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GENEVA: The WTO warned Tuesday
that Russia’s war in Ukraine had dark-
ened the prospects for world trade as it
sounded the alarm against the global
economy dividing into rival blocs over
the conflict.

The World Trade Organization said
the war would damage world trade
growth this year and drag down global
gross domestic product (GDP) growth as
well. “This is not the time to turn
inward,” WTO director-general Ngozi
Okonjo-Iweala told a press conference
at the global trade body’s headquarters
in Geneva.

“In a crisis, more trade is needed to
ensure stable, equitable access to neces-
sities. Restricting trade will threaten the
well-being of families and businesses
and make more fraught the task of build-
ing a durable economic recovery from
COVID-19.”

The former Nigerian foreign and
finance minister said countries and inter-
national organizations must work togeth-
er to facilitate trade amid sharp inflation
pressures on essential supplies and
growing difficulties for supply chains.

“History teaches us that dividing the
world economy into rival blocs and turn-
ing our backs on the poorest countries
leads neither to prosperity nor to peace,”
said Okonjo-Iweala. The WTO said world
GDP, at market exchange rates, is
expected to increase by 2.8 percent in
2022 — down 1.3 percentage points from
the previous forecast of 4.1 percent-after
rising 5.7 percent in 2021.

Growth should rise to 3.2 percent in
2023 — close to the average rate of three
percent between 2010 and 2019. The
WTO now expects merchandise trade
volume growth of three percent in 2022
— down from its previous forecast of 4.7
percent-and then 3.4 percent in 2023.

‘Immense human suffering’ 
“The war in Ukraine has created

immense human suffering, but it has also
damaged the global economy at a criti-
cal juncture. Its impact will  be felt
around the world, particularly in low-
income countries, where food accounts
for a large fraction of household spend-
ing,” Okonjo-Iweala said.

“Smaller supplies and higher prices

for food mean that the world’s poor
could be forced to do without. This must
not be allowed to happen.” The WTO
said Western sanctions on Russian busi-
nesses and individuals were likely to
have a strong effect on commercial
services trade.

In 2019, the European Union account-
ed for more than 42 percent of Russia’s
services imports and 31.1 percent of its
services exports. “Prior to the pandemic,
travel/tourism and air transport services
were the largest traded services by
Russia, accounting for 46 percent of its
exports and 36 percent of its imports,”
said the WTO.

“These services, already hit hard by
the pandemic, may be heavily affected by
economic sanctions.” The WTO said the
war in Ukraine was not the only factor
currently weighing on world trade.

It said lockdowns in China to prevent
the spread of COVID-19 were once again
disrupting seaborne trade at a time when
supply chain pressures appeared to be
easing. “This could lead to renewed
shortages of manufacturing inputs and
higher inflation,” it said. — AFP
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GENEVA: World Trade Organization (WTO) director-general Ngozi Okonjo-Iweala (center) looks
on between WTO chief economist Robert Koopman (left) and WTO spokesman Keith Rockwell
during a press conference on WTO trade forecast at the intergovernmental trade organization
in Geneva on April 12, 2022. —AFP

Gulf Bank to announce
winner of Al-Danah’s
KD 100,000 prize
Thursday
KUWAIT: In keeping with its commitment to pro-
viding its customers with exceptionally unique
services and periodic draws, Gulf Bank is set to
announce the lucky winner of its quarterly Al-
Danah draw prize of KD 100,000. The draw is set
to take place on April 14, under the supervision and
in the presence of representatives from both the
Ministry of Commerce and Industry and Ernst &
Young. The draw will take place in Gulf Bank’s Head
Office, and the winner’s name will be announced on
the bank’s social media channels.

On this occasion, the General Manager of
Consumer Banking at Gulf Bank, Mohammed Al-
Qattan, said: “The Al-Danah account is one of the
most rewarding savings accounts in Kuwait, with its
periodic draws that award valuable prizes and mul-
tiple benefits for account holders. Gulf Bank’s Al-
Danah account offers monthly opportunities to win

KD 1,000 to ten lucky
winners, in addition to
two quarterly draws with
KD 100,000 prizes each,
a semi-annual draw prize
of KD 1,000,000 and a
grand draw prize of KD
1,500,000.”

Al-Qattan added that
Gulf Bank is the only
bank in Kuwait that
proudly creates two mil-
lionaires a year. Al-
Danah customers stand

to win the semi-annual draw prize of KD 1 million
on July 21, 2022 and the grand prize of KD 1.5 mil-
lion on January 19, 2023. Al-Qattan continued, “We
also pride ourselves on providing our customers
with an exceptional and noteworthy banking expe-
rience that complements our societal role of
encouraging a culture of savings; by rewarding
savers with monthly, semi-annual and annual draws,
we hope to motivate our customers and reinforce
their saving habits, encouraging others to do the
same. This is why the Bank recently decided to
increase the number of Al-Danah Millionaires to
two millionaires per year.”

He added: “At Gulf Bank, we are keen to provide

the best services and products to our esteemed
customers, as we strive to continuously increase
our customer satisfaction levels. Customer satis-
faction was our main motivation for adjusting the
new draw structure for the Al-Danah account, and
continues to be the main driving factor behind our
periodic launches of various products and services
that are characterized by growth, simplicity and
innovation, as we continue to exceed the require-
ments and needs of our customers. Our team con-
tinues to pay close attention to the smallest of
details in keeping with developments in the local
and international banking market as we continue to
consolidate Gulf Bank’s leading position as the
Kuwaiti Bank of the Future.”

Exclusive loyalty program
As part of Gulf Bank’s commitment to reward

customers for their loyalty, the Al-Danah account
provides account holders with loyalty chances.
Loyalty chances are the total chances gained in the
previous year, which are then transferred to the
current year to reward customers for their loyalty
to the Bank. Accordingly, all chances gained by
existing Al-Danah customers in 2021 have been
transferred and added to the 2022 chances, and
this will be repeated in 2023 onwards. Terms and
conditions apply.

Mohammed Al-Qattan

Al-Houshah 
wins ABK’s
Alfouz prize
KUWAIT: Al-Ahli Bank of Kuwait (ABK)
announced Mariam Mohammad Al-Houshah as
the winner of KD 10,000 in the Alfouz weekly
draw. The winner was announced on 11 April
2022. The draw was held under the supervision
of the Ministry of Commerce and Industry. The
Alfouz draw account offers ABK customers the
chance to win life-changing rewards. With
Alfouz, ABK customers will get a chance to
win KD 10,000 in Kuwait’s highest single
weekly draw and the ultimate grand prize of
KD 5,000 monthly additional income for 10
years. Both new and existing ABK customers
can benefit from this opportunity, with a mini-
mum account balance of KD 100 only.

ABK encourages everyone to open Alfouz
draw account and/or increase their balances to
have more chances in winning in the upcoming
draw which will happen on Monday, 18 April
2022. The higher the deposits are, the higher
the chances to win.

Honda to invest 
$40 bn in EV tech 
over next decade
TOKYO: Japanese automaker Honda said Tuesday it
will invest nearly $40 billion into electric vehicle
technology over the next decade as it works towards
switching all sales away from traditional fuel cars.

Global auto giants are increasingly prioritizing
electric and hybrid vehicles, with demand growing
for less polluting models as concern about climate
change grows. Honda said in a statement that it plans
to launch 30 EV models by 2030, with an annual
production volume of more than two million units.

The company said it would allocate around five
trillion yen ($39.9 billion) over the next 10 years “in
the area of electrification and software technologies
to further accelerate its electrification”.

The investment is the latest step in its push to
have electric and fuel cell vehicles account for 100
percent of all sales by 2040, a target announced a
year ago. Honda and Japanese tech conglomerate
Sony announced last month they would start a new
company to develop and sell electric vehicles, with
sales of their first electric model expected to begin
in 2025.

At present, around 10 percent of European car
sales are EVs, and the US figure is just two percent.

But demand is growing, and other major automakers
including Honda’s Japanese rivals are investing mon-
ey and resources into electric vehicles.

Earlier this year, the auto alliance grouping
Nissan, Renault, and Mitsubishi Motors promised to
offer 35 new electric models by 2030 as it
announced a total investment of $25 billion in the
sector. Toyota, the world’s top-selling carmaker, has
also recently hiked its 2030 electric vehicle sales goal
by 75 percent, aiming to sell 3.5 million EVs a year
from then. —AFP

TOKYO: Honda president Toshihiro Mibe speaks about the
automobile electrification business during a press con-
ference at the company’s headquarters in Tokyo on April
12, 2022. —AFP

Musk dodges limits 
in Twitter board 
seat refusal: Experts
KUWAIT: Elon Musk’s rejection of a Twitter board
seat frees him to boost his ownership stake in the
social media platform and dodge obligations to pro-
mote its best interests, experts warned Monday. News
last week that the controversy-courting Tesla boss
had become Twitter’s largest shareholder sparked a
roller-coaster of developments that ended with the
platform’s CEO saying Musk had walked away.

Close watchers of the firm speculated about what
could come next, but saw potentially ominous signs in
the world’s richest person’s intentions regarding
Twitter. “This now goes from a Cinderella story with
Musk joining the Twitter board and keeping his stake
under 14.9 percent, helping move Twitter strategically
forward, to likely a ‘Game of Thrones’ battle between
Musk and Twitter,” Wedbush analyst Dan Ives said in
a note to investors.

Musk’s deal to join the board included an agree-
ment to keep his share in the company under 15 per-
cent. But now, he can continue to amass stock and

push for change without having to play nice with
Twitter board members, said Techsponential analyst
Avi Greengart.

“Everyone seems to think Musk wants a bigger
part of the company than the board would let him
have,” said Creative Strategies analyst Carolina
Milanesi. Musk confirmed Monday he wouldn’t be
joining the board, while offering no explicit explana-
tion in an updated filing to US market authorities.

But he reserved the right to take a range of actions
like sell his shares or buy more and engage Twitter’s
board or management in discussions “without limita-
tion” on topics ranging from structure and gover-
nance, to management or strategy, the filing said.

Possible scenarios now include Musk trying to
force his will on Twitter, or even push to sell the com-
pany, said Ives. Musk could also decide the game is
over and shift focus to his many other endeavors, such
as electric cars, space exploration and even linking
human brains to computers, Ives added.

Critic or conquerer? 
A tech world star with more than 81 million follow-

ers on the microblogging platform, Musk last week
disclosed a purchase of 73.5 million shares-or 9.2
percent-of Twitter’s common stock. Twitter chief
executive Parag Agrawal had announced that Musk
would be joining the board, describing him as “a pas-

sionate believer and intense critic of the service which
is exactly what we need.”

Musk himself tweeted that he was “looking for-
ward to working with Parag & Twitter board to make
significant improvements to Twitter in coming
months!” Musk’s appointment was to be contingent
on a background check and a requirement that he
would have to act in the best interests of the company
once appointed, Agrawal said in a statement. Musk
fired off a series of barbs at Twitter over the weekend
that have since vanished. —AFP

WASHINGTON: In this file photo, Elon Musk, founder of
SpaceX, speaks during the Satellite 2020 at the
Washington Convention Center in Washington, DC. —AFP

KFH core partner 
in success of ‘Be 
Aware’ campaign
KUWAIT: KFH Group Acting CEO, AbdulWahab
Essa Al-Rushood said that protecting customer
data and providing the best secured digital banking
services have always been a priority for KFH and
one of its pros. Al-Rushood added that KFH is cop-
ing with and adopting advanced security systems
to protect customers data according to the best
global standards in this field. He emphasized that
this trend is part of KFH digitalization strategy. 

Al-Rushood emphasized that KFH is a core
partner in the success of the “Be Aware” cam-
paign, launched by the Central Bank of Kuwait for
the second year respectively in collaboration with
Kuwait Banking Association. He added that the
campaign goals are compatible with KFH’s efforts

to protect customers’
data and keep them
aware of their rights
and obligations. KFH
believes in enhancing
financial literacy
among various society
segments while
achieving the best
benefit from banking
services.

He indicated that
the accelerating bank-
ing industry digitaliza-
tion efforts regionally

and globally have called for an enhancement of
cyber security strategies to avoid any electronic
fraud attempts.

In this context, Al-Rushood affirmed that KFH
has adopted a multilayered cyber security
approach to ensure the safety of the bank’s digital
assets. Also, it has applied the best hedging meth-
ods including continuing review of the bank’s sys-
tems, evaluation of the safety and security of the
e-services provided by the bank, activation of
control regulations and other procedures to
enhance cyber security. 

He added that with the spread of COVID-19
pandemic, e-services and digital banking opera-
tions witnessed a remarkable momentum accom-
panied by an increase in cyber risks and electronic
fraud. Considering these facts, it was necessary to
raise our customers’ awareness of these challenges
and combat all e-fraud attempts by not sharing
confidential information, account No., ATM card
details, passwords, personal identification code,
security pin on the back of the card and avoid
replying to any telephone calls or suspicious mes-
sages which they may receive whether in the form
of SMS or through social media, especially if the
sender’s No. is unknown or unidentified. 

Al-Rushood indicated that the seminars and
awareness messages which KFH continues to post
on its website or social media accounts are con-
sidered as an integral part of its efforts to combat
cybercrimes and fraud which have coincided with
the expansion of banks in providing online banking
services. The “Be Aware” campaign aims to spread
awareness of customers’ rights concerning per-
sonal finance transactions whether consumer or
installment financing, the mechanism to lodge
complaints regarding banking services, various
banking cards, methods to avoid fraud attempts,
awareness on the risks of the encashment of loans
and high-risk investments and other important
issues and topics. 

The awareness campaign “Be Aware”, which is
continuing for the second year respectively, aims
to spread banking literacy among society and
increase public awareness on the most important
financial issues and the method to protect assets
from any fraud attempts. It also aims to highlight
the role of the banking sector in general and the
banking products which the bank provides by pre-
senting and posting instructions and tips through
media and social media platforms. 

AbdulWahab Essa 
Al-Rushood


