
FRANKFURT: As Germany scrambles to reduce
its dependence on Russian energy, the pungent
fumes from the manure and other organic waste in
Peter Kaim’s farm could be part of the solution.

An hour’s drive west of Berlin, a strong smell
emanates from three large cylinders in the middle
of a muddy field on Kaim’s property shared with
100 dairy cows. Every day, tons of organic waste-
mainly manure, corn and grass-are poured into
these receptacles. In a process called “methanisa-
tion” fuelled by bacteria, the organic matter is
transformed into gas.

This mini power plant supplies heating to about
20 homes in the village of Ribbeck, known for a
pear tree whose praises the beloved 19th century
writer Theodor Fontane once sang in a classic
poem. Everything “comes 100 percent from our
farm”, Kaim told AFP. The farmer prides himself on
“independent” energy production against the
backdrop of the war in Ukraine, and calls on the
state to “adopt simpler authorization procedures”
to help biogas become a bigger part of the mix in
Germany.

Like this operator, the entire biogas sector sees
its chance in the current crisis as Berlin looks to
quickly curb its dependence on Moscow for ener-
gy. Before the Ukraine war, Germany imported 55
percent of its natural gas from Russia, half its coal
and around 35 percent of its oil.

In a sign that their message is being heard, the
German government announced this month its
desire to “increase the production of ‘green’ gas”,
as part of moves to boost resilience in the face of
rising energy prices.

2/3 of Nord Stream 
For the moment, biogas accounts for only one

percent of consumption in Europe’s top economy.
“We could immediately increase our production

by 20 percent, and replace five percent of Russian
gas, if some regulatory barriers were lifted tomor-
row,” Horst Seide, president of the German federa-
tion of biogas producers, told AFP.

A concerted effort to boost the sector would
allow it in the long term “to produce two-thirds of
the capacity of Nord Stream 2”, the gas pipeline
project which Berlin suspended after last month’s
Russian invasion of Ukraine, according to the
industry group. The history of biogas in Germany
goes back decades. In the early 2000s, the coun-
try threw its weight behind the sector, making it a
European leader.

Half of the continent’s methanizers are located
in Germany. But beginning in 2014, the German
government reversed course, deciding to curb the
production capacity of the industry with a com-
plex system of targeted subsidies. The main objec-
tion stemmed from the massive industrialization of
the sector, which posed serious environmental
problems linked to the increased risks of water
pollution and leakage of polluting gas.

A land grab for energy use to the detriment of
food production has also been a cause of concern.

The agriculture ministry says 14 percent of
Germany’s farmland is already used for the gener-
ation of energy. As a result of disincentives, the
opening of new biogas facilities has declined
sharply, from 1,526 in 2013 to 94 in 2014, just after
the regulatory change, to a mere 60 in 2021.

‘Food insecurity’ 
The sector says it has learned from its mistakes

and wants to be part of the solution when it comes
to pulling away from Russian gas, calling for regu-
lations to be loosened.

However, some experts are skeptical. “In a
future context of food insecurity due to the war in
Ukraine, it is complicated to defend an increase in

biogas production using the current model,”
Michael Sterner, an energy researcher at the
University of Regensburg, told AFP.

The expansion of production can be done in a
“decentralized” way using small installations and
“sustainable raw materials”, responds Ingo
Baumstark, spokesman for the federation of gas
producers.

The industry says it wants to abandon maize

monocultures dedicated exclusively to energy
production to focus on residue and waste from
agricultural production. But such a model, an
improvement from an environmental point of view,
would require a colossal logistical operation.
Currently 80 percent of the organic matter used for
biogas in Germany comes from plants grown exclu-
sively for this purpose, according to the German
Environment Agency. —AFP

Aleid Foods unveils 
regional expansion 
strategy Goals_25 
KUWAIT: Keeping
pace with the momen-
tum and ambition of
achieving leadership in
the food sector and
expanding its business
across the Gulf region,
Aleid Foods Company
announced the launch-
ing of Goals_25, a
clear strategic plan
and a pivotal turning
point in Aleid’s journey
of continuous devel-
opment, which consol-
idates the idea with
everyone in the work
environment and solidifies the trust in the com-
pany’s ambitious expansion strategy and creat-
ing growth opportunities.

To launch the expansion strategy, Aleid Foods
CEO Eng Mohammed Al-Mutairi explained the
symbolic meaning of the Goals_25 plan, careful-
ly defining the strategic steps of the company in
the coming years, with the “number 2 stating the
pursuit of listing Aleid Foods in two stock
exchange markets in the region, and the number
5 signifying enablement of the subsidiary and
partner products, services, and brands to enter
five vital commercial cities in the Gulf. 

Finally, the number 25 in the plan indicates the
company’s aim at doubling its returns by KD 25
million by end of 2025, compared to the returns
achieved by end of the last year 2021.

Aleid Foods Company is initiating the launch
of the Goals_25 plan by opening the company
office in Dubai, the heart of commercial activities
in the region, and one of the most vital regional
markets known for its competitive qualities,
diversity, and high capacity to import and re-
export foods goods with specifications matching
the Gulf markets. Aleid Foods’ Dubai office will
indeed be a dynamic center for managing the
growing commercial activities of the company
and its subsidiaries.  

Al-Mutairi emphasized Aleid Foods commit-
ment to achieving Goals_25 plan “through har-
nessing all the capabilities and efforts towards
enabling it, by creating a dynamic and flexible
work environment that supports the goals and
thrives to achieve positive results through the
expansion of the company’s structure, based
on growing local talents and global expertise.
This is in addition to the continuous develop-
ment of solid governance policies keeping
pace with business progress through Goals_25
plan and establishing Aleid Foods’ influential
positioning in the local and regional markets,
based on its unique portfolio of products,
diverse sources of income and services in the
markets”, he explained.

Al-Mutairi concluded by highlighting Aleid
Foods’ performance and the motto associated
with it, explaining, “As we always say, continuous
growth and our journey is just the beginning”.

Independent farm energy production seen as a way out of crisis

Germany looks to farm fumes 
in breakup with Russian gas

RIBBECK, Germany: Giant tanks used in the biogas-producing process are pictured at a biogas unit in
Ribbeck, Brandenburg. —AFP

Markaz supports 
SpeakUp Kuwait 
program as gold sponsor 
KUWAIT:  Kuwait Financial Centre “Markaz”
announced its successful participation as a Gold
Sponsor in the closing ceremony of Speak Up
Kuwait, a non-profit self-developmental program
organized by DEEP Consultancy. The program,
which was launched in February, aims to help senior
university students and fresh graduates enhance
their public speaking skills through a multi-week
mentorship scheme based on business psychology.
The closing ceremony was held on 19 March 2022
at Dar Al-Athar Al-Islamiyyah, where the “Speaker
of Kuwait 2022”, Sarah Al-Shammari, was
announced and honored.

Markaz’s sponsorship of SpeakUp Kuwait falls in
line with its corporate social and economic responsi-
bility strategy and its broad-ranging initiatives aimed
at empowering youth by providing them opportuni-
ties to acquire skills and capabilities critical for the
success of their careers. 

Abdullatif W Al-Nusif, Managing Director, Wealth
Management & Business Development at Markaz,
commented: “Empowering youths by nurturing and
strengthening their skills allows them to be better
versions of themselves and excel in different environ-
ments in their workplaces and in life in general.
Public speaking skills are particularly considered a
competitive advantage in the corporate world and
can attract better opportunities in the job market. We
at Markaz are pleased with our support to the
SpeakUp Kuwait program as it aligns with our strat-

egy and initiatives for youth development.”
Dina Al-Weheab, Organizational Psychologist and

Founder of DEEP Consultancy, said: “We believe that
a motivational work environment is created by capa-
ble and articulate leaders who can influence and
inspire. Public speaking mastery is a fundamental
skill, and effective communication and public speak-
ing skills improve several areas of individuals’ per-
sonal lives and careers. The SpeakUp Kuwait pro-
gram is unique in its way of teaching public speaking
by applying psychological research. We would like to
thank Markaz for its support of the program.” 

Featuring 7 final participants and four mentors,
the Speak Up Kuwait program was offered through
a total of 12 sessions with two per week. Ten best-
performing trainees were given public speaking
opportunities to share their stories at the award
night held at Dar Al-Athar Al-Islamiyyah. The
speeches were evaluated by a panel of judges from
different fields, and the best speaker was named the
Speaker of Kuwait 2022. The public event also
included music and entertainment by the Kuwaiti
band “Sons of Yousef” and stand-up comedian
“Shaikha Al-Khaldi”.

Experience upgraded 
mobile office with 
Huawei MateBook E
KUWAIT: The long-awaited ultra-slim 2-in-1
laptop Huawei MateBook E officially debuted on
09-03-2022 it takes portability and flexibility
with its 3 screens in 1 to new levels! This new
generation of HUAWEI MateBook E can bring a
more intelligent and efficient experience for any-
body looking to stay productive while on the go.

We are living in a world in which physical
barriers are disappearing, and people no longer
have to remain in a particular geographic loca-
tion for work. Those people need a laptop that
is extremely portable and flexible to use, and
this is exactly what Huawei MateBook E pro-
vides.It is a powerful productivity tool combin-
ing the advantages of traditional laptops and
tablets to help users get work done faster and
more efficiently. 

It is the perfect three screens-in-1 laptop
because it depicts the complete experience of
PC, tablet and smartphone in one device. It is
also incredibly thin and light for a laptop, mak-
ing it easy to carry around. What is even more
amazing is that it can be switched easily (Laptop
mode, Tablet mode, and Smartphone mode).
These modes will allow users to tackle different
mobile off ice scenarios. The display of the
Huyawei MateBook E can be detached and used
as a tablet. For annotation and presentation, the
laptop and Huawei M-Pencil can offer an even
better experience in tablet mode. What makes it
even better is that this laptop also offers the
smartphone mode: this feature gives you full
control over your smartphone through the PC.

The Huawei MateBook E runs on Windows 11.
Usually, 2-in-1 laptops are difficult to control
under tablet mode. To address that, Windows 11
optimized the touch control, enabling accurate
taps, moves and zooms. It also supports the mul-
ti-finger gestures, allowing controls like switch-
ing between multiple tasks, returning to the
desktop, and pulling out the multi-task view.
When using MateBook E with the tablet mode,
the touch-screen virtual keyboard of Windows
11 allows users to complete some simple edits
without a keyboard.

Real colour full view display 
The Huawei MateBook E is equipped with the

12.6-inch OLED FullView Display, offering a 90
percent screen-to-body ratio. This, combined
with the four-sided narrow bezels, provides a
more immersive visual perception. Compared
with LCD screens, OLED screens are lighter and
thinner and have a brighter and richer color dis-
play. 

Being a 2-in-1 laptop that you can really take
with you anywhere, the diversification of usage
scenarios means users must consider the effect
of bright environments like outdoors on the
screen. The screen br ightness  of  Huawei

MateBook E can reach up to 600 nits, suitable
even for outdoor environments.

Exciting super device features
The new laptop expands on the Super Device

capabilities with innovative multi-device con-
nectivity features. This laptop can connect wire-
lessly with compatible smartphones such as the
newly launched Huawei P50 Pro and with moni-
tors like the Huawei MateView via a USB-C
cable or wirelessly providing you with futuristic
multi-device collaboration and cross-device file
sharing with simple drag and drop gestures.
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