
FICCI delegation visits
LuLu Hypermarket
KUWAIT: A delegation from the Federation of Indian
Chambers of Commerce and Industry (FICCI), on
their recent trip to Kuwait, visited the regional office
of LuLu Hypermarket in Kuwait on 4 July in the pres-
ence of officials from Indian Embassy.

The visit by members of India’s apex business
organization to LuLu Hypermarket, the Indian-
owned, largest retailer in the region, was to strength-
en existing venues of trade between India and
Kuwait, and seek potential new channels and oppor-
tunities for exporting more Indian products to
Kuwait’s lucrative market.

During the visit, the delegation met with top man-
agement members of LuLu Hypermarket in Kuwait,
who appraised them of the brand’s successful opera-
tions over the years and expansion plans in Kuwait.

LuLu management also pointed out that they cur-
rently stock items from more than 500 Indian brands,
and feature over 10,000 Indian products on their
shelves. They noted that among the products avail-
able at the different departments of the mega-retailer
are Indian fresh fruits and vegetables, frozen foods,
fish, grocery, fashionwear, household items, as well as
a host of other miscellaneous items.

The hypermarket added that the Indian products
were sourced from various states of the country, includ-
ing from Kerala, Tamil Nadu, Karnataka, Telangana,

Maharashtra, Rajasthan, Punjab, Uttar Pradesh, and
Kashmir. As part of the visit, the FICCI delegation also
toured LuLu Hypermarket’s Al-Rai outlet, where a large
number of Indian products displayed in an attractive
manner highlighted the popularity that Indian products
enjoy among customers in Kuwait.

During the discussions with top LuLu
Hypermarket management, the Indian delegation
stressed that the focus of their visit was to assess the
potential for enhancing imports of Indian products to

the Kuwaiti market. The delegation also underlined
the existing strong bilateral relations between India
and Kuwait in all sectors, and added that they plan to
further cement these ties, even as they seek new
areas of trade and cooperation.

For its part, LuLu Hypermarket pointed out that
every year the brand conducts major promotions for
Indian products, such as the Incredible Indian Fest,
Mango Fest, India Utsav, and Indian Handloom Week
among others.
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STOCKHOLM: Faced with financial
difficulties and a massive pilot strike,
Scandinavian airline SAS said Tuesday
it has filed for so-called Chapter 11
bankruptcy proceedings in the United
States, as a part of restructuring plan.
“We simply need to do much more and
do it  much faster,” SAS chairman
Carsten Dilling told a press conference
where defended what he called “a well
thought-through decision”.

In the US, Chapter 11 is a mechanism
allowing a company to restructure its
debts under court supervision while
continuing to operate. The move was
made in order “to proceed with the
implementation of key elements” of its
business transformation plan, the trou-
bled carrier, which employs nearly
7,000 people, said in a statement.

Asked why the company chose initi-
ate the proceedings in the US, rather
than Sweden where it is headquartered,
Dilling said they had considered several
countries where they could file, but
“ended up concluding that the US
framework is the right one for the com-
pany.” Chief executive Anko van der

Werff said they expected “to complete
the Chapter 11 process in nine to 12
months.”

SAS said its “operations and flight
schedule are unaffected by the Chapter
11 filing, and SAS will continue to serve
its customers as normal,” while noting
that the ongoing strike by Scandinavian
pilot unions would continue to impact
operations.

‘Last thing SAS needs’
“A strike is the last thing the compa-

ny needs right now,” van der Werff told
reporters. Pilots walked out on Monday
after negotiations between the unions
and the company broke down. The
pilots are protesting against salary cuts
demanded by management as part of a
restructuring plan aimed at ensuring
the survival of the company, which has
suffered a string of losses since the
start of the coronavirus pandemic in
early 2020.

On Monday, SAS said that the strike
“is estimated to lead to the cancellation
of approximately 50 percent of all
scheduled SAS f l ights,” impacting

around 30,000 passengers a day. SAS
management announced in February
the savings plan to cut costs by 7.5 bil-
lion Swedish kronor ($700 million),
dubbed “SAS Forward”, which was
supplemented in June by a plan to
increase capital by nearly one billion
euros ($1.04 billion).

Denmark and Sweden are the biggest
shareholders with 21.8 percent each.
Denmark said in June it was ready to
increase its stake to 30 percent. Sweden
has refused to provide fresh funds, but is
willing to turn debt into capital. Norway,
which left SAS in 2018, has said it is
ready to return to the airline, but only by
converting debt into equity.

Suffering, like the rest of the sector,
from the impact of COVID-19, SAS cut
5,000 jobs, or 40 percent of its work-
force, in 2020. The carrier now had
around 6,900 employees at the end of
May, a number which fell below 5,000
at the height of the pandemic. Shares in
SAS, already at all-time lows, fell by
more than 11 percent in the early hours
of trading on the Stockholm Stock
Exchange.

SAS’s troubles comes as the summer
is shaping up to be diff icult  for
European airlines and airports, faced
with staff shortages affecting traffic.

After widespread job losses linked to
COVID-19, airlines and airports are
struggling to recruit new staff in many
countries.  —AFP

Struggling SAS files Chapter 11
bankruptcy proceedings in US

Carrier says operations and flight schedule unaffected by filing as pilots strike

Supply issues
weigh on German
car sales in June
FRANKFURT: German car sales fell sharply in
June, official figures showed on Wednesday, as
the sector remained grip by supply issues. New
car registrations in Europe’s top economy fell
by 18.1 percent year-on-year to 224,558 units
in June, the federal transport authority KBA
said in a statement. New car sales had already
fallen by 10.2 percent in May and by 21.5 per-
cent in April.

Just over 1.2 million cars were registered in
Germany in the first half of 2022, 11 percent
fewer than in the same period last year. Auto
manufacturers were already battling with sup-
ply issues in 2021, which led to intermittent
production stops and a slump in sales. Those
problems have persisted in recent months as
lockdowns in China and the outbreak of the
war in Ukraine have added to the difficulties in
sourcing key components.

There was “no sign” that the market would
turn around in the second half of the year, said
EY analyst, Peter Fuss. In addition to supply
issues, soaring inflation was limiting consumers’
“willingness to buy” and companies’ investment
appetite, he said. The added concern caused by
the possibility of a gas shortage in Germany
this winter meant the conditions for a recovery
in the car market were “extremely unfavorable”,
Fuss said. Electric vehicle sales performed bet-
ter than the overall car market, but nonetheless
saw new registrations drop by 3.2 percent
year-on-year in June.  —AFP 

STOCKHOLM: President and CEO of SAS Anko van der Werff and Chairman of the Board of SAS
Carsten Dilling address a press conference announcing that they will apply for bankruptcy
protection in the US on July 5, 2022. —AFP

Nissan Al Babtain
launches new genuine
spare parts outlet
KUWAIT: Driven by its ambitious growth strategy,
Abdulmohsen Abdulaziz Al Babtain Company
(AABC), the authorized dealer of Nissan vehicles in
Kuwait, were delighted to unveil their new genuine
spare parts outlet. Located in Shuwaikh Industrial
Area, the new Nissan outlet offers a suite of Nissan
genuine parts and accessories, including spare
parts, oil filter, brake pads, timing belts, spark plugs
and air filters, which provide Nissan vehicles with
long-term reliability, safety and quality. 

To better serve its customer base in Kuwait
through comprehensive service solutions, the new
outlet joins the AABC network of Nissan service
centers and genuine spare parts outlets across
Kuwait, offering a seamless aftersales experience
including customer access to genuine parts.

The inauguration ceremony of the new branch
was attended by key executives from Abdulmohsen
Abdulaziz Al Babtain Company (AABC), including
Jihan Bou Hamdan, Chief Transformation Officer and
Manikandan Venkada, Aftersales Director; and from
Nissan Middle East including Bilal Jabak, After
Sales Director and Fayiz Al Alim, General Manager -
Aftersales. Embodying the new brand identity, the
new outlet boasts the principles of Nissan Retail
Concept (NRC) - Nissan’s globally consistent brand
experience that offers enhanced customer services
across multiple touchpoints. 

Jihane Bou Hamdan, CTO of Abdulmohsen
Abdulaziz Al Babtain Company (AABC), Kuwait
said, “As our operations and offerings continue to
accelerate, the new branch launched today will
accommodate our growing customer base and
ensure consistent performance across the board.
Further deepening AABC’s commitment to customer
satisfaction, this suite of aftersales products and
services aims to offer greater value and conven-

ience and solidify Nissan’s reputation as a trusted
brand among customers in Kuwait.”

Abdulmohsen Abdulaziz Al Babtain Company
(AABC), continues to maintain high customer satis-
faction ratings, a standard that the company has
been committed to for over seven decades, sup-
ported by the advanced flexible management style,
long-term planning and leading visionary mar-
keters.

Deliveroo adds KNET
payment option
KUWAIT: Deliveroo Kuwait has announced the
addition of KNET to its delivery platform, offering
customers the option of paying with one of the most
popular payment gateways in the country. Through
an exclusive partnership with the National Bank of
Kuwait (NBK), all Deliveroo customers in Kuwait
will now be able to pay for their favorite meals via
the KNET payment gateway.

Deliveroo’s partnership with NBK was finalized
during a ceremony held at NBK headquarters in the
presence of Deliveroo’s General Manager, Seham
AlHusaini, and the General Manager of the
Consumer Banking Group at the National Bank of

Kuwait, Mohammed Al-Othman, in addition to sev-
eral members from both Deliveroo’s and NBK’s
executive leadership teams.

With the addition of KNET, customers now have
the option of paying for their favorite meals using
either their KNET-enabled debit cards, prepaid
cards, credit cards, or cash on delivery. “We are
excited to provide our customers the option of pay-
ing with one of the most popular payment methods
in Kuwait,” said Seham AlHusaini, General Manager
of Deliveroo Kuwait. “As part of our ongoing com-
mitment to ensure great food is only ever just a tap
away, the addition of KNET facilities will provide
our customers with other payment options to order
their favorite foods,” she added.

The General Manager of the Consumer Banking
Group at the National Bank of Kuwait, Mohammed
Al-Othman, also commented: “We are pleased to be

signing an exclusive partnership with Deliveroo as
part of NBK’s active commitment to partnering with
the most prominent leading brands in order to meet
our customers’ needs and enrich their banking
experience.”

KNET payments is one of the most widely used
payment gateways in Kuwait, providing a secure
and convenient payment environment for customers.
Deliveroo recently celebrated its third year of busi-
ness in the Kuwaiti market, delivering hundreds of
thousands of meals to hungry customers around the
country. Since its launch, Deliveroo has set itself
apart with its unbeatable customer service, and was
recently named the “Best Delivery App” by Service
Hero, which provides the region’s only consumer-
powered customer satisfaction index. With exclu-
sive restaurant partners, special offers and meal
deals, Deliveroo Kuwait is always here to deliver.

Sri Lanka admits
bankruptcy, warns
crisis will linger
COLOMBO: Sri Lanka is bankrupt and the acute pain of
its unprecedented economic crisis will linger until at least
the end of next year, Prime Minister Ranil
Wickremesinghe told parliament Tuesday. The island
nation’s 22 million people have endured months of gal-
loping inflation and lengthy power cuts after the govern-
ment ran out of foreign currency to import vital goods.

Wickremesinghe said the once-prosperous country
will go into deep recession this year and acute shortages
of food, fuel and medicine will continue. “We will have to
face difficulties in 2023 as well,” the premier said. “This is
the truth. This is the reality.” He said Sri Lanka’s ongoing
bailout talks with the International Monetary Fund
depended on finalizing a debt restructuring plan with
creditors by August.

“We are now participating in the negotiations as a
bankrupt country,” Wickremesinghe said. “Due to the
state of bankruptcy our country is in, we have to submit
a plan on our debt sustainability to them separately. Only
when (the IMF) are satisfied with that plan can we reach
an agreement.” —AFP


