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LAS VEGAS: A jacket equipped with sensors that let
wearers feel hugs or even punches in virtual reality was
among the innovations giving the metaverse a more real-
istic edge at the Consumer Electronics Show. “What is
the metaverse if you can’t feel it?” asked Jose Fuertes,
founder of the Spain-based startup Owo, which made
the jacket. “It’s just avatars.”

The “metaverse”-a parallel universe where human,
augmented and virtual realities are supposed to merge-
was a hot theme at the annual gadget extravaganza in
Las Vegas, with startups showing off computers, head-
sets and other gear promising to enhance time spent in
virtual worlds.

Owo touts its jacket as able to immerse wearers,
whether in video games or in the metaverse, letting them
feel “a gunshot, the wind, someone grabbing your arm
and even a hug from a loved one.”

The tight-fitting jacket features bands that stick to
the skin, with sensors that sync to a mobile application.
Before donning a virtual reality (VR) headset, the wearer
can choose the intensity of each sensation. “Our mission
is to turn the virtual into reality with a second skin; to
add the sense of touch in the metaverse or video games,”
Fuertes said as AFP tried out the jacket.

The Owo garb-to be priced less than $450 when it
hits the market late this year-brings to mind the sci-fi
novel-turned-film “Ready Player One,” in which people
in a dystopian world live alternate lives in a virtual uni-
verse. The science fiction future seems distant given a
lack of full body suits and comfortable headsets for sim-
ulated experiences, or ubiquitous high-speed internet
service to handle such rich data streams.

Nonetheless, the metaverse has become a popular
topic since being endorsed by Facebook chief Mark
Zuckerberg so enthusiastically that the technology com-
pany was renamed “Meta.”

Sound of inevitability? 
Virtual reality has mostly been used for video games,

despite its potential for experiences such as letting peo-
ple visit museums, landmarks or far-off cities while sit-
ting at home, and even for providing seats literally in the
middle of feature films. While companies such as Meta
and HTC have invested heavily in virtual reality headsets,
the equipment is still not light and comfortable enough
to wear for long periods of time.

“I’m the biggest sort of augmented and virtual reality
nerd, but I don’t think we are anywhere close to anything
exciting happening in the metaverse,” said Paddy
Cosgrave, head of Web Summit in Europe. He expects it
to take more than a decade for the metaverse to become
real. “Nothing can stop it,” Touchcast chief and founder
Edo Segal said of the metaverse.

Touchcast showed off a platform for collaboration
between companies in virtual reality, complete with
“.metaverse” addresses akin to .com web addresses. But
the domains will be registered on a blockchain database,
instead of on servers. “In 1999, it was hard to believe
people would buy things online,” Segal said.

“Look where we are today. Humanity is moving in this
direction.” Industry trackers report that sales of virtual
reality gear were boosted by the pandemic as people
relied on the internet for games, work, learning and
socializing.

‘Like a cyborg’ 
Since the pandemic began restricting people’s move-

ments, Takuma Iwasa has taken to spending weekends
on a VR platform where people chat and party in a vir-
tual world with avatars as their proxies. As the year 2020
neared its end, the young Japanese entrepreneur
focused on ways someone’s leg or torso movements can
be mirrored by avatars and other ways of making visits

to virtual worlds more realistic. His startup Shiftall, a
subsidiary of Panasonic, unveiled lightweight, high-reso-
lution VR glasses at CES.

“In the future, some of the special suits like in ‘Ready
Player One’ will contain every system,” Takuma said.
“Currently, metaverse users need to use different prod-
ucts, like a cyborg.”

Israeli start-up Wearable Devices is working on a
bracelet that detects the electrical signals sent by the
brain to the hand. The wearer can control synced objects
with a mere snap of their fingers-a function that could
prove useful if people use augmented reality glasses and

need to select items displayed on the lenses. But as the
metaverse evolves, society will also need to be wary of
dangers from online ills such as misinformation, harass-
ment and losing touch with the real world, some experts
warned.

“Counterfeit goods are going to exist in the meta-
verse, as well. Counterfeit identities are going to exist in
the metaverse, as well,” said Dan Guenther, an extended
reality specialist at Accenture.

“And we’ve seen in many other evolutions of the
internet that many times... (there) are the portions of the
internet that we’re uncomfortable with.” — AFP

Metaverse gets touch of reality 
at Consumer Electronics Show

Startups show off computers and headsets to enhance time spent in virtual worlds

NBK reveals winners
of Al-Jawhara 
draw and 2 ‘Tesla
Model 3’ cars 
KUWAIT: National Bank of Kuwait (NBK) is keen on
holding special events for Al-Jawhara Account quarterly
draws, and the summer campaign to win “Tesla Model 3”
cars, as part of the endeavors to ensure providing its
customers with an exclusive array of draws and prizes
that meet their needs and expectations.

In this context, NBK organized an exceptional event
at Kuwait Motor Town (KMT) on 8 January, which
included conducting the two postponed Al-Jawhara
draws; the quarterly draw of 28 December 2021 and the
weekly draw of 4 January 2022, as well as two draws of
the summer campaign to win “Tesla Model 3” cars.

The event was attended by Haitham Al-Khaled, Board
Member of National Bank of Kuwait, Salah Al-Fulaij,
CEO of National Bank of Kuwait - Kuwait, Abdulaziz Al-
Babtain, CEO of Ooredoo Kuwait, and Mohammed Al-
Othman, GM-Consumer Banking Group at National
Bank of Kuwait.

NBK was the official sponsor of KMT’s first edition
of KMTC-Kuwait Motor Town Championship. We
announced 12 winners from Street, Super Street, GT and
Unlimited. During the event, NBK announced Balqis Bai
Anwar as the winner of the quarterly draw worth KD
250,000 which postponed from 28 December 2021 and
the minor, Hussain Mohammad Hajjiyah as the winner of
the weekly draw worth KD 5,000 which postponed from

4 January, 2022. The bank also announced Mubarak
Fahad Nabih Al-Khurainej and Fahad Sharek Hassan Al-
Maqseed as the winners of “Tesla Model 3” cars- all in
the presence of a representative from the Ministry of
Commerce and Industry, as well as representatives from
NBK and Deloitte.

On the other hand, the winners of other December
weekly prizes of KD 5,000 each were: Fouad Omar El

Nassar, Sawsan Abdul Aziz Al Remih and Hawraa Adel
Abbas. The event witnessed various entertainment activ-
ities for all family members, in addition to many booths
showcasing NBK’s key services provided to Private
Banking and Premium Family Banking Customers, which
also involved Business Banking Customers.

Besides, food trucks provided a variety of free meals
to the visitors in cooperation with the V-Thru app, and a
dedicated kids’ area including many entertaining games
was also available for all our younger guests. The awards
were presented in a festive atmosphere featuring many
artistic shows, in the presence of the signers Salman Al-
Ammari and Bader Nouri, and Almas Band.

On this occasion, Mohamed Al-Othman, GM -
Consumer Banking Group at National Bank of Kuwait
said: “We are keen to offer our customers an inclusive
and exceptional banking experience satisfying all our
customers’ needs and fitting their different lifestyles.”

“Our strategy in rewarding our customers is based on
a unique package of draws and prizes that meet our cus-
tomers’ expectations while reflecting NBK’s leadership
in providing innovative and outstanding banking experi-
ence,” he added.

Al-Othman noted that Al-Jawhara Account is a key
pillar in NBK’s customer rewarding strategy, in addition
to being an outstanding saving channel that encourages
customers to make savings, in line with the bank’s strate-
gy to achieve financial inclusion and promote the saving
culture.”

Malabar Gold 
and Diamonds to
open 22 showrooms
in Jan 2022
DUBAI: As part of its global expansion plans for 2022,
Malabar Gold & Diamonds will open 22 new showrooms
in GCC, Far East and India in January itself, pitching
itself firmly on the path towards emerging as the largest
retail jewelry chain in the world. This is for first time a
jewelry retailer is opening so many showrooms in a sin-
gle month.

Out of the 22 new showrooms, 12 will be in GCC and
Far East and 10 in India where the brand already has
presence. The addition of these stores will also grow the
brand’s retail footprints into Tier 2 and 3 towns of India
where the brand is rapidly gaining acceptance.

The massive expansion drive in January will begin
with the launch of the Artistry concept store in   M G
Road in Bengaluru on January 8 followed by showroom
inaugurations in Solapur in Maharashtra on  January 9,
Siddipet in Telangana and Mydin Mall Seremban
Malaysia on January 13, Tiruppur in Tamil Nadu on
January 14, Penang in Malaysia on January 20, HSR
Layout in Bengaluru on January 21, Varanasi in Uttar
Pradesh, Landmark Shopping Mall at Gharafa in Qatar,
Al-Meera Jeryan Jenaihat in Qatar, Al-Khoud and Mall
of Oman in Muscat on January 22, Raipur in Chattisgarh
on January 27, Hadapsar, Pune in Maharashtra on
January 28, City Centre Al-Zahia, Sharjah, Three
Showrooms in  Dubai Gold Souk, Crown Mall Jebel Ali in
Dubai, Lulu Muweilah Hypermarket in Sharjah on
January 29, Gurugram in Haryana and Preet Vihar in
Delhi on January 30.

The Group will invest a total of $107.5 million for this
new phase of expansion in January this year. With the
aim of becoming the largest jewelry group in the world,
Malabar Gold and Diamonds is targeting to open 750
stores and become the number one gold retailer in the
world. This expansion program will create approximate-
ly 5000 job opportunities in the retail, manufacturing,
technical and management areas related to jewelry trade,
said Malabar Group Chairman M P Ahammed.

“In 28 years of our illustrious journey, Malabar Gold
& Diamonds has grown from strength to strength. We
will continue to strengthen our retail presence in the
regions where we have established a robust presence
and also enter new markets with our differentiated serv-
ices and products. With the launch of 22 showrooms in
January, we are all set to make an impactful beginning to
the New Year. We are confident that our customers will
enjoy the world-class jewelry shopping experience at all
our new showrooms and also appreciate our values
based on transparency, trust, quality and service. Our
mission is to Make in India and Market to the world. Our
commitment is to highlight further the brand value of
Indian jewelry at the international level and create more
job opportunities in the manufacturing sector domesti-
cally. This is our core policy,” said Ahammed. 

Abdul Salam KP, Vice Chairman of Malabar Group,
said, “We are excited about our future growth. On the
one hand, the plan involves a large-format Artistry store
in Bengaluru while on the other hand, we continue to
focus on optimal store sizes internationally and in smaller
cities across India. We are confident that this two-
pronged strategy will yield positive results.” 

Burgan Bank names
winners of Yawmi
account draw
KUWAIT: Burgan Bank announced yesterday
the names of the daily draw winners of its Yawmi
account draw, each taking home a cash-prize of
KD 5,000.

The lucky winners are: 
• Abdullah Ibrahim Alotaibi
• Shah Aswar Mohammad
• Kyra Carlos
• Abdulaziz Mohammad Bodastour
In addition to the daily draw, Burgan Bank

also offers a quarterly draw with more chances
to win higher rewards, offering the chance to
one lucky customer to win KD 125,000 every
three months. The Yawmi Account offers daily
and quarterly draws, wherein the quarterly draw
requires customers to maintain a minimum
amount of KD 500 in their account for two
months prior to the draw date. Additionally,
every KD 10 in the account will entitle cus-
tomers to one chance of winning.  If the account
balance is KD 500 and above, the account hold-
er will be qualified for both the quarterly and
daily draws.  

Burgan Bank encourages everyone to open a
Yawmi account and/or increase their deposit to
maximize their chances of becoming a winner.
The higher the level of the deposit, the higher
the likelihood to win. 

US Fed braces 
for aggressive
inflation battle
KUWAIT: As outlook for gradual economic recovery
reverberates over the globe and risks of restrictions sub-
side, minutes of the Federal Reserve meeting revealed a
more aggressive inflation fighting stance starting March,
causing sell offs in equity markets and strengthening the
rise of bonds yields.

Fed meeting minutes
In the United States, the release of the latest FOMC

minutes from the December meeting provided a clear
reminder that the Fed had shifted to a much more hawk-
ish policy stance heading into this year. At the December
FOMC meeting, the Fed doubled the pace of QE tapering
which is now on course to end by March and signaled
that they plan to raise rates three times this year. The tone
of the minutes suggest that the Fed is considering raising
rates as soon as in March. The minutes showed that
FOMC participants judged that the two inflation tests for
raising rates had been “more than met” and that the labor
market had been making “rapid progress” towards the
maximum employment test for lift off. Most participants
judged that test “could be met relatively soon if the
recent pace of labor market improvements continued”.

The job report
The release of the much stronger than expected ADP

survey which estimated private job gains of 807K in
December reinforced expectations for an earlier rate lift
off for the Fed. Non-farm payrolls had a different story to
tell. The data released last Friday showed that non-farm
payrolls missed data by more than 250K. The market was
expecting 450K jobs to be added while the figure came at

a mere 199K. However, the unemployment rate fell below
4 percent and came at 3.9 percent beating market expec-
tations and solidifying the consensus on the resilience of
the labor market. The recent sharp rise in COVID cases in
the US would have to significantly dampen US labor mar-
ket momentum in the coming months to delay the Fed’s lift
off plans which appears less likely at the current juncture.
Currently, the market is pricing 3 hikes in the US for this
year with the earliest potentially being in the March meet-
ing with a probability of 82 percent chance of a hike. The
historically high inflation figures along with the upbeat
labor market data are laying the ground for a justified
tightening cycle by the Fed. 

Europe
Eurozone inflation ended 2021 with another significant

beat of market expectations. It rose from 4.9 percent y-
o-y in November to 5.0 percent, a fresh all-time high,
while the market was expecting it to drop to 4.7 percent.
Core inflation stayed at 2.6 percent y-o-y, while the mar-
ket was expecting a 0.1 percent drop.  Energy inflation
eased in line with expectations (from 27.5 percent y-o-y
to 26.0 percent) largely thanks to lower pump prices,
while services inflation eased by 0.3 percent to 2.4 per-
cent y-o-y. But this was more than offset by surging
unprocessed food prices, which went from 1.9 percent y-
o-y in November to 4.6 percent. 

Demand on energy
Oil prices have posted gains for the third week in a

row with resilient demand and frayed supply across
OPEC+ coalition and beyond. Brent reached $83 a bar-
rel, a level not seen since late November of last year while
West Texas climbed above $80 a barrel. Crude oil prices
have closed the first week of 2022 with solid gains of
around 5 percent. 

Kuwaiti dinar
USD/KWD closed last week at 0.30265. 


