
Wednesday, February 16, 2022

3
L o c a l

Established 1961 

By Nawara Fattahova

KUWAIT: The Women’s Cultural and Social Society held a
symposium on women’s rights, focusing on different aspects
including political rights, women’s empowerment, freedoms
and others. 

Former minister Masouma Al-Mubarak said everyone
rejects laws that restrict freedoms. “We reject any compro-
mise on political and other women’s rights. This attack on
women’s rights is not sudden or limited to joining the army
or wearing the hijab; it has been continuing since many
years. Women were deprived of their political rights from
1963 till 2005 without any logical or legal reason. Also, seg-
regation in education was imposed after many years of
mixed education and caused problems at the university,” she
pointed out.

Women started fighting for their rights in 1971. “The
women’s movement was most active in the 1980s till 2005,
when Kuwaiti women gained their political rights. We held
hundreds of lectures and wrote hundreds of articles
demanding our political rights. Now the turn is of young
generations to demand women’s rights on social media. We
need to modify the civil service law to allow women to occu-
py at least 30 percent of key positions,” added Masouma.

Faria Al-Saqqaf, Chairperson of LOYAC Volunteer
Center, noted that the issue of personal freedoms is not a
local one anymore. “Two days back, a gathering was held at
Irada Square to demand giving Indian women the right to
wear the hijab. This signifies that we live in a small world, and
what happens here may become an international issue. Even
removing an animal from its ecological place is considered
an infringement,” she stated.

Regarding sports and other activities, Saqqaf believes
practicing any of these hobbies comes under personal free-

dom. “Nobody can stop any person from practicing any kind
of art. The general culture of our society does not respect arts.
People need to practice arts and music, especially during the
pandemic. Sending forces to a musical concert, which hap-
pened last weekend, is nonsense. Our youth are disappointed
and many of them are considering leaving the country, which
is the result of depriving their freedoms,” stressed Saqqaf.   

Women’s sports
Fatma Hayat, member of the board of Kuwait Football

Federation, said women’s sports have been absent for over
40 years, although they were very active in the 1970s.
“Fortunately during the last few years, women’s sports have
developed. This happened after women reached decision-
making positions with the support of honest men who
believe in women’s equality. In the past, GCC championships
were separate for each gender, but soon we will see for the
first time a Gulf sports league that includes both genders,”
she explained.  

“Practicing sports is the right of everyone without dis-
crimination. We should have a clear plan for developing
sports, and not wait for a problem to happen and then go to
protest at Irada Square. Kuwaiti sportswomen had great
achievements in the recent Olympics and the entire commu-
nity was supporting women swimmers. The same applies to
other sports,” Hayat added.

Lawyer Ghanima Al-Kandari said freedoms in Kuwait are
equated to darkness. “They think women will commit sins in
the dark. They see that the more freedoms a woman has, the
greater her chance to sin. Women don’t need the guardian-
ship of anyone. Women have always been discriminated
against and oppressed under the excuse of protecting them.
This is in conflict with article 29 of the constitution that sets
out gender equity in all fields,” she said. 

‘Youth are considering leaving due to lack of freedoms’

Activists speak in defense of women’s
empowerment, freedoms in Kuwait

KUWAIT: The speakers attend the symposium at the Women’s Cultural and Social Society. — Photo by Yasser Al-Zayyat

stc distributes
gifts to children
in hospitals
KUWAIT: Kuwait Telecommunications Company -
stc, a world-class digital leader providing innovative
services and platforms to customers enabling the
digital transformation in Kuwait, has announced its
collaboration with Teeela Toys and the Kuwait
Association for the Care of Children in Hospital and
Bayt Abdullah Children’s Hospice (KACCH and
BACCH). This collaboration aims to draw a smile on
the children’s faces through distributing gifts and
toys to children’s playrooms in hospitals in line with
stc corporate social responsibility strategy.

The event attended by Dr Maytham Hussein -
CEO and Medical Manager of KACCH and BACCH,
is an initiative taken towards enhancing stc’s rela-
tionships with such organization that focuses on
supporting children in hospitals. During the event,
the team at KACCH and BACCH with the support of
stc’s Corporate Communications team, distributed
toys, in collaboration with TEEELA, distributed toys
to the different playrooms at the hospital in an
effort to draw a smile on the children’s faces and
entertain the children at the hospitals.

On the sideline of the event and in recognition of
the collaborative efforts, Danah Al-Jasem - General
Manager of Corporate Communications at stc hon-
ored the team at KACCH and BACCH as a token of
appreciation for their hard work and efforts, while
commemorating the humanitarian initiative. She also
stressed on the importance of such initiative and the
collaboration with KACCH and BACCH that would
lead to many more initiatives with the sole objective
of supporting the community and children. 

On this occasion, Danah Al-Jasem, General
Manager of Corporate Communications at stc said,
The campaign that stc has launched in celebration
of the national days will be filled with interactive
and community driven activities during the month of
February. She added, “The corporate communica-
tions team at stc aims through the extensive CSR
agenda in place to spread joy and happiness
amongst all the people in Kuwait while celebrating

the national days and instilling the spirit of positivity
and offering support to those children”.

She added, “This collaboration with Kuwait
Association for the Care of Children in Hospital
and Bayt Abdullah Children’s Hospice (KACCH and
BACCH) is the outcome of the beneficial and fruit-
ful relationships stc has bridged with different
organizations and entities yielding to numerous
initiatives and activities that can add value to the
community. We at stc, have always been committed
to proactively giving back to the community, and
believe that even the smallest gesture can make a
difference. 

Jasem expressed her happiness with the outcome
of this initiative as all teams involved worked
together to bring joy and happiness to the children’s
hearts as it falls under the true values behind the
month of February and the celebrations of the
national holidays. She also added that the collabo-
ration with TEEELA toys in this initiative comes in
line with stc’s overall CSR strategy to encourage
national projects led by Kuwaiti young entrepre-
neurs and supporting SMEs and the national econ-
omy. In her concluding statement, Jasem wished
Kuwait’s leadership, citizens, and all those residing
in Kuwait on the country’s National and Liberation
Days on February 25th and the 26th, respectively.

KUWAIT: In light of the Central Bank of
Kuwait’s mandate to increase the financial
awareness of various segments of society and
strengthen the role of the Kuwaiti banking
sector in social responsibility, the Central
Bank of Kuwait (CBK) and Kuwait Banking
Association (KBA) announce the launch of
Diraya (Be Aware) Campaign
for the second year in a row.
The campaign activities are
geared to spread financial
awareness to a wider segment
of society and increase public
awareness of the banking sec-
tor’s role and how customers
can use banks’ diverse services
advantageously. In a statement,
Central Bank of Kuwait
Governor Dr Mohammad Al-
Hashel noted that the launch of
“Diraya” awareness campaign
for the second year came as a
result of the positive feedback
on the first campaign, launched
in early 2021, overseen by the
CBK and managed by the KBA
with the participation of all
Kuwaiti banks.

Such campaigns, he stressed,
are a great means to educate
customers of their rights and as dictated by
the CBK through its instructions to the bank-
ing sector. He pointed out that this campaign
in its second round covers a diversity of topics,
including increasing awareness to avoid
scams, fraud and cybercrimes targeting cus-
tomers in different ways, whether via e-mails,
text messages or phone calls, as these means
are used to obtain confidential banking infor-
mation, such as account numbers, passwords
and OTP numbers. Also, the second campaign
reiterates last year’s themes in a new catching

way besides highlighting other trending topics.
The Governor reiterated the CBK’s contin-

uous commitment to raising financial aware-
ness given the fast-evolving banking and
financial services and products, which bene-
fited from the telecommunications and digital-
ization revolution, and expanded to meet the

growing needs of customers.
Undoubtedly, this poses chal-
lenges and risks that must be
faced by involving customers in
the process of protecting their
data, maintaining confidentiality,
and increasing their financial
awareness. 

The Chairman of the KBA
Board of Directors, Vice-
Chairman and Group Chief
Executive Officer of Boubyan
Bank Group, Adel Al-Majed, said
that “Diraya” campaign crowns
the close cooperation between
the CBK and the KBA to raise
banking and financial awareness
among customers of the banking
sector in the State of Kuwait
through developing media con-
tent targeting all segments and
nationalities.

Majed added that the KBA is
keen to participate as part of social responsi-
bility of all Kuwaiti banks, indicating that this
campaign will be one of the sustainable
means to communicate with the society. It is
noteworthy that the campaign utilizes various
communication channels including, awareness
videos, press releases and introductory mate-
rials, especially online channels, e.g. CBK,
KBA and Kuwait banks’ social media
accounts, and banks’ branches and other
points of contact with the public to ensure a
wide spread of the campaign’s messages.
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