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F a s h i o n

Kendall and 
Kylie Jenner 

hit with lawsuit 

Kendall and Kylie Jenner have been hit with a lawsuit
after they allegedly copied Island Company’s trade-
marked logo. The famous sister are being sued by

the resort clothing brand founded in 2002 for reportedly
stealing its phrase, “Quit your job. Buy a ticket. Get a tan.
Fall in love. Never return,” according to the New York Post
newspaper. Island Company has claimed PacSun has creat-
ed T-shirts within Kendall and Kylie’s clothing line with the
similar motto, “Run away. Fall in love. Never return,” which
it believes will cause “confusion and deception among
consumers.”

Island Company, which is highly popular with the likes
of Brad Pitt, Cameron Diaz and Johnny Depp, has report-
edly asked the sisters and PacSun to remove the T-shirts
from their line as it’s been their trademark phrase since
2005.  Kendall, 19, and Kylie, 18, previously said they were
inspired to team up with PacSun and design their own
clothes after seeing their half-sisters Kim, Kourtney and
Khloe create their own line, The Kardashian Kollection. 

Speaking in an interview with the brand earlier this
year, Kendall said: “We’ve always been very involved in
fashion. I think seeing our sisters do their clothing line was
very inspiring. We kind of saw their whole process and we
wanted to try it out, and when the opportunity came with
PacSun, we just jumped on it.” —Bang Showbiz

Bailey to design 
Claridge’s Christmas tree 

Burberry’s Christopher Bailey will design Claridge’s Christmas
Tree. The creative director and CEO of the British fashion brand
will follow in the footsteps of designers including Domenico

Dolce and Stefano Gabbana, John Galliano and Lanvin’s Alber Elbaz,
who have previously decorated the tree at the luxury London hotel.
Christopher said: “Christmas is one of my favourite times of year so I
was delighted to be asked to design the Claridge’s Christmas Tree. 

“We wanted the tree to reflect the playfulness of the season with a
little bit of the English weather thrown in. We also love the idea that
the tree comes to life as guests pass by bringing a wonderful touch of
festive magic to their stay.” Vogue.co.uk reports that the tree - which
will be made up of over 100 umbrellas - will explore the relationship
between light and dark. 

Claridge’s general manager Thomas Kochs said of the collaboration:
“Christmas has always been a truly special time of year at Claridge’s and
we are delighted to welcome Christopher Bailey to add the enchanting
Christmas magic and creativity of Burberry to our lobby.  “We are partic-
ularly proud to be flying the British flag this year with London being at
the heart of both Claridge’s and Burberry, and it is this shared sense of
heritage and the key part we both play in London life that makes
Christopher’s collaboration with us so special. The Claridge’s Christmas
Tree has long symbolized the start of the festive season in the capital
and we hope our annual tradition will continue to be a part of our
guests’ memories as they become part of ours.” —Bang Showbiz

JAKARTA FASHION WEEK

Models display creations by Hannie Hananto during the Jakarta Fashion Week 2016 in Jakarta, Indonesia, yesterday. —AP photos

Models display creations by Irna Laperle.

Models display by Anniesa Hasibuan.

Models display creations by Najua Yanti. Models display creations by Monika Jufry.


