’s April
crude oil exports
to Japan up 7.6%
TOKYO: Kuwait’s crude oil exports to Japan in
April increased 7.6 percent from a year earlier to
6.61 million barrels, or 220,000 barrels per day
(bpd), up for the second straight month, government
data showed Tuesday. Kuwait overtook Qatar to
become Japan’s third-biggest oil provider last
month, supplying 7.6 percent of the Asian nation’s
tota l  crude imports , the Japanese Natural
Resources and Energy Agency said in a preliminary
report. Japan’s overall imports of crude oil grew 9.9
percent year-on-year to 2.92 million bpd, up for the
ninth month in a row. Shipments from the Middle
East accounted for 93.7 percent of the total, up 1.9
percentage points from the year before. Saudi
Arabia returned to be Japan’s No.1 oil supplier, with
imports from the kingdom surging 43.9 percent
from a year earlier to 1.28 million bpd, followed by
the United Arab Emirates (UAE) with 934,000 bpd,
down 10.5 percent . Qatar  ranked fourth with
207,000 bpd and Russia fifth with 84,000 bpd,
respectively. Japan is the world’s-third biggest oil
consumer after China and the US. — KUNA

Kuwait oil traded
at $121.62 pb
KUWAIT: Kuwait oil price edged a single cent
upward reaching $121.62 per barrel on Monday against
$121.61 pb Friday, Kuwait Petroleum Corporation said
on Tuesday. In international markets, forward contracts
of the Brent crude rose by $2.24 to settle at $121.67 pb
and identical deals of the intermediate West Texas
crude climbed by $1.99 to reach $117.06 pb.
Meanwhile, the price of the OPEC crudes went up by
$1.17 to settle at $120.01 per barrel on Monday as
opposed to $118.84 pb last Friday, said the internation-
al oil cartel on Tuesday. According to the OPEC bul-
letin, the average oil price of the cartel basket in 2021
was at $69.89 per barrel. The OPEC Reference Basket
of Crudes (ORB) is made up of the following: Saharan
Blend (Algeria), Girassol (Angola), Djeno (Congo),
Zafiro (Equatorial Guinea), Rabi Light (Gabon), Iran
Heavy (Islamic Republic of Iran), Basra Light (Iraq),
Kuwait Export (Kuwait), Es Sider (Libya), Bonny Light
(Nigeria), Arab Light (Saudi Arabia), Murban (UAE)
and Merey (Venezuela). —KUNA

KUWAIT: Gulf Bank successfully
wrapped up the first “Datathon” competi-
tion for digital data and analytic enthusi-
asts in Kuwait. The event, which took place
over two days, witnessed a large number
of participants, including data specialists,
university students and new employees
who are interested in working in the fields
of data and analytics.

The panel, consisting of professors
from Kuwait University and the Kuwait
Institute for Scientific Research,
announced the winning teams of this year’s
competition. The winning team in the
“Data Modeling and Visualization” cate-
gory received a prize of KD 1,000, with
the winners in the “Data Visualization” and
“Digital Analytics” categories taking home
prizes of KD 500 each.

The Datathon’s activities also included
three training workshops that were broad-
cast live on YouTube. The workshops pro-
moted a culture of data science and ana-
lytics, and were held under the supervision
of three specialists from Gulf Bank: Mai
Al-Owaish, Fouzan Al-Sumait and Haider
Al-Mohri.

In honor of a successful launch of the
Datathon, the Chief Data and Innovation
Officer at Gulf Bank, Mai Al-Owaish, said:
“We are very pleased to have witnessed
such a large turnout at this year’s
Datathon, which attracted a wide variety
of participants over the age of 18. The
positive turnout not only demonstrates a

widespread interest in the data analytics
field, but also is encouraging us to consid-
er organizing the competition annually to
build on this year’s momentum and suc-
cess. We are so proud to have seen such a
diverse audience in the first edition,
including a large number of local youth
and women.”

She added that Gulf Bank also chose
the winning student teams based on who
achieved the highest points in the field of
data analysis and visualization. The win-
ning teams will be receiving internships in
the Bank’s data and innovation unit during
the summer, applying what they learned in
the competition in real life, as part of the
Bank’s efforts to prepare local youth for
the labor market. This year’s winning stu-
dents are: Dhuha Al-Yaseen, Arwa Al-
Qatami, Fajer Al-Ahmad, Haider Hajieh,
and Afnan Al-Ansari.

Owaish commented that the Datathon
is set to promote a culture of data analyt-
ics in the local digital community, espe-
cially among data analysts, application
developers, e-commerce professionals,
web authors, and all types of digital con-
tent creators.

She also noted that Gulf Bank contin-
ues to contribute to Kuwait’s digital trans-
formation and Kuwait Vision 2035
through an active commitment to devel-
oping a local tech-savvy community - all
as part of the Bank’s ongoing digital
transformation strategy. It is worth noting

that Gulf Bank’s Datathon marks one of
the first competitions for digital data
enthusiasts in the country.

She stated that the Datathon is one of
several initiatives aimed at providing
society with a new set of ski l ls  and
opportunities, helping future generations
use data to achieve the Bank’s sustainable
development goals, strengthen the econ-
omy, and contribute to society’s collective
benefit. Owaish indicated that global
demand for big data analysis tools and
technology is increasing, especially from
growing companies in the region. Data
analysis tools assist businesses in running
their operations effectively, increasing
revenues, growth and profit - a phenome-
non which has naturally led to a rise in
demand for professionals with skills in big
data analysis.

Gulf Bank’s vision is to be the leading
Kuwaiti Bank of the Future. The Bank is
constantly engaging and empowering its
employees as part of an inclusive and
diversified workplace in recognition of
every employee’s role in delivering cus-
tomer excellence and serving the commu-
nity at large. With its extensive network of
branches and innovative digital services,
Gulf Bank is able to give its customers the
choice of how and where to conduct their
banking transactions, all while ensuring a
simple and seamless banking experience.

Gulf Bank is committed to maintaining a
robust sustainability program at the com-
munity, economic, and environmental levels
through sustainability initiatives that are
strategically selected to benefit both the
country and the Bank. Gulf Bank supports
Kuwait Vision 2035 “New Kuwait” and
works with various parties to achieve it.

KUWAIT: An educational workshop on Google Analytics by Mai Al-Owaish.

The Orientation day’s audience.

Gulf Bank announces winners 
of ‘Datathon’ competition


