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Ooredoo pays 
tribute to strong 
accomplished
mothers, women 
KUWAIT: On the occasion of Mother’s Day,
Ooredoo Telecom, the first to introduce inno-
vative digital services in Kuwait, honored the
original intention of this special day by focus-
ing on the wellbeing, health and beauty of
mothers. As part of its campaign, Ooredoo col-
laborated with Floward, an online flowers and
gifting company, and ensured delivering moth-
ers a beautiful bouquet of flowers on Mother’s

Day, accompanied
by a sentimental
message that high-
lighted their inner
and outer beauty as
a gesture that
would make them
happy on their day.

Ooredoo female
employees had the
lion’s share too of
Mother’s Day, as
the company
spoiled them
uniquely by collab-
orating with Nail

Station female beauty salon and offered them
different services at Ooredoo Tower. Boxes of
chocolate and Arabic sweets, along with com-
plementary vouchers from different outlets
were also distributed to Ooredoo female
employees. 

Ooredoo also launched a series of engaging
contests on its official Instagram account, to
reward its followers with a bottle of Vitajuwel.
VitaJuwel is the modern interpretation of age-
old traditions. Many cultures have been vital-
izing their water with gemstones for thou-
sands of years. VitaJuwel have rediscovered
this knowledge with a contemporary, sophisti-
cated approach with the aim of energizing
water with the healing power of hand-picked
gemstones.

Mijbil AlAyoub, Senior Director, Corporate
Communications, Ooredoo Kuwait, said:
“Women in Kuwait and the world have never
stopped embracing society and engaging in
different fields and spheres of life; proving
their strong participation, efficient role and
high value in societies. Mothers are a critical
component of Kuwaiti society. Lovingly and
responsibly, the Kuwaiti woman is the mother
of all humankind, and thus, unquestionably the
supreme mother nurturer.”

AlAyoub further extended his appreciation
to all the companies that participated in mak-
ing this Mother’s Day a day to remember
including; Floward, OLE -a Kuwaiti coffee
brand passionately crafted since 2019-, Nail
Station beauty salon, Kuwait Aviation Services
Company (KASCO), Biosphere Spa, VitaJuwel
and Mazaya. 

Mijbil Al Ayoub

Condolence 
message from
Palestine Embassy 
KUWAIT: In the name of President of the State of
Palestine Mahmoud Abbas and on behalf of the
Palestinian community in Kuwait, I convey my deep-
est condolences to HH the Amir Sheikh Nawaf Al-
Ahmad Al-Jaber Al-Sabah, HH the Crown Prince
Sheikh Mishal Al-Ahmad Al-Jaber Al-Sabah, Kuwait

people and Al-
Naibari’s family on
the death of one of
Kuwait’s great per-
sonalities Dr Abdallah
Al-Naibari who dedi-
cated his life for the
service of Kuwait.

Dr Al-Naibari was
one of the important
supporters of the
Palestinian cause
which he took to all
local, regional and
international venues
in defense of the

Palestinian rights. Palestine was honored in 2016
with the visit of Dr Al-Naibari as a guest for the
seventh congress of Fatah movement where he
delivered a speech - expressing the deep ties
between Kuwait and Palestine. May Allah Almighty
bestow His mercy on him.

Rami Tahboub

Kuwait Airways
organizes forum
‘Women of Aviation’
KUWAIT: Kuwait Airways organized a forum on
the occasion of the ‘Women’s History Month’ titled
‘Women of Aviation’ with a panel discussion and
hosted the Kuwait Airways’ Chief Executive Officer,
Maen Razouqi, Director of  Legal department, Nada
Bourahmah, Aviation Engineer, Maali Salmeen, and
the Vice President of KAC’s Workers Union,
Captain Abdullah Al-Ali. The seminar was attended
by numerous women employees of the Company,
embodying the spirit of one family, love and under-
standing among all.

Razouqi was attentive to the opinions and aspi-
rations of the female employees of Kuwait Airways,
as well as their ambitions and future plans for the
National Carrier to attain greater progress, in all
realms that would lead to the success of the work
system within the Company. 

During the discussion, KAC’s Chief Support
Officer, Mohammad Al-Fawaz highlighted on the
effective role of women at their work and their effi-
ciency in performing the tasks assigned to them and
ways to empower them in leadership positions,
especially in the field of aviation. He also empha-
sized on the importance of women in various fields
including cultural, economic, political, sports and
other sectors. 

Al-Fawaz stated, “Women signify a distinguished
value in society, thanks to their unremitting efforts
that are extended, whether at work, at home or in
public events and with their remarkable influence
on these. Today, we meet with you and would like to
thank and appreciate the contributions you have
made for the Blue Bird, which has had a clear
imprint for everyone in the various operational and
support departments. In addition, we highly appre-
ciate your tangible achievements in enabling Kuwait
Airways to reach the highest levels among other air-
lines and to broaden its horizons.”

From his part, the CEO Consultant for
Transformation and Development at Kuwait
Airways, Khalid Al-Bustan stated that Kuwait
Airways renders special attention to the female
employees of the National Carrier, pointing out that
the Company has developed a future strategic plan,
focusing on distinguished female talent, which rep-
resents an addition to the Blue Bird, in achieving its
objectives in the coming period, especially due to
the remarkable development and transformation the
Company is witnessing at all levels.     

Al-Bustan added, “Organizing this seminar
comes within the framework of Kuwait Airways’
keenness to consolidate the bonds between the
employees and the Management in general, as this
is among the priorities of KAC’s Management in
providing a suitable work environment for all and
ensuring high quality of productivity.” 

In addition, the Manager of Talent Acquisition at
Kuwait Airways, Alaa Al-Yaqout stated, “The forum
is part of the plan of direction of Kuwait Airways
and the aviation system around the world in empow-
ering women in the field of aviation particularly in
Kuwait and the region in general, where we believe
that it is very important for women to share their
views and work towards building a clear and posi-
tive vision towards a better future for the Company.”

Al-Yaqout stressed that Kuwait Airways was
working diligently to attract distinguished female
talent in specialized fields such as aircraft pilots, and
in aircraft maintenance engineering and other tech-
nical fields. On their part, the participants at the
seminar expressed their thanks and appreciation to
the Executive Management for their active partici-
pation, kind gesture and great interaction which
was witnessed by all those present. 

Gulf Bank wraps up
six training programs
in partnership with
INJAZ Kuwait
KUWAIT: As part of Gulf Bank’s ongoing commit-
ment to social responsibility and as part of its part-
nership with INJAZ Kuwait, a total of 328 male and
female high school and university students took part
in six various training programs in 2021. In addition,
36 volunteers from the Bank participated in INJAZ
Kuwait’s various activities.

A total of 36 Gulf Bank volunteers participated in
the programs offered by INJAZ Kuwait last year,
including: “Innovation Camp,” “My Money and My
Future,” “Professional Success,” “Head Start,” “Field
Visits” and “The Company Program.” The Manager
of Corporate Communications at Gulf Bank, Lujain
Al-Qenaei, expressed her pride in Gulf Bank’s part-
nership with INJAZ Kuwait, a partnership which has
extended for over 16 years, and serves to support
the next generation of young entrepreneurs,
providING them with the skills required by the
labor market in light of the rapidly developing eco-
nomic sector.

Al-Qenaei said that Gulf Bank is keen to fulfill its
social responsibilities towards local youth, high
school, and university students by providing them
with the skill sets needed for business, allowing
them to explore their interests and professional
opportunities, in addition to developing career skills
and field training.

On her part, the CEO of INJAZ Kuwait, Laila Al
Mutairi, said: “One of the main reasons behind
INJAZ Kuwait’s success and longevity is the sup-
port we receive from private sector institutions,
companies and supporting entities. In this light, our
strategic partnership with Gulf Bank is truly
extraordinary, and is one that has thrived for many
years. Gulf Bank is a major supporter of our activi-
ties - whether it is by providing volunteers, or by
facilitating our training programs for students.”

She added: “INJAZ Kuwait has trained more than
100,000 male and female students across various
training programs which aim to hone the skills of
local youth in three areas: workforce readiness,
entrepreneurship, and financial literacy. At INJAZ

Kuwait, we are constantly looking for more ways to
serve the youth and prepare them with the skill sets
they will need to overcome future challenges.” The
six programs included the following:

Innovation Camp: The program involved 189 high
school students and consisted of an exciting one-
day workshop that challenged students to find inno-
vative solutions to a real business challenge using
creativity, analysis, and teamwork. Students were
divided into teams that competed against each oth-
er through a range of coach-led educational activi-
ties and games. 

During this activity, students were presented
with a business challenge and were tasked with
proposing a solution in the form of an action plan;
volunteer coaches guided the students throughout
the task and encouraged students to start thinking
about their professional goals.

•Field visits: The program included 34 high
school and university students who visited a profes-
sional work environment for four hours, during
which students explored various career paths.
Students learned about the importance of profes-
sionalism in obtaining a job, while job shadowing
inspired students to acquire skills that will make
them essential and valuable additions to any work-
place.

• My Money and My Future: This program
included 43 students from middle school, and aimed
to enhance students’ financial literacy and entrepre-
neurship, promoting money management skills,
knowledge of goods and services, and global mar-
kets. Through practical experience, students worked
on enhancing their financial literacy and entrepre-
neurship, in addition to learning about how to start
a business and make smart money management
decisions.

• Professional Success: This program included
18 male and female high school students, and aimed
to provide students with the tools and skills neces-
sary to find and retain a job, especially in high-
growth professional sectors.

• Head Start: This workshop was held with the
participation of 44 university students, and con-
sisted of interview training, including three inter-
active, exciting and experiential learning sessions
led by volunteer coaches with extensive industry
experience.

• The Company Program: Gulf Bank sponsored
the largest award in INJAZ Kuwait’s “Company
Program” competition for the year 2020-2021,
while Gulf Bank’s Head of Investment Management,
Dalya Al-Qassem, participated as an arbitrator in

the (Best Company of the Year) competition.
• JAHEZ Career Forum: About 194 male and

female university students from the university level
participated in the JAHEZ career forum, which
showcases local and international community lead-
ers’ work experiences to the local youth, with the
aim of educating them on the requirements for the
modern day workforce.

It is worth noting that INJAZ Kuwait is part of
the global network of Junior Achievement world-
wide, a non-profit (NPO), non-governmental organ-
ization (NGO) driven by Kuwait’s private sector.
Through strategic partnerships with Kuwait’s busi-
ness and education sectors, and with the help of
qualified and dedicated volunteers, INJAZ delivers
both Arabic and English language educational pro-
grams on entrepreneurial and leadership skills to
build successful careers.

Gulf Bank’s vision is to be the leading Kuwaiti
Bank of the Future. The Bank is constantly engaging
and empowering its employees as part of an inclu-
sive and diversified workplace in recognition of
every employee’s role in delivering customer excel-
lence and serving the community at large. With its
extensive network of branches and innovative digi-
tal services, Gulf Bank is able to give its customers
the choice of how and where to conduct their bank-
ing transactions, all while ensuring a simple and
seamless banking experience. 

Gulf Bank is committed to maintaining a robust
sustainability program at the community, economic,
and environmental levels through sustainability ini-
tiatives that are strategically selected to benefit
both the country and the Bank. Gulf Bank supports
Kuwait Vision 2035 “New Kuwait” and works with
the different relevant parties to achieve it. 

Laila Al Mutairi Lujain Al-Qenaei 
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