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WASHINGTON: US consumer confidence fell for
the second straight month in February, a survey said
Tuesday, as Americans’ feelings about the econo-
my’s present and future health cooled. The
Conference Board said its consumer confidence
index declined to 110.5, a drop of less than a point
from January and better than analysts expected.

The data showed consumer expectations for the
economy’s future performance declined slightly, but
there also was a small uptick assessments of its
present condition, “suggesting the economy con-
tinued to expand in (the first quarter) but did not
gain momentum,” said Lynn Franco, senior director
of economic indicators at The Conference Board.
After declining in December, consumer expecta-
tions for inflation 12 months ahead rose again to
seven percent.

“While they do not expect the economy to pick
up steam in the near future, they also do not fore-
see conditions worsening,” Franco said.
“Nevertheless, confidence and consumer spending
will continue to face headwinds from rising prices
in the coming months.”

A wave of price increases have sent inflation
world’s largest economy to the highest level in 40
years, battering American households and business-
es that also are struggling to find workers. And con-
flict with Russia over Ukraine are sending fuel
prices higher. “It remains doubtful that consumer
attitudes will experience a material improvement
until inflation dynamics start to normalize in (the
second quarter),” Mahir Rasheed at Oxford
Economics said.

“In the meantime, geopolitical tensions in
Europe will keep uncertainty elevated while price
increases continue to outpace wage growth and
erode household purchasing power.” Meanwhile,
the survey showed fewer consumers viewed jobs as

“hard to get,” while the percentage describing jobs
as plentiful dropped just over a point to 53.8 per-
cent, which the survey described as “still a histori-
cally strong reading.”

The share of consumers describing current busi-
ness conditions as “good” fell just over a percent-
age point to 18.7 percent. Those describing them as
bad fell almost three points to 24.7 percent.

There was a slight dip in the percentage of con-
sumers expecting business conditions to improve,
while those expecting them to worsen fell to 18.1
percent from 19.7 percent in January.

Meanwhile, US home prices in 2021 saw their
biggest increase in at least 34 years, according to
data released Tuesday, as buyers spent the year
snapping up homes and builders struggled to keep
up. Home prices surged 18.8 percent last year,
according to the S&P CoreLogic Case-Shiller US
National Home Price index, the biggest jump in its
existence and much more than the 10.4 percent
jump seen in 2020.

The US real estate market last year saw the most
existing homes sold in 15 years, with sales topping
six million even as supply sunk to an all-time low by
the close of the year. Builders have had to deal with
double-digit increases in material costs as well as a
shortage of workers.

That pushed home prices higher, and played a
role in consumer prices experiencing their largest
jump in decades. The inflation wave is expected to
ease this year as the Federal Reserve raises interest
rates and global supply chain snarls ease, and Craig
J. Lazzara, Managing Director at S&P Dow Jones
Indices, predicted higher lending rates may also
cool the housing market.

“In the short term... we should soon begin to see
the impact of increasing mortgage rates on home
prices,” he said. The home price increases were

most severe in Phoenix, where they rose 32.5 per-
cent. In Tampa, the jump was 29.4 percent, and in
Miami 27.3 percent.

Lazzara said jump in prices compared to 2020
appeared to be moderating near the end of the year,
but in December, they ticked upwards again. As for
the causes of the house-buying boom, “We have
previously suggested that the strength in the US

housing market is being driven in part by a change
in locational preferences as households react to the
COVID pandemic,” he said.

“More data will be required to understand
whether this demand surge simply represents an
acceleration of purchases that would have occurred
over the next several years rather than a more per-
manent secular change.” — AFP

CHICAGO: In this file photo, a home is offered for sale by owner in Chicago, Illinois. — AFP

US consumer confidence falls 
as expectations grow tepid

Home prices saw biggest jump in 34 years in 2021

KUWAIT: As part of its activities marking the
celebration of the national days, National Bank of
Kuwait (NBK) launched the biggest photography
competit ion in Kuwait t i t led “My Country
Through My Eyes”.

The competition targets professionals and
amateurs to participate in capturing the best of
Kuwait City monuments and NBK headquarters
iconic architecture. It will last until 28 February,
and the winners will be selected by a jury of pro-
fessional photographers including Faisal Al-Bishr,
Ali Younes and Abdulaziz Al-Sorayia, and reward-
ed with total prizes worth KD 6,600 during the
first week of next March.

Individuals wishing to participate in the com-
petition can visit the website www.nbkcompeti-
tion.command enter their personal details to be
enrolled as contestants, in addition to choosing
one of the three categories of the competition
they would like to participate in: Landscape
Photography, Drone, and Video (Timelapse or

Hyperlapse).
The first three winners from each category will

be rewarded with KD 1,000 for 1st place, KD 700
for 2nd place, and KD 500 for 3rd place. On this
occasion, Yaqoub Al-Baqer, Public Relations
Manager at National Bank of Kuwait said: “NBK’s
launch of the photography competition, which is
the biggest of its kind, comes in line with its
endeavors to encouraging creative talents and
showcasing the cultural and aesthetic side of
Kuwait.”

The competition aims to give Kuwaitis the
opportunity to express their love, loyalty and
belonging to our bountiful homeland, and to show
the beauty of Kuwait to the region and the whole
world through a variety of amazing photos, he
added. Al-Baqer pointed out that NBK is always
keen to organize activities and events reflecting
the celebration of National Days, being a core
social commitment in the bank’s culture through-
out its history.

O r g a n i z i n g
these activit ies
and events
d e m o n s t r a t e s
NBK’s active par-
ticipation in the
various occasions
and national days,
in l ine with its
CSR and commu-
nity service com-
mitments. It  has
been the tradition
of NBK to launch
a variety of social
initiatives during
February every

year on the occasion of the National and
Liberation Days, as well as patriotic songs that
stimulate national pride in local culture and social
traditions, underscoring the significance and his-
torical connotations of this occasion. This year,
NBK released a song titled “Water is Kuwait’s
Past and Future.. Conserve it,” marking the launch
of a national initiative for water conservation,
which comes in line with its strategy to achieve
sustainability. 

NBK launches photography competition
themed ‘My Country Through My Eyes’

Yaqoub Al-Baqer
Ooredoo’s ‘Kuwait’s 
Good Jealousy’ shares
children’s voices 
KUWAIT: This year, Ooredoo Telecom, the first
to introduce innovative digital services in Kuwait,
stands out from the annual competition in
February and on the occasion of the country’s
National and Liberation anniversaries, through
the launching of its National Day TVC as a com-
memorative gift to Kuwait and its people titled
“Kuwait’s Good Jealousy”.

Given the key role
children play in deter-
mining social progress,
and in view of the
national focus on build-
ing generations adher-
ing to national identity,
listening to them and
preparing them to be
active citizens and
ambassadors of the
State of Kuwait is
essential and a core val-
ue of Ooredoo Kuwait.

“Kuwait’s Good Jealousy” comes as part of
Ooredoo’s corporate social responsibility pro-
gram, and in its constant efforts to enhance the
feeling of belonging to the community through
sharing the dreams and voices of its children.
Hence, fostering active and responsible citizens
contributes to the process of developing a sus-
tainable future and better Kuwait.

The national TVC intended to ignite the feel-
ings of good and positive jealousy for their
homeland among members of society, making
children its main character, and encouraging
them to dream, innovate and vision. The ambi-
tious children of Kuwait are the next generation
who will contribute efficiently and effectively to
the future quality of their communities locally,
nationally and globally.  The TVC also promotes
a sense of social responsibility.

Commenting on the launching of the TVC,
Naser Al-Abdullah - Manager-Advertising and
Branding at Ooredoo Kuwait, said: “Kuwait has
always been known for its heroes who raised its
name in various fields and events held locally,
regionally and internationally. They have always
been the loudest voice in events worldwide.
Today, Ooredoo carefully listens to these chil-
dren and sheds light on their aspirations and
passionate dreams. Today, Ooredoo confirms
that dreams are the first step towards success,
that the will is fueled by encouragement, and that
children are the future.”

“We seize every opportunity to share the
community’s pride in their homeland. Today, we
celebrate the independence of the State of
Kuwait, appreciating the country we live in, and
honoring youth,” Al-Abdullah added. It is worth
noting that Ooredoo has also launched a website
link that allows each person to register and share
his dream and vision for the future Kuwait,
www.ooredoo.com.kw/portal/ar/kuwaitgood-
jealousy. 

Naser Al-Abdullah

UK bank Barclays
profit quadruples on
recovery
LONDON: British bank Barclays announced yes-
terday that its 2021 net profit more than quadrupled
as the economy recovered from coronavirus fallout.
Profit after tax surged to almost £6.4 billion ($8.7
billion), helped by the release of £700 million that
had been set aside for bad loans during the pan-
demic, Barclays said in a statement.

That compared with a £1.53-billion profit the pri-
or year, when Barclays had taken a vast £4.8-billion
charge to cover potential COVID-19 fallout. The
2021 performance was “driven by an improved
macroeconomic outlook” and buoyed also by
reduced unsecured lending balances and a benign
credit environment. Pre-tax profit more than dou-
bled to £8.4 billion, aided by record earnings at its
investment banking arm. “Barclays demonstrated a
clear and sustainable path to growth over the course
of 2021,” said chief executive C S Venkatakrishnan.

“I am proud that we have delivered this resilient

performance while continuing to support our clients
and customers through another year of COVID-19
related challenges,” he added. “We recognise that
the economic environment is more than usually
uncertain, with rising inflation rates and tighter
monetary policy, while many parts of society con-
tinue to recover from the severe social and econom-
ic effects of the COVID-19 pandemic.” The group
added however that it was well positioned for rising
interest rates, echoing remarks from rival NatWest.
“Barclays’ diversified income streams position the
group well for the ongoing economic recovery and
rising interest rates,” it noted. — AFP

Energy sector 
methane emissions 
underreported
PARIS: The energy sector’s overall emissions of
methane are massively underreported, the IEA said
Tuesday as it promoted cuts to the most potent
greenhouse gas as a quick way to make a major
impact on global warming. The International Energy
Agency said its latest annual Global Methane
Tracker had found that emissions by the energy
sector were about 70 percent higher than official
government figures.

It said this showed the need for greater trans-
parency as well as “stronger policy action to drive
down emissions of this potent greenhouse gas,”
responsible for some 30 percent of the rise in global
temperatures since the Industrial Revolution. While
methane dissipates faster than carbon dioxide, it
has a much more powerful warming effect in the
atmosphere.

Humans are responsible for about 60 percent of
methane emissions, and cutting these could have a
quick and major impact. “Cutting global methane
emissions from human activities by 30 percent by
the end of this decade would have the same effect
on global warming by 2050 as shifting the entire
transport sector to net zero CO2 emissions,” IEA
chief Fatih Birol said.

The tracker, which for the first time includes
country-by-country emissions from coal mines and
bioenergy, showed methane emissions from the
energy sector grew by just under five percent last
year. The IEA logged “significant emissions” in
Texas and parts of Central Asia, with Turkmenistan
alone responsible for one-third of “large emissions
events” logged by satellites last year.

The energy industry is a major source of
methane emissions from leaks and operations. Many
older oil wells flare off unwanted methane-which is
essentially natural gas used to heat homes-as build-
ing infrastructure may have originally cost too
much. But with gas prices soaring, the costs of
investments to capture methane and reduce leaks
will quickly pay for itself, and would help reduce
tight supplies. — AFP

US opposes Canada’s 
digital services 
tax proposal
WASHINGTON: The United States on Tuesday
announced its opposition to Canada’s proposed tax
on the largest tech firms, warning it “would examine
all options” should Ottawa go ahead with the levy.

The United States Trade Representative (USTR)
said Canada should instead work towards implement-
ing a global taxation agreement that Organisation for
Economic Co-operation and Development (OECD)
countries announced last year to defuse the global
tech tax row. “As Canada is fully aware, the United
States has serious concerns about measures that sin-
gle out American firms for taxation while effectively
excluding national firms engaged in similar lines of
business,” USTR said. It called for Ottawa to “focus
efforts on engaging constructively” with the OECD
negotiations, “instead of pursuing a counterproductive
unilateral measure that risks encouraging other coun-
tries to follow suit.” Should Canada go ahead with the
tax, “USTR would examine all options, including under
our trade agreements and domestic statutes.”

Washington has hit out at digital services tax pro-
posals globally, which it says impose discriminatory
fees on American tech giants like Amazon, Apple and
Google. In response to USTR, the office of Canadian
Finance Minister Chrystia Freeland said Canada’s
preference has always been a multilateral pact.
“Canada has a clear national interest in this multilateral
agreement, which protects against erosion of the tax
base and will generate additional revenue” for the
country, her office said, in an emailed response to AFP.

“We sincerely hope that the timely implementation
of the new international system” will make Ottawa’s
proposed tax “unnecessary” to ensure the protection
of Canadian interests, it added. In October, nearly 140
countries reached an agreement on a 15 percent mini-
mum tax under OECD auspices, leading the United
States to remove punitive tariffs on several countries
ahead of the global tax’s imposition, which is expect-
ed in 2023. Those levies were never imposed, but
served as a threat to those countries which go ahead
with their digital services tax.  Canada’s proposed
three percent tax “on revenue from certain digital
services” would affect companies with at least $850
million in gross revenues and apply retroactively to
the start of this year, though it would not come into
effect until 2024, USTR said. — AFP


