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News in brief

Germany adds Kuwait to
COVID-19 high risk list 

KUWAIT: Germany added Kuwait to its red
list of countries of high risk of infection due to
particularly high incidences for the spread of
COVID-19. As of yesterday, travelers from
Kuwait aged six and over must have a negative
test result, proof of vaccination or proof of
recovery to enter Germany without the need
for quarantine. Travelers who are not fully vac-
cinated must stay in home quarantine for 10
days that can be ended with a negative PCR
test on the fifth day.

Rapid test may soon
be approved in Kuwait 

KUWAIT: The Ministry of Health in Kuwait
could soon approve rapid test kits provided
in pharmacies and laboratories in Kuwait as
an authorized method to detect COVID-19,
Al-Rai reported yesterday. The test will
speed up the process of detecting coron-
avirus, as the results could appear within 15
minutes. The test is very easy to use and is
approved by the US Food and Drug
Administration (FDA).

Photo of the Day

KUWAIT: A white-eared bulbul (Pycnonotus leucotis) is pictured at the Municipality Park in Kuwait City on Thursday. — Photo by Fouad Al-Shaikh

KUWAIT: Founded by Sheikha
Ohoud Salem Al-Ali Al-Sabah in col-
laboration with Riham Al-Ayyar, VO,
the first Kuwait-based integrated
youth platform for incubating young
talents, has signed an agreement to
acquire a majority stake in
‘Duwaween Games’, a Kuwaiti games
mobile application that was recently
valued at $3.6 million in its first round
of funding (Series A). 

Aiming to support Kuwaiti entre-
preneurs and young talents, VO
Kuwait announced that the mobile
app has a strong potential in rapidly
integrating the digital entertainment
industry because of its unique high-
tech setup that digitalizes Arab tradi-
tional games and features it to today’s
modern younger population.

Series A Funding
This landmark acquisition came as

a strategic move by VO Kuwait to
enable Duwaween’s evident traction
and consolidate its market position
through an ambitious plan that targets
various markets in the region and
diversify the cultural games featured
in the app. 

The deal was one of the most
important and initial investment in the
smart mobile application because VO
Kuwait’s role will go beyond the tradi-
tional investor role. Given the magnifi-
cent success that VO Kuwait has
achieved since its launch in 2021, VO
will also provide strategic business and
consultancy support to Duwaween to
transfer its expertise in the field and
contribute to the evolution of the app.

Launched in 2019 by Kuwait Net,
an IT innovation company, Duwaween

Games was initiated in the market as
‘Koot Posta’. The app since then went
through series of developments and
has evolved due to a fruitful partner-
ship that was conducted between
Kuwait Net and a Kuwaiti
Entrepreneur, Mr. Dawood Maarafie. 

Following this partnership, the
smart mobile application has integrat-
ed the Saudi market through various
traditional games such as ‘Al Balout’
and the ‘Hand Game’. Accordingly,
Duwaween has quickly gained the
demand of young Arab users as well
as women in the Gulf market.

Strategic incubation and business
support

“Approached by many ideas and
potential entrepreneurs, Duwaween
Games has definitely caught our
attention given its strong potential in
crossing various markets in the region
and the evident success it showed in
the past few years. Amongst other ini-
tiatives acquired by VO, we are hope-
ful that our partnership with
Duwaween will result in a spectacular
evolution in its market presence and
we look forward to contributing to its
next stage of growth,” stated Riham
Al-Ayyar, CEO of VO, while com-
menting on the deal. 

In her statement, Ayyar stressed on
VO Kuwait’s commitment towards
supporting young talents and poten-
tial startups signaling increasing size
of success such as Duwaween. She
also explained that the acquisition
came after a thorough study of
Duwaween’s business plan and added:
“We are joining efforts with Kuwait
Net to execute the innovation and

expansion plan of the app. Our goal is
to integrate markets beyond Kuwait
and fill in a market gap by introducing
an Arab ingredient to this profitable
sector. Through Duwaween’s rapid
success, the need for Arab users to
join digital platforms that reflect their
cultural and Arab heritage in digital
games was clear and our partnership
came as a response to this need.”

Future plans and developments
Representing the app’s sharehold-

ers and Kuwait Net, Dawood
Maarafie, a Kuwaiti entrepreneur and
one of the main shareholders of
Duwaween Games, praised the efforts
of VO Kuwait in supporting
Duwaween and its interest in revolu-
tionizing the smart mobile application
in its next stage of business and mar-
ket growth. Maarafie also expressed
his gratitude to Kuwait Net, the foun-
dational player in the establishment
and success of the application during
the past few years.

In his statement, Maarafie said:
“The next phase of Duwaween will
witness a tremendous change in its
business journey. We are confident
that the partnership between Kuwait
Net and VO Kuwait will lead the appli-
cation to another level of success and
market growth. The application has
shown a strong potential since 2019, in
few years we were able to integrate
various markets and gain a diverse
range of users. Having VO on board
will definitely support our ambitious
plans in leading various markets and
become the number one Arab digital
game application in our region.”

He also revealed that there are key
developments currently happening to
the application as a preparation for
the upcoming holy month of Ramadan,
a peak time for the app users. In addi-
tion, the shareholders of the applica-
tion are planning for another round of
investment to expand the app’s base
of shareholders and fulfill its business
and expansion plan.

Riham Al-Ayyar (left) and Dawood Maarafie

‘VO’ acquires majority stake
in Kuwait’s ‘Duwaween Games’
Based on its valuation of $3.6 million

Indian embassy
consular services
closed today 
KUWAIT: The Embassy of India will remain
closed for consular services today (January
10, 2022) as part of precautionary health
measures related to COVID-19. However,
emergency consular services will continue to
be rendered by the mission, an embassy
press release said. 

Passport services will continue at the
three CKGS centers in Sharq, Jleeb Al-
Shuyouk and Fahaheel today. Starting on
January 11, consular, passport and visa serv-
ices will operate from the new BLS centers
as per the timings indicated below: Saturday
to Thursday -8am-12pm, 4pm-8pm. Friday -
4pm -8pm.

Address of new premises:
1) Sharq: 3rd Floor Jawahara Tower, 
Khalid Ibn Al-Waleed St, Kuwait City.
2) Jleeb Al-Shuyouk (Abbasiya): M Floor,

Olive Supermarket Bui lding Jleeb Al-
Shuyouk.

3)Fahaheel: Al-Anoud Shopping Complex,
Mezzanine Floor; Mecca Street, Fahaheel.

Information can also be obtained from
Embassy’s 12 (24X7) Whatsapp helpline num-
bers. In case of any further assistance/queries,
please write to cons1.kuwait@mea.gov.in.

KIB takes part
in second round
of Food Buzz
KUWAIT: As part of its all-encompassing
social responsibility and community engagement
programs - Kuwait
International Bank (KIB) par-
ticipated in the second round
of Food Buzz - a local festival
that is dedicated to food and
beverage projects and busi-
nesses in Kuwait. This round
of the event took place at the
new Assima Mall, where KIB
had set up a branded interac-
tive booth for visitors, as it
had done during the first
round, featuring a series of
games and entertainment. This
came as part of KIB’s official
sponsorship to the festival’s
entire season, which extends
until February 2022.

As part of this engagement
as well, KIB is offering its fes-
tival visitors a chance to win a grand prize in its
final draw, provided that they attend all Food
Buzz events and stamp their attendance card for
all four rounds of the festival.

Commenting on KIB’s latest participation,

Marwa Marafie, from the bank’s Marketing
and Corporate Communications Unit, said:
“Our eagerness to always be physically pres-
ent at such events stems from our firm belief
that our role within the community is not limit-
ed to providing monetary support. It also
involves maintaining a social  connection
through actively interact with its members
from all segments. This falls in line with our
slogan - a Bank for Life.”

Continuing to offer its
sponsorship to Food Buzz
year after year, Marafie
underscored KIB’s aim in sup-
porting Kuwaiti SMEs and
their entrepreneurial projects
through this initiative - as it
provides a suitable and effec-
tive marketing platform for
them. She also highlighted pri-
vate sector primary role in
promoting sustainable devel-
opment and economic diversi-
fication.

In her concluding state-
ment, Marafie reiterated that
encouraging Kuwaiti entre-
preneurial talents is consid-
ered one of the main pillars of
KIB’s social program. She also

reaffirmed the bank’s commitment to continue
providing all means of support to empower the
SME sector in Kuwait, given its significant con-
tribution to positively impacting society on
major economic and social levels. 

Marwa Marafie


