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The city may still be deep in the throes
of the Omicron surge and adapting to
the latest COVID restrictions, but

Paris Fashion Week will nevertheless
launch today. The industry is determined to
get back on the catwalks after nearly two
years during which most brands were
forced to retreat online.

Despite the complications caused by
the pandemic, the fashion community is
stepping out regardless. Most fashion
houses are returning to live shows as the
menswear week kicks off, followed imme-
diately by haute couture shows. Some 17
of the 76 brands of the official Paris

menswear calendar-including big names
like Dior, Hermes and Rick Owens-will be
back on the catwalk, up from just six last
summer. And nearly 30 others are opting
for other types of in-person event-inviting
journalists, buyers and other taste-makers
to less formal gatherings around the
French capital.

There will be a bittersweet taste to the
first week, however, as Louis Vuitton pres-
ents the final collection from US designer
Virgil Abloh, who died in November at the
age of 41 after a private battle with cancer.
Such is the interest around Abloh, a close
partner of Kanye West who helped break

through glass ceilings for black designers,
that Louis Vuitton is presenting the show
twice on Thursday. Many are also excited
to see what streetwear veteran Nigo does
as the new artistic director of Kenzo.

And there is hype, too, around French
label Egonlab, launched two years ago
with a series of arty videos and now mak-
ing its first foray in the official calendar. “To
present your work alongside the big hous-
es that greatly influenced us-it does some-
thing to you,” said co-founder Florentin
Glemarec. Nonetheless, like many fashion
newcomers, Egonlab is embracing both
the live and online worlds, with a line of
NFTs and Metaverse digital clothing that it
is developing in partnership with footwear
brand Crocs.

‘Caught in the crossfire’ 
Haute couture designers are also

returning to the catwalk, with 18 of 29
houses planning live shows-albeit with the
now-common caveat that the virus might
throw a last-minute spanner in the works.
Some changes have already been
announced: the Sidaction charity evening
to raise money for AIDS research, that tra-
ditionally marks the end of the haute cou-
ture week, has been postponed until July.
Giorgio Armani cancelled his menswear
show in Milan and haute couture show in
Paris over the latest surge in Covid cases.

That decision sparked a sense of deja-
vu as it was the 87-year-old Italian maestro
who was first to cancel his catwalk shows
in the early days of the pandemic in
February 2020. “It’s their choice,” said
Pascal Morand, head of France’s
Federation for Haute Couture and Fashion.
He said the federation makes several rec-
ommendations including the use of FFP2
masks, but he was happy to see brands
returning to the live sphere.

“We have learned to live with the virus,”
he told AFP. “Digital enriches the physical,
but it can’t replace the emotion and senso-
ry side of the runway shows.” Some still
feel uneasy about returning to in-person
events. “I feel caught in the crossfire,” said
Jean Paul Cauvin, director of haute cou-
ture brand Julien Fournie, who has had to

deal with the disruption of positive tests
among models and workshop workers.
“We would be frustrated not to be on the
catwalk, but I hope we don’t create an
haute couture cluster,” he said.— AFP 

Jeff Goldblum
takes to catwalk
for Prada 
Miuccia Prada looked to Hollywood

for inspiration as the Italian luxury
label unveiled its Autumn-Winter

2022-23 collection on Sunday using 10
actors including Hollywood A-lister Jeff
Goldblum to model the classical chic

menswear, all the while bending some
rules. Among them were David Lynch
favourite Kyle MacLachlan (“Twin Peaks”),
Jeff Goldblum (“The Fly”, “Jurassic Park”),
Asa Butterfield (“Sex Education”) and
Thomas Brodie-Sangster (“Bright Star”).

Some seemed out of their element,
despite their wealth of experience as
actors. Prada said it wanted to use “real
men, recognized figures... who offer a new
facet of reality” as actors. The collection
mixes and matches sober coats and blaz-
ers in grey, black and blue with work outfits
in fluorescent colors cut from leather or lux-
ury cotton. “Through these clothes, we
stress that everything that a human being

does is important,” said 72-year-old
Miuccia Prada, who heads the group her
grandfather founded in 1913.

“Every aspect of reality can be elegant
and dignified.” Raf Simons, Prada’s co-
designer who joined the house in 2020
after creating for Jil Sander, Dior and
Calvin Klein, noted: “The fundamentals of
the men’s wardrobe are associated with
industrial forms,” melding “sartorial style”
and “streetwear”. The men’s fashion week,
which runs through Tuesday, was blind-
sided by the emergence of the highly con-
tagious Omicron variant of COVID, with
many houses pulling out.

Giorgio Armani cancelled his show in

Milan as well as his haute couture show in
Paris, leading an exodus that saw the
number of in-person events shrink from 23
to 16. Eighteen brands opted for a purely
virtual presence, while others presented
their collections by appointment. “We have
learned to live with the virus,” Pascal
Morand, head of France’s Federation for
Haute Couture and Fashion said. “Digital
enriches the physical, but it can’t replace
the emotion and sensory side of the run-
way shows.”— AFP 

(From right) US actor Kyle MacLachlan, British actors Louis Partridge and Thomas Brodie-Sangster, and models pres-
ent creations for Prada’s Men’s Fall/Winter 2022/2023 fashion collection in Milan. — AFP photos

British actor Thomas Brodie-Sangster (right) presents a creation for Prada’s Men’s Fall/Winter
2022/2023 fashion collection in Milan. 

A model presents a creation for Prada’s Men’s Fall/Winter 2022/2023 fashion collection.


