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KUWAIT: A view of the Kuwait Towers Thursday. The Towers have become an integral element of the Kuwait City skyline, occupying a focal position on the
Sea Front along the Arabian Gulf Road. Known to residents fondly as “Al Abraj” (simply the Towers), they are a must-visit destination for residents and
tourists alike. — Photo by Yasser Al-Zayyat
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KUWAIT: Kuwait Flour Mills and Bakeries
Company (KFMB) is a major supplier to local market
throughout the year especially during the holy month
of Ramadan, which is due next week, providing a
variety of products with very reasonable prices, con-
tributing to food security, the firm’s CEO said.
KFMB’s factories will increase production of prod-
ucts mostly used throughout Ramadan as well as
offering new products, Mutlaq Al-Zayed said in an
interview Thursday.

Elaborating on production, Al-Zayed said KFMB
would be producing more white and brown Ruqaq
(thin) bread, macaroni, vegetable oil, peeled and
crushed wheat, and bakery products. He said KFMB
offered new fresh and frozen products like mini-pizza
foundation dough, plain croissant or stuffed with
chocolate, mozzarella cheese, strawberry, thyme, and
pistachio cream. These products, he added, were
already being sold at the Ramadan food fair, held at
International Fair Grounds in Mishref Area, and due
until April 2. 

Al-Zayed noted that demand for bread usually
dropped early in Ramadan but returned to its normal
levels half-way through the month. KFMB, said Al-
Zayed, has been keen on honoring consumers’ needs
and was also offering new products like protein
bread, potato hotdog rolls, cream filled lemon biscuit,
brioche, as well as sandwiches stuffed with cheese or
labna and zaatar. The company was established in
1961 and was known as Kuwait Flours Company.
Production began in 1965. The company was merged
with Kuwait Barkeries Company in 1988 to become
KFMB and has been representing one of the major

contributors of food security. The company has man-
aged to focus on innovation in products and busi-
nesses in order to maintain its ability to achieve food
security for Kuwait. 

Al-Zayed added that thanks to proactive plans, the
company was able to contract with international advi-
sory offices to build iron silos with a storage capacity
of 50,000 tons, explaining that during the pandemic
it was keen to stabilize the sale prices of subsidized
goods and restructure the prices of unsupported
goods despite a rise in global prices of barley, corn
and vegetable oils, which began since the last quarter
of 2020. “The company will continue its efforts in the
face of these challenges,” he said. 

Meanwhile, KFMB announced Thursday net prof-
its of KD 43.6 million ($141 million) in 2021, with a
seven percent rise in shares despite obstacles caused
by the COVID-19 pandemic.  During the general
assembly, Chairman of the board of directors, Osama
Al-Furaih attributed the success of KFMB in achiev-
ing national food security and sustainability to the
way it transformed challenges into opportunities of
growth and perseverance.

He explained that 2021 was riddled with hardships
and economic uncertainties, citing continuation of
pandemic, produce price increase, and unprecedent-
ed inflation of cargo tariffs. Al-Furaih commented
that last year was a true testament to KFMB’s
resilience and flexibility in facing global changes, as it
not only ensured national food security but it also
managed to create products amidst uncertain times.
The company managed to secure growth and
strengthening of assets, which reached KD 651.2 mil-

lion ($2.1 billion), a nine
percent increase from
2020’s KD 597.4 million
($1.9 billion) as sales regis-
tered a strong KD 497.7
million ($1.6 billion) com-
pared to the KD 416.9 mil-
lion ($1.3 billion) in 2020,
marking a 19 percent
increase, the chairman said.  

On his part, Al-Zayed
added that KFM, since its
establishment 60 years

ago, has worked tirelessly and diligently to ensure
food security. He added that the company helped in
curbing negative impact of pandemic as it success-
fully inaugurated a couple of bakeries and a chilled
storage space to be operated this current year. Al-
Zayed further illustrated that the company stabilized
subsidized commodity prices and refashioned
unsubsidized commodity prices despite global rise
in prices, and it also contracted with an internation-
al consultancy company to build metal silos. Al-
Zayed forecast that challenges will continue
throughout this current year as prices of seeds, oils,
and imports and exports continue to rise, affirming
that KFM will continue to introduce new high-qual-
ity products to the market. Kuwait Flour Mills
Company was established in 1961, as strategic step
by the government to ensure food security, and in
1988 it merged with Kuwait Bakeries company to
become one of the biggest foodstuff companies in
Kuwait and the Gulf. — KUNA 

Ramadan Mubarak to all. As we start the Holy
month of Ramadan, I pray for the safety, well-
being and prosperity of everyone. My greet-

ings to the leadership of the State of Kuwait, all
members of the Indian community in Kuwait and all
our Kuwaiti friends.

May this holy month of Ramadan bring with it
abundance of kindness, harmony and compassion.
May this holy month also further strengthen the
bonds of unity at all levels.

Ramadan is a particularly special month in India, a
land with great diversity of religions and beliefs, with
people from different socio-cultural, religious back-
grounds living in complete harmony. Ramadan is a
month of special importance to India which has the
second largest Muslim population in the world, after
Indonesia. One can witness an abundance of kind-
ness, harmony and compassion in this Holy month.

Ramadan is a month of inner reflection, patience,
gratitude, love, humility and self-restraint. It gives
an important message of serving the needy and
underprivileged. It also reaffirms the importance of
equality and compassion. It teaches collective com-
mitment towards society at large.

Once again to all my dear brothers and sisters
from India and my dear friends in Kuwait, Ramadan
Mubarak; Ramadan Kareem! 

ABK joins KU
Career Fair, boosts 
Kuwaitization
KUWAIT: Al-Ahli Bank of Kuwait (ABK) continues
to make strides in achieving its Kuwaitization agen-
da. Playing a pivotal role in developing Kuwaiti
youth, ABK participated in the Kuwait University
Career Fair, held on 27 March at the Al-Shadadiya -
College of Business Administration campus.

Kuwait University is the first public higher educa-
tion institution to be opened in Kuwait with a mis-
sion to keep, develop, and disseminate human
knowledge, as well as develop national human
resources. The Kuwait University career fair bridges
the gap between students and the private sector, and
opens a direct channel of communications, which
enables institutions to highlight job opportunities for
students and recent graduates. 

ABK’s participation in the career fair is part of its
ongoing efforts to nurture young Kuwaiti talent and
boost the national talent pool within the banking
industry. ABK representatives at the Kuwait University
career fair introduced graduates and job seekers to
the banking sector working model and shed light on
professional opportunities within the organization. The
Bank conducted on-the-spot interviews for candi-
dates aspiring for a career in the banking sector and
explained the process of joining ABK. 

ABK’s dedication to recruit, develop and retain
the best talent continues to reinforce its position as
an ‘Employer of Choice’ that promotes an inclusive
work environment and provides an outstanding
career trajectory for its employees. ABK places sig-
nificant emphasis on ensuring that Kuwait nationals
are given meaningful job opportunities that are
enhanced with tailored on-the-job training, where-
by we enable the creation of qualified, skilled, and
competent industry leaders for tomorrow. Notably,

76% of ABK’s employees
are Kuwait Nationals and
it continues to work
towards further increasing
that percentage. 

Commenting on ABK’s
focused approach to
Kuwaitisation, Afrah Al-
Arbash, Acting General
Manager for Human
Resources said, “ABK
always looks forward to
participating in local

career fairs and initiatives in local universities.
Events like Kuwait University’s Career Fair provide
us with a platform to engage with Kuwaiti youth
and to interact with the best and most brilliant tal-
ents. In addition to working to recruit young talent
to join the bank. We also remain fully committed to
our goal of developing the next generation of lead-
ers and we are aligned with the Kuwait Vision 2035
“New Kuwait” to boost Kuwaitization in the private
sector.”

The Bank also runs a training program named
the Young Kuwaiti Development Program. The pro-
gram is geared towards developing the leadership
pipeline at ABK by identifying the talent pool of
potential future leaders and empowering them to
go through structured developmental streams, as
well as undertake multiple aptitude and psychome-
tric assessments to customize their career aspira-
tions and performance goals.

Al-Arbash also said, “We recently celebrated the
graduation of the 32ndbatch of ABK Academy stu-
dents. Since the launch of the ABK Academy, 695
candidates have completed the four-week intensive
program. These candidates have benefited from
being immersed in the work environment of various
departments within the Bank and day-to-day opera-
tions, giving them a more hands-on experience.
Cultivating and refining our workforce’s skills is cru-
cial for our business strategy. We have established a
high benchmark for recruiting young Kuwaitis.”

Mutlaq Al-Zayed

Afrah Al-Arbash

Kuwait Flour Mills and Bakeries Co 
key contributor to food security

Indian ambassador 
meets KAC chief

KUWAIT: Indian Ambassador Sibi George met Ali M
Al-Dukhan, chairman, Kuwait Airways Corporation
on March 30. They discussed bilateral relations,
means of enhancing cooperation between Kuwait
and India in the civil aviation sector, diaspora relat-
ed matters and other issues of mutual interest.

Indian ambassador’s 
greetings on advent 
of holy Ramadan

By Sibi George
Indian Ambassador to Kuwait 

KUWAIT:  People watch as fire-tenders battle a huge blaze that broke out in Mubarakiya market in down-
town Kuwait on Thursday. — Photos by Yasser Al-Zayyat and Fouad Al-Shaikh.


