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(Left-right) Joe Payne, Diana Zollicoffer, Brooke Lacey, Jordan Bayne and Manouschka Guerrier on stage during the NFT HQ Takeover event at
the Bentonville Film Festival in Bentonville, Arkansas. 

Musicians perform at the Lil’ Heroes NFT Collection NYC Party at Soho House New York in New
York City. — AFP photos

Walk around the German Alpine
village of Oberammergau, and
the chances are youʼll run into

Jesus or one of his 12 disciples. Of the
5,500 people living there, 1,400 - aged
from three months to 85 - are participat-
ing this year in the once-a-decade stag-
ing of an elaborate “Passion Play” depict-
ing the death and resurrection of Jesus
Christ.

Dating back to 1634, the tradition has
persisted through four centuries of wars,
religious turmoil and pandemics - includ-
ing the most recent COVID-19 crisis
which caused the show to be postponed
by two years. “I think weʼre a bit stub-
born,” says Frederic Mayet, 42, when
asked how the village has managed to
hold on to the tradition.

Mayet, who is playing Jesus for the
second time this year, says the Passion
Play has become a big part of the townʼs
identity. The only prerequisite for taking
part in the five-hour show, whether as an
actor, chorister or backstage assistant, is
that you were born in Oberammergau or

have lived here for at least 20 years. “I
remember that we talked about it in
kindergarten. I didnʼt really know what it
was about, but of course I wanted to take
part,” says Cengiz Gorur, 22, who is play-
ing Judas.

ʻHidden talentʼ 
The tradition, which dates back to the

Thirty Yearsʼ War, was born from a belief
that staging the play would help keep the
town safe from disease. Legend has it
that, after the first performance, the
plague disappeared from the town. In the
picturesque Alpine village, Jesus and his
disciples are everywhere - from paintings
on the facades of old houses to carved
wooden figures in shop windows.

You also canʼt help feeling that there is
a higher-than-average quota of men with
long hair and beards wandering the
streets. An intricate image of Jesus
graces the stage of the open-air Passion
Play theatre, where the latest edition of
the show is being held from mid-May to
October 2. “What has always fascinated

me is the quality of the relationship
between all the participants, young and
old. Itʼs a beautiful community, a sort of
ʻPassionʼ family,” says Walter Lang, 83.

Heʼs just sad that his wife, who died in
February, will not be among the partici-
pants this year. “My parents met at a
Passion Play, and I also met my future
wife at one,” says Andreas Roedl, village
mayor and choir member. Gorur, who has
Turkish roots, was spotted in 2016 by
Christian Stueckl, the head of the Munich
Peopleʼs Theatre who will direct the play
for the fourth time this year. “I didnʼt really
know what to do with my life. I probably
would have ended up selling cars, the
typical story,” he laughs. Now, heʼs due to
start studying drama in Munich this
autumn. “Iʼve discovered my hidden tal-
ent,” he says.

Violence, poverty and sickness 
Stueckl “has done a lot for the reputa-

tion of the show, which he has revolu-
tionised” over the past 40 years, accord-
ing to Barbara Schuster, 35, a human

resources manager who is playing Mary
Magdalene. “Going to the Passion Play
used to be like going to mass. Now itʼs a
real theatrical show,” she says. In the
1980s, Stueckl cut all the parts of the text
that accused the Jews of being responsi-
ble for the crucifixion of Jesus, freeing the
play from anti-Semitic connotations.
“Hitler had used the Passion Play for his
propaganda,” Schuster points out.

The playʼs themes of violence, poverty
and sickness are reflected in todayʼs
world through the war in Ukraine and the
Covid-19 pandemic, says Mayet, the
actor playing Jesus. “Apparently we have
the same problems as 2,000 years ago,”
he says. For 83-year-old Lang, who is
playing a peasant this year, the
“Hallelujah” after Christ has risen for the
final time in October will be a particularly
moving moment. “Because we donʼt
know if weʼll be there again next time,” he
says, his eyes filling with tears.— AFP 

Photo shows Frederik Mayet and ensemble members performing during a rehearsal at Oberammergau’s Passion Play
theatre in Oberammergau, southern Germany. — AFP photos

Photo shows the Passion Play theatre in Oberammergau, southern
Germany. The Oberammergau Passion play, first staged in 1634 to ward
off a plague epidemic, has been staged every ten years since then, with
few interruptions. 

German actor Frederik Mayet and ensemble members perform during a rehearsal at Oberammergau’s Passion Play theatre in Oberammergau.

France-based
British theatre 
legend Peter Brook
dies aged 97

The France-based British theatre
director Peter Brook, who revo-
lutionized the stage with radical

interpretations of the classics before
returning drama to its simplest roots,
has died aged 97, a source said
Sunday. Brook, born in the UK but
resident in France for decades, died
on Saturday, a source close to the
director, who asked not to be named,
told AFP. He also won renown for his
iconic 1963 film version of the novel
“Lord of the Flies” about schoolboys
who are marooned on an island and
descend into savagery.

Brook rose to fame in the UK as a
young director who put a radical, and
sometimes bloody, spin on classics
including the works of Shakespeare,
working with actors who would later
become themselves legends. But his
methods underwent a gradual trans-
formation after moving to France in
the early 1970s, reducing theatre to
pure simplicity and often influenced by
eastern traditions. “Peter Brook gave
us the most beautiful silences in the
theatre, but this last silence is infinitely
sad,” said French Culture Minister
Rima Abdul Malak on Twitter.

“With him, the stage was stripped
back to its most alive intensity. He
bequeathed so much to us,” she
added, saying he would remain “for-
ever the soul” of the Bouffes du Nord
theatre in northern Paris where his
work was based. Simon McBurney,
founder and artistic director of
Londonʼs Theatre de Complicite which
has been highly influenced by the
methods of Brook, hailed him on
Twitter as a “visionary, provocateur,
prophet, trickster and friend”.— AFP

Mixed fortunes of
celebrities who leapt
on the NFT craze

Sports, film and music stars have all
flocked to the NFT market to buy pic-
tures of apes, endorse corporate

partners or even launch their own art col-
lections. Even as the crypto sector suffers
a rout with sales and values plunging and
scams proliferating, celebrities continue to
sign up to the craze for so-called Non-
Fungible Tokens.

Gone Ape 
The Bored Ape Yacht Club is the

ground zero of NFT “collectables”. It fea-
tures cartoon images replicated thousands
of times with algorithm-generated varia-
tions. The initial collection of 10,000 com-
puter generated images has been followed
by several other generations and many
millions of fakes. To fans, they are a status
symbol, a key to an exclusive club where
ordinary folk can mix with the famous and
wealthy. Brazilian footballer Neymar and
tennis legend Serena Williams tweeted out
their ape images on the same day in
January. US talk show host Jimmy Fallon
and socialite Paris Hilton showed off their
apes on TV. Madonna declared on
Instagram in March that she had “entered
the MetaVerse” with a purchase of an ape,
reportedly for more than $500,000. She
was following the likes of musicians Justin
Bieber, Eminem and Snoop Dogg, basket-
ball luminaries Shaquille OʼNeal and
Stephen Curry, and actors including

Gwyneth Paltrow.
To NFT critics, these apes symbolise all

that is wrong in the crypto world-funda-
mentally worthless yet selling for vast
sums with valuations based on hype. And
ultimately these celebrities donʼt own the
ape pictures in any traditional sense-any-
one can download and use the images.
What they own is essentially a digital
receipt linked to the picture. But celebrity
backing is vital. The apes, along with car-
toon collections like CryptoPunks, appear
to be weathering the crash better than oth-
er parts of the crypto sector.

Solo missions 
Celebrity NFT enthusiasts have gone a

lot deeper into the industry than just buying
ape images-plenty have created their own
NFT collections, with mixed results. US
musician Grimes got in early, managing to
bag almost $6 million for some fantasy-

inspired art last year. However, many of
these NFTs are now all but worthless, sell-
ing for fractions of their original prices-
when they sell at all. Other collections have
failed even to get off the ground. Wrestler
John Cena sold just a handful of NFTs
from a collection he put together last year
with the WWE.

He admitted it was a “catastrophic fail-
ure”. Skateboarder Tony Hawk has been
more successful with sales, but at the cost
of the admiration of some of his fans. He
announced on Twitter last year he would
sell versions of his famous tricks as NFTs,
prompting responses ranging from “Stop
this Tony” to “Tony, no, not you too”. Hawk
has not mentioned the project on Twitter
since, though he has continued to deal in
NFTs.

Just business 
One of the mainstays of the celebrity-

NFT relationship is the old-fashioned brand
endorsement. This week, French megastar
footballer Kylian Mbappe became the lat-
est star to sign on as an “ambassador” and
invest in French start-up Sorare. The firm
runs a fantasy football game where players
can buy sports-card style NFTs.

Serena Williams, along with footballers
Gerard Pique and Rio Ferdinand, have
already invested in the game. And not to
be outdone, the worldʼs most famous foot-
baller, Cristiano Ronaldo, last week
announced a partnership with Binance, the
worldʼs biggest crypto firm. The offerings
will apparently include designs created in
collaboration with Ronaldo, who said in a
statement he looked forward to “bringing
unprecedented experiences and access
through this NFT platform”.— AFP 

In this file photo, British theatre and film
director, playwright and actor Peter Brook
poses during a photo session at the
Bouffes du Nord theatre in Paris. — AFP 


