
Thursday, January 20, 2022

11
B u s i n e s s

Established 1961 

Isam Al-Sager Shaikha Al-Bahar Salah Al-Fulaij Sulaiman Al-Marzouq Faisal A Al-Hamad

KUWAIT: The new edition of “Tamakan” training pro-
gram for fresh Kuwaiti university graduates offered by
Creative Confidence Consulting Company was
launched with the strategic sponsorship of National
Bank of Kuwait (NBK) for the third consecutive year.

In this hands-on training experience, NBK hosts 34
trainees at different training locations at its headquar-
ters for three months, starting from 18 January until 27
March 2022, during which the bank provides them with
courses aimed to develop their skills and qualify them
to the labor market.

The program was launched in a ceremony held at
NBK’s headquarters following all precautionary and
social distancing measures. This included holding a
panel discussion with the trainees in the presence of
the bank’s executive management, in line of their com-
mitment to support all initiatives aiming to empower
and develop the Kuwaiti youth and preparing them to
be future leaders.

The panel discussion was headed by Isam Al-Sager,
NBK Group CEO, Shaikha Al-Bahar, NBK Group
Deputy CEO, Salah Al-Fulaij, CEO of NBK - Kuwait,
Sulaiman Al-Marzouq, Deputy CEO of NBK- Kuwait,
Faisal A Al-Hamad, Chief Executive Officer - Global
Wealth Management at National Bank of Kuwait, as
well as Emad Al-Ablani, GM - Group Human
Resources, and Mohammed Al-Othman, GM -
Consumer Banking Group at National Bank of Kuwait.

Investing into the future
On the sidelines of the panel discussion held at the

program’s launch, NBK Group CEO, Isam Al-Sager
noted that sponsoring Tamakan program comes in line
with NBK’s unshakable commitment towards the youth
and supporting them in their career considering that a
real investment into the future.

NBK always places the youth as a top priority to
ensure achieving a prosperous future for Kuwait, he
added. Al-Sager highlighted that these and other ini-
tiatives come in line with NBK’s commitment to its
social responsibility and its role in achieving sustain-
able development, which depends on preparing an
innovative, hardworking generation that is able to take
responsibility.

He stressed that, as the largest Kuwaiti private sec-
tor institution, NBK always shows a role model in
delivering on its social role and responsibility by con-

tributing to qualification of young national cadres.
“The remarkable success achieved by the program

over the past years was a great driver to continue our
sponsorship of its new version. Therefore, I ask the
trainees to show perseverance to realize their future
goals, which are only attainable through dedicated
efforts and hard work,” he concluded.

The quality of education
On her part, Shaikha Al-Bahar, NBK Group Deputy

CEO, emphasized that investing in the youth is invest-
ing in a better future, therefore, the quality of educa-
tion should be our top priority so that we can build a
better future for our country. Al-Bahar called on the
government to work hard to develop the entire educa-
tional system, including the various stages of the edu-
cational process, in addition to the human factor rep-
resented in educational cadres.

“The rapid and changing development we are wit-
nessing in all sectors and different industries by
reliance on technology requires us to develop the
human capital to keep pace with these developments
to achieve sustainable growth, as the absence of well-
qualified cadres means the inability to manage the
country’s wealth in the future,” she explained.

Al-Bahar mentioned that the coronavirus pandemic
showed the importance of digitization, as well as the
urgent need to qualify the youth for a rapidly advanc-
ing and changing future, stressing the need to make a
radical change in education to keep pace with what the
labor market requirements, which is now looking for
competent and experienced cadres in the areas of
advanced technology, including artificial intelligence
(AI) and robotic systems and programming.

Al-Bahar urged the youth to work hard to get pre-
pared for the future to be active contributors in the
development of Kuwait.

Having the passion
From his side, Salah Al-Fulaij, CEO of NBK-Kuwait

advised the youth to raise the ceiling of their ambitions
and have the passion to achieve their desired career
development. He pointed out that developing personal
skills and perseverance in knowledge acquisition and
learning are critical factors for a successful career path
and qualification for the highest leadership positions in
the future.

Al-Fulaij stressed that to hold a leadership position
at NBK, it took a long journey and years of dedicated
efforts, giving, and unwavering pursuit of investing in
one’s self, noting that success requires striving for
development and unquenchable eagerness for learning
and accomplishment.

Hard work and dedication
Speaking on this occasion, Sulaiman Al-Marzouq,

Deputy CEO of NBK-Kuwait said that the government
sector has an issue in fair job process, which creates
much frustration for the youth aspiring for a successful
career.

Hard work and dedication are the keys to develop-
ment in the private sector, which provides proper
guidance to enhance personal skills and helps identify
the strengths and weaknesses for personal skills devel-
opment, he elaborated.

Al-Marzouq emphasized that the new generation
has much better potentials and capabilities than previ-
ous generations, as we are now living in a more devel-
oped and open era, and all a successful person needs
is to develop a strategic plan to manage their strengths
and highlight their skills.

Investing in oneself
In his speech, Faisal A Al-Hamad, Chief Executive

Officer - Global Wealth Management at National Bank
of Kuwait advised the Kuwaiti youth of the necessity
of investing in themselves, early planning for the future,
and focusing on joining an encouraging work environ-
ment that contributes to learning and development. Al-
Hamad called on the youth to search for an ideal that
stimulates the potential energies and helps in develop-
ment and thinking, which is pivotal in developing one’s
personality in his career. He advised the youth to be
flexible, innovative and actively pursue knowledge in
order to keep pace with this massive transformation
taking place in the labor market.

Potential energies
Tamakan program requires full-time commitment

being a full-time job experience; the program aims to
develop the personal skills needed to become com-
pelling candidates for employment in addition to moti-
vating Kuwaiti youth to explore the potentials and
energies within them, and unleashing the creativity of

young cadres. The program adopts the blended learn-
ing methodology, and focuses on many themes and
workshops about creativity and innovation, design
thinking, business model design, career exploration
and innovative de-risking solutions.

Remarkable interest
Given the great success of the program’s first two

editions, there was a remarkable interest in joining the
program, with 550 applicants and 150 interviews, fol-
lowing which the number of trainees was increased to
34 trainees. The program also witnessed developing
the methodology and design of educational materials
by hosting international experts and holding work-
shops to stimulate the creative energies of the trainees.

Enhancing the skills 
On the sidelines of the program launch event, Rana

Al-Rasheed, Strategy Director at Creative Confidence
expressed her pleasure with NBK’s sponsorship of
Tamakan program for the third year in a row, noting
that for 10 weeks, the program will qualify trainees and
enhance their skills to fit in the real life job market, as it
constitutes an innovative training experience for
Kuwaiti graduates who need support to face the chal-
lenges of employment or setting up their own business,
by developing required skills as well as providing
experience.

Creative Confidence is a Kuwaiti consulting and
training company specializing in stimulating innovation
and creativity and providing practical training experi-
ences for Kuwaiti graduates with the aim of developing
young Kuwaiti cadres.

A major supporter
At the end of the reception ceremony, the trainees

extended their thanks to National Bank of Kuwait for
sponsoring the program and providing its long-stand-
ing expertise to develop their skills and qualify them
for the labor market in a professional way, benefiting
from the bank’s highly professional organizational
approach. It is worth mentioning that NBK sponsors
various social initiatives serving Kuwait National
Development Plan, including empowering youth and
developing education, in line with its belief that the
youth are Kuwait’s most valuable resource, and the
cornerstone for the country’s development. 

The third edition of the program launched under the bank’s strategic sponsorship

NBK unleashes the potential of the 
Kuwaiti youth in ‘Tamakan’ program

NBK Executive Management during a panel discussion with the trainees. Fresh Kuwaiti university graduates attending the new  edition of “Tamakan” training program 

‘Game changer’ 
e-moped batteries 
spread from 
Taiwan across Asia
TAIPEI: Every day, Aiden Lee joins the hundreds of
thousands of people getting around Taipei on two
wheels. But when most of his fellow riders head to a
petrol pump to refuel, he takes his e-motorbike to
one of Taiwan’s increasingly commonplace battery-
swapping stations-tech its creators say could
supercharge the shift from fossil fuels. “Honestly, if
it weren’t for battery swapping-which by the way is
even faster than filling up at a petrol station-I
wouldn’t use an electric bike,” the marketing exec-
utive said. “I don’t think I have the time to wait for
the battery to charge.”

Lee has used the rechargeable batteries provid-
ed by Taiwanese startup Gogoro since 2015, put-
ting him among the 450,000 subscribers who swap
an average of 330,000 batteries each day, accord-
ing to company figures. He says it costs about 10
percent more than buying petrol each month. Now
eyeing regional expansion and a New York listing,
Gogoro has more than 2,300 stations outside con-
venience stores or in car parks across Taiwan,
where e-moped riders stop to exchange depleted
batteries for freshly charged cells.

Quick swap
Previous attempts to roll out battery swaps have

proved tricky, especially for electric cars.
Companies in China, the United States and Israel
have struggled to provide easy access to swap-
pable batteries for e-cars, in part because of the
high cost of building charging facilities and the

time needed to charge much larger cells. But the
tech works better for mopeds, said Gogoro founder
and chief executive Horace Luke, as the batteries
and stations need not be so large.

“Instead of the four-wheeler infrastructure that
needs to be built, our system is really like a vending
machine that goes into different locations based on
where the consumer goes and where the consumer
needs energy,” he said. The facilities already out-
number petrol stations in four major Taiwanese
cities, the company said, and vice-president Alan
Pan told a news conference last week that the firm’s
goal for 2022 was to “surpass the number of petrol
stations island-wide”.

With more than 240 million battery swaps since
2015, Gogoro says it has kept about 360,000 tons
of carbon dioxide out of the atmosphere. “We are
working on solutions that... create a new industry
as the world looks now to sustainability and how to
curb global warming and climate change,” Luke
told AFP in an interview. According to government
sales figures, e-bikes make up 21 percent of all
motorbikes in Taiwan, with sales of traditional
petrol models in double-digit decline annually.

India, China, Indonesia
Luke said that, through local partnerships,

Gogoro was moving to expand into the world’s
largest motorbike markets: China, India and
Indonesia-all countries with smog-choked cities.
The company has teamed up with top players in
the industry, including Hero MotoCorp in India, the
world’s biggest motorcycle maker, China’s world-
leading e-bike maker Yadea and, most recently,
Indonesian ride-hailing firm Gojek. In China its bat-
tery-swapping system was launched in October in
the city of Hangzhou, with plans to expand to other
places this year. The push could benefit from major
government incentives for e-vehicles in the giant
Asian countries.

Last year, India rolled out $3.5 billion in incen-
tives for the auto sector to boost production of

electric and hydrogen fuel cell vehicles, while
Indonesia has offered tax perks for manufacturers,
transport companies and consumers. Gogoro plans
to list on the Nasdaq in the first quarter of this year
through a merger with a special purpose acquisi-
tion company, establishing an entity valued at $2.35
billion. Global sales of electric motorbikes, scooters
and mopeds are estimated to have topped 25 mil-
lion units in 2020, or 35 percent of total sales of
two-wheeled vehicles, according to
BloombergNEF.

And market research firm Guidehouse Insights
says “battery swapping has become a legitimate
technology platform solution that is being exported
to original equipment manufacturers in foreign
markets”. Countries in Southeast Asia “with strong
two-wheeler cultures, high urban density rates,
supportive policy frameworks for EVs, and a strong
desire to reduce urban air pollution will likely be
next in line”, it said in a report. Luke added: “I think
battery swapping was a real game changer and is a
real game changer.” —AFP

Horace Luke, founder and chief executive officer of
Gogoro - a Taiwanese company that developed a battery-
swapping refueling platform for urban electric two-wheel
scooters, mopeds and motorcycles during an interview at
the company’s headquarters in Taipei. —AFP

Activision Blizzard: 
Troubled powerhouse 
in gaming world
NEW YORK: Activision Blizzard is a star developer of
gaming hits like “Call of Duty”, but the firm has been
roiled by serious sex discrimination allegations that have
led to lawsuits, firings and official scrutiny. Microsoft’s
buyout deal values the company at a whopping $69 bil-
lion, despite the scandal that has put an unflattering
spotlight on the “Candy Crush” maker’s leadership and
company culture.

Founded in 1979 by former Atari programmers
unhappy with their pay, Activision had more than $8 bil-
lion in sales in 2020. It relies on a few major franchises,
namely “World of Warcraft”, a multiplayer game that is
still very popular almost 30 years after it launch, the first-
person shooter “Call of Duty” and the “Candy Crush”
puzzle game. Yet since last year, the company has been
hit by a major equality scandal. Trouble began to surface
with the launch, in late July, of a lawsuit by the state of
California, which reported sexual harassment and dis-
crimination against women, who represent about 20 per-
cent of the firm’s employees. A nearly all white and male
suite of executives, pay disparities and other markers of
gender disparity have turned up in regulators allegations.

The documents also report claims of a “frat boy” par-
ty culture of heavy drinking in which women workers
were groped, had to fend off sexual advances and faced
retaliation if they spoke up. “Male employees proudly
come into work hungover, play video games for long
periods of time during work while delegating their
responsibilities to female employees, engage in banter
about their sexual encounters, talk openly about female
bodies, and joke about rape,” the California state suit
says. Activision Blizzard has reached an agreement with a
US federal discrimination watchdog to create an $18 mil-
lion fund to settle claims alleging sexual harassment and
gender discrimination. —AFP


