
SAINT-MATHIAS-SUR-RICHELIEU: Sofia-Rose
Adams skillfully scoops ice cream onto cones and
manages the cash register at Les Gourmandes cafe
and ice cream parlor in Canada’s Montreal region.
The 13-year-old, who wears a blue cap and round
glasses, is one of an increasing number of teens
who have decided to work after school, helping to
address the country’s labor shortage.

“I wanted a part-time job, work hours here
and there, to earn some pocket money,” said
Adams. For the teenager, who is into music and
improvisational theatre, it is “normal to start
working” at her age. In Canada’s francophone
province of Quebec, there is no minimum age to
work—only parental authorization is required for
those under 14 years old.

There is also no limit on the number of hours
worked as long as it is not during school hours or
at night for those who are under 16. In Les
Gourmandes’ kitchen, other teenage girls prepare
soups. Seven of the eight employees of the small

business are under 18 years old. “After the pan-
demic, we found ourselves with major hiring
problems,” said owner Marie-Eve Guertin, who
had to turn to employees under 15 this year for
the first time in almost a decade of operating the
restaurant.

“For full-time jobs, it’s very difficult. I haven’t
received any resumes,” Guertin said, so she turned
to teenagers to keep her business afloat. “You
want to grow a business, you don’t want to restrict
it,” she said, wanting to avoid reducing opening
hours as many other restaurants have done. In
Quebec, the latest unemployment rate is 3.9 per-
cent, while the country wide figure is 5.1 percent.
The lack of workers in almost every sector has
forced businesses to be creative to meet their
needs. For some, that has meant hiring teenagers,
and in some cases, pre-teens.

‘Demonstration of autonomy’ 
While there is no data available on the number

of children under 14 in the labor market, statistics
show that half of Quebecers aged 15 to 19 have
jobs. “I started working at 14,” said Philippe
Marcil, now 17 and an employee of a men’s cloth-
ing store in a Montreal suburb. “I understood from
a young age that it was important to gain experi-
ence in the labor market, so I wanted to experi-
ment with that,” said the young man, who previ-
ously worked for two years as a supervisor at a
fast food chain.

The avid hockey player and runner, who wants
to become a lawyer, said he manages to find a bal-
ance between social life, work and studies by mak-
ing “pretty precise schedules,” which he tries to
stick to as much as possible. Marcil, who is also
very invested in school, has imposed a limit of 15
hours of paid work per week on himself, so his
professional life does not encroach on his studies.

Charles Fleury, a sociologist and industrial rela-
tions professor at Laval University in Quebec City,
said child labor “has always been somewhat pres-

ent in Quebec, especial ly if  we compare to
European countries.” “Whether you are a child
from a privileged or disadvantaged family, there is
really this kind of validation of work as a demon-
stration of autonomy,” he said. But what is new is
that with the labor shortage, the type of jobs are
changing. Today, teenagers are no longer content
with babysitting, delivering newspapers or picking
fruit on a farm.

And this is beginning to stir concerns: Quebec
Minister of Labor Jean Boulet recently commented
that he did not find it “normal” for 11-year-old chil-
dren to be working and suggested that Quebec
was considering legislation to better regulate the
work of most youth. Elsewhere in Canada, minors
are also allowed to work, but the minimum age and
parental permissions required vary from province
to province. Even if these teenagers decide on
their own to enter the labor market, “there is still a
risk of encouraging school failure and dropping
out,” Fleury warned. —AFP

KFH launches new 
Al-Rabeh campaign 
KUWAIT: Kuwait Finance House (KFH) has launched
the new Al-Rabeh campaign for the year 2022 with
more prizes and draws, which grant customers more
chance of winning “weekly, monthly and quarterly”.
The campaign enables 536 customers to win during
the year. The campaign is part of KFH’s ongoing
efforts to offer exceptional products and services
that meet customers’ aspirations, enhance the Bank’s
leadership in the local and global markets, as well as
reflect its excellence in offering innovative banking
solutions as per the highest quality standards. 

The newly formed draws started in May 2022,
under the supervision of a representative from the
Ministry of Commerce and Industry. The Al-Rabeh
account is a salary account available to customers
wishing to transfer their salaries and manage their
personal accounts. 

Customers can open Al-Rabeh account in any of
KFH branches in Kuwait, or through the Bank’s online
channels. The account can be opened in the Kuwaiti
Dinar and is targeted for customers wishing to trans-
fer their salaries and manage their personal accounts.
Salary transfer is a prerequisite for customers to
enter the draw provided that the transfer of salary to
Al-Rabeh account is constant.

Regarding the terms and conditions of the prizes
and draws, a customer is able to deposit 3 salaries
during the 3 months prior to the draw, and the mini-
mum balance of the account should not be less than
KD 50 at the end of each month during the 3 months
prior to the draw. Ten draws take place on a weekly
basis for amount of KD 1,500 for 10 winners each, 1
KG of KFH gold will be drawn monthly for one winner
and KD 25,000 for one winner every quarter, reach-
ing a total number of 536 winners during the year.

KFH is keen to further meet customers’ require-
ments and aspirations and their increasing needs as
well as offer innovative and modern services, there-
fore achieving customer satisfaction, which is one of
the fundamentals at KFH. The Bank has achieved a
qualitative shift in the level of financial services by
utilizing technology.

In Quebec, no minimum age to work-only parental authorization

Canada businesses hire young 
teenagers to fill labor shortage

Fashionable HUAWEI 
WATCH FIT 2 launched 
in Kuwait
KUWAIT: Huawei Consumer Business Group (BG)
launched the new HUAWEI WATCH FIT 2 in Kuwait,
the latest addition to its fashionable WATCH FIT
series. Originally launched in 2020, the series encour-
ages users to explore new types of exercise through a
range of animated fitness courses, workout modes and
scientific health tracking features. With its lightweight
feel and sleek design, it ushered in a new era of smart-
watch, challenging users to scale up their fitness with a
device that is as fashionable as it is useful. 

The HUAWEI WATCH FIT 2 takes this perfect
combination of fashionable flawless form and excep-
tional function to a whole new level. It is compatible
with Huawei devices as well as other Android and iOS
devices. The smartwatch is available in two Editions -
Active Edition and Classic Edition. Huawei’s latest
smartwatch is available for purchase in Kuwait starting
from KD 46.900 on Huawei’s official website and
select retailers.

HUAWEI WATCH FIT 2
With its 1.74-inch HUAWEI FullView Display, it

inherits the stylish DNA of the original HUAWEI
WATCH FIT. Unlike previous iterations, HUAWEI
WATCH FIT 2 comes with a speaker, making it easy for
users to accept calls via Bluetooth without even having
to pick up their smartphone. The HUAWEI WATCH FIT
2 also comes with a durable 10-day long battery life for
a hassle-free and uninterrupted experience. The fitness
animation and audio coach have been upgraded, while
a host of health functions - monitoring everything from
heart rate, to blood oxygen, to sleep - help users effort-
lessly keep track of their health every day. 

Fashion on your wrist
The design is smoother and sleeker than ever, feel-

ing feather-light and comfortable on the wrist. The
1.74-inch display is 18.6% larger than the previous
iteration, with 336 PPI and 336 x 480-pixel resolution
providing rich and vivid colors, so it is easy to take in
every detail at a glance. The display also features
Huawei’s new chessboard design, which allows users to
zoom in and out, effortlessly and intuitively. Each edi-
tion of the HUAWEI WATCH FIT 2 comes with a
unique choice of colors. 

HUAWEI WATCH FIT Active Edition continues the
design of the previous generation, in Sakura Pink, Isle
Blue, and Midnight Black; while the new HUAWEI
WATCH FIT Classic Edition comes in Nebula Gray
and Moon White. Users can choose straps in soft and
comfortable silicone, or elegant leather, in different
colors and styles. A press-to-release design makes

them seamless to remove, so users can easily swap
their strap to suit their mood or their outfit. The device
also supports the one-hop watch face, allowing users
to transfer images from their smartphone to the smart-
watch with a simple tap.

Smart living
HUAWEI WATCH FIT 2 now comes with a speaker,

in addition to the microphone. Calls can be pushed
from users’ smartphone to their smartwatch via
Bluetooth, so they can chat on the go, wherever they
are. They can also add frequently used contacts in the
HUAWEI Health App, to make it easy to call loved
ones. If users are not available to answer the phone,
they can quickly reply in the form of a short message
with one tap. The reply can be customized in the
HUAWEI Health App, allowing users to always stay
online and not miss anything important. Users can also
reply quickly to messages via instant messaging apps
from the watch itself.

Long lasting battery
To ensure a comfortable and uninterrupted experi-

ence, the HUAWEI WATCH FIT 2 features fast charg-
ing technology. With a 5-minute charge, the smart-
watch can be used for 24 hours. Under typical usage
scenario, the smartwatch can be used for 10 days, and
7 days in heavy usage scenarios.

Technology for healthy living 
Other than smart living, the HUAWEI WATCH FIT 2

also offer new features, including the HUAWEI Health
app, to make exercise management and health moni-
toring easy. The smartwatch also tracks a range of
health data, with Huawei’s upgraded HUAWEI TruSeen
5.0 heart rate monitoring technology accurately meas-
uring users’ BPM and blood oxygen saturation (SpO2);
and the ability to track sleep patterns. The smartwatch

can analyse the different stages of each night’s sleep,
and identify a range of different sleep problems and
offer solutions. 

The Huawei Health App has a range of other ways
to promote a healthy lifestyle. Users can use the
Healthy Living Management, to create a unique well-
ness plan, including daily steps, water intake, workouts
and more; which the app reminds them of every day,
offering positive feedback to keep users feeling good
about maintaining a healthy lifestyle. There is even a
stand-up reminder with audio and animation, to help
users remember to stay active throughout their day. 

Favorite music 
The HUAWEI WATCH FIT 2 supports offline music

playback. You can play music directly from your
smartwatch while working out and use an exclusive
BGM (Back Ground Music) while running. You can also
manage music playback through mobile apps, match
different playlists to different sports, and enjoy your
music anytime, anywhere.

Brand new workout modes 
The HUAWEI WATCH FIT 2 is packed with intelli-

gent features specifically designed to help users work
out anytime, anywhere; including 97 workout modes
for everything from running and cycling, to weight
training, dancing, ball games, winter sports and more.
There’s also a built-in animated fitness coach for 7
selected modes, offering easy-to-follow audio
instructions and demonstrations - including warm-up
and cool down - making it easy users to fit their
workouts into their lives and track their progress as
they go.  Runners especially will love the HUAWEI
WATCH FIT 2. It features Huawei’s Running Ability
Index (RAI), which analyses a user’s height, age,
weight, fitness and running experience to create a
comprehensive training plan. 

Institute of Banking 
Studies honors KGDP 
graduates 
KUWAIT: The Director-General of the Institute of Banking
Studies, Prof Dr Yaqoub Alrefaei, honored the graduates of the
Kuwaiti Graduates Development Program (KGDP) Group 9,
which was held from September 6, 2020 until November 22,
2021. The program is part of the “Kafaa” initiative, launched by
the Central Bank of Kuwait in cooperation with Kuwaiti banks
and the management of the Institute of Banking Studies, which
aims to enhance the banking sector’s contribution to develop-
ing the capabilities of newly graduated Kuwaitis and qualify
them to work in the banking sector.

In a speech delivered by Professor Alrefaei congratulating
the participants on their graduation, and in the presence of
those responsible for implementing the program from the
Institute of Banking Studies, Professor Alrefaei urged the par-
ticipants to benefit from the experiences they gained during
their training on this distinguished program, and to make every
effort to achieve the desired benefits from their training in their
field of work. 

The program is one of the best options for recent graduates
wishing to work in the banking and financial sector, as it
includes a variety of training and specialized materials in the
banking and financial field, as they have acquired a high level of
skill and knowledge in this field.

The annual organization of this program is facilitated by the
continuous cooperation between the Central Bank of Kuwait
and Kuwaiti banks within the framework of the social responsi-
bility of the banking sector, and by building national cadres and
competencies capable of supporting the development process
in the State of Kuwait. It is implemented under the supervision
and management of the Institute of Banking Studies with the
support of the local Kuwaiti banks participating in it. A group
of new Kuwaiti graduates are selected and employed in the
banks, who train and qualify them to work in this important

sector.  They are trained for a full year before receiving their
work duties, and this training includes several aspects and dif-
ferent applications, namely: theoretical and practical as well as
field training, which provides participants with the opportunity
to gain practical and professional experience, in preparation for
their involvement in the field of banking, to be able to carry out
the tasks entrusted to them with high efficiently. The certificate
of this program is accredited by The London Institute of
Banking & Finance (LIBF), which is one of the oldest interna-
tional institutions in the field of banking and financial services,
and this professional accreditation is not granted until after ver-
ifying that the entity that will obtain it follows the latest profes-
sional training techniques and methods.

One of the most important features of this program is that
the Central Bank of Kuwait, in cooperation with local banks,
appoints the trainees who have been selected in those banks
and then works on enrolling them for a full year at the Institute
of Banking Studies to receive intensive and vital training, which
includes training in lecture halls with the aim of developing their
basic skills and specialization in banking.

They are trained in the use of electronic learning, which
is provided in cooperation with the most prestigious com-

panies specialized in this field. The program also includes
field training in local Kuwaiti banks, with the aim of obtain-
ing practical experience and linking theoretical aspects with
practical reality. After that, the field training phase begins
outside Kuwait, where participants are dispatched to many
developed countries in the field of banking to be trained on
the latest state-of-the-art technology in the banking and
financial sector, with the aim of identifying external banking
practices and gaining international experience. In view of
the circumstances of the Corona pandemic, which prevented
the ninth batch of trainees from traveling to complete the
field training phase outside the State of Kuwait, the London
Institute of Banking and Finance (LIBF) was hired to pro-
vide an intensive training program with a selection of inter-
national lecturers.

Professor Alrefaei also thanked His Excellency the Governor
of the Central Bank of Kuwait, the Chairman of the Board of
Directors of the Institute of Banking Basel A Al-Haroon, and the
members of the Board of Directors of the Institute for their
support of this program, as well as the directors of human
resources in the participating banks, for their efforts and fol-
low-up to achieve the success of its convening each year.
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Ultra-fast delivery 
firms face 
pandemic hangover
PARIS: By Joseph Boyle and Corentin Dautreppe with
Glenn Chapman in San Francisco, Thomas Urbain in New
York and Cat Barton in Seoul Prathamesh Jathar is one of
many brightly dressed riders zipping through the streets of
Berlin, dropping off groceries just minutes after the orders
come in. The 25-year-old Master’s student from Mumbai
could be a poster-child for the multibillion-dollar “quick
commerce” sector, but instead he symbolizes the malaise.

“Working conditions are terrible,” he said, complaining
that his employer, Turkish start-up Getir, fails to supply
safety equipment or managerial support and did not toler-
ate unionisation-claims the firm denies. Worker discontent,
a drop-off in investment and reduced demand all suggest a
hard landing from the stellar growth of the pandemic era.

Millions turned to grocery delivery firms during pan-
demic lockdowns, and the firms gobbled up billions in ven-
ture capital and other investment. But Getir recently
announced “with a heavy heart” it was letting go 14 percent
of its global workforce-several thousand staff. German-
based outfit Gorillas fired 300 people, with its boss in
France, Pierre Guionin, telling AFP it was a necessary step
“to be stronger and more profitable in the long term”. The
path to profitability, though, is beset by potential pitfalls. 

“Some of these companies raised too much money and
the valuations at which they raised make absolutely no
sense,” said Hendrik Laubscher, an analyst at Blue Cape
Ventures in South Africa. Getir achieved a valuation of
almost $12 billion earlier this year, US start-up Gopuff was
valued at $15 billion. But rising inflation and slowing eco-
nomic growth have sent investors fleeing from riskier tech
investments and left many consumers facing a cost of living
crisis. Smaller firms like Fridge No More and Buyk have
gone to the wall, and analysts say some of the remaining
platforms have burnt through cash in pursuit of customers
and could face a tricky future. The rapid growth in cus-
tomer numbers seems likely to end-almost one quarter of
Europeans using ultra-fast delivery intend to reduce or end
their use of such apps, according to a recent survey by
McKinsey consulting firm. As competition intensifies and
firms look for margins, online message boards are abuzz
with complaints from staff with all the main platforms, and
workers collectives have begun to spring up. —AFP


