
KIB main speaker at
IDC Inaugural Kuwait
CIO Summit 2022
KUWAIT: Upholding its leading position and
presence within the financial and banking sector
by taking part in international knowledge
exchange forums and sharing its industry expert-
ise, Kuwait International Bank (KIB) recently
participated as a main panel speaker at the IDC
Inaugural Kuwait CIO Summit CIO Summit 2022,
hosted under the theme ‘Accelerating Your
Journey to a Digital-First World”. The event,
which was held in Kuwait on May 25th, 2022 and
organized by the International Data Corporation
(IDC), explored as part of its activities Kuwait’s
changing technology landscape, along with the
strategies presented by its organizations to help
them evolve into digitally resilient enterprises and
ensure their business continuity as they address
the ‘Next Normal’ - now and in the future.

Representing KIB, General Manager of the
Financial Control and Planning Department and
Chief Financial Officer of the Bank, Ajai Thomas,
co-led a discussion panel, under the umbrella of
the Summit’s main theme: “Accelerating your jour-
ney to a digital-first world”, touching upon several
topics, through which he mainly focused on find-
ing and enhancing ways to achieve a successful

alignment, collaboration,
and co-innovation
between CIOs and Line of
Business (LOB) heads.
During his session,
Thomas was able to elab-
orate on how CIOs should
maintain IT relevance and
integration across func-
tions by building alliances
with LOB organizations
and ecosystem partners
that transcend transac-
tional project-focused

efforts, in order to establish a more advanced and
highly efficient digital infrastructure. 

Commenting on his participation at the IDC-
CIO Summit 2022 as a KIB representative,
Thomas affirmed the Bank’s strong commitment
towards finding the right opportunities through
which it can showcase its digital expertise and
play a more active role within in the larger eco-
nomic discussions taking place across its various
sectors around the globe, noting that this comes
as part of KIB’s objectives aimed at advancing
banking and financial literacy.  “It is absolutely
vital for the development of the sector that we, as
one of its leading financial institutions, involve
our business leaders and subject matter experts
in educational platforms to further connect and
exchange insights, views and practical experi-
ences with industry peers to help foster growth
and innovation. It is crucial that we keep pace
with the ongoing technological changes within
our sector that are happening faster than ever,”
added Thomas.

During his session, Thomas also discussed
how business teams and IT teams are fusing
together to deliver more advanced business
capabilities. The panel also touched up on some
of the biggest challenges that face IT working
together with business executives to deliver
goals set by the organization. They also spoke
about CIOs successfully leveraging digital capa-
bilities and capitalize on it, in order to help
organizations transform into future enterprises,
while striving to continuously adapt to evolving
disruptions.

It serves to note that KIB has always been
keen on partaking in such pioneering  events and
gatherings, as it strives to maintain a high stan-
dard and value for the public, strengthening  its
status among distinguished speakers within the
financial and economic field. As part of this com-
mitment, KIB participated in the inaugural IDC-
CIO Summit in Kuwait, for all the important and
interesting issues and topics it covered related to
the developments in information technology,
including digital leadership and the importance of
information security.
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LONDON: Gazing out from the new offices of
online bank Starling, Anne Boden sees the familiar,
modest surroundings of the Welsh capital Cardiff
rather than the skyscrapers of London’s City finan-
cial district. “We have great universities in Cardiff,
and we have great talents here, we’re using that tal-
ent to create something that’s really special for the
customers,” say Boden.

Boden is the head of Starling, which has just
opened the Cardiff site, where about half of its
1,800 employees will be based. With almost three
million customers and eight percent of UK busi-
ness banking market share, Starling has managed
to carve out a niche in the hugely competitive
world of fintech, and, unlike many competitors,
turn a profit.

Born into a modest family 42 miles (67 kilome-
ters) from Cardiff in Swansea where she also stud-
ied, Boden calls the bank she started in 2014 “a
force to be reckoned with”.

The same description could apply to Boden who
regularly describes herself as a “five-foot (1.5-
metre) Welsh woman”. In the very masculine world
of finance, she defends the position of women busi-
ness leaders and has been put in charge of a gov-
ernment study group on the matter.

“I’m not a typical banker,” says Boden, who
wants to offer her customers an experience differ-

ent from that of the traditional banks she worked
for until 2013. But in the wake of the 2008 financial
crisis, the former Royal Bank of Scotland (RBS)
employee had to set herself apart from all the other
entrepreneurs seeking to move on from the old
world of finance.

Already aged over 50, Boden teamed up with
Tom Blomfield, a young Oxford University graduate
typical of the world of London startups. But in
2015, Blomfield jumped ship with much of Starling’s
management team just months before its launch to
start rival bank Monzo.

Boden writes in her autobiography about her
struggle to keep control of Starling and of her
vision: a profitable but “responsible” online bank
with top-notch customer service that respects the
environment. Starling says it uses only renewable
energy and recycled plastic.

The bank’s market capitalization of £2 billion
($2.5 billion, 2.3 billion euros) is far behind Revolut
($33 billion) or Monzo ($4.5 billion), but often
beats its competitors for customer satisfaction.

‘No crypto gimmicks’ 
“It’s friendly rivalry, I think,” Boden says of her

relationship today with the big names of British fin-
tech, while not shy of criticizing them and vaunting
Starling’s more prudent approach.

In her book, “Banking On It: How I Disrupted an
Industry”, she describes the tedious job of getting
Starling a banking license-the Holy Grail that per-
mits a bank to use customers’ deposits to issue
loans-to set Starling apart from some of its com-
petitors in the UK. Fintech giant Revolut is in fact
not recognized as a bank in the UK, although it
does have that status in several other European
countries, and the financial press regularly reports
on its efforts to obtain a license.

Without the license, banking startups struggle
to turn a profit.“Some of these new fintechs are
trying to find ways of monetizing their customer
base and are coming up with trading apps or cryp-
to as a way of earning a revenue,” she says. “We
are not seeking gimmicks, we’re all about provid-
ing what the costumers really want.” Although she
won’t answer questions about a possible stock
market flotation initially planned for the end of the
year or early 2023, Boden happily discusses the
bank’s future. “If I look forward to five years’ time,
people will be talking about Starling as being this
global technology company that owns a very suc-
cessful bank in the UK and it all started here in
Cardiff,” she says. “We go towards a future where
tech is pervasive and things are happening all
around you, banks have to respond,” she says.
“Instead of paying your insurance bill by the quar-

ter perhaps you’ll pay by the minute. Perhaps you’ll
pay for your self-driving car as you self-drive
down the road.” — AFP

CARDIFF, UK: CEO of the British Starling bank Anne
Boden poses for photographs at the bank’s offices in
Cardiff, Wales. —AFP

Starling bank’s Anne Boden 
takes fintech out of London

In Cardiff, Starling carves out a niche in the competitive world of fintech

Kamco Invest issues 
first sustainability 
report for 2021 
KUWAIT: Kamco Invest, a regional non-banking
financial powerhouse with one of the largest AUMs in
the region, issued its first sustainability report show-
casing the Company’s continued commitment across
environmental, social, economic, and governance
aspects for the year ended 31 December 2021.
Kamco Invest’s sustainability report was established
in line with multiple frameworks including Global
Reporting Initiative (GRI), UN Sustainable
Development Goals (SDGs), the seven pillars of the
UN’s Women’s Empowerment Principles (WEP),
Boursa Kuwait ESG indicators, and the seven pillars
of “New Kuwait” which fall under the Kuwait
National Development Plan (KNDP). 

Driven by the importance of sustaining a long-
term business perspective, Kamco Invest strives to
become one of the leading contributors to the social
fabric of Kuwait. The actions taken by the Company
within this aspect have assisted in the formulation of
a sustainable business ecosystem that optimizes
growth and adds value to all stakeholders in an
increasingly globalized and dynamic world.

Faisal Mansour Sarkhou, Chief Executive Officer
commented, “An integral part of Kamco Invest’s value
creation strategy lies in promoting and working
towards a sustainable ecosystem. Sustainability has
become a key business imperative, positively influ-
encing how we operate and react towards the envi-
ronment, society, and our employees. This report
showcases the success of the sustainable mindset
that we have been cultivating into our corporate
strategy for years.”

The Company’s sus-
tainability approach
enabled Kamco Invest to
better serve its stake-
holders and generate a
positive impact for the
community. The 2021
Sustainability Report is
an essential step in rein-
forcing the Company’s
sustainable considera-
tions across economic,
environmental, social and

governance factors, especially when formulating new
strategies related to the business. This practice is evi-
dent to Kamco Invest’s unwavering efforts to become
a more transparent organization, an increasingly ethi-
cal business pioneer, and most importantly a long-
term value creating entity for all its stakeholders.”

As of recent years, Kamco Invest took major
strides towards tackling environmental, social and
governance issues through internal and external ini-
tiatives. The Company has been transforming into an
environmentally conscious advocate by undergoing a
massive digital transformation exercise, whereby it
has introduced digital platforms that enhance both
client experience and internal processes. From a
social perspective, the Company has been increas-
ingly contributing to the areas of health and wellbe-
ing, youth and women empowerment, as well as edu-
cation and financial literacy.

In terms of corporate governance, Kamco Invest
has been persistent in implementing a strong frame-
work that aligns its business fronts to best practices
and ethical standards. This notion has ensured the
adherence and compliance to applicable laws and
regulations that impact the business. Additionally,
through a diligent and ongoing review, the Company
adheres to all new regulatory developments within
minimal time. 

Sarkhou added, “Throughout its history, Kamco
Invest has contributed to numerous initiatives, mak-
ing a lasting and impactful footprint in the communi-
ty. These contributions include introducing new busi-
ness opportunities, offering innovative financial solu-
tions, disseminating valuable market insights, and
playing a key role in the local and regional financial
markets. In parallel, Kamco Invest applies an exten-
sive corporate social responsibility program that
aims to spread awareness, support, and give back to
the community through various causes.”

The sustainability report features a detailed
overview of the Company’s activities within ESG,
acting as a baseline of the Company’s current impact.
This will allow Kamco Invest to evolve its sustainable
growth strategy in the years to come. Kamco Invest
will also be able to set measurable targets and key
performance indicators to its sustainability goals and
track the progress moving forward. It is worth noting
that the report is available on the Company’s website
www.kamcoinvest.com/sustainability.

Sarkhou concluded by saying, “This is only the
beginning as Kamco Invest will continue to build on
its sustainable development program and evolve its
sustainable business ecosystem under to pave the
way for establishing the aspired modern state.”

Faisal Mansour Sarkhou

Ajai Thomas

Lexus Design Award 
2022 Grand Prix 
winner announced
KUWAIT: Lexus recently announced that
“Rewind” by Poh Yun Ru has been selected by the
judging panel as the Grand Prix winner of the 2022
Lexus Design Award, the award’s tenth edition that
attracted 1,726 entries from 57 countries. 

The Lexus Design Award Award was established
in 2013 with the mission of supporting and nurturing
creators early in their careers to help shape a better
future and create happiness for all through design,
while articulating the Lexus brand’s three core prin-
ciples: Anticipate, Innovate, and Captivate. The
Grand Prix winner “Rewind” contributes to a better
tomorrow by using technology to help people stim-
ulate their memories when their recall ability is
challenged.

The six finalists selected this January spent three
months developing their original proposals and cre-
ating prototypes under the enthusiastic and highly
skilled guidance of Sam Baron, Joe Doucet, Yosuke
Hayano and Sabine Marcelis. Mentoring by the
world’s leading creators was a once-in-a-lifetime
learning experience for these young talents. This
process facilitated the impressive evolution of the
finalists’ projects, not to mention that of the Grand
Prix work, “Rewind.”

Commenting on her win, Poh Yun Rusaid: “I feel
immensely grateful that Rewind is now a step clos-
er to improving the lives of more people. This
couldn’t have happened without the unwavering
support of my mentors, my team of dedicated engi-
neers, programmers, healthcare experts, and users.
This opportunity from Lexus Design Award to turn
a project into a real-world product felt nothing
short of amazing, and I feel heartened to have met
and learned from so many passionate designers
from around the world. It has been such a reward-
ing and inspiring journey, and I am excited to con-
tinue designing for a better world and a better
tomorrow for all.”

In a new benefit for 2022, the finalists met one-
on-one with the design world’s elite panel of judges
Paola Antonelli, Anupama Kundoo, Bruce Mau, and
Simon Humphries following the 10th Lexus Design

Award event. After the judging session, the finalists
received not only direct feedback on their work, but
also career advice and tips for improvement. This
beta-feature of the 10th anniversary Lexus Design
Award turned out to be an extraordinarily valuable
experience.

Congratulating Poh Yun Ru’s on her innovative
creation, Kei Fujita, Chief Representative of Middle
East & Central Asia Representative Office, Toyota
Motor Corporation, said: “The Lexus Design Award
was created with the aim of fostering the growth of
ideas that contribute to society by supporting
designers and creators whose works can contribute
to a better tomorrow. This year’s winner - Poh Yun
Ru’s Rewind - is a work of tremendous imagination
and creativity that captures the essence of what the
Lexus Design Award stands for.”

Fujita added, “Breaking conventions and going
beyond the boundaries of imagination are at the
heart of Lexus’ approach to design, and the Lexus
Design Award offers us all an opportunity to contin-
ue creating amazing new experiences that ignite the
emotions. I would like to thank everyone who made
this year’s award possible, along with our customers
from all across the world who have helped us create
amazing experiences along the way.” 

The six Lexus Design Award   2022 finalists’
projects will be shown at the Lexus exhibit during
Milan Design Week 2022, the world’s largest design
event, to be held in June. 

Six finalists

Al-Shemmeri wins 
Alfouz prize 
of KD 10,000
KUWAIT: Al-Ahli Bank of Kuwait (ABK)
announced Mejbel Humod Al-Shemmeri as the
winner of KD 10,000 in the Alfouz weekly draw.
The winner was announced on 30 May, 2022.
The draw was held under the supervision of the
Ministry of Commerce and Industry

The Alfouz draw account offers ABK cus-
tomers the chance to win life-changing rewards.
With Alfouz, ABK customers will get a chance
to win KD 10,000 in Kuwait’s highest single
weekly draw and the ultimate grand prize of KD
5,000 monthly additional income for 10 years.
Both new and existing ABK customers can ben-
efit from this opportunity, with a minimum
account balance of KD 100 only. ABK encour-
ages everyone to open Alfouz draw account
and/or increase their balances to have more
chances in winning in the upcoming draw which
will happen on Monday, 6 June, 2022. The higher
the deposits are, the higher the chances to win. 


