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Disney+ subscribers
surge as Netflix
stumbles

The Disney+ streaming service saw
its number of paying subscribers
leap beyond expectations in the last

quarter, as rival Netflix’s client count
ebbed, results showed Wednesday. The
number of people subscribing to Disney+
topped 152 million, up some 31 percent
from the same period a year earlier, the
entertainment giant said in an earnings
report. Disney’s bottom line was also
boosted by rising revenue from its theme
parks, which showed signs of recovering
from stifled attendance during the pan-
demic.

Better-that-expected earnings reported
by Disney came as many of the tech
titans that flourished during the pandemic
curb costs in the face of inflation and peo-
ple get back to living life in the real world
instead of online. Disney shares were up
more than 6 percent in after-market
trades that followed release of the earn-
ings figures.

“We had an excellent quarter, with our
world-class creative and business teams
powering outstanding performance at our
domestic theme parks, big increases in
live-sports viewership, and significant
subscriber growth at our streaming servic-
es,” said Disney chief executive Bob
Chapek. The 14.4 million Disney+ sub-
scribers added in the recently ended
quarter raised the overall number of sub-
scriptions to its streaming services, which
include Hulu and ESPN+, to 221 million,
Chapek added. The overall number of
subscribers to Disney streaming services
topped those of Netflix for the first time.

“Investors will breathe a sigh of relief
from Disney’s robust fiscal (quarterly)
earnings,” said Insider Intelligence princi-
pal analyst Paul Verna. “The streaming
figures will be seen as an indicator of the
health of the market, especially after lack-
luster subscriber figures from Netflix and
Comcast.” Disney also announced that an
ad-subsidized version of its streaming tel-
evision subscription service will be offered
in the United States starting December 8
at a monthly price $3 less than the ad-free
offering.

K-pop and superheroes 
Taking a page from Netflix’s playbook,

Disney has been investing in shows cre-
ated in places outside the United States.

The company plans to “step up” invest-
ments in such local original content,
Chapek said, pointing out a film concert
and docu-series focused on South
Korean music sensation BTS. He
expressed confidence in Disney theater
films in the works, including an eagerly
anticipated “Black Panther: Wakanda
Forever” addition to its Marvel superhero
line-up.

A trailer for the Black Panther film
logged more than 170 million views in the

24 hours after its release, Chapek said.
“Disney still faces economic uncertainty
and intense competition, but performance
should at least temporarily put to rest
some of Wall Street’s gloomier percep-
tions about the company, and more
broadly about the entertainment industry,”
said Paul Verna, an analyst at Insider
Intelligence.

Rival Netflix has reported losing sub-
scribers for two quarters in a row, as the
streaming giant battles fierce competition

and viewer belt tightening, though the firm
assured investors of better days ahead.
The loss of 970,000 paying customers in
the most recent quarter was less than
expected, leaving Netflix with just shy of
221 million subscribers.

“Our challenge and opportunity is to
accelerate our revenue and membership
growth... and to better monetize our big
audience,” the firm said in its earnings
report. After years of amassing sub-
scribers, Netflix lost 200,000 customers
worldwide in the first quarter compared to
the end of 2021. Netflix said in its earn-
ings report that it had expected to gain a
million paid subscribers in the current
quarter.

Netflix executives have made it clear
the company will get tougher on sharing
logins and passwords, which allow many
to access the platform’s content without
paying. In an effort to draw new sub-
scribers, Netflix said it will work with
Microsoft to launch a cheaper subscription
plan that includes advertisements. The ad-
supported offering will be in addition to the
three account options already available,
with the cheapest plan coming in at $10
per month in the United States. — AFP

This file illustration photo shows the logo of the US video on demand application Disney+ on
the screen of a phone in Paris. — AFP 

People relax on a beach on the Black Sea coast in the Sile district of Istanbul province. — AFP photos 

Every morning, his skin bronzed by
the sun, pensioner Metin Cakmakci
rushes to grab a deckchair under a

parasol on his local beach on the Asian
side of Istanbul. “A sea like this for a
gigantic city such as Istanbul-it’s not bad,”
the 74-year-old smiles, pointing to the
crystal-clear water facing the Princes’
Islands on the Sea of Marmara. Istanbul,
a bustling megalopolis of 16 million peo-
ple between two continents and two seas,

does not immediately bring to mind
images of a beach resort.

But just like the locals of New York,
Beirut and a handful of other global cities,
Istanbulites can swim all summer long
and return home on the metro with sand
trapped under their sandals and salt lay-
ering their skin. “In the old days, you could
access the water anywhere,” Cakmakci
reminisces. “Now, of course, you have
buildings everywhere. The coastline has
changed. We all now live on top of each
other, in a way.”

Istanbul officials have added a hundred
extra sun loungers to Cakmakci’s beach,
creating room for 300 people under 170
parasols just 25 minutes’ walk from the
pensioner’s home. This year, attendance
has shot up, says Sezgin Kocak, who
oversees maintenance at the beach. A
large part of the spike stems from an eco-
nomic crisis that has seen consumer
prices soar by 80 percent in one year.

Burkinis and bikinis 
“A lot of people can’t afford to get out of

Istanbul anymore,” explains Canan Civan,
a bikini-clad bather in her sixties. “But
even if I had the money, I wouldn’t go any-
where else,” she adds. “Instead of spend-
ing 10 days on holiday, I’d rather come
here every day for three months.” Istanbul
has 85 accessible beaches or bathing
spots between the Black Sea in the north,
the Sea of Marmara in the south and the

Bosphorus Strait in between.
Public or private, some attract a more

traditional clientele who cover themselves
up in veils, while others come out in biki-
nis, merrily exposing their skin. Like
Turkish society itself, the two often share
the same space. At other times, an invisi-
ble demarcation line appears. One such
line is in the Sile neighborhood, where the
Black Sea meets the northern edge of the
Bosphorus Strait-the stretch of water
dividing Turkey between its European and
its Asian halves.

On the bikini side, Eren Bizmi is trying
to start up a volleyball game with some
friends from work. “Istanbulites know you
can find a beach 35, 40 minutes from the
centre,” the 32-year-old real estate agent
says. He declares the Black Sea is best
because it is “less salty” than the Sea of
Marmara.

“And I can work at the same time,”
adds Sema Basaran, the only woman in

the volleyball game. “If a client calls, I can
go and show them a house and come
back,” the 22-year-old grins. No-one men-
tions the two mines that washed up in this
area earlier this year-a haunting reminder
of the war pitting Ukraine against its
Russian invaders on the far side of the
Black Sea.

Bosphorus bathers 
Finally, there are the bathers of the

Bosphorus, who swim between Europe
and Asia under the serene gaze of the
city’s grand palaces. Eren Tor and his
friends meet every morning in Bebek, an
upmarket neighbourhood on the
European side of the continental divide.
“It’s a privilege to be able to swim
between two seas and two continents,”
the 64-year-old pensioner says. The
water reaches 23 degrees Celsius (73
degrees Fahrenheit) in the summer, drop-
ping to 11C on average in the winter.

But every day, “even in the winter,
even in the snow”, Tor says he comes out
for his morning Bosphorus dip. He scrolls
through pictures on his phone to prove his
point. “He’s the only one!” one of his
friends laughs. Almost all the group have
been swimming here since childhood,
learning the strait’s tricky currents, which

can swiftly sweep you away.
Levent Aksut, 92, says he comes to

swim “three of four times a week”. The
only problem, says his son Caner, “is that
the government does not want to see
people in swimwear”. The bathers believe
President Recep Tayyip Erdogan’s
Islamic-rooted party is purposely restrict-
ing bathing space in the city, layering

shores with construction and cement. But
their own ritual persists. After climbing up
a ladder they installed on the steep shore-
line, they dry off on the quay’s benches
and sip coffee. “What more could you
wish for?” Tor asks.—AFP

‘Not bad!’: Swimming between 
continents in Istanbul

Eren Bizmi, poses on a beach on the Black Sea coast in the Sile district of Istanbul province.

Eren Tor poses in front of the Bosphorus strait in Istanbul’s Bebek district. 

An aerial picture shows umbrellas and deckchairs at Caddebostan beach on the Bosphorus
coast on the Asian side in Istanbul.

An aerial picture shows umbrellas and
deckchairs at Caddebostan beach on the

Bosphorus coast on the Asian side in Istanbul.

An aerial picture shows umbrellas and deckchairs at Caddebostan beach on the Bosphorus
coast on the Asian side in Istanbul.


