
BEIJING: Fiona Shi lost her job twice during the
pandemic-first, in 2020 when COVID ravaged the
travel industry, and then this year as China’s strict
virus controls hammered businesses in the world’s
number two economy. China is the last major econ-
omy welded to a zero-COVID strategy-putting
firms and workers at risk of snap lockdowns, freez-
ing activity in the services sector and tangling sup-
ply chains crucial for factories to sell their goods.

As the country battles its worst outbreak since
2020, its urban jobless rate has surged to the highest
level in two years and the pain is being felt by both
blue- and white-collar workers. “Many places say
they are not recruiting people aged above 35,” said
Shi, 38, who pointed to the difficulty of returning to
entry-level positions after managerial roles. She
worked in a management role in the hospitality
industry in 2020 when the coronavirus brought
nearly all travel to a halt as governments imposed
social distancing and movement restrictions.

Two years later, the Beijinger found herself in
the same position after losing her job at a multina-
tional firm. “The pandemic has also made it harder...
many places have frozen headcounts,” she told AFP.
“I’m really anxious.” Months of unpredictable
COVID restrictions-including snap lockdowns and
severe travel curbs-have hit dozens of cities from
business hub Shanghai to the northern breadbasket
province of Jilin.

An American Chamber of Commerce survey
released this week showed that almost all respon-
dents cut their revenue projections, while in a sep-
arate study 11 percent of European firms said they
would downsize their China operations because of
COVID measures. Domestic firms have also been
tightening their purse strings. Ride-hailing platform
Caocao Chuxing has let go of staff, with Chinese

media reports pegging the proportion at 40 per-
cent. Some staff at e-commerce giant Alibaba were
also reportedly asked to leave, according to state
outlet Legal Daily.

‘The situation is grim’ 
The imposition of restrictions to stamp out

COVID outbreaks this year has intensified pressure
on firms already grappling with a slowdown in the
economy and regulatory crackdowns on sectors
including property and tech. Bai, 27, told AFP she
was laid off by a US tech company that was
preparing to end its business in China. “In some
ways, we saw it coming,” she said, only giving her
surname. “Its China operations have been losing
money.” “It’s not the first to leave the China market
and won’t be the last.” Beijing-based Bai said it was
the second time she lost her job because of the
pandemic. In 2020, as the virus raged in China, she
was let go by a cruise line operator over fears tied
to her nationality, she said.

Andrea Zhang, 24, who handled events planning,
said his employer shuttered its clothing shops in
March and April when outbreaks flared this year.
“Our bosses wanted to understand the situation at
various stores (across the country) but realized
they could not due to quarantine requirements,”
said Zhang. The company eventually closed its
offline operations, and Zhang left. Around 1.3 mil-
lion entities cancelled their business registrations in
China in March alone, a 24 percent spike on-year,
according to official numbers.

With President Xi Jinping repeatedly backing the
government’s zero-COVID strategy, observers do
not expect authorities to pivot away from it even as
the economy suffers. But the restrictions have made
life unbearable for some. “Working from home, espe-

cially in an industry such as ours known for overtime
practices, has made work-life boundaries even more
blurred,” said Ning, who works in marketing at a tech
firm in Beijing and only gave his surname.

The 26-year-old typically left work around 11
pm. But his hours stretched past midnight and
into weekends after the capital ordered people in

his district to stay home last month as COVID
cases surged. “I was too exhausted, and left my
job,” Ning said. He has since submitted more than
200 job applications. Only three of these translat-
ed into job interviews. “The situation is grim,”
Ning told AFP. “But we will have to find a way to
survive.” —AFP

Warehouse business 
catches fire, boosted 
by COVID, e-commerce
NEW YORK: The rise of e-commerce and the logisti-
cal nightmare created by the COVID-19 pandemic
have caused a surge in demand for warehouse space
in the United States, and big investment funds have
taken note. “It’s been a tremendous struggle to find
the appropriate location for clients,” said Michael
Schipper of Blau & Berg, a commercial real estate
specialist in New Jersey and New York.

Available space has been dwindling steadily for a
year and a half, and the vacancy rate is now 3.4 per-
cent, although developers delivered 90 million square
feet of new warehouse space in the first three months
of the year, according to commercial real estate firm
Jones Lang LaSalle. Demand is so strong that pur-
chase prices have tripled or quadrupled in just six
years in northern New Jersey. Nationally, average
rental costs have jumped 22 percent in two years,
according to analytics firm Beroe.

“Demand for space from logistics and distribution
activities driven by e-commerce industry” is the major
factor in the US market, according to Beroe, which
notes that demand has exceeded supply for 18
months. In addition, unlike traditional storage sites,
fulfilling online orders requires technologically
advanced warehouses, said Mark Manduca, chief
investment officer at GXO, a supply chain manage-
ment company.

Beroe said this equipment, which requires massive
investments, allows firms “to improve warehouse effi-
ciency and to speed up warehouse activities to meet
the same-day delivery demands.” Pioneered by
Amazon, other retailers were obliged to scramble to
catch up to the new standard of immediate delivery
set by the Seattle-based online sales giant.

In recent years, a lot of those companies have been
rapidly ramping up their own e-commerce efforts,
Manduca said. “Those are the people that are really
driving that demand for last mile warehousing,” he
said. The demands of instant delivery have forced
many sellers to acquire multiple storage locations to
get closer to customers, especially in urban areas
where real estate was already expensive. The coron-
avirus pandemic accelerated that trend, as e-com-
merce sales surged by 56 percent between early 2020
and early 2022.

A correction coming?
Another pandemic effect was the logistical mess

caused by COVID-lockdowns and health restrictions.
That revealed storage capacity “in the wrong place,
supply chain issues, and more recently, inventory
rebuilds that have kind of almost overshot to a certain
degree,” Manduca said. To address those issues, he
says, many companies are “now looking at facilities
closer to home, which is naturally increasing the
demand for warehousing,” he said. 

Amid the rise in demand, private equity firm
Blackstone has invested heavily in the sector, and cur-
rently owns $170 billion worth of warehouses. It now
rivals Prologis, the world’s number one. “We’re also
now seeing a surge in corporations increasing inven-
tory holdings to mitigate supply chain issues” and are
therefore looking for additional storage space,
Blackstone President Jon Gray said in April.

Other private equity giants, such as KKR, Carlyle,
Apollo or Sweden’s EQT have all bought sites to ride
the wave. But Schipper cautions that while the ware-
housing industry “has a long term positive trajectory,
... I think that there needs to be a pause.” “You cannot
run up in parabolic fashion forever,” he said, noting
that the current tightening of credit conditions also
could play a role. One sign of a possible correction
coming: Amazon’s decision to sublet or renegotiate
the rent for 30 million square feet of warehouse
space. —AFP

China’s strict virus controls hammer businesses

Layoffs and exits as firms in China 
teeter under zero-COVID pressure

BEIJING: A man pedals a bicycle past the Heaven Supermarket bar where a COVID-19 coronavirus out-
break emerged in the Chaoyang district of Beijing.—AFP

All about new 
HUAWEI P50 
KUWAIT: Heard the latest talk of the
town? If you said the Huawei’s newly
launched HUAWEI P50, then you are
right; at least, when it comes to smart-
phones. Dubbed as the ultimate camera
phone with aesthetic design, the phone
has everything that you would want in a
flagship phone in 2022; a fantastic cam-
era system, stylish design, long battery
life, exceptional charging speeds,
intriguing features and more. You might
have many questions about the latest
flagship from Huawei and this article
will tell you everything you need to
know.

HUAWEI P50
What is so special about the

HUAWEI P50 camera? Huawei’s P-
series is known to have fantastic cam-
eras with ground-breaking improve-
ments with each and every iteration.
Moreover, with the HUAWEI P50, the
cameras have reached a new level of
sophistication. The True-Form Dual-
Matrix Camera system on this phone
consists of the powerful Main Camera
Matrix and SuperZoom Matrix. The
camera hardware takes advantage of
impressive image processing engines as
well. The integration of the camera
hardware with the HUAWEI XD Optics
results in brighter high-resolution
images, shot with more light taken in,

and cleaner with more details.
You will notice huge improvements

in colors in the pictures shot with the
HUAWEI P50. The True-Chroma Image
Engine delivers the highest possible
color accuracy, creating images that
reflect what is seen by the human eye.
The HUAWEI P50 supports 4K video
recording across the full focal range.
The all-new AIS Pro image stabilisation
solution helps users easily capture sta-
blehand held videos, even when
zoomed-in 4K time-lapse mode allows
users to distil the beauty of time, while
AI cinemagraph is great for creative
shots that showcase minor movements.

User’s overall experience
You do not only take beautiful pho-

tos with the HUAWEI P50, but the
phone itself is a beauty to behold. The
big and powerful camera system on the
phone is turned into an iconic dual ring
design that is instantly recognizable.
Everything else besides the Dual-
Matrix Camera Design is stunning and
eye-catching as well. Huawei has long
been the industry leader in design and
manufacturing, with every generation of
the HUAWEI P Series debuting a
unique signature colourway. 

The HUAWEI P50 is available in two
beautiful finishes; Cocoa Gold and
Golden Black. The HUAWEI P50 6.5-
inch display supports 1.07 billion colors
and True-Chroma display technology,
allowing it to produce colors with accu-
racy comparable to professional refer-
ence displays. The HUAWEI P50 is

IP68 certified for dust and water resist-
ance, and it sports dual stereo speakers
for an immersive audio experience. 

Is the battery life of the HUAWEI
P50 good enough for intense use? Yes,
the HUAWEI P50 does have a pretty
good battery life. The smartphone
packs a 4100 mAh battery into a com-
pact design with a thickness of 7.92 mm
only and it supports 66W HUAWEI
SuperChargefor swift recharging.

Simplify your life
EMUI 12 with an innovative UI and a

clean and elegant look powers the
HUAWEI P50. Controlling multiple

devices at once is as easy as controlling
one single device, thanks to the Super
Device features. The Device+ tab in
Control Panel enables users to easily
control or set up multi-device collabo-
ration with other devices, such as
FreeBuds, MatePad and MateBook.
With the Distributed File System, the
HUAWEI P50 can also function as a
wirelessly connected external storage
unit for the PC, meaning you can access
the files you want more easily than ever
before. The trusted, innovative and
secure AppGallery is available on the
HUAWEI P50 where users can down-
load a wide range of high-quality apps. 

KFH announces 
Hesabi winners 
KUWAIT: Kuwait Finance House (KFH)
announced 20 winners of KD 500 each in
the first monthly draw of (Your Student
Allowance with Us) campaign designated
for Hesabi youth customers. The campaign
provides the largest exclusive draw for
Hesabi youth customers totaling KD
100,000 throughout the campaign until year
end, in addition to a chance for 4 Hesabi
customers to win the grand prize totaling
KD 5,000 throughout the campaign.

The draw was held in KFH Headquarters
under the supervision of MOCI representa-
tive. The winners are Hamad Al-Humaidi,
Dalal Al-Mane’, Abdullah Al-Baqer, Haya Al-
Hajery, Qadah Rimal, Adel Rouz, Asma Al-
Yahyouh, Fatima Rashid, Abdulaziz Al-
Hajery, Fay Al-Athari, Safiyah Al-Merri,
Abrar Al-Mutairi, Mudhawi Al-Azmi,

Sabikah Al-Shayji, Musa’ab Al-Khamees,
Jassim Al-Kendery, Muneera Ujaiem,
Shahad Ali, Abdullah Al-Enizi, Nora Al-Enizi. 

The launch of the campaign with its
additional benefits is part of KFH’s strategy
that focuses on its young customers. The
Bank offers different benefits for Hesabi
account holders including special cam-
paigns, exclusive discounts and rewards. In
addition to the largest exclusive draw total-
ing KD 100,000, (Your Student Allowance
with Us) campaign provides other advan-
tages and offers including free prepaid card
for the first year, subscription in Baitak
Rewards Points and earning 1K points upon
activation, distinguished offers, weekend
offers, and banking services round the clock.

Customers who obtain their student
allowance via their KFH account will have a
chance to win prizes in the monthly draw, or
at the end of the campaign as soon as they
transfer their student allowance through
their KFH account. They will have the
chance to win and enter the draw one month
after allowance transfer to their KFH

account. Upon winning, the prize value will
be credited in the winner’s account directly.

Through this campaign, KFH extends its
care and appreciation to Hesabi customers
and youth segment. It also confirms the
Banks’s endeavor towards achieving finan-
cial inclusivity and customer motivation to
perform more banking and financial transac-
tions underunified framework, therefore
achieving service excellence and under-
standing of customers’ requirements and
needs. The Bank is also keen to promote
positive values among all its customers seg-
ments such as the value of saving while
offering the appropriate benefits and moti-
vating offers.

KFH offers qualitative benefits for young
Hesabi customers as part of the constant
care provided by the Bank to different cus-
tomers segments. Hesabi is also an opportu-
nity to innovate new products and services
with which the Bank is able to meet the
needs of each segment and age group to
receive an outstanding service equivalent to
the global criteria and practices in terms of

quality, accuracy and speed.
The major benefits offered under Hesabi

for youth customers includes obtaining an
ATM Hesabi card with a distinguished mod-
ern design, a Hesabi Prepaid card which will
enable young customers to use it in online
hotel and flight bookings in accordance with
KFH’s credit regulations, as well as paying
through (POS) in commercial stores. In addi-
tion to many offers provided constantly and in
different areas and major discounts in a selec-
tion of famous stores and brands for young-
sters. KFH continues to launch marketing
campaigns to reward its young customers
holding Hesabi accounts, most notably the
(Put it on My Account) campaign which was
largely praised and welcomed by customers
for providing exclusive and distinguished
offers. Hesabi meets the aspirations of this
young segment and corresponds to KFH’s
direction to attract the largest number of
young customers, in which they make a large
percentage of the Kuwaiti society. Hesabi is
also an initiative by KFH to diversify the
banking products and services.

10
B u s i n e s s

Established 1961 

Monday, June 20, 2022

10
B u s i n e s s

Established 1961 

Sudan wheat harvest 
waits to rot as hunger 
crisis looms
AL-LAOTA: Looking at the sacks of wheat stacked in Imad
Abdullah’s small home, no one would guess that Sudan’s food
security is hanging by a thread after an October coup and
Russia’s invasion of Ukraine. But the wheat farmer fears that
the grain will soon rot, after his country’s cash-strapped gov-
ernment backed out of promises to purchase it at incentivis-
ing prices.

“It has been two months since I harvested the wheat and I
can’t store it in the house anymore,” said Abdullah, pointing
to the large sacks filled with ripened wheat crammed into his

small house in Al-Laota, in Gezira state, south of Sudan’s
capital. He is one of thousands of farmers who have cultivat-
ed the grain as part of Sudan’s largest agricultural scheme,
named Al-Gezira.

When Abdullah harvested in March, he was promised
43,000 Sudanese pounds ($75) per sack - a price set by the
government to encourage farmers to cultivate the grain. “We
used to sell the government our entire harvest. We never had
to bring it home. We don’t even have adequate storage
places.” Sudanese officials have however declared in recent
weeks that they will not be able to buy this season’s entire
harvest due to lack of funds.

Impoverished Sudan has for years been grappling with a
grinding economic crisis, which deepened after last year’s mil-
itary coup prompted Western governments to cut crucial aid.
The October coup derailed a fragile transition put in place
following the 2019 ouster of president Omar Al-Bashir. Over
18 million people, nearly half the Sudanese population, are

expected to be pushed into extreme hunger by September,
according to United Nations estimates. Russia’s invasion of
Ukraine, both key grain suppliers, threatens to compound
Sudan’s existing food security troubles. Wheat imports from
both nations make up between 70 and 80 percent of Sudan’s
local market needs, according to a 2021 UN report.

Last month, dozens of wheat farmers from Sudan’s
Northern State staged a protest outside the agricultural bank
after it refused to take their harvest. “I grew 16 acres of
wheat this season, filling some 120 sacks amounting to a total
of 12 tons,” farmer Modawi Ahmed told AFP. He said the bank
only agreed to buy less than half of his harvest, and he now
fears the rest will spoil. Farmers working the fields as part of
the Al-Gezira scheme have over the years contributed only a
small portion of Sudan’s annual wheat needs of 2.2 million
tons. This year, local wheat production was forecast to cover
only a quarter of the country’s needs, according to the UN’s
Food and Agriculture Organization (FAO). —AFP


